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Earlham graduates understand that details 
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Reid Ride 2015
Centerville, Indiana

Hoosier Hill  
Bethel, Indiana

Elks Golf Course
Richmond, Indiana

ReidHealth17Days.org

More leisure time?
Relax with hiking, hunting, boating and  
fishing. Brookville Reservoir lies in the 
historic east fork of the Whitewater 
River Valley. Play a round of golf at one of 
our many golf courses.
Easily catch major-league sports such 
as baseball’s Reds, football’s Colts and 
the biggest race in the world, the Indy 
500. All are within an hour or so.

More quality time?
Charming with prosperous farmland, 
distinctive geography, and a rich history. 
We are the heart of the Midwest. The 
picturesque waterfalls, gardens, and 
expressive murals throughout the 
quaint communities empower  
imagination and inspire ideas for  
you and your family.

Reid Health strives 
for the perfect 
work/life balance.
To learn more about  
what we have to offer, visit  
ReidHealth17Days.org

What would you  do 
with  those 17 days?

It is estimated that a person loses 
17 days a year commuting to and 
from work in large metro areas. 

ReidRide 2016
Richmond, Indiana

ReidHealth17Days.org   •   ReidHealth.org/careers

Elks Golf Course
Richmond, Indiana

More leisure time?
Relax with hiking, hunting, boating and
fishing. Brookville Reservoir lies in the
historic east fork of the Whitewater
River Valley. Play a round of golf at one of
our many golf courses.
Easily catch major-league sports such
as baseball’s Reds, football’s Colts and 
Bengals and the biggest race in the world, 
the Indy 500. All are within an hour or so.

Reid Health strives
for the perfect
work/life balance.
To learn more about
what we have to offer, visit
ReidHealth17Days.org

It is estimated that a person loses 17 days a year commuting 
to and from work in large metro areas.

What would you do with 
those 17 days?

http://reidhealth17days.org/
http://reidhealth17days.org/
http://reidhealth.org/careers
http://lth17days.org/
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Have five days in July ever had such a major impact on 
Indiana’s election landscape?

Baron Hill out and Evan Bayh in for the Democrats in the 
U.S. Senate race. Governor Mike Pence “winning” the 
veepstakes to run alongside Donald Trump – and 
eventually Lt. Gov. Eric Holcomb (in that office for only a 
few months) being selected to run against 2012 candidate 
John Gregg for our state’s top executive office.

Not to mention the two political conventions and the daily 
drama that seems to surround Trump and Hillary Clinton. For political reporters and 
columnists (not to mention late-night talk show hosts), there is never-ending material. 
For those wanting a return to normalcy, maybe Indiana’s sometimes-complained-about 
typical anonymity in the broader political world doesn’t look so bad after all.

BizVoice® offers policy insights from gubernatorial candidates Holcomb and Gregg, as 
well as U.S. Senate hopefuls Bayh and Todd Young. We tap into the Trump-Wendell 
Willkie business outsider comparisons, and offer a variety of external perspectives on 
what has taken place – and what may yet occur.

A one-on-one interview with political columnist, historian and noted Chicago Cubs fan 
George Will (the 2016 Annual Awards Dinner speaker) is featured. Learn more about 
Will and don’t forget to purchase your table/tickets early for the November 15 event.

The 14 members of the 2016 Indiana Companies to Watch class are profiled. These are 
Indiana companies already achieving success, with the promise of more good things to 
come.

Our Indiana Vision 2025 section focuses on the Regional Cities Initiative – how the non-
selected regions are moving forward and what some of the review committee members 
saw in the winning proposals.

And the new Indiana Technology & Innovation Council is off to a fast start with a robust 
inaugural meeting. Look for much more to come as the Indiana Chamber convenes tech 
leaders and advocates to build on the momentum that is taking place and to expand it 
throughout the state.
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*Discount only applied to Chamber members who do not already have Anthem insurance

Life and Disability products underwritten by Anthem Life Insurance Company. Anthem Blue Cross and Blue Shield is the trade name of Anthem Insurance Companies, Inc. Independent licensees of the Blue Cross and Blue Shield Association.  
ANTHEM is a registered trademark of Anthem Insurance Companies, Inc. The Blue Cross and Blue Shield names and symbols are registered marks of the Blue Cross and Blue Shield Association.    

1647931 60942INEENMUB 07 16

And save up to 5% on an Anthem plan!
Anthem Blue Cross and Blue Shield (Anthem) has partnered with the 
Indiana Chamber of Commerce to bring you ChamberCare Savings. 
For small business with 51-99 employees, these plans offer great 
health care coverage with big savings when you use our networks. 

With ChamberCare Savings, you’ll even get discounts on dental, 
vision, life and, long-term and short-term disability coverage, too!

Find out how you  
can save up to 5%  
on any Anthem plan.*

Contact Brock Hesler at  
BHesler@indianachamber.com 
1-317-264-7539

You and your employees can save  
big with ChamberCare Savings

mailto:BHesler@indianachamber.com
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While each issue of BizVoice® tells 
the story of Indiana business, the 
editions that close and open the 
calendar year take on a little extra 
meaning. Both are excellent 
advertising opportunities – and we 
could use your help in identifying 
possible stories for a special January-
February 2017 publication.

First, to close out 2016, we 
profile the winners that will be honored 
at the Indiana Chamber’s 27th Annual 
Awards Dinner. We’ll go in-depth 
with the Business Leader, Government 
Leader, Community and Indiana Vision 
2025 Dynamic Leader of the Year.

Additional stories and features 
highlight Indiana Chamber member 
companies and individuals for their 
contributions to their industries, their 
communities and the Chamber. The normal 
15,000-reader audience is supplemented by 
the 1,500-plus attendees at Indiana’s premiere 
business-government-community gathering.

The January-February issue has especially 
shined the last two years. In 2015, BizVoice® 
examined what it will take for all of Indiana 
to experience future economic success. In 2016, 
the focus was on the state’s bicentennial and 
celebrating 200 years of statehood with an eye 
to the future.

For 2017, we will zero in on 
businesses and individuals that have 
stood the test of time. We’re looking 
for organizations and icons that have 
left a legacy in their industries and 
communities over many years.

To learn more, or offer potential 
ideas (we know there will be many 
more worthy candidates than space 
will allow), contact Charlee Beasor 
(cbeasor@indianachamber.com; 
(317) 264-7543) no later than 
September 30.

And to get the word out about 
your products and services, Tim Brewer 
(tbrewer@indianachamber.com) is 
your advertising resource. 

lakecitybank.com

Drop in.

You need the bank that’s known for loans – Lake City Bank. We have the experienced officers who understand  
your business, flexible terms and new technology to help your business grow. And, not to mention, avoid the  
holes along the way. 

Need a hand expanding your business?  

An Opportunity to Assist Each Other

mailto:cbeasor@indianachamber.com
mailto:tbrewer@indianachamber.com
http://lakecitybank.com/
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Forklift Safety: Train the Trainer
October 11
Indiana Chamber Conference Center
• Gain knowledge regarding what and when 

to inspect
• Participate in a group exercise and 

demonstration
• Chamber member discounted price: $299
• List price: $399

2016 Indiana Environmental 
Conference
October 20-21
Indianapolis Marriott East
• Examine current trends in enforcement 

under the Clean Air Act
• Learn what a new administration and new 

Congress bring to environmental policy
• Chamber member discounted price: $299
• List price: $399
• Government employee: $199

2016 Model Employee Policies 
Workshop
October 27
Indiana Chamber Conference Center
• Explore pros and cons of employee 

handbooks
• Learn about technology, complaint 

procedures and company integrity policies
• Chamber member discounted price: $299
• List price: $399

Remaining Union-Free Seminar
November 3
Undisclosed location
• Ascertain how to avoid the union organizer 

altogether
• Explore a 10-point plan on remaining 

union-free
• Chamber member discounted price: $299
• List price: $399

Supervising and Managing People
December 8-9
Indiana Chamber Conference Center
• Learn proven techniques and apply them in 

mock scenarios
• Discover how to create individual 

development plans
• Chamber member discounted price: $599
• List price: $699

Prioritizing wellness in the workplace is a win-win. Employees are healthier and more 
productive, and employers see decreased health care costs and reduced absenteeism. The 
2016 Indiana Health and Wellness Summit will provide valuable information for all that can 
help save your company thousands of dollars.

A variety of educational sessions will cover, for example, workplace incivility, 
substance abuse on the job and the importance of mental wellness in well-being programs.

Delta Dental of Indiana is the summit sponsor. The Indiana Chamber of Commerce, 
American Diabetes Association, Indiana State Department of Health, INShape Indiana and 
the Wellness Council of Indiana (WCI) are hosts for the two-day event on September 
21-22 at the Indiana Convention Center in downtown Indianapolis.

Michael Hicks, Ball State University (BSU), will kick off the summit discussing the 
Healthy, Wealthy and Wise Index. The goal is to provide interpretable metrics for wellness 
advocates across the state that will illustrate the cost-reducing elements of wellness at the 
household, business and community levels. BSU is developing the index in partnership with  
WCI and the Indiana Chamber.

On September 22, Dee Edington, founder and chairman, and Jennifer Pitts, 
co-founder and chief strategy officer of Edington Associates LLC, will share ideas on taking 
workplace wellness to the next level. Their book, Shared Values – Shared Results: Positive 
Organizational Health as a Win-Win Philosophy, emphasizes the value of implementing positive 
health as an organizational strategy. With a strategy in place, employers can expect to 
benefit through recruitment, retention of talent and increased revenue due to enhanced job 
satisfaction and improved performance.

Special events on September 22 include the Monumental Morning Fun Run & Walk, 
hosted by the Indianapolis Monumental Marathon, and the annual AchieveWELL Awards 
Luncheon, honoring organizations that have advanced in the WCI certification process.

The investment for the summit is $349 for both days; $249 for either September 21 or 
September 22 only. The reduced student price is $149 for both days. More information 
about the event and registration can be found at www.IndianaWellnessSummit.com.

OurHealth is the diamond sponsor. Platinum sponsors: Gibson; Hendricks Regional at 
Work and Humana Vitality. Gold sponsors: Apex Benefits; Assured Partners NL; 
Community Employer Health; Dental Health Options; and JA Benefits, LLC. Silver 
sponsors: Butler Executive Education; Complete Wellness Solutions; On Target Health, 
LLC; School of Public Health, IU-Bloomington; and Walgreens Pharmacy.

Supervising and Managing People
September 8-9
Indiana Chamber Conference Center
• Take a self-assessment to measure your 

current performance in key supervisory skills
• Review a model for creating a results-driven 

environment
• Chamber member discounted price: $599
• List price: $699

Employee Benefits Seminar
September 13
Indiana Chamber Conference Center
• Learn about the Fair Labor Standards Act’s 

new overtime rules
• Additional topics include on-site clinics, top 

10 benefits compliance issues and more
• Chamber member discounted price: $299
• List price: $399

D.C. Fly-in
September 14-15
Washington, D.C.
• Make an impact by sharing your input with 

members of Indiana’s congressional delegation
• Expect to learn more and advocate on key 

issues such as transportation, trade, immigration 
and the Every Student Succeeds Act

• Registration fee: $149

Safety Leadership Principles
September 15-16
Indiana Chamber Conference Center
• Discover how to break down barriers
• Will address how to engage employees in 

creating a culture of safety
• Chamber member discounted price: $399
• List price: $499

Featured Event: 2016 Indiana Health 
and Wellness Summit

For more information, or to register, call (317) 264-6885, (800) 824-6885 or visit www.indianachamber.com. Group discounts available for many 
Indiana Chamber conferences. All programs take place in Indianapolis unless otherwise noted. 
 
For sponsorship and exhibit opportunities, contact Jim Wagner at (317) 264-6876.

GO TO IT

What you receive:
• Training from top professionals
• Important take-home materials
• Continuing education credits
• Information to make your job easier

http://www.indianawellnesssummit.com/
http://www.indianachamber.com/
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It’s a puzzling thing, that 
dynamism and creative metric. It’s 
hard to define, but you know it 
when you’ve got it.

How do you know when positive 
dynamism takes hold? People view 
challenges as opportunities, not 
problems. Innovation springs up 
almost out of nowhere. People 
enthusiastically say “Can do” 
instead of “Why me?” Leadership
is viewed as a privilege, not an 
entitlement or burden.

Let us not forget: Laughter and 
praise is the language of dynamic 
organizations. And dynamic and 
creative cultures begin with one 
person. 

Be that person. Indiana needs you.

SMITHVILLEBUSINESS.COM

http://smithvillebusiness.com/
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LEVERAGE BUSINESS SUPPLY SAVINGS WITH THE 

INDIANA CHAMBER

www.indianachamber.com/staples | 317.264.6890

SAVE ON ALL BUSINESS SUPPLIES

Indiana Chamber members now have access to 
national contract pricing.

Through the Staples Advantage Program, you can 
save on cleaning and breakroom supplies, office 
furniture, technology, promotional products and 
print solutions!

15%-30% off Staples’s already low prices

Best buy list of 2,000 most purchased items

Savings in all business categories

Pri nt Savings:  Black & White Copies $.02 (retail = $.09) 
Color Copies $.23 (retail = $.49)

One Source
One Invoice
One Partner

SAVE
up 
to

Per Employee
$400

StaplesChamberAd_BizVoice.indd   1 4/21/16   1:43 PM

http://www.indianachamber.com/staples
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What’s Chirping on Tweet Street?
The Indiana Chamber has over 
15,500 Twitter followers. Are you 
on the list?

TWEET STREET

@IndianaChamber

Our Shelley Huffman one of only 22 chosen 
nationally to participate in education pipeline 
program http://ow.ly/QIbs302vAVE 

Ability to retain int’l STEM graduates has 
implications for U.S. entrepreneurship http://
ow.ly/5TX9302obVU #TIC4TECH

@INDairport to hold public listening sessions 
in upcoming weeks re: uses for vacant land 
http://ow.ly/XRgD302hdjf @IAA_business @
ExecDirIND

TECH THURSDAY: Revisit our conversation w/
Mickey Maurer about entrepreneurship http://
ow.ly/eY2j302eVg4 #TIC4TECH

@BallState economists create “more reflective” 
biz rankings. Indiana ranks 3rd http://ow.ly/
ppZ13028LcA (via @IIB)

Middle Market Power Index ranks Indiana 4th 
for growth in # of middle market firms http://
ow.ly/R2me301WR61

What others are saying to – or 
about – the Indiana Chamber:

@Jeff_Rea: @IndianaChamber Indiana Vision 
2025 Plan important road map for future. Visit 
http://bit.ly/29YZoV7 for update on state 
progress

@jquyle: Great article on Daviess County,  
@WG_Academy & Battery Innovation Center! 
Thanks for the report, @IndianaChamber 
http://ow.ly/f0yZ302ABUX

@HRAmanda: Thanks for a great 2 day HR 
Mgmt seminar @IndianaChamber!

@ISCA_IN: Presence of school counselors 
positively impact a school’s climate & student 
emotional needs-study @IndianaChamber

@IIB: Indiana Supreme Court Justice Loretta 
Rush & @IndianaChamber President Kevin 
Brinegar talk about new commercial court 
pilot project on @wfyi

@soards: Nice OpEd from @IndianaChamber’s 
Mark Lawrence Tech companies are key 
economic drivers for Indiana indy.st/29FfLuZ

EXCEPTIONAL SERVICE • SENSIBLE ADVICE®

When getting the competitive edge means upgrading your business, 
Horizon can help make it happen.

Whether you need to invest in new technology, expand your facilities or take 
your business in a whole new direction a Horizon Bank business loan can 
deliver. Our quick response, local support and flexible lending solutions can 
help your business go further, faster.

Talk to your local Business Advisor today!

Loan Decisions Next  
Business Day - Guaranteed*

IMAGINE
      taking your business further.

Member FDIC *Applies to Loan Requests of $100,000 or less. See an Advisor for details.

horizonbank.com
888-873-2640

hb-2016-business3-biz-voice.indd   1 8/8/16   1:41 PM

http://ow.ly/QIbs302vAVE
http://ow.ly/5TX9302obVU
http://ow.ly/XRgD302hdjf
http://ow.ly/eY2j302eVg4
http://ow.ly/
http://ow.ly/R2me301WR61
http://bit.ly/29YZoV7
http://ow.ly/f0yZ302ABUX
http://indy.st/29FfLuZ
http://horizonbank.com/


10 BizVoice/Indiana Chamber – September/October 2016

Employment Law 
Handbook  
(Eleventh Edition)
This comprehensive 
handbook helps employers 
determine which Indiana 
and federal laws they 
are required to comply 

with and to understand their rights and 
responsibilities under these laws. Authored by 
Faegre Baker Daniels LLP. Scheduled for a fall 
release. Price: $149

Indiana Taxation 
Handbook  
(2015-16 Edition)
This guide to Indiana 
taxes allows employers to 
review Indiana tax laws 
and determine which laws 
pertain to their companies. 

Authored by Ice Miller LLP. Price: $149

FMLA Guide  
(Third Edition)
This comprehensive guide 
is designed to help 
employers understand their 
rights and responsibilities 
under the Family and 
Medical Leave Act. Authored 

by Ogletree Deakins. This book is in production 
and expected to ship this fall. Price: $99

Model Employee 
Policies for Indiana 
Employers  
(Seventh Edition) 
Designed to assist 
employers in creating an 
employee handbook. 
Contains numerous sample 

policies with legal commentary to assist 
employers in understanding what policies can 
increase employee morale and prevent 
employment lawsuits. Authored by Bose, 
McKinney and Evans LLP. Price: $109

The Supervisor’s 
Handbook  
(Second Edition)
Supervisory employees play 
a critical role in any 
business. The Supervisor’s 
Handbook explains 
supervisors’ rights and 

responsibilities under state and federal law and 
answers a variety of questions related to 
employee issues. Authored by Faegre Baker 
Daniels LLP. Price: $99

Take the Headache  
Out of Workplace Posters
Throughout the year, we get many calls from 
Indiana employers concerned about workplace 
poster updates because they received a notice 
from some company trying to make a buck. 
Signing up for our poster subscription service 
means you will be sent new workplace posters 
only when a MANDATORY change is made to 
either state or federal postings. The service 
itself is free; you will just be invoiced for $48 
per set (or just $40 per set for Indiana Chamber 
members). Call (800) 824-6885 to sign up!

Pete’s Money School
If your employees seem 
stressed, it could be a 
financial wellness issue. Did 
you know 76% of Americans 
are living paycheck to 
paycheck? To combat this, 

the Chamber has partnered with Pete the 
Planner® to offer Pete’s Money School at a 20% 
discount to members. Pete’s Money School blends 
humor and financial wellness curriculum 
together on a mobile-friendly platform. Visit 
www.petesmoneyschool.com for more information, 
and members simply use the code INCHAMBER 
when ordering to receive the discount.

Indiana and Federal Mandatory Poster Sets
New sets include updates made in August 2016. This set of three 
laminated posters includes all mandatory Indiana and federal 
employment postings. Our poster sets feature next-day shipping and 
include the newly revised FLSA and EPPA posters. Price: $48

RESOURCE: For more information, or to order: (317) 264-6888, publications@indianachamber.com or www.indianachamber.com/publications 

When ordering, please use priority code: BV  
If your company is interested in advertising opportunities in the Indiana Chamber’s regulatory compliance manuals, contact Jim Wagner, business 
development director, at (317) 264-6876

Indiana Chamber members receive a 25% discount on select publications.

NEW! Many of our books are now available as ePubs. 

Visit www.indianachamber.com/publications and click on “Electronic Subscriptions.”

BUSINESS RESOURCES

http://www.petesmoneyschool.com/
http://www.indianachamber.com/publications
mailto:publications@indianachamber.com
http://www.indianachamber.com/publications
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Contact Tim Brewer
(317) 496-0704 | tbrewer@indianachamber.com   

WWW.BIZVOICEMAGAZINE.COM

Share your story
• November-December features: Annual Award winners; 

member recognition

• 79 national and state awards

• 15,000 influential business recipients

PUTTING OUR STORY IN THE HANDS 
OF INDIANA BUSINESS LEADERS

“We have found that advertising in 
BizVoice® has been our most successful 
way to get the word out about our 
company to a statewide audience of 
business decision-makers. Since it directly 
reaches over 15,000 of the most important 
decision-makers throughout Indiana, 
it has become a pivotal part of our 
marketing efforts. Simply put, advertising 
in BizVoice gives us an edge over our 
competition.”

David C. Vorbeck, CFP® 
President and CEO 

Bison Financial Group

“With all of the challenges facing 
business leaders every day, we depend 
on BizVoice to tell thousands of CEOs, 
presidents and business owners about 
our products and services. Advertising 
in BizVoice is one of the most cost-
effective ways to reach our target 
market.”

Darby A. McCarty 
Chairman and CEO 

Smithville Communications, Inc.

“FORUM Credit Union is a regular 
advertiser in BizVoice because we 
want to reach a statewide audience of 
decision-makers. We have found BizVoice 
to be a great publication to showcase 
our products and services and help 
build our business.”

Andy Mattingly 
Chief Operating Officer 

FORUM Credit Union

BV-2015-Testimonials-Ad.indd   1 8/12/16   8:27 AM

mailto:tbrewer@indianachamber.com
http://www.bizvoicemagazine.com/
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Service
Excellence

Relationship  
Banking

Local
Decision 
Making

Family  
Values

BEST 
Bank for 
Business

Since 
1895

Michael E. Schrage
President/CEO Centier Bank

Member FDICCENTIER.COM

Indiana’s 
Largest Private 
Family-Owned 

Bank

http://centier.com/
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FEATURE STORY

“To write a column is to make some 
people happy and other people unhappy – 
and I’ve written more than 5,000 columns. 
So, you either get a thick skin or you get out 
of the business,” he says matter-of-factly 
during a July phone interview. 

“And I don’t quite understand the phrase 
elitist. The question in politics is not whether 
elites are going to rule; it is which elites are 
going to rule. By definition, in the senior 
levels of the political pyramid in a continental 
nation, there are going to be a few people 
and we call them elites. The question is to get 
good elites and to get people to consent in 
democratic elections.” 

That take is quintessential George Will. 
Known for conservative commentary branded 
with lofty, acerbic wit – and often a dash of 
his beloved baseball – Will started as a 
journalist in the early 1970s. He connected 
with The Washington Post in 1974 – penning a 
syndicated biweekly column that continues 
today. His foray into television has lasted 
more than four decades as well; the most 
noted work coming during ABC’s This Week 
with David Brinkley (1981-1996). 

On November 15, Will is set to address 
the Indiana Chamber’s 27th Annual Awards 
Dinner with his impressions of the election 
and “the ongoing, slow, predictable crisis of 
the entitlement state.”

Take him out to a ballgame
Will was born in Champaign, Ill. and 

became a Chicago Cubs fan at age seven in 
1948. His love of baseball led him to author 
several books on the pastime, including The 
New York Times best-seller, “Men at Work: 
The Craft of Baseball”.

Will famously has said Cub fans are “99 
and 44/100th percent scar tissue.” Still, he 
persists and even hopes.  

“I was at the (Steve) Bartman 

(postseason) game (in 2003). I’ve seen the 
lows – and there have been very few highs. 
However, this year it’s quite clear the Cubs 
are the best team in the National League 
Central. Though I try to keep expectations 
under control,” he reasons. 

“The (Pittsburgh) Pirates are good and 
the (St. Louis) Cardinals are good, but the 
Cubs are better. I expect the Cubs will play 
in October. The three best teams in baseball 
are all in the National League, the Cubs, the 

He’s been called an elitist on more than one occasion, but Pulitzer Prize-winning columnist George Will 
merely brushes aside any intended criticism and veers, instead, down a political path.

A POWERFUL PEN
By Rebecca PatrickIf George Will Had His Way

Next to politics and policy, baseball is perhaps George Will’s most prolific topic; the 75-year-old 
has been a diehard Chicago Cubs fan since he was a child. 
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(Washington) Nationals and the (San Francisco) Giants. So it’s going to 
be tough to get to the World Series, but the Cubs have a good shot.”

Baseball has spent the better part of two decades cleaning up the 
game – from players using performance-enhancing drugs to umpire 
miscues. Will believes the sport is vastly improved.

“I think the instant replay is good. While you’ll never be completely 
free of those who try and cheat chemically, great progress has been 
made there. As a result of that, baseball is younger and more athletic. 

“There has probably never in the history 
of the game been such a constellation of 
extraordinary young stars: Mike Trout, Bryce 
Harper, Manny Machado, Kris Bryant, 
Anthony Rizzo. I think the national pastime is 
in better shape than the nation,” he quips.

Yet Will does have a few qualms. 
“There’s also been a huge spike in home 

runs, which suggests people are content to 
taking an ‘all or nothing’ approach to hitting. 
There’s really too much nothing – too many 
strikeouts. Too much of the game is without 
the ball put in play.”

Professional snapshots
When it comes to Will’s own career, 

there have been countless highs; still he was 
quick to single out several. 

“I have a handicapped son with Down 
Syndrome – and I’ve written about his 
progress; he is 44 years old. Those are the 
columns that people have probably responded 
most to. It’s interesting that the columns 
people respond to with most warmth and 
remember most are not about public policy.

“And there were so many interesting 
moments on This Week with David Brinkley. 
When (in November 1985, Ferdinand 
Marcos), the head of the Philippines, 
announced (with contrived spontaneity) a 
national election on our show. That was 
actually in response to a question of mine that 
I was prompted to ask by a member of the 
Reagan administration, who knew the answer 
that I’d get. (In the end,) Marcos called for 
the election that ended his career.”

Since 2013, Will has been a contributor 
for Fox News. Less than a year ago, Will gave a 
rather scathing review of Bill O’Reilly’s book, “Killing Reagan” but 
agreed to appear on his colleague’s program. 

“It certainly detonated Mr. O’Reilly. He’s an excitable fellow. 
That was the first and certainly will be the last time (I appear). That’s 
not the kind of person I do journalism with.”

Independent streak
Never shy with words, Will has been especially forthcoming in 

his dislike for Republican presidential nominee Donald Trump. In early 
June, Will officially had enough of Trump and those supporting him.

“I disaffiliated from the Republican Party because so many 
Republicans came to terms so easily with Mr. Trump. Regarding Mr. 
Trump, it is not just the coarseness of his manner; it is his indifference 
to the truth. It is his constant, almost reflexive lying. I’d love to be 
able to find nicer words to put it, but these words fit,” he stresses.

“The Republican convention (was) the one-year anniversary of 

him saying John McCain was not a war hero, because Trump said, ‘I 
prefer people who weren’t captured’. John McCain was offered 
release by the North Vietnamese – who were torturing him – because 
he was an admiral’s son. John McCain said I’m not leaving behind my 
fellow prisoners, and stayed there to endure more years of torture. 
While Donald Trump enjoyed four or five student deferments. 

“Please. You don’t have room in your magazine for all the things 
he has said that were offensive and false.” 

The blame game
When Trump’s ascension was a fait accompli, 

many pundits and long-time Republicans 
sought to make sense of how it happened. 

Will points to certain party 
dissatisfaction and Trump’s understanding the 
mood (and fears) of the nation.

 “The Republicans, in the way of the 
elections of 2010 and 2014, took control of 
both houses of Congress – and still weren’t 
able to work their will to the satisfaction of 
the base of the Republican Party. 

“It’s unavailing to try to explain to 
people that the separation of powers that 
Madison and the other framers of the 
constitution put in place is supposed to make 
it difficult to work your will. You cannot 
govern this country just from Congress; 
similarly, you cannot govern it just from the 
White House. The separation of powers and 
checks and balance is supposed to provide 
compromise and centrism and moderation – 
and it hasn’t done so,” he declares.

“Second, globalization, trade, the 
churning of our American economy under 
these forces has left some people injured and 
behind, and they are understandably resentful.

“Third, immigration has given Americans 
the sense that things are out of control. That 
control of the borders is an essential attribute 
of national sovereignty, and we seemed to 
have forfeited it in the view of many 
Americans,” he acknowledges.

But there are two other factors, according 
to Will, that are perhaps even more at play here.

“The phenomenon of Mr. Trump 
thoroughly blurred the line between 

entertainment and politics. I don’t think people have quite focused on 
the fact that whoever wins this presidential election is going to be 
given the nuclear launch codes. The ultimate seriousness of the stakes 
of American politics has been lost in the somewhat frivolous approach 
to this campaign.”

And to that end, Will maintains the media must share some of the 
burden.

“Trump is a creature of free media. He spent very little to get the 
Republican nomination. The media was – particularly cable television 
– absolutely obsessed with him. He was very good for ratings; he 
made them a lot of money. They could pursue this money while 
chanting the public’s right to know. A great cover for avarice.” 

Oh no, it’s you!
A record number of voters this cycle have serious misgivings with 

their presidential candidate – never mind their feelings for the other 

“The phenomenon of Mr. Trump 
thoroughly blurred the line between 
entertainment and politics. I don’t think 
people have quite focused on the fact 
that whoever wins this presidential 
election is going to be given the 
nuclear launch codes. The ultimate 
seriousness of the stakes of American 
politics has been lost in the somewhat 
frivolous approach to this campaign.”

– George Will
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party’s nominee. Meanwhile Will, whose Libertarian leanings have 
been on more frequent display in recent years, thinks that ticket could 
have chosen more wisely too.

“(Some) 320 million Americans and we’ve got these two (Trump 
and Hillary Clinton)! That’s what Americans are saying. How in the 
world could this have happened? 

“Every four years it’s different. The nominating process – we keep 
tweaking it to see what can be done to make it generate more talent. 
But when you start with 17 people on the Republican stage and one of 
them is a carnival barker of great skill at rousing crowds and attracting 
free media, the carnival barker has a great advantage,” he muses.

“Mr. (Gary) Johnson, who is at the top of the Libertarian ticket, 
is not gifted at the presentational side of politics. Bill Weld, former 
two-term governor of Massachusetts, is his running mate. If he were at 
the top of the ticket, this would be a formidable thing, because Bill is 
experienced and articulate and funny. He doesn’t have that crankiness 
that sometimes comes with people associated with the Libertarian 
Party. Libertarians are about 95% right and about 5% stark raving 
mad. The 5% sometimes drives out the 95%,” he contends.

The Republicans are in dramatic straits as well. George W. Bush 
allegedly told his former aides that he fears that he will be the last 
Republican president. 

Will cautions that it all rides on the election night results.
“If (Trump) wins, the Republican Party as the carrier of 

conservative ideas is over. It would be at least until 2024 before the 
Republican Party will be recognizable as a vessel of conservative 
thinking,” he begins.

“If (Trump) loses, much will depend on how badly he loses. If he 
loses by, say, four points, there will be a great outburst of acrimony 
and finger pointing, and people will say, ‘Well, (House Speaker) Paul 
Ryan did it. So and so did it because they didn’t rally around Trump 
and help him cross the finish line.’ If he loses by say, 10 points, people 
will say, ‘This was really not a good idea; let’s not do that again.’ The 
question is does he win or lose, and if he loses, by how much.” 

The Reagan he knew
On the campaign trail, Indiana Gov. Mike Pence has taken to 

mentioning his running mate in the same breath as President Ronald Reagan. 
Needless to say, Will bristles at the suggestion. 
“I’ve never seen anyone in American public life less like Ronald 

Reagan than Donald Trump. It is unimaginable that Ronald Reagan 
would say any of the 500 or so things that Mr. Trump has said that 
have been so notable in the last year. Rounding up 11 million people 
to deport them, making fun of the handicapped, wanting to ban an 

entire religious category from this country. It’s unthinkable that 
Ronald Reagan would say these things.”

Whereas the 40th U.S. President was, as Will puts it, a “gifted 
politician.”

“He had – and I don’t say this at all disparagingly – he had an actor’s 
knack for connecting with an audience. Democracy is a kind of theater 
in which you try to move by persuading, with rhetoric and words and 
gestures, large numbers of people. That’s what an actor does. Some of 
the greatest actors of the 20th century included Charles de Gaulle, 
Franklin Roosevelt and Winston Churchill, as well as Richard Burton 
and Lawrence Olivier. Ronald Reagan once said he wondered how you 
can be successful in politics without an acting background.” 

Will enjoyed a friendly rapport with Reagan and even helped 
prep him for a 1980 debate against President Jimmy Carter.

“Ronald Reagan came to my house for dinner six times when he 
was president. … I saw him after the presidency at his home in Bel 
Air. He was a friendly man with one friend and he married her. By 
that, I mean he was friendly to everyone, but open to only one person 
(Nancy Reagan),” he explains. 

“His affability and his humor and his endless store of anecdotes and 
jokes were a way of keeping people close to him, but at a distance.”

Coming together
Democrats were also counted among Will’s most cherished 

friends on Capitol Hill.
“Few people today remember Henry Jackson, who died more than 

30 years ago. He was a great Democratic senator from the state of 
Washington who resisted the drift away from strong Cold War strength 
in the Democratic Party, after it nominated George McGovern in 1972. 

“My closest friend in Washington was Sen. Pat Moynihan from 
New York. A good New Deal Democrat, but probably the most 
accomplished social scientist to serve in the government, certainly the 
most to serve in elected office,” he shares.

The intense partisan atmosphere in Congress bothers Will, who 
thinks it may get better – depending on who wins the presidency.

“There was a time – and there should be a time again – when it 
will be normal to have friendships across party lines. 

“My hunch is that the great demographic factors militate against 
Mr. Trump, but we shall see. …

“It’s quite possible that Mrs. Clinton, if she wins, says ‘I really 
don’t want four or eight years like the eight we’ve just had’ and will 
try to find some way to bridge these gaps. When she was a senator, 
she had the admiration of a number of Republican senators. So, maybe 
there’s hope.”

Research from The New York Times shows that only 9% of the U.S. population chose Hillary Clinton or Donald Trump as the major party nominees for President. 
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FILLING A VITAL NEED
Indiana Technology & Innovation Council

Interest was high for the inaugural gathering of the Indiana Technology & Innovation 
Council.

John McDonald of CloudOne (left) and 
Bill Soards of AT&T Indiana are among 
the private sector leaders who will be 
guiding the efforts of the new council.

Council members (Allison Barber and Rich Carlton) pose questions and comment on policy and programming topics that will be further addressed by 
newly-formed Indiana Chamber committees. 

Indiana has been known for its leadership, 
past and present, in agriculture and 
manufacturing. It can maintain those 
strengths, as well as expand its growing tech 
momentum, with the help of successful 
efforts from the Indiana Technology & 
Innovation Council.

The goals include executing a policy agenda; collaborating 
with others to help meet programming needs; and further 
developing important partnerships.

“There were outstanding ideas presented at this initial 
open meeting,” notes Mark Lawrance, Indiana Chamber 
vice president of engagement and innovation policy. “The 
Chamber is excited to build upon its role of convener and 
work with all interested to help entrepreneurs and 
innovators achieve even greater success.”

Learn more at www.indianachamber.com/techcouncil.

http://www.indianachamber.com/techcouncil
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IT ALL 
COMES 
DOWN  
TO THE 
VOTE

Overall Turnout
Top Counties
• Vermillion: 51%
• Whitley: 49%
• Brown: 48%
• Decatur: 48%
• Adams: 47%
• Hamilton: 47%
• Hendricks: 47%
• Posey: 47%

Bottom Counties
• Scott: 30%
• Switzerland: 31%
• Clark: 32%
• Union: 32%
• Vanderburgh: 32%
• Dearborn: 33%
• Marion 33%

Absentee Voting
Top Counties
• Cass: 47%
• Vigo: 35%
• Montgomery: 33%
• Wayne: 33%
• Miami: 32%
• Hancock: 31%

Bottom Counties
• Vanderburgh: 5%
• Switzerland: 6%
• Clark: 7%
• Dearborn: 7%
• Marion: 7%

2016 Primary Election

Total votes: 1,771,753 (38% of registered voters) | Absentee votes: 282,288 (16% of all votes)
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These events can be as unanticipated as a natural 
disaster or carefully strategized; miraculous in yielding a 
sudden victory or disastrous in bringing defeat; small 
and otherwise undetectable or massive in scope and 
size. When the change occurs a full four months early, 
however, it is truly a surprise.

One week in July, nearly every race in Indiana 
politics changed. The timing was auspicious enough, 
occurring just before the deadline for candidate changes 
for the November races. Such changes, if any, are often 
small and unremarkable. It is a period when campaigns 
are experiencing a lull between the primaries and 
conventions and the water cooler talk revolves around 
barbeques, not ballots. 

But in the span of five days, from July 11 to July 
15, an unprecedented game of political musical chairs 
changed the spread of multiple races, resulting in new 
matchups, old rivalries and a renewed sense of 
competition that was anything but boring.

On Monday, July 11, Baron Hill abruptly announced 
he was ending his bid for the Senate. The one-time 
congressman was unopposed in the Democratic primary 
and set to compete against Republican favorite Todd 
Young. Within the span of a few hours, Evan Bayh, 
former senator and governor, raised the stakes by 
declaring his bid for the Senate, bringing with him a $9 
million plus war chest and substantial name recognition.

The following day, Republican presidential candidate 
Donald Trump traveled to Westfield. The rally was far 
from routine – in a twist borrowed from “The Celebrity 
Apprentice,” Trump was in the final stages of selecting 
his running mate. Originally a dark horse in the race, 
Gov. Mike Pence outshined other VP hopefuls with a 
rousing speech that energized the crowd and a 
conservative record that attracted the party faithful.

A plane issue forced Trump to remain in the state 
another day and fly his finalists into Indianapolis – 
quickly eclipsing the Tuesday night audition. By Thursday 
morning, rumors were swirling that Trump had told 
Pence, “You’re hired!”

The state was restless with anticipation, and not 
simply because of Pence. His loyal supporters swooned 
at the idea of him joining the presidential ticket, while 
his enflamed opposition cheered his presumed absence 
from the gubernatorial ticket and the possibilities that 
vacancy would allow. Trump needed to make a decision 
quickly, but Pence needed an offer even faster. 
Indiana’s deadline to change names on the general 
election ballot loomed at noon Friday, July 15, and 

Pence could not run simultaneously for federal and state 
offices. While Trump debated and Pence waited, 
speculation captivated the Hoosier state. 

The possible change excited Republican leadership, 
who saw the vacancy as an opportunity. To be 
considered, interested persons already running for other 
offices in November had to meet the same Friday noon 
deadline to remove their names from the ballot. The 
congenial music in the game of political musical chairs 
suddenly sped up to a more threatening tempo.

Trump’s initial announcement slated for 11 a.m. 
Friday troubled observers, who noted the seemingly 
coincidental timing left only a single hour dividing 
Pence’s probable withdrawal from any other interested 
candidate’s declaration of his or her intentions. When a 
tragic terrorist attack occurred in France and the 
announcement was changed to Saturday, the timing 
made clear what the candidates would not: a decision 
would be made (by noon Friday) before an announcement.

Topping off a whirlwind week, Pence filed to 
remove his name from the ballot late Friday morning, 
and almost immediately, Lt. Gov. Eric Holcomb (the 
eventual selection of the Republican central committee 
as its gubernatorial candidate) and U.S. Reps. Todd 
Rokita and Susan Brooks followed suit. Within the span 
of five days, the Senate race, the gubernatorial race and 
others changed dramatically. 

The week’s events changed three races directly but 
influenced the entire Indiana ballot as well. With the 
new political matchups yielding more competition and 
generating a reinvigorated interest, Indiana politics once 
again transcended the usual afterthought status typically 
ascribed to it. The May primaries in the state ended the 
long and contentious Republican presidential race with 
Trump’s victory and the suspension of the Ted Cruz 
and John Kasich campaigns. At the same time, Bernie 
Sanders’ victory reaffirmed the viability of his movement 
and forced the Democrats to consider concessions to 
create unity.

Many assumed the focus on Indiana would be 
short-lived, but if May was unusual, July proved to be 
downright unbelievable. Attracting attention for the 
major races can help the down-ballot ones, as voters are 
more interested and more likely to participate with 
such excitement. Democracy necessitates participation, 
and if the first half of this year is any indication, Indiana 
may see a surge of recognition and participation in the 
second half, both of which the Hoosier state is truly 
deserving.

GUEST COLUMN

Dr. Laura Merrifield 
Albright

AUTHOR: Dr. Laura Merrifield Albright is an assistant professor of political science at the University of Indianapolis. Learn more at  
www.uindy.edu/cas/history-political-science/faculty

‘July Surprise’
Moves Make Huge Impact on Indiana Politics

Many elections throughout American history have been characterized by an “October 
surprise,” a last-minute development that changes the dynamics of the campaign, resulting 
in an unexpected outcome. 

http://www.uindy.edu/cas/history-political-science/faculty
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“As far as a statewide plan that focuses out this many years (the 
Indiana Chamber’s Indiana Vision 2025), that is quite an accomplishment.” 

Gregg emphasizes some of the short-term actions he would take if 
elected.

“My focus is to lift all Hoosiers up. First thing we have to do in 
Indiana is work on our image. The first day in office, I would sign an 
executive order granting LGBT civil rights protections to the 33,000 
employees of the state of Indiana. In the State of the State, I would ask 
the Legislature to pass civil rights protections for the LGBT community. 
This isn’t a Democrat or Republican issue; it’s an economic issue.

“On the economy, I want to focus on the quality of the jobs, not 
the quantity of jobs. I want to implement work share,” he continues. 
“This is one of many places where management and labor come together. 

“On education, first thing we have to do is stop the political 
fighting. We need progress over politics. I was glad to see the ISTEP 
test go away. We have to have accountability. I want to implement 
statewide pre-kindergarten. It would be fully funded, not an unfunded 
mandate, and not just for disadvantaged students but all students in the 

state of Indiana.” 
Other than the LGBT rights, Gregg emphasizes, “Any social issue 

that hits my desk, whether I agree with it personally or not, is going to 
be vetoed. I’m not interested in fighting the old fights. It’s about practical 
solutions and that’s what your Indiana Vision 2025 is all about. Simply 
put, the choice comes down to this: I have more in common with you 
and your business vision than the (current) governor. We’re going to 
have differences, but we’re going to work them out together.”

Gregg notes during the conversation that full details on 
infrastructure and pre-K funding are to be released soon (available 
now at www.greggforgovernor.com). He adds this, however, on 
raising the skills of the current workforce.

“We have to do more with retraining; part of it is under the IEDC, 
the lieutenant governor, veterans’ services – we have to make sure 
everything is coordinated. I am amazed in six years of traveling around 
our state, I’ve never had one business person say anything about our 
tax structure – it’s always about the skilled workforce. There are 

By Tom Schuman

Gregg: Here Are First Steps We Need to Take

Due to election cycles, John Gregg admits that economic planning in government typically doesn’t go 
beyond two years – or maybe four. 

UNEXPECTED
MATCHUP

John Gregg anticipated a rematch of his 2012 contest against Gov. Mike Pence, but says he is utilizing the experience of four years ago in his current campaign.

Continued on page 24
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As our state looks at paying for 
roads and infrastructure, what is your 
philosophy on tolling?

Holcomb: “I have a context and a 
perspective on that because I was involved in 
the Major Moves plan that pumped almost $4 
billion into Indiana’s infrastructure and helped 
kick start projects that had been delayed for 
decades. Just as it was then and it should be 
now, everything should be on the table when 
it comes to funding infrastructure projects. 

“You wouldn’t want to start out by 
taking things off the table, including tolling. 
We need to look at traditional options and 
non-traditional options. That’s how we ended 
up with the Major Moves program. Because 
we said we want to do as much as we can. … 
I want to think big this next session as well.” 

Another area of major emphasis will 
be expansion of the pre-kindergarten 
pilot program. What is your perspective?

Holcomb: “I’ve leaned into the need 

for pre-K. We want to absolutely make sure 
we do it in a responsible way. We’ve seen 
the successful pilot programs in the state of 
Indiana recently. I want to move forward on 
this as aggressively as we can and still be 
responsible about it. From my perspective, 
especially starting with the young students 
who don’t have all the advantages and options 
that I did when I was growing up and I went 
to a public school here in Indianapolis. I 
definitely want to make sure we’re focused 
on those in need and the most vulnerable, 
and that includes (pursuing) federal funding.”

We’ve talked about two areas that 
will likely call for major additional 
expenditures. How do you balance 
those needs with managing a prudent 
financial ship for the state?

Holcomb: “Well, balancing the needs 
and the wants has been the secret to our success 
over the last 12 years and really separated us 
from much of the competition. We’ve passed 

honestly balanced budgets; we’re not in the game 
of delaying payments to local governments or 
local schools. Not in the business of raiding 
funds, borrowing from Peter to pay Paul. We 
live within our means, We’ve got regulations 
and tax levels that are reasonable and 
advantageous compared to our competition. 

“That’s what every General Assembly 
legislative session is about, making sure 
you’re addressing your needs responsibly. 
Everyone has pet projects, but if you don’t 
have the basics down, if your economy is not 
working and growing and dynamic, you can’t 
get to all the things you absolutely need to 
fund, let alone want to fund.”

Why is Indiana having such 
success attracting tech companies?

Holcomb: “I would say don’t just ask 
me, but the CEOs that are making the decisions 
that are creating not just the hundreds, but the 
thousands of new high-tech jobs coming to 
Indiana – not Austin, Texas; not Boston, 
Massachusetts; not San Francisco, California; 
not Chicago. They’re choosing to locate in 
Indiana, a state that has traditionally been known 
as a manufacturing state, because of those low 
tax rates, the reasonable regulatory environment. 
We have the great communities that are 
offering hungry, world-class university 
graduates a good opportunity and a good job. 

“(Our momentum will increase) if we 
continue to get the basics right and don’t 
make promises we can’t keep, start writing 
checks we can’t cash, start raiding the kitty – 
if we stick to the successful practices that 
we’ve experienced over the last 12 years and 
we offer good government service that 
operates at the speed of business.”  

Education testing and accountability 
have come under fire in some circles. 
What are your thoughts regarding 
these and other education priorities?

Holcomb: “I say everywhere I go, and I 
mean it, that I want to have the best public 

By Tom Schuman

Holcomb: Keep the Economic Momentum Going

EDITOR’s NOTE: Gubernatorial candidate John Gregg joined the Indiana Chamber of Commerce board of 
directors in early June for a one-hour conversation regarding our state’s future. We present a few of his opening 
remarks, followed by answers to board member questions. When Eric Holcomb replaced now vice presidential 
candidate Mike Pence as the Republican candidate for governor, BizVoice® conducted a telephone interview with 
him in early August.

Indiana Chamber members have the opportunity to hear directly from both candidates in September during 
one-hour Policy Issue Conference Calls. The Gregg call is set for Sept. 16; Holcomb will participate on Sept. 23. 
Register at www.indianachamber.com. 

Eric Holcomb, sworn in as lieutenant governor in March, had spent the prior year running for the 
U.S. Senate seat left open by the retirement of Dan Coats.

Continued on page 25
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going to be hundreds of thousands of new 
jobs created and if we don’t have the skilled 
workforce, those jobs are going to go 
elsewhere and we’re going to continue to 
spiral down in per capita income.”

What is your position on charter 
schools and vouchers?

Gregg: “I am not a supporter of vouchers. 
On charter schools, I’m very proud that when 
I was Speaker of the House, Indiana passed its 
first charter school bill. Charter schools are 
not going away. I do think we have to admit 
we have some charter schools that are not 
working. And I support accountability.

“My thoughts on some issues are why I 
started out this race with two announced 
opponents in the primary and a couple of 
others waiting in the wings. It’s those 
extremes that are unwilling to move to the 
middle and try to solve things that cause both 
parties problems. The extremes drive all of 
us crazy. And if you think my party doesn’t 
have them, go with me to Bloomington when 
they remind people I worked in the coal 
industry, I’m a gun owner, I’m a pro-life 
Democrat and that I believe in the death penalty.” 

What areas might we be in 
disagreement?

Gregg: “I don’t think there are those 
issues that exist. That’s why I referred to the 
old fights. Let’s throw those elephants on the 
table. Right to work would have been one in 
the past, but that is the past. That’s not going 
to change. You know the makeup of the 
Legislature. I think you’ll find we share a lot 
of common goals together. 

“We may disagree from time to time on 
how to get there, but the truth of the matter 
is that in our administration we’re going to 
be dealing with an overwhelming Republican 
legislature. Having a check and balance – 
right now there is not one – is good.”

What is your position on the 
property tax caps?

Gregg: “I was not in the Legislature when 
the property tax caps were passed. One thing 
we have done wrong in Indiana – the Legislature 
over manages our local governments. Mayors 
have such little flexibility with their money. 
They have to play ‘mother may I’ with the 
Legislature. They should have flexibility. If they 
abuse that flexibility, the public will catch up 
with those mayors and council members. 

“We give them money with strings on it. 
People don’t move to the state, they move to 

the community. I would like to see all of 
Indiana be thriving and growing like the 
Central Indiana area from Lafayette to 
Bloomington. We’ve got to work with our 
communities and giving them some flexibility 
on money would be a start.”

Superintendents talk about not 
being able to set teacher wages based 
on skill sets and demand, especially in 
the STEM fields. Would you support 
this setting of wages and rewarding 
teachers for performance?

Gregg: “That is a toughie. It’s something 
we’re very likely to embrace; there are some 
things we’re working through. We definitely 
have a problem keeping some of those individuals 
because of the pay. I see it every day.”

You said you support accountability. 
The current superintendent does not. 
Your thoughts on the importance of 
accountability – how will you help us 
maintain and improve it?

Gregg: “The ISTEP needed to go – 
some time ago. I have not ever met a school 
teacher who told me they do not want to be 
held accountable. I’ll make the ultimate decision, 
but we have to have the business community, we 
have to have school administrators, the reformers, 
classroom teachers, parents at the table. 

“The agents of change in education are 
going to be in the classroom. If they’re not at 
least at the table where there is a little buy-
in, I don’t think it’s going to happen. I’m all 
for accountability; we’ve got to have some 
reasonable teachers sitting at the table going 
forward. We’ve got a great opportunity to 
redo that.”

What further opportunities do you 
see in local government reform?

Gregg: “Before the Legislature and state 
government goes telling local government how 
to reform, we’ve not had a set of eyes look at 
state government and our inefficiencies for some 
time. We need to do that. We need to get our 
house in order before we go working on local 
government. I’ve always wondered why we 
elect a surveyor, why do we elect a county 
coroner. There are a lot of issues like that. 

“I’m more interested in giving them 
flexibility and more interested in jobs, the 
economy and education and infrastructure. We 
get that stuff headed in the right direction, then 
we can have the adult conversation on local 
government. It’s a matter of priorities and that’s 
not a burning one on my stove right now.” 

What can and should state 
government do to assist with rising 
electricity prices?

Gregg: “We’ve all seen what is the 
clamping down on the coal industry. Trust 
me, being a Democrat in southwestern 
Indiana, President Obama makes it a little 
more difficult each day. The realization is the 
coal industry has reached its peak. How we 
go about working with the federal 
government and the EPA (is critical). 

“Filing suit, which is what the governor 
has done, boy it sounds great. The problem is 
when you sue the federal government, 
they’re going to win. You can sit down with 
them and come up with a plan, as you’re 
going along, to try and implement this and 
lessen the bargain. The states of Kentucky 
and West Virginia, two coal mining states, 
that’s what they have done.”

RESOURCE: John Gregg at www.greggforgovernor.com

Gregg is joined in his 2016 bid by lieutenant governor candidate Christina Hale, who served four 
years in the Indiana House of Representatives.

Gregg
Continued from page 22
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school education system in the country. I received a great education at 
a public school in Indianapolis and my mother happens to be a retired 
public school teacher. I know we have so many wonderful schools all 
over the state. I want to be the best on this front as well. I also, at the 
same time, want parents and families to have the freedom to choose the 
schooling experience and environment that best fits their child’s needs. 

“I know both are possible. The way 
we are moving Indiana forward is by 
valuing teacher input – the education 
experts after all; they’re on the front 
lines. We need to attract more teachers 
to what I consider to be a very prestigious 
profession and measure our collective 
progress. We can’t get to the next level 
unless we are measuring that progress. 
So, testing is important and over-testing 
is counter-productive, I get that. Testing 
accountability is essential if we’re going 
to continue to improve and become, 
in fact, the best school system in the 
country, which I know we can be.”

Local government reform 
remains important from the 
perspective of Indiana Chamber 
members. Are there changes you 
can support to make this level 
of government more effective?

Holcomb: “I’m happy to look 
at anything that makes us locally, and 
as a state, more efficient from the 
taxpayer’s perspective. What I have 
been so proud of, with local 
government as of late, is how the 
state has partnered with local 
communities to transform their place 
and improve the quality of life. 

“When we harness both this 
energy and the energy of the region, 
highlighting all Indiana has to offer, 
we can grow and attract talent to 
Indiana from anywhere in the world. 
Programs like the Regional Cities 
Initiative and Stellar Communities are 
models at getting everyone at the 
table and developing a plan and 
executing it by leveraging that state 
and local partnership. Therein, I think 
we will find some ways to lay out 
some redundancy, improve some 
efficiency, but it has to be done from 
a true partner perspective.”

Indiana has benefitted for a long time from affordable 
electricity prices. Those are increasing, partly due to federal 
policies. What can be done at the state level?

Holcomb: “We must, as a state, I think, be loud and proud 
when it comes to our ‘all-of-the-above’ approach to energy delivery. 

We need to make sure Indiana is competitive with other states and 
around the world. Deploying an all of the above approach is critical 
and that means specifically we must support our coal industry and 
make sure these jobs are protected. 

“We need to continue to be a leader in using some of these 
innovative forms of electricity production. Whether it’s biofuels or 

wind or solar or gas or coal. We 
have to continue moving forward 
in that manner and we’re perfectly 
positioned in the center of the 
country and resource rich. We need 
to capitalize on that, not start 
tying one hand behind our back.” 

You worked for a 
governor (Mitch Daniels) 
who called for a truce on 
social issues. We’ve had 
instances in the past four 
years where social issues 
dominated. Where does Eric 
Holcomb stand on social 
issues at the Statehouse?

Holcomb: “I will tell you 
that I will be focused on four key 
areas or legs to the chair, if you 
will. Providing the best public 
school education in the country 
while still offering parents and 
students options. Two, focused 
on economic development. We’ve 
got honestly balanced budgets, low 
unemployment, a triple A credit 
rating, healthy reserves, low taxes 
and reasonable regulations. The 
next two areas inside that column 
are workforce development, 
making sure that we’re putting 
out in the field employees that are 
ready for the demands of a 21st 
century occupation and career. 
And we need to make sure we’re 
maximizing our location in the 
center of the country, investing in 
our roads and our bridges and our 
ports and our rail.  

“Third, we’ll focus on 
community development, how 
you improve your quality of place 
and that’s a big hook when it 
comes to millennials, where 

they’re choosing to live. Fourth, I would focus on making sure we’re 
providing good government at a great value. That’s where I will be 
focused. Other folks seemingly wake up and brush their teeth and talk 
about divisive social issues and it sounds like a skipping record to me. 
It’s their prerogative. My focus is going to remain on those four areas 
– how we continue to be laser-focused on building and growing a state 
that is going to keep our Hoosier momentum going forward.” 

RESOURCE: Eric Holcomb at www.holcombforindiana.com

Holcomb joins current governors Mike Pence and Matt Bevin, along 
with others, at the announcement of plans for a new Interstate 69 
bridge connecting Evansville and Henderson, Kentucky. On the 
campaign trail, Holcomb says he believes Indiana can become a 
national leader in K-12 education.

Holcomb
Continued from page 23
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U.S. SENATE:

BAYH vs. YOUNG

Up to that point, it was essentially a foregone 
conclusion that Republican Congressman 
Todd Young (District 9), who sits on the 
House Ways and Means Committee, would 
become the state’s junior senator. Now it’s a 
must-watch contest between a political 
legend and rising star that could have national 
implications for Senate leadership. 

BizVoice® talked to both men separately 
this summer, asking them the same questions 
on policies critical to Indiana Chamber 
member companies and the business 
community at-large. 

BV: What do you believe is the right 
role for government in mandating pay 
and benefits – specifically with the 
minimum wage and overtime rules?

BAYH: “I think the marketplace should 
establish the wages and working conditions. 
Of course, for a long time in our country and 
in our state, we’ve had some minimum 
requirements. You mentioned the minimum 

wage in particular; today it’s at $7.25. I see 
that Donald Trump wants to increase it up to 
$10. So I think we should certainly index it to 
inflation and raise it gradually. But I am 
concerned that if we raise it too far and too 
fast, we might have an impact on particularly 
small businesses, young employees – 
particularly young minority workers. 

“I think there is a role for the minimum 
wage but we need to be careful how we handle 
it to make sure we don’t have unintended 
employment consequences. … The best thing 
we can do to help wages in our country is to 
get our productivity growth rate up; it’s been 
very anemic for a long time. When businesses 
are more productive, they can afford to share 
more of their profits with their workers 
because they are doing better. … That’s the 
best way to grow wages in the long run.”

YOUNG: “These decisions ought to be 
left up to state and local governments. The 
labor markets of Beverly Hills, Calif., and of 
Washington D.C., where Evan Bayh lives, are 

very different than the labor market for the 
state of Indiana. Thus, we want to make sure 
we have more targeted approaches to both of 
those issues so that we don’t adversely impact 
our employers and our workforce, especially 
our lower income workers who are so often 
squeezed out of the labor market by one-size-
fits-all rules and laws coming out of 
Washington, D.C.”

BV: What are some of the unintended 
consequences of the Affordable Care 
Act that you would like to see 
addressed and even reversed? 

YOUNG: “What to me is more 
powerful are the many unexpected costs of 
Obamacare – that is unexpected by most 
Americans, because the law was essentially 
sold to the American people through a series 
of lies. The most prominent of those lies 
being if you like your insurance plan, you can 
keep that plan; if you like your doctor, you 
can keep your doctor. This was characterized 
as the lie of the year by The Washington Post 
not too long ago. And I think anyone who 
actually took time to flip through the text of 
the Affordable Care Act before it was rushed 
to passage in a hyper-partisan fashion would 

By Rebecca Patrick

This race is a tale of two acts: Before July 11 and after. 

That’s the date word leaked there would be a new, yet very familiar 
Democratic nominee: Evan Bayh, former Indiana governor and U.S. 
senator who vacated the same seat six years earlier.

Missed connection: In January 2011, when Evan Bayh (left) bid adieu to the U.S. Senate, Todd Young was sworn in as a first-term congressman.

Election 2016: U.S. Senate



September/October 2016 – BizVoice/Indiana Chamber  27

have discovered that it was very predictably 
going to reduce access, care – especially for 
those Hoosiers who hail from rural 
communities; it was going to cause Hoosiers 
to lose their doctors, even if they liked their 
doctors; it was going to de-incentivize 
innovation; and finally, do little to actually 
control cost.

“To be fair, one unintended consequence 
would probably be the impact of the 30-hour 
provision on lower income workers. And 
that’s a provision that I have been able to play 
a leadership role in addressing by offering a 
bipartisan initiative to restore the 40-hour 
workweek and ensure that lower income 
workers … are not losing up to an entire work’s 
week of wages on account of this perverse 
redefinition of full-time employment. 

“The other area where I’ve been able to 
show leadership is the medical device tax, 
which remains a part of Obamacare. I’ve 
been able to play a leadership role in ensuring 
that this tax is suspended for a couple of 
years, and I will continue in the United States 
Senate to work towards its full repeal. 

“It must be added that, in the end, I 
believe we need a full repeal of Obamacare.”

BAYH: “One would be a repeal of the 
medical device tax; it’s something I’ve been 
against from the beginning. Number two: I 
think we should expand the definition of the 
workweek from 30 hours to 40 hours. That 
would alleviate some burdens, particularly on 
small businesses – it’s a common sense approach; 
most folks think a full workweek is 40 hours. 

“Then also I would have an open mind to 
expanding the definition of a small business 
that would be exempt from the Act …from 
the current level of 50 employees to expand 
that to possibly up to 100, or something like 
that. Those would be some adjustments that I 
would embrace.” 

BV: The notion of bipartisanship on 
Capitol Hill seems like a distant 
memory in today’s climate. How can 
members make Congress work better 
and get back on the path of getting 
more things accomplished? 

BAYH: “Our politics today is much too 
partisan. … It’s way more than when I first 
came into office because Congress is way 
more dysfunctional. It’s way more polarized 
along partisan lines, along ideological lines. 
… Basically, Congress is broken; it’s not 
working. … I go back to my father’s time 
when he ran for his first re-election in 1968; 
Sen. Everett Dirksen from Illinois was the 
Senate Republican leader and came up to my 
father on the floor of the Senate and asked 

Young wants to replace Obamacare with a different set of health care laws that will “accommodate 
patient choices, not politicians’ and bureaucrats’ choices.” Bayh on partisan gridlock: “When Congress 
is not doing anything and only 15% of your fellow citizens have a positive feeling about Congress, it 
should tell all of them that business as usual isn’t good enough.”
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what he could do to help with his re-election. Now, that’s not going 
to happen today, but my point is that back then members of both 
parties realized they were Americans first and they were sent there by 
their constituents to try and work together and solve problems rather 
than engaging in political arguments. 

“Let me be very clear about this: I’ll work with any member, 
regardless of party. I don’t care whether an idea is a Democratic idea 
or a Republican idea. All I care about is what works: what will help 
create jobs in Indiana; what will make us globally competitive; what 
will try and deal with some middle class challenges – college affordability, 
retirement security that faces many of our families; what we can do to 
protect our country from the challenges of global terrorism.” 

YOUNG: “I’m proud of my work in a bipartisan fashion in higher 
education reform with Democrat Jared Polis of 
Colorado, on ensuring that our seniors don’t 
suddenly get hit unexpectedly with exorbitant 
medical bills; with Lloyd Doggett of Texas, 
on ensuring that at-risk and vulnerable Hoosiers 
will actually be served in a way that improves 
their lives rather than treated as liabilities in a 
one-size-fits-all welfare system that has a habit 
of writing them off; with Danny Davis of Illinois, 
on ensuring that more children in foster care 
are adopted out of foster care rather than 
phased out of the system. … Also in preserving 
the 40-hour workweek and repealing the 
perverse provision of Obamacare that redefines 
the workweek at 30 hours and has so adversely 
impacted our lower income, hourly Hoosier 
workers, with Sen. Joe Donnelly (of Indiana). 

“It’s not enough to talk about being 
bipartisan. For us to actually turn our 
conversations into concrete solutions and 
advance those solutions through the legislative 
process, we must forge consensus around our 
ideas. And the reason why so many Hoosiers, 
so many Americans are frustrated with our 
political process is that we have too many of 
our elected federal representatives who are all 
talk and no action.”

BV: What is your view on the federal 
tax code … are there areas you feel 
need attention? If so, what reforms do 
you see as the most important? 

YOUNG: “We need to simplify the tax code. Washington needs 
to stop picking winners and losers through the tax code. We need to 
stop the double taxation of overseas income so that hundreds of 
billions of dollars of U.S. profit can be repatriated and invested in 
places like Indiana to create jobs and raise wages. 

“We need to lower the corporate tax rate; we have the highest 
rate in the industrialized world – that clearly undermines our 
competitiveness and has even been causing our major corporations,   
with all their jobs, to relocate their operations overseas. And we need 
to lower the individual tax rate so that families and small businesses 
can participate actively in the economy.” 

BAYH: “We need a tax code that is certainly simpler; it costs 
way too much to comply with it; it’s way too complicated. One of the 
areas I think we can get some bipartisan agreement on would be in the 

area of corporate tax reform – to get the tax rate down to make us 
globally competitive. Currently we have one of the highest corporate 
tax rates in the world, which leads to a couple of negative consequences. 
Number one: A lot of businesses that are globally competitive have 
stranded profits abroad. I think it’s in excess of a trillion dollars. So by 
making the corporate rate globally competitive, we would allow them 
to bring those profits home to invest in their U.S. operations. 

“Number two: The fact that our tax code is not globally 
competitive creates an incentive for foreign companies to buy U.S. 
companies basically as a tax arbitrage (profiting from differences in 
how income or capital gains are taxed); it also leads to U.S. companies 
to re-domicile themselves overseas. By getting the tax rate down and 
making it globally competitive, you do away with that phenomenon.”

BV: How critical do you believe it is to 
pass more comprehensive long-term 
transportation funding – so we aren’t 
just pulling funds from elsewhere to 
cover things temporarily? 

BAYH: “It’s very important. … If we 
reformed the tax code (as outlined in the 
above question) by getting the corporate rate 
down, that would actually generate money 
without raising taxes. We could use part of 
those funds to make the corporate rate even 
lower. And part of those funds could also 
create an infrastructure bank where you 
would make low-interest, long-term loans to 
states and municipalities and other entities for 
roads, ports and bridges – and refurbish some 
of our railways. This would create construction 
jobs – be good for that part of our economy – 
and improve our productivity growth. It may 
not be the entire solution, but it’s part of the 
approach for a long-term sustainable path to 
improving our roads, bridges and ports.” 

YOUNG: “It’s essential. I believe in making 
investments to our country’s future. I worked 
in a bipartisan fashion to see if we might finance 
more of our infrastructure by using capital 
coming out of the private sector – through 
the use of private activity bonds (tax-exempt 
bonds issued by or on behalf of local or state 

government that provide special financing). 
“I believe in investment. Indiana is the crossroads of America and 

the logistics industry plays such an important role in our economic 
success. We must continue to work hard in a bipartisan way to come 
up with long-term financing initiatives in Congress and work with the 
next President to make that happen.” 

BV: In terms of trade, how would you characterize the 
position the U.S. is currently in? What recent or pending 
agreements stand out for you – positively or negatively? 

YOUNG: “Unless the United States acts boldly to open up 
foreign markets, which will require presidential leadership and 
leadership within the Congress, I would characterize our position as 
continuing to lead from behind. That is talking but really not actually 
meaningfully changing the current situation whereby we are being 
outflanked by our economic competitors in terms of opening up these 

“Unless the United States acts boldly 
to open up foreign markets, which 
will require presidential leadership 
and leadership within the Congress, I 
would characterize our (trade) position 
as continuing to lead from behind.”

– Todd Young
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markets and deepening our supply chains.
“I’m still studying the Trans-Pacific Partnership (TPP) and 

following closely the ongoing U.S.-European Union trade negotiation. 
I see much merit in opening these and other markets to Indiana food 
and fiber, our manufactured goods. Of course we need to strike good 
agreements, and those agreements need to be effectively enforced.”

BAYH: “America has embraced global competition. When the 
playing field is level, we can compete and succeed against anybody. 
We have among the lowest barriers for foreign 
goods and services coming into the United 
States. The challenge is what do we do with 
other countries that erect barriers? Non-tariff 
barriers … that handicap U.S. business and 
workers in competing for those markets overseas. 
We need to be globally competitive, to do what 
it takes to succeed and win; that’s number one.  

“But number two is what do we do when 
other countries seek an artificial advantage by 
manipulating markets in a variety of ways? 
Whether that’s informal trade barriers, 
currency manipulation or, in particular, 
intellectual property theft – we lose more 
than $200 million per year; Indiana businesses 
are among them. They just copy our products 
and steal our patents. They produce, in effect, 
counterfeit goods. Medicine and other 
products that U.S. businesses, Indiana 
companies have invested a lot of time, capital 
and labor into developing. And that’s not 
right. I think we’ve got to put a stop to that 
and be very firm on trade. We are willing to 
compete but the playing field has got to be 
level. We are not going to sit idly by and allow 
our companies and workers to be ripped off 
anymore. I feel very strongly about that. 

“The TPP is the most recent agreement 
out there; I’m not supportive of it at this time 
until it’s improved. There’s an issue in there 
with regard to patent expiration for medicines; 
this agreement has it lower than it is in the 
United States. That creates actually an extra burden 
for U.S. consumers of prescription drugs to pay for the costs of new cures. 

“(Ironically) in a time when there is way too much partisanship 
and political bickering, it’s interesting to see that both Mr. Trump and 
Secretary Clinton are opposed to the TPP.”

BV: We’ve seen a rulemaking pattern by President Obama – 
using executive orders to push an agenda and go around 
Congress, most notably via the EPA and on immigration 
matters. How do you think that should be dealt with and 
how can that genie be put back in the bottle so subsequent 
presidents don’t follow suit?

BAYH: “The reason presidents have become more and more 
aggressive over time in pushing executive orders and regulatory 
decision-making is because Congress is dysfunctional. It’s in essence 
doing almost nothing, so presidents look at that and say, ‘What can I 
do? I have to use the inherent powers of the executive branch.’ But 
they’ve been pushing the envelope to the extreme. The best answer to 
that would be a functional legislative branch where Democrats and 
Republicans are working together to forge common sense solutions to 

the challenges we face. Then I think presidents would not be quite so 
tempted to be quite so aggressive in the regulatory rule-making area.” 

YOUNG: “It must be recognized that every executive order that 
President Obama has issued can be repealed on day one with a Republican 
president in office. I would expect that many of them would be with a 
Republican president, whereas Hillary Clinton has made clear that she 
intends to double-down on the so-called pen and phone strategy, and 
not hold back from issuing more executive orders. 

“Congress can defund the implementation 
of particular activities sanctioned by executive 
orders – and we should when the executive 
orders are not in the best interests of 
Hoosiers. The Court says that Congress can 
also sue in our federal courts to stop the 
implementation of some of the unlawful 
executive orders that have been issued during 
the course of the Obama presidency. 

“The last thing we can do since this 
question seems to be more broadly about 
rules it that we can systemically change how 
we make rules in the country by passing the 
REINS Act (Regulations From the Executive 
in Need of Scrutiny Act), which is legislation 
that I have introduced the last few congresses 
as a member of the House and have been able 
to forge consensus around the importance of 
that legislation. The REINS Act would require 
members of Congress to actually vote on 
major rules, like those issued pursuant to 
Obamacare. In that instance and many others, 
politicians like Evan Bayh, who supported it, 
decided to punt on many difficult choices and 
delegate that power to unelected, 
unaccountable bureaucrats.” 

BV: If elected to the Senate, what 
do you see as your top agenda item for 
next year? 

YOUNG: “I would be remiss if I didn’t 
expand the question a bit to the longer term. 

Every elected representative’s first objective should be to make sure 
that the American people remain safe and secure. I feel uniquely 
qualified in this moment in history to help add value in the area on 
behalf of Hoosiers in the United States Senate based on my background 
as a Marine Corp intelligence officer who was trained in anti-
terrorism. But with that said, in the near term we need to ensure that 
the economy grows faster, that the rising tide generally lifts all boats. 
And I think we have an opportunity to realistically best advance that 
goal by repealing our unsustainable, misguided, hyper-complex, 
punitive and incredibly partisan health care law known as Obamacare.”

BAYH: “By far and away my top priority is getting the economy 
going, getting good businesses the confidence to invest, to hire. Doing 
what we can to get the productivity growth rate up, which again, 
drives wage increases in the long run. … My experience has been that 
when the economy is strong, when businesses are growing, when both 
businessmen and women and consumers feel confident, then 
everything else is so much easier. That’s what generates the money for 
education and health care – and all the other things we care about. So 
my top priority is going to be economic growth.”

“I would have an open mind to 
expanding the definition of a small 
business that would be exempt from 
the (Affordable Care) Act … from the 
current level of 50 employees to 
expand that to possibly up to 100, or 
something like that.”

– Evan Bayh
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I am a Republican millennial. We exist. But being 
called a “millennial” is an assumption that we are a group 
of lazy, over-educated staff assistants that think we should 
be paid like a CEO. No one wants to be called a millennial. 
But, I believe whatever candidate can tap into the 
millennial vote will win the 2016 presidential election. 

Millennial voters now outnumber Baby Boomers. 
Republican millennials under the age of 30 have never 
voted for a successful Republican presidential candidate. 
And our number of first-time voters is puzzling political 
pundits across the country. One thing everyone agrees 
on – we are a misunderstood generation.

Millennials in Indiana, contrary to popular belief, 
are hard-working, educated and determined. We don’t 
sit down and read the newspaper every morning, but 
we do read social media sites, sometimes even as a primary 
news source. We don’t want government to create 
opportunities for us – we want government to get out 
of our way so we can make opportunities for ourselves. 
We don’t want free stuff – we want things like health 
care and college to be actually affordable in the first place. 

In 2008, young people across the country turned 
out to vote for President Obama. The Obama machine 
had a laser focus on young people and somehow made 
it cool to vote for him. President Obama made a VIP 

appearance at Little 500 at IU and even brought the 
Dave Matthews Band to the campus for a free concert. 
The College Republicans had John McCain t-shirts. Not 
as cool as a free concert. 

Something that I think Democrats may underestimate – 
all these young people voted for Obama then graduated 
college and realized he didn’t seem as cool as they 
thought he was going to be. Somehow our economy 
nationally hasn’t improved, our national health care is a 
disaster and is an undue burden on actual job creators 
and our reputation around the world is in decline. 

Electing Hillary Clinton would be a worse extension 
from the last eight years. If we can’t trust her to keep 
top-secret emails safe, how can we trust her with the 
safety of our country? Love or hate Donald Trump’s 
rhetoric, millennials appreciate his straight talk and his 
business background. He isn’t a politician – he means 
what he says and says what he means. He isn’t afraid to 
stand up for our country abroad and isn’t going to play 
politics when it comes to our safety and security. 

Millennials grew up in the time of school shootings, 
plane crashes and not feeling safe in large crowds. 
We’re ready for someone to go to bat for us that we 
can trust to make us feel safe again. 

After being involved in various local grassroots 
electoral initiatives and attending the national 
Democratic convention, one thing is for sure: There is 
a high level of excitement due to the surprises 
presented in the presidential races.

One of the main surprises I have witnessed has 
been the evolutionary change regarding who Americans 
have identified as potential presidential leaders. It is 
very shocking to see that at the top of the Republican 
ticket we have Donald Trump, who I personally view 
as an opportunistic leader versus a representative, 
servant leader of its citizens. It is completely appalling 
knowing a man who is supposed to represent all can get 
away with derogatory statements against the beautiful, 
cultural entities that have already made America great. 

In retrospective, we also have in society 
individuals not trusting Hillary Rodham Clinton, who 
has dedicated her whole life to public service. As a 
public servant, that saddens me. It is imperative that we 
address this surprise and realign our principles so we 
elect a president who can inspire all to a better life, 

liberty and pursuit of happiness.
Another surprise during the current race for 

presidency is understanding how quickly party paradigms 
have shifted. 

Both presidential candidates have embedded new 
ideas and individuals looking to participate in the 
electoral process. Overall, in midst of all the surprises 
during this election cycle, I hope that political 
ideologies will help shift political party politics in the 
direction that can best serve our society. Many are 
pleading for change so that everyone can invest in a 
positive and equitable future. 

If we the people are looking to grow stronger together, 
then we need to be accountable for understanding that 
every citizen’s voice should be heard in the process. 
Also, it is very imperative we build relationships with 
those who may oppose our political ideologies so we’re 
learning from one another. The best way to eliminate 
such surprises in the future is by being involved after 
Election Day. 

Millennials Ready for a Change

No Shortage of Presidential Shockers

GUEST COLUMN

Abby Weingardt

Ashley Gurvitz

AUTHOR: Abby Weingardt is chairwoman of the Indiana Federation of Young Republicans. Learn more at www.indianayr.com

AUTHOR: Ashley Gurvitz is president of the Indiana Young Democrats. Opinions expressed here are hers alone, not a reflection of her career or 
organizational affiliations

http://www.indianayr.com/
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Election 2016: Key trends and Indiana Statehouse

Indiana in primetime. An open-seat governor’s 
race, an intense U.S. Senate battle that could decide 
control of that body, a Hoosier vice presidential 
candidate – all have worked to put a bright national 
spotlight on Indiana. With that has come major out-of-
state dollars, super PACs and big increases in political 
operatives crisscrossing the state. Will Democrats – 
already moving resources into the state at levels not 
seen since 2008 (when Obama carried Indiana) – find 
an opportunity to “run the board” and even contest the 
presidential race here?

Top-of-the-ticket impact. Will Republicans 
and Democrats unify top to bottom behind their 
presidential candidates and agendas? How much will 
down-ballot candidates choose or need to position 
themselves independently of Donald Trump and Hillary 
Clinton? In our state, we have candidates with obvious 

and significant ties to both major party presidential 
nominees: Gov. Mike Pence is Trump’s running mate 
and former Sen. Evan Bayh might have been Clinton’s 
if he had stayed in office. While Bayh will no doubt 
tout being his own man, his U.S. Senate opponent, 
Congressman Todd Young, has been hammering home 
Bayh’s longtime support for Clinton. In the marquee 
state race, how Republican gubernatorial nominee Eric 
Holcomb plays his ties to Pence, who is now joined at 
the hip with Trump, could determine his fate. 

Turnout. It’s not just a question of how many 
Americans will vote overall, but what variances will 
arise between voter-profile groups. It’s not simply 
about political parties, but ideological, demographic 
and regional subgroups. What about Bernie Sanders’ 
supporters? The Vermont senator consistently beat 
Clinton by 30-plus points among younger Democrat 

What to Watch for in Election Lead-Up

Jeff Brantley

Incumbents  
Not Seeking 
Re-Election
Some state legislators, like Earline Rogers, are 
retiring after decades of service; others, like 
Carlin Yoder, simply decided it was time to step 
aside. Three House members are running for 
higher office, thereby giving up their current 
elected positons: Rep. Christina Hale is the Lt. 
Gov. candidate on the John Gregg ticket, while 
Rep. Eric Koch and Rep. David Niezgodski are 
vying for open state Senate seats. 

Sen. Jim Arnold (D-LaPorte; District 8)
Sen. John Broden (D-South Bend; District 10)
Rep. Tom Dermody (R-LaPorte; District 20)
Rep. Christina Hale (D-Indianapolis; District 87)
Rep. Donna Harris (D-East Chicago; District 2)
Rep. Eric Koch (R-Bedford; District 65)
Rep. David Niezgodski (D-South Bend; District 7) 
Rep. John Price (R-Greenwood; District 47)
Rep. Rhonda Rhoads (R-Corydon; District 70)
Rep. Gail Riecken (D-Evansville ; District 77) 
Sen. Earline Rogers (D-Gary; District 3)
Sen. Brent Steele (R-Bedford; District 44)
Rep. Randy Truitt (R-West Lafayette; District 26)
Sen. Brent Waltz (R-Greenwood; District 36)
Sen. Carlin Yoder (R-Middlebury; District 12)

All in the family: Donna Harris is finishing 
out her late husband’s term; the Democratic 
nominee attempting to succeed her is her son, 
Earl Harris, Jr.

Statehouse Races to Watch
The Potential Nail-Biters
Incumbents are expected to have tough battles in House 
Districts 4 and 19 – the latter being a rematch of 2014 
that was decided 51%-49%. The other three are open races.

House District 4: Ed Soliday (R) vs. Pamela Fisher (D)
House District 19: Julie Olthoff (R) vs. Shelli Vandenburgh (D)
House District 20: Jim Pressel (R) vs. Karen Biernacki (D)
Senate District 30: John Ruckleshaus (R) vs. Pam Hickman (D)
Senate District 32: Aaron Freeman (R) vs. Sara Wiley (D)

The Slam Dunks
These five contests are as close to sure things as you can get; all feature incumbent 
Republicans:

Senate District 16: 
David Long (R) vs. Juli Dominguez (D)

Senate District 20: 
Luke Kenley (R) vs. Paula Jo Gilliam (D)

House District: 39 
Jerry Torr (R) vs. David Russ (D)

House District 58: 
Woody Burton (R) vs. Edward O’Connor (D)

House District 67: 
Randy Frye (R) vs. Rudy Howard, Jr. (D)
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Legislative Power Shift
After times of split power, the last three cycles have pushed Republicans to 
super or quorum-proof majorities in both caucuses.

Indiana Lawmakers

voters. What do they do? What about 
Republicans hostile to Trump? 

Voter intensity differences. This is a 
major factor in turnout. How angry, how 
content, how energized are partisan voters 
with their parties’ top candidates (President, 
U.S. Senate, Congress and Governor) and 
what “intensity gaps” might exist between the 
parties? Who is more motivated to turn out 
and actually vote? But it’s also about the 
weeks leading up and what profiles of voters 
are motivated to talk politics with families, 
friends, neighbors, co-workers, etc. And 
social media is more important than ever – 

how engaged will some voters be in sharing 
views and persuading their “friends”? 

The Libertarians. Even more filed this 
year in state legislative races and they did so 
disproportionately against GOP incumbents. 
As of early August, polling on the presidential 
level has candidate Gary Johnson pulling 
votes almost equally from Clinton and 
Trump. With the very unsettled presidential 
race and a much higher-profile Libertarian 
ticket than ever before, this could be the time 
for voters to give down-ballot Libertarian 
candidates a second look. 

Right track-wrong track, economy 

and fear. A historically high number of 
Americans currently think the country is on 
the wrong track and those negative views are 
bleeding down into state and local politics. 
Yet, the economy is reasonably strong, which 
tends to push back against a party shift at the 
top of the ticket. Will voter anger and fear 
(over terrorism, national security or potential 
economic instability) overwhelm any positive 
political points gained from a growing 
economy and jobs? What really matters is the 
state voters believe the economy, security 
and their families’ futures are in – perception 
rules over reality in politics.

AUTHOR: Jeff Brantley is vice president of political affairs for the Indiana Chamber of Commerce. Learn more at www.ibrg.biz

57.57
AVERAGE AGE
The average age of all state legislators is 56, per 
the National Conference of State Legislatures
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Indiana House Incumbents 
Terri Austin, HD 36
Michael Aylesworth, HD 11
Jim Baird, HD 44
Bob Behning, HD 91
Greg Beumer, HD 33
Bruce Borders, HD 45
Brian Bosma, HD 88
Mike Braun, HD 63
Tim Brown, HD 41
Woody Burton, HD 58
Martin Carbaugh, HD 81
Robert Cherry, HD 53
Ed Clere, HD 72
Tony Cook, HD 32
Wes Culver, HD 49
Steve Davisson, HD 73
Dale DeVon, HD 5
Sean Eberhart, HD 57
William Fine, HD 12
Bill Friend, HD 23
Dave Frizzell, HD 93
Randy Frye, HD 67
Phil GiaQuinta, HD 80
Doug Gutwein, HD 16

Richard Hamm, HD 56
Bob Heaton, HD 46
Todd Huston, HD 37
Mike Karickhoff, HD 30
Cindy Kirchhofer, HD 89
Sheila Klinker, HD 27
Doug Miller, HD 48
Kathy Richardson, HD 29
Don Lehe, HD 25
Matt Lehman, HD 79
Dan Leonard, HD 50
Jim Lucas, HD 69
Randy Lyness, HD 68
Karlee Macer, HD 92
Kevin Mahan, HD 31
Peggy Mayfield, HD 60
Bob Morris, HD 84
Sharon Negele, HD 13
David Ober, HD 82
Hal Slager, HD 15
Ben Smaltz, HD 52
Milo Smith, HD 59
Ed Soliday, HD 4
Mike Speedy, HD 90
Steve Stemler, HD 71

Greg Steuerwald, HD 40
Holli Sullivan, HD 78
Jeff Thompson, HD 28
Jerry Torr, HD 39
Heath VanNatter, HD 38
Tom Washburne, HD 64
Tim Wesco, HD 21
David Wolkins, HD 18
Dennis Zent, HD 51
Cindy Ziemke, HD 55

Indiana Senate Incumbents  
Rod Bray, SD 37
Ed Charbonneau, SD 5
Michael Crider, SD 28
Susan Glick, SD 13
Brandt Hershman, SD 7
Luke Kenley, SD 20
David Long, SD 16
Ryan Mishler, SD 9
Lonnie Randolph, SD 2
R. Michael Young, SD 35

Non-Incumbents
House
Jack Jordan, HD 17
Chris May, HD 65
Richard Pfeil, HD 8
Jim Pressel, HD 20
Sally Seigrist, HD 26

Senate
Blake Doriot, SD 12
Aaron Freeman, SD 32
Eric Koch, SD 44
Eddie Melton, SD 3
John Ruckelshaus, SD 30
Jack Sandlin, SD 36

U.S. House
Jackie Walorski, CD 2
Todd Rokita, CD 4
Susan Brooks, CD 5
Luke Messer, CD 6
Larry Bucshon, CD 8

2016 IBRG Candidate Endorsements (as of August 10, 2016)
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“  What we hear most is how our 
experience makes the planner’s 
experience so easy. That’s  
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There were 14 presidential elections from 1868 
through 1920. In 12 of those elections, the winner of the 
presidential election won Indiana. Also in 12 of those 
elections there was a candidate for president or vice president 
for a major political party from Indiana, including 1916 
when both major party vice presidential candidates were 
from Indiana. Four of the five vice presidents from Indiana 
were elected during that period. For many, this was the 
high point for Indiana in national electoral politics. 

In 2008, Indiana relived some of that influence and 
excitement with a hotly-contested Democratic primary 
and a rare win in the state for the Democratic 
candidate. At that time, many voters thought they were 
experiencing something that would not happen again in 
their lifetimes. Then 2016 came along and once in a 
lifetime became twice in a lifetime. 

In 2016, the presidential primaries for both major 
parties mattered in Indiana and an incumbent 
gubernatorial candidate has vacated the ballot so that he 
can be the vice presidential candidate for a major 
political party. This year also has included a lieutenant 
governor stepping aside and a new one being 
confirmed, a United States Senate candidate stepping 

aside and a former office holder re-emerging as a 
candidate for that opening, and at least five caucuses to 
fill major ballot vacancies. All of this before the heat of 
the fall campaigning activities.

Each of these events is unusual, but not completely 
unimaginable. What makes 2016 so unique is the confluence 
of all of these events in one year. We have reached a 
point where we may no longer be surprised by what 
happens next and instead we ask what will happen next.  

For young voters and voters who are new to the 
state, two of three presidential elections have been exciting. 
For the rest of us, we think we know better. More 
often than not since 1972, presidential nominations 
have been decided before Indiana holds its primary in 
May. The Republican presidential candidate has won 
Indiana in 17 of the last 19 elections. In other words, 
presidential elections in Indiana are formalities, not exciting. 

 Based on what has happened so far, it is not out of 
line to suggest that the most surprising thing has not 
happened yet, so enjoy this year and store the 
memories and lessons away. If history is any indication, 
you may not have an experience like this again … but 
then again maybe you will.

Surprising 2016 – A Snapshot in Time

GUEST COLUMN

Andrew Downs

AUTHOR: Andrew Downs is director of the Mike Downs Center for Indiana Politics. Learn more at www.mikedownscenter.org
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FEATURE STORY

By Matt Ottinger

Trump’s Emergence Brings Memories of Willkie
The materialization of the Donald 
Trump phenomenon and his 
solidification as Republican 
nominee for President of the 
United States may stoke memories 
for Hoosiers of another 
businessman turned politician. 
Several national publications 
have already noted comparisons 
to Elwood native Wendell Willkie, 
who surpassed expectations and 
surprised many by capturing the 
GOP nomination in 1940. 

And while there are similarities, stark 
contrasts must also be considered as well. 

Stephen T. Jackson, Madison County’s 
official historian, credits Willkie’s charisma for 
ultimately defeating favorites Sen. Robert Taft 
and Thomas Dewey en route to the nomination.  

“He just had an ability to be able to 
speak to people in a way that drew them to 
him,” Jackson relays. “Clearly, that was 
demonstrated by the numbers of people who 

flocked to hear him speak as he made his way 
campaigning across the country.”

All about business
A notable similarity to Donald Trump is 

that both he and Willkie were known for 
their business acumen, as Willkie led the 
large electric utility company, 
Commonwealth & Southern Corp. In fact, 

one of Willkie’s main campaign points was 
challenging President Franklin D. Roosevelt’s 
Tennessee Valley Authority (TVA), a New 
Deal program that posed a threat to 
Commonwealth & Southern.

“Willkie endeared a lot of people to him 
because he challenged Roosevelt’s TVA 
program, and of course he was trying to 
protect his own utility company,” Jackson 

PARTY CRASHERS

Formal acceptance of Wendell Willkie’s presidential nomination took place 
on August 17 in his hometown of Elwood. He was greeted by a crowd 
estimated at 250,000 and spoke from a platform in a field where he once 
herded cows for 75 cents a week (Photo courtesy of Library of Congress).

At least in part due to his status as a political outsider, Donald Trump’s message has resonated 
with a broad swath of disenchanted Americans. 
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Election 2016: Presidential comparison

offers. “But in the process, he made a lot of headlines and personal 
converts due to his outspokenness. That stimulated what were called 
Willkie Clubs. Hundreds of them sprang up throughout the country 
because of their support for him.”

And while Trump is often criticized by some for once being 
sympathetic to candidates and ideas of the Democratic Party, Willkie 
too was a convert – a Democrat until 1939. 

“He was getting so much encouragement by his supporters to run 
for the presidency because of his charisma,” Jackson states. “And he 
had advisors, and they realized that in order to run for President, if he 
ran as a Democrat he’d have to go through the Democrat primary, and 
they didn’t feel like he’d be a strong enough candidate to defeat 
Roosevelt. So he elected to change politics and become a Republican.”

Opposition
Trump and Willkie are hardly peas in the same political pod, however. 

Where Willkie parlayed his charm into gaining acceptance, Trump has 
traveled gleefully down an antagonistic path during his campaign. 

“Obviously, Trump is more, how shall I say it, caustic,” Jackson 
points out. “Willkie was smooth. Trump speaks his mind, and Willkie 

was more guarded in his speech. He didn’t want to ruffle feathers, and 
Trump doesn’t give a second thought to ruffling feathers.”

Another difference is their respective paths to the nomination. 
While Trump effectively secured the nomination with consistently 
strong showings in early primaries and caucuses, Willkie never 
formally entered any and his success came at the GOP convention 
amid a rigorous process of surviving multiple ballots.

“Willkie came in further down the ladder (than Trump),” Jackson 
notes. “But you know, he predicted correctly that he would be 
nominated on the sixth ballot. I don’t know if that was a good guess or 
if he actually had a good feel for it, but he correctly predicted that 
when the convention started.”

Willkie ultimately won just 10 states (including Indiana) and lost 
the Electoral College count to Roosevelt (449-82), who then began his 
third term in office. 

Willkie, however, is still remembered and honored with Willkie 
Day festivities and parades in both Madison and Rush counties. (He 
headquartered his presidential campaign out of Rushville – his wife’s 
hometown – and his running mate was Sen. Charles L. McNary of 
Oregon.)

RESOURCES: Stephen T. Jackson, Madison County historian | Indiana Historical Society, at www.indianahistory.org

Willkie was cheered on by 
many, whether via Willkie 
Clubs or as he campaigned 
from the back of a train. He 
also captivated thousands of 
Hoosiers as he spoke on 
Indianapolis’ Monument Circle 
(Photos courtesy of Indiana 
Historical Society, P0569; 
Bass Photo Co. Collection; 
Indiana Historical Society).

http://www.indianahistory.org/
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See what others are saying about Willkie and his comparison to Trump in these excerpts:

The Last Time an Outsider Like Trump Crashed the GOP? 1940
The Ohio State University Professor David Stebenne, in Newsweek and TheConversation.com 

“… Like Willkie, Trump has run as an insurgent populist, challenging the elitist wing of the GOP that has long dominated the 
nominating process.

And like Willkie, Trump will find winning enthusiastic support from Republicans who supported establishment candidates very difficult, 
because they denounced him as an unqualified interloper during the primaries and caucuses.

Neither the Willkie nor the Trump candidacies has destroyed the 
GOP, but both disrupted it. The consequences were lasting 76 years ago, 
and I would predict they will be so this time around also.

In Willkie’s case, his nomination helped reorient the GOP away from 
a strongly anti-New Deal position to one that accommodated the most 
popular New Deal stands on matters foreign and domestic, such as support 
for Social Security and aid to Britain during World War II.

Trump appears to be doing something similar, in the sense that his 
nomination will likely push the GOP to do more to improve life for 
working- and lower-middle-class Americans, who have seen their quality of 
life decline in important ways over the past generation. …”

Before Trump or Fiorina, There Was Wendell Willkie
Historian Michael Beschloss, in “The Upshot,” a blog by The New York Times

“… Willkie, who resided in an apartment on Fifth Avenue in New 
York, sought to make himself more voter friendly by returning to Elwood 
for his formal acceptance speech. He also patched things up – at least for 
the campaign’s duration – with his wife, Edith, from whom he had grown 
distant. Of her smiling public appearances with her newly-nominated 
husband, Mrs. Willkie reputedly noted in private that “politics makes 
strange bedfellows.” In the Oval Office, Roosevelt accidentally recorded 
himself asking operatives to publicize what would now be called 
“opposition research” on Willkie’s secret paramour, Irita Van Doren, who was the New York Herald Tribune’s book editor.

Willkie would have preferred to fight the 1940 campaign over the president’s managerial deficiencies and what he argued was the failure 
of New Deal economics, noting that more than a decade after the start of the Great Depression unemployment stood at almost 15%. But by 
September 1940, the Germans were bombing London. Willkie was, therefore, forced to argue that he would make a better commander in 
chief than Roosevelt during a time of possible global war.

Willkie issued no public objection to the president’s controversial decisions to seek a peacetime military draft and provide destroyers to 
Winston Churchill’s wartime government. But aghast at his sagging poll numbers, Willkie then decided to do what it might take to win: He 
began feigning a strong streak of isolationism. …”

Wendell Willkie’s 1940 Nomination: When Party Establishments Mattered
George Will in The Washington Post

“… The Republican establishment had power and the will to exercise it. As the convention drew near, ‘Willkie Clubs’ suddenly 
sprouted like dandelions, but not spontaneously. Their growth was fertilized by Oren Root, a lawyer with the Manhattan law firm of Davis, 
Polk, Wardwell, Gardner & Reed, whose clients included the J.P. Morgan banking empire. Root began seeking support for Willkie with a 
mailing to Princeton’s class of 1924 and Yale’s class of 1925. Another close Willkie adviser was Thomas Lamont, chairman of the board of 
J.P. Morgan & Co. Root’s uncle Elihu had been a U.S. senator and Theodore Roosevelt’s secretary of war. By opposing his friend TR’s bid 
to defeat President William Howard Taft for the 1912 Republican nomination, Elihu Root helped to rescue the country from having both 
parties devoted to progressivism. …

Willkie, ‘the barefoot boy from Wall Street,’ cultivated an Indiana aura but had become a Manhattan fixture. By 1937 his criticism of 
the New Deal had Fortune applauding his ‘presidential stature,’ and the letters column of the New York Herald Tribune, the Republican 
establishment’s house organ, concurred. In May, the Atlantic Monthly carried a Willkie essay; in June it was the Saturday Evening Post’s turn. In 
July, Time featured a celebratory cover story on him. Madison Avenue titans of advertising – Bruce Barton of BBDO and John Young of 
Young and Rubicam – joined the effort. Root would have a meeting for Willkie, ‘under the clock at the Biltmore,’ followed by another at 
the University Club or Century Club. Between May 8 and June 21, Willkie’s support rose from 3% to 29%.

Willkie also was lucky: In May, the Taft man in charge of tickets to the convention had a stroke and was replaced by a Willkie man who 
would pack the gallery with raucous Willkie supporters, including a Yale law student named Gerald Ford. The Herald Tribune endorsed 
Willkie in its first front-page editorial and tens of thousands of pro-Willkie telegrams inundated delegates in one day. Delegates heard from 
their hometown bankers, who had heard pro-Willkie instructions from New York bankers. He won on the sixth ballot. …” 

Willkie traveled the country and parlayed his charisma, transitioning 
from a longshot candidate to the GOP’s nominee for 
president (Photo courtesy Indiana Historical Society, P0569).

http://theconversation.com/
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IN PARTNERSHIP WITH:PRESENTED BY:

INDIANA’S LARGEST GATHERING 
OF WELLNESS PROFESSIONALS!

September 21-22, 2016
Indiana Convention Center, Indianapolis
Sponsored by Delta Dental of Indiana

2016 INDIANA HEALTH  
AND WELLNESS SUMMIT

Learn more at www.IndianaWellnessSummit.com
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http://www.indianawellnesssummit.com/
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2016 INDIANA 
COMPANIES TO WATCH

Company Primary Business Location
Year
Founded Web Site

Cornerstone Information Systems Information technology Bloomington 1992 www.ciswired.com

CuroGens, Inc. Information technology Carmel 2012 www.curogens.com

DemandJump Information technology Indianapolis 2015 www.DemandJump.com

Genius Phone Repair Other Services (except public administration) Angola 2011 www.geniusphonerepair.com

Hoosier Crane Service Company Manufacturing Elkhart 2002 www.hoosiercrane.com

Lesson.ly Educational services Indianapolis 2012 www.lesson.ly

Marion Manufacturing Manufacturing West Terre Haute 1996 www.mariontool.com

Nanovis, LLC Health care and social assistance Columbia City 2006 www.nanovisinc.com

Nix Companies, Inc. Manufacturing Poseyville 1902 www.nixcompanies.com

Prosolia, Inc. Manufacturing Indianapolis 2003 www.prosolia.com

Sharpen Telecommunications Indianapolis 2011 www.sharpencx.com

SMART Temps, LLC Information technology Mishawaka 2009 www.smart-temps.com

Spot Freight Transportation and Warehousing Indianapolis 2009 www.spotmyfreight.com

Torchlite Marketing Advertising, public relations Indianapolis 2014 www.torchlite.com

The Indiana Companies to Watch 
program celebrates second-stage businesses 
and the positive impact they have on their 
communities and the state.

These privately-owned firms employ 
from six to 150 full-time equivalent workers 

and generate annual revenues of $750,000 to 
$100 million. They are honored for past and 
projected growth, innovative products or 
business practices, special use of technology 
and philanthropic work in their communities.

Indiana Companies to Watch is 

presented by the Office of Small Business and 
Entrepreneurship and its Indiana Small 
Business Development Center, the Indiana 
Economic Development Corporation and 
endorsed by the Edward Lowe Foundation.

Honoring Business Excellence

Cornerstone Information Systems                              42
Curagens                                                          44
DemandJump                                                     45
Genuis Phone Repair                                            46  
Hoosier Crane Service Company                               48  
Lesson ly                                                          49
Marion Manufacturing                                          50

Nanovis                                                            52
Nix Companies                                                   54
Prosolia                                                            55
Sharpen                                                            56
Smart Temps                                                      58
Spot Freight                                                       59 
Torchlite Marketing                                              60

Find Out What Makes These Companies Thrive

http://www.ciswired.com/
http://www.curogens.com/
http://www.demandjump.com/
http://www.geniusphonerepair.com/
http://www.hoosiercrane.com/
http://lesson.ly/
http://www.lesson.ly/
http://www.mariontool.com/
http://www.nanovisinc.com/
http://www.nixcompanies.com/
http://www.prosolia.com/
http://www.sharpencx.com/
http://www.smart-temps.com/
http://www.spotmyfreight.com/
http://www.torchlite.com/
http://lesson.ly/
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2016 INDIANA COMPANIES TO WATCH
Economic Impact of the 

INCREASING IMPACT

From 2012 through 2015, these companies (the 14 winners and four 
additional finalists) generated $300 million in revenue and added 373 
employees, reflecting a 193% increase in revenue and 136% increase 
in jobs for the four-year period. That translates into 44% annual revenue 
growth and 33% annual growth in employees.

These companies project continued growth in 2016 with a 52% revenue 
increase and 44% growth in employees compared to 2015. If their 
projections hold, these companies will have generated $487 million in 
revenue and added 659 employees over the last five years – a 345% 
increase in revenue and 241% increase in jobs since 2012.
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(full-time equivalent in Indiana and out of state)
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COMBINED IMPACT OF 18* HONOREES

million in total annual revenue in 2015;
47% increase in total annual revenue 
compared to previous year

$123 full-time equivalent 
employees in 2015647 net new jobs  

projected for 2016286

DISTRIBUTION BY LOCATION, TYPE OF BUSINESS

5
n  Manufacturing
n  Information 

Technology

n  Advertising, Public Relations
n  Educational Services
n  Health Care/Social Assistance
n  Specialized Design Services
n  Telecommunications
n  Transportation/Warehousing

12
n  Other ServicesCounty No. of  

 Companies

Marion  . . . . . . . . . . . . . 9

Clinton, Elkhart, Hamilton,  
Monroe, Posey, St. Joseph,  
Steuben, Vigo, Whitley . . . .1 each

* 14 winners and four finalists
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Hans Christian Andersen wrote: “To travel is to live.” 
For the people behind Cornerstone Information Systems, that 

sentiment is at the heart of what they do. Many travelers won’t ever 
know of the company’s impact on their journeys, but if you’ve had a 
smooth transaction with a travel group, or a bumpy journey that was 
mitigated while you were on the road, you have probably benefited 
from the Cornerstone expertise.

“We design traditional web-based delivery systems that help 
automate the entire lifecycle of a travel transaction,” offers company 
CEO and founder Mat Orrego. “Managing things like automating the 
payment, the back-end delivery, things around journey and trip 
management, things that happen to you while you’re on the road.” 

Customers, he notes, are travel management companies, travel 
agencies and online travel groups. Headquartered in Bloomington, 
Cornerstone’s customers are worldwide, from Australia to Singapore 
and India, with many in Europe. 

“We essentially provide a lot of the automation that these companies 
use and then help them better manage a customer’s traveler 
experience,” he says.

Orrego formed Cornerstone after taking an interest in data and 
information management, and working with a business that had a 
travel agency. Some forward-thinking prepared his company to be on 
the ground floor for the digital age.

Strategic acquisitions in the early 2000s helped Cornerstone reach 
more customers and enter the international market. Other defining 
moments include events that have impacted travel negatively, such as 

the terrorist attacks on 9/11. 
“That brought the real need around security and security 

management to the forefront. We really learned what our customers 
were depending on our systems to do; it became very real at that point 
that people needed to know where a traveler was,” Orrego explains. 

“It brought to bear the issue of reliability and consistency and 
business continuity and network security. ... We always said our 
systems have to do these things, but now they’ve become a 
requirement. Security is a big part of what we do. We have close to 
$30 billion worth of travel transactions through our business.”

Originally from Bloomington, Orrego employs over 80 people. 
About half that number are “virtual employees.” 

“We really work at finding an expertise and if people want to stay 
where they’ve lived or where their families are from, we’re 
accommodating to them. That’s different from a lot of companies that 
want to have everyone together,” he explains. “It has its challenges, 
but you get to be able to work with the very best out there.” 

A major condition of having so many employees out of the office 
is communication.

“Our culture is every day you have to wake up at Cornerstone 
and say, ‘I’m going to be excellent at communicating,’ ” Orrego adds. 
“We know the allure of having people be able to live where they want 
to live. The world wires us up, the internet wires us up and we have 
to do the rest.”

Mat Orrego, CEO and founder

Current leadership since 1992

Founded: 1992

Location: Bloomington

Primary business: information technology

Sites in Indiana/elsewhere: 1/0

Full-time equivalent employees: 80 in 2015; 85 
expected in 2016

www.ciswired.com

AT A GLANCE:

Cornerstone Information Systems
A Culture of Communication

By Charlee Beasor

TM

Mat Orrego, CEO and founder of Cornerstone Information Systems, 
ensured his company was ready for the digital age. The information 
technology firm designs systems to automate travel transactions.

http://www.ciswired.com/
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ATLANTA    CHICAGO    DALLAS    DELAWARE    INDIANA    LOS ANGELES    MICHIGAN    MINNEAPOLIS    OHIO    WASHINGTON, D.C.

btlaw.com

Bravo!
Barnes & Thornburg applauds the 2016 
Indiana Companies to Watch for their 
ingenuity and tenacity, and for putting 
Hoosiers to work. Take a bow, you’ve 
earned it!

Uncommon Value

http://btlaw.com/


44 BizVoice/Indiana Chamber – September/October 2016

You might say that sticky notes inspired 
the creation of CuroGens, Inc.’s mv360 software. 

CuroGens co-founder and CEO Jesper 
Kehlet witnessed a transportation company 
keeping track of numerous user names and 
passwords for manufacturing user systems 
with sticky notes taped around computer 
monitors. He thought he could come up with 
a solution that was more streamlined – and 
required less paper and tape.  

The result: mv360, a customer service 
solution that enables transportation companies 
to have real-time information and share data on 
sales, warranty and claims management. And all 
with the ease of a single username and password. 

CuroGens, a Microsoft Cloud support 
company with five global locations, has 
headquarters in Carmel. It started with three 
employees in 2012 and plans are to be at 50 
employees at the end of 2016. CuroGens 
earned almost $1.3 million in revenue after 
its first year. That figure more than doubled 
by the end of 2015. 

“I don’t know what’s going to happen in 
2017, but we could literally double 
(revenues) again. The word spreads that we 
do great customer service. Microsoft sends 
troubled customers to us now. (And) they’re 
coming on their own right now,” Kehlet says. 
“There’s a reputation that comes with doing 
really good work for customers.” 

The company focuses mainly on the 
recreational vehicle and boating industries, 
but the software could be used for other 
industries, such as aerospace. CuroGens also 
has interactive learning software that targets 
students’ weak areas and adapts questions to 
improve those skills.

The name CuroGens – if you left your 
Latin dictionary at home – comes from the 
Latin “curo,” meaning “to care for” and the 
word “gens,” meaning “people.”

“The idea behind the company was 
simply to create software that nobody really 
had created before. I have no interest in 
something that is just going to compete with 
other software solutions in the same space. I 
want to create something that literally makes 
lives better for the people using the 

software,” Kehlet shares. 
Speaking of making lives better for 

others, employees at CuroGens benefit from 
100% of their medical, dental and vision 
benefits being paid by the company. 
Unlimited sick time and five weeks of 
vacation are also standard. 

Kehlet, originally from Denmark, 
worked for a software company there, and is 
trying to impart some its culture at CuroGens. 

“One of our best architects is a guy that 
has only a high school diploma. That sort of 
drives the whole employee philosophy about 
the health insurance. I’m from Denmark. I 
didn’t have to worry about it. I’m going to 
make sure nobody has to worry about it at 
my company,” he declares.

“When you do stuff like this, you foster 
a culture where people don’t get stressed and 
they don’t get sick. They are happier doing 
what they do. And it comes back to the 
product, the solutions and customers.”

Kehlet is also in the process of moving 
several employees to Indiana – and paying for 
the relocation – in order to foster more 
in-office collaboration. 

Jesper Kehlet, 
co-founder and CEO

Current leadership 
since 2012

Founded: 2012

Location: Carmel

Primary business: information 
technology

Sites in Indiana/elsewhere: 1/5

Full-time equivalent employees: 
30 in 2015; 50 expected in 2016

www.curogens.com

AT A GLANCE:

CuroGens, Inc.
Helping People Is in the Name

By Charlee Beasor

CuroGens, Inc. is a software firm designed to build products that help others, says co-founder and 
CEO Jesper Kehlet (shown putting together office furniture with his daughter at the company’s 
headquarters in Carmel).

http://www.curogens.com/
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How do marketers know exactly what 
they should do every morning when they 
wake up?

This is the question co-founders 
Christopher Day and Shawn Schwegman set 
out to answer with DemandJump.

“What we’ve built is an Artificial 
Intelligence Marketing (AIM) solution,” Day 
explains. “Our platform analyzes billions of 
data points that affect our customers’ web sites 
to determine the largest revenue opportunities 
specific to their brand. What we build on our 
platform is their true ecosystem online.”

How do they do it?
The DemandJump team uses complex 

math and data science including dynamic graph 
theory and algebraic topology to build, more 
simply put, a “marketing platform on steroids.”

“This was impossible to do five years 
ago,” Day grants. “As a society, we didn’t 
have the computational power or even the 
database structures that a platform like ours 
requires. It’s also difficult to secure a team 
capable of harnessing the mathematics and 

constructing our own proprietary algorithms. 
We are building this math organically, and 
we’re applying for provisional patents 
because the results are solving a myriad of 
business challenges well beyond marketing.”

Schwegman says many companies 
believe there are only 300 to 500 web sites 
impacting their business online, when in 
reality it’s closer to tens of thousands.

The DemandJump platform shows a 
marketer which blogs and news, commerce, 
affiliate and lead generation sites are the most 
powerful in terms of generating traffic that 
converts to revenue. Day cites that his team 
recently met with a well-known retailer and 
revealed where it was leaving over $100 
million on the table in these channels.

Currently, most content is created based 
on a keyword, but Day contends that is not as 
powerful as understanding the contextual 
topics covered. DemandJump’s platform 
allows marketers to see what pieces of content 
consumers are interacting with so they know 
exactly what they should be writing.

The final step is to pinpoint the most 
important influencers in order to engage their 
social media followers.

“Our platform returns these compelling 
insights in seconds,” Schwegman shares. 
“DemandJump customers simply push a 
button and they can see what to do next, 
across all channels, in one place. It becomes 
their marketing playbook.”

Growth continues since launching 
DemandJump in February 2015 and taking 
the product to market in May 2016.

“It’s very much a mentality of every day 
when we wake up, we think about 
discovering what was not previously known, 
and we run through walls to figure that out,” 
Day affirms. “It’s a pretty fun environment, 
because we’re literally going into territory 
that’s not been solved before – and it’s 
working. People have taken action based on 
what the platform shows them, and they 
experience revenue growth when they do it.”

Christopher Day, 
co-founder and 
CEO

Current leadership 
since 2015

Founded: 2015

Location: Indianapolis

Primary business: information 
technology

Sites in Indiana/elsewhere: 1/0

Full-time equivalent employees: 
6 in 2015; 20 projected in 2016

www.demandjump.com

AT A GLANCE:

DemandJump
Revolutionizing Digital Marketing

By Katie Coffin

DemandJump earned two TechPoint Mira awards and raised $1.8 million in equity financing earlier 
this year.

http://www.demandjump.com/


46 BizVoice/Indiana Chamber – September/October 2016

The profession may be a technical one, but Kyle Wainwright, 
chief operating officer at Genius Phone Repair, says it’s the people 
who make a difference.

“Culture – that’s what makes us successful every day in what we 
do,” he asserts. “We don’t say it with arrogance, but I guess we do say 
it with a little bit of pride. We’re very appreciative of our employees 
and what they have to offer. Some of the ideas they bring to the table 
are multi-thousand-dollar ideas.”  

Take the customer service representative who proposed launching 
express repair service that, for an extra $20, would result in 
customers receiving their phones back in 20 minutes.

“We launched that three months ago and it brings us an extra 
$15,000 a month in revenue,” Wainwright comments. “It’s exciting to 
see stuff like that and their ideas being used, and it makes them buy in 
(to the company culture) even more than what they had before.”

Another example involves bundling products in which customers 
could purchase both a case and a tempered glass phone for a set price. 

“We’re going to sell 700 bundles this month,” Wainwright 
proudly declares. “It’s unreal some of the stuff they bring to the table. 
We’re really thankful for them.”

Headquartered in Grand Rapids, Michigan, Genius Phone Repair 
specializes in cell phone and tablet repair. Its Indiana presence includes 
locations in Angola, Lafayette, Mishawaka, Fort Wayne (two stores) 

and Avon. Wainwright is part owner of the company’s Indiana 
locations and works at its Angola site.

Genius’ growth has “exploded” as it continues to incorporate new 
products and accessories. Changing up the model to encompass device 
sales (those sold by the company all are pre-owned) has been especially 
profitable.

Thoughtfully choosing his words, Wainwright points to 
something else.

“I don’t want this to sound bad, but (we’ve achieved success by) 
going in and taking over cities. We don’t look to just put one store in 
a city and be OK with that,” he emphasizes. “Sure, if it’s a smaller city 
we would, but if it’s a place like Fort Wayne – we put two stores in 
Fort Wayne within two months.”

A moment later, he brings the conversation back to Genius’ 
people.

“When we went from (around) seven stores to 15 to now 17 
(about two years ago) – we said, ‘How can we make some of these 
positions career positions for our employees so they can have a family, 
so they can purchase a house, so they can go out and get a new car or 
whatever?’ That’s really been our focus this last year-and-a-half, and 
our employees are definitely very appreciative of that.

“It’s pretty rewarding for us as owners to hear from our 
employees that, ‘Hey, I just got approved for my first house,’ or 
‘We’re getting ready to have a baby and we can afford to do it,’ he 
remarks with a chuckle. “That’s very important to us.”

Garry VonMyhr, CEO

Current leadership since 2011

Founded: 2011

Location: Angola

Primary business: other services (except 
public administration)

Sites in Indiana/elsewhere: 6/11

Full-time equivalent employees: 136 in 2015; 175 
expected in 2016

www.geniusphonerepair.com

AT A GLANCE:

Genius Phone Repair
Cultivating Connections

By Symone C. Skrzycki

Genius Phone Repair recently launched its 18th store – in Allendale, 
Michigan on Grand Valley State University’s campus.

http://www.geniusphonerepair.com/
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Check out the Suite of Purdue Programs and Resources

*In collaboration with the Indiana Office of Community & Rural Affairs and Ball State University
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www.purdue.edu/engagement
www.pcrd.purdue.edu

to support businesses and communities in Indiana

(765) 494-7273

ksmcpa.com

At Katz, Sapper & Miller, we were enormously proud to be 
recognized by the Indiana Chamber of Commerce as one of the 
state’s top workplace employers for 2016. We were grateful, too. 

The Chamber cited approachable management, employee 
engagement, a team-oriented approach, and comprehensive 
recruiting as the characteristics it looks for in selecting a winner.

But it also takes exceptional clients. The fact is our commitment 
to serving the needs of our clients makes us better at our jobs.

What does it take to be
the best place to work?

http://www.purdue.edu/engagement
http://www.pcrd.purdue.edu/
http://ksmcpa.com/
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Employees aren’t just a number at Elkhart-based Hoosier Crane 
Service Company. Company founder and President Tom Schmidt 
ensures that every person feels important and valued. 

“Really, the people that I’ve got are phenomenal (with steady 
increases in the employee count). We’re just bringing in talented 
people,” he notes. 

“We’re a family-oriented business and as we get bigger, it 
becomes more of a struggle, but that is always maintained. It is all 
about we, not me, or I. I think in today’s world, people want that tie 
to a company and they’re tired of being a number.”

Hoosier Crane Service Company is a multi-faceted manufacturing 
and service company of overhead cranes; it also sells crane kits, parts 
and accessories. 

Schmidt is adamant about the service aspect of the company’s 
name. Customers can call 24/7 and someone will always answer.

“We’re a service company and we pride ourselves on that. We 
are here all day, every day, 365 days a year for the customer,” he declares. 
“I’ve gotten calls on July 4th, Christmas, Easter. If you’re there every 
time, not just some of the time, you tend to keep customers. We want 
to be your service company. We show people how good we are.”

Hoosier Crane Service Company isn’t just keeping customers, it 
is continuing to expand. Schmidt says there has been “steady” growth 

since he created the business. With locations now in Indianapolis, Fort 
Wayne and Chicago, customers in those regions don’t have to wait as 
long for company representatives to be on site. Revenues have grown 
by almost $7 million since 2012. 

One of the strategies for growth has been utilizing technology and 
the internet to its advantage. The company is 90% paper-free. Schmidt 
taught himself how to build web sites in 2005 and he’s got one for each 
aspect of the business. Prospective customers can seek quotes online 
(the company can give 50-page quotes in a matter of minutes, 
something that used to take one or two days), employees use iPads on-site 
and work orders are delivered by email instantaneously. 

“Technology-wise, we’re cutting edge. We have always been 
ahead of the game, always looking for bigger and better,” he explains.

Initially, the digital push was met with hesitation in the industry; 
many were thrown off by not having paper copies and being able to 
physically sign things. Schmidt chalks that up to a generational 
difference, and acknowledges that has changed as the younger 
generations feed into the industry. 

Giving back to the local community is crucial for Schmidt. The 
company is involved in various philanthropic endeavors, including the 
local faith mission in Elkhart, Habitat for Humanity, Five Star student 
mentoring program, the Boys and Girls Club, Project Lead the Way 
and more. 

“We are constantly looking to be a bigger part of the community,” 
he offers. “Everybody needs a pat on the back or a friendly smile from 
a group of people. That’s what I’m here to do.”

Tom Schmidt, president

Current leadership since 2002

Founded: 2002

Location: Elkhart

Primary business: manufacturing

Sites in Indiana/elsewhere: 3/1

Full-time equivalent employees: 43 in 2015; 49 
expected in 2016

www.hoosiercrane.com

AT A GLANCE:

Hoosier Crane Service Co.
‘It Is All About We, Not Me’

By Charlee Beasor

Elkhart-based Hoosier Crane Service Co. manufactures and services 
overhead cranes. It recently expanded operations in Indianapolis, Fort 
Wayne and Chicago. 

http://www.hoosiercrane.com/
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When Lesson.ly launched in 2012, CEO Max Yoder was the only 
employee for more than a year.

That number grew to 17 by the beginning of 2016. In a recent 
conversation with Yoder, he proudly reported the learning automation 
software company had hired its 42nd employee that day.

“If you told me that was going to happen a year ago, I would’ve 
been really anxious about it because hiring wonderful people … it’s 
hard,” he admits in describing the company’s explosive growth.

“The best part of building this business is the people we get to 
build it with. I’m really proud that our group of people exemplifies 
what Lesson.ly is – helpful, humble, hardworking people who believe 
work is a virtue. They want to be a part of the best team they’ve ever 
been a part of in their lives. Everyone knows if they work together, 
we’re going to accomplish great things.”

It takes people who value great work to revolutionize workplace 
training from a potentially uninspiring process to one that empowers 
employees to learn and grow.

“Traditional learning management systems were built for 
compliance. Not a very exciting business to build and it also leaves a 
lot of value on the table when it comes to actually helping employees 
do better work,” Yoder indicates. “Lesson.ly helps people do better 

work by making sure they have access to team knowledge and best 
practices, usually around products and processes. Every employee 
wants to do great work, and this centralized information helps them 
do just that.”

The result is a learning process that enables anyone, regardless of 
role or title, to become a teacher for a company.

“Give the best people in your company the reins to create helpful 
lessons, and watch everybody get better at their jobs,” Yoder 
contends. “That’s the recipe that keeps working.”

He looks to the future with an unfailingly upbeat attitude. The 
pieces are all there – a growing employee base, new layers of 
management learning to dial in their teams, significant capital to 
continue growth. Now, he says, the exciting challenge is putting them 
all together.

“People ask a lot, ‘What does the next five years look like?’ It’s 
hard for me to look ahead to when this company is a decade old. That 
just blows my mind. I can’t even believe it’s been four years,” Yoder 
marvels.

“We have a plan for next year. We have kind of a rough estimate 
for the year after that. But those plans are largely dependent on what 
we do today, so I don’t get too married to them. It’s good to have a 
plan, but it’s also good to stay flexible and know that the world is 
going to define a lot of things for you, whether you like it or not. 

“And we’ve just got to make sure we stay nimble enough, we stay 
open-minded and we come with enough energy to get the work done 
that needs to get done when it presents itself to us.”

Max Yoder, CEO

Current leadership since 2012

Founded: 2012

Location: Indianapolis

Primary business: educational services

Sites in Indiana/elsewhere: 1/0

Full-time equivalent employees: 17 in 2015; 52 
projected in 2016

www.lesson.ly

AT A GLANCE:

Lesson.ly
Taking Training to a Whole New Level

By Katie Coffin

Energetic leadership and strong guidance from veterans of tech success 
help Lesson.ly move forward on its business journey.

http://lesson.ly/
http://lesson.ly/
http://lesson.ly/
http://www.lesson.ly/
http://lesson.ly/
http://lesson.ly/
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While growing up on family farms, Tammy Marion and her husband, 
Tim, learned the importance of autonomy and a can-do spirit. The 
company they ultimately founded, Marion Manufacturing, has 
demonstrated those attributes throughout its now 20 years of business.  

“When we started, we essentially just built tools and dies for 
companies that did stampings and machining fixtures,” explains 
Tammy, president and owner. “After 9/11, we saw a major drop in 
the amount of tooling sourced in the U.S. A lot of it started going 
overseas to China and whatnot. We evolved as our needs and 
technology evolved and started getting into more CNC (computer 
numerical control) machining, doing rapid prototyping and one-off 
type work. We still do tool and die work and prototyping. We 
developed our customer relationships from those starting points.”

The company now manufactures parts for heavy equipment, fluid 
systems, the energy and agriculture sectors, as well as aerospace and 
defense industries. Marion Manufacturing supplies some of the 
country’s most prominent names, including Rolls-Royce Aerospace, 
Allison Transmissions and Caterpillar. 

Joining forces
In 2015, a merger/acquisition with Illinois-based Morton 

Machining was completed, establishing the framework for future 
stability in the combined company.  

“I met one of the owners and we started discussing that both 
companies were at a point where we needed to grow,” Marion recalls. 
“So bringing them together to build a stronger Midwest company 

allowed us to show our customer base that we’re still in the growing 
phase and we haven’t become stagnant. It strengthened both companies 
with customer relationships, as well as with the balance sheet.”

While Marion anticipates $11 million in revenue this year, she’s 
eyeing a nearly threefold increase in the near future. 

“With the acquisition, our goal is to become a $30 million 
combined company within three to five years,” Marion estimates. “The 
heavy duty equipment industry has been a little slower, but we’re 
trying to expand our aerospace customer base to give us more 
diversity. That way we don’t have all our eggs in one basket.”

West is best
Marion adds that being located on Indiana’s western edge has 

proven to be beneficial for the company.
“We’re right off Interstate 70 and were able to invest in a 

property that kept our overhead low,” she notes. “When we moved 
here, we had 15,000 square feet, and in 2008 we added another 
25,000 and purchased an office building next door. In 2012, we added 
another 12,000 square feet. It’s a good location for us.”

Marion is grateful to have earned the Companies to Watch 
recognition and believes it will prove to be a fruitful honor.

“This will be a great opportunity to showcase our company and 
show other Indiana businesses what we can do and that we are 
growing.”

Tamara Marion, president

Current leadership since 2008

Founded: 1996

Location: West Terre Haute

Primary business: manufacturing

Sites in Indiana/elsewhere: 1/1

Full-time equivalent employees: 105 in 2015; 115 
expected in 2016

www.mariontool.com

AT A GLANCE:

Marion Manufacturing
Building for the Future

By Matt Ottinger

The technology involved in the tool and die industry has evolved over 
the past 20 years, but Marion Manufacturing has kept pace by 
branching out into aerospace, defense and other sectors.

http://www.mariontool.com/
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MARION MANUFACTURING AD PROOF 

2015
• Annex Student Living, LLC, Indianapolis
• Blue Pillar, Indianapolis
• Creative Solutions Consulting, Inc. (CSCI), 

Indianapolis
• Creek Run LLC Environmental Engineering, 

Montpelier
• Design Collaborative, Fort Wayne
• DK Pierce & Associates, Inc., Zionsville
• Fineline Printing Group, Indianapolis
• Gibson, South Bend
• Guidon Design, Inc., Indianapolis
• Hudec Woodworking, Griffith
• M&M Holdings I, Inc., Indianapolis
• Mesh Systems LLC, Carmel
• MS Inspection & Logistics, Inc. (MS-IL), 

Indianapolis
• Perceivant, Indianapolis
• Pioneer Packaging LLC, Portland
• Renaissance Administration LLC, Indianapolis
• Richey Athletics, Frankfort
• Spear Corporation, Roachdale
• Tech Castings LLC, Shirley
• Titus Bakery LLC, Lebanon

2014
• Allied Payment Network, Fort Wayne
• API Appliance, Inc., Fort Wayne
• Bassemiers Fireplace, Patio, and Spas, Inc., 

Evansville

• BlueBridge Digital, Fishers
• CloudOne, Indianapolis
• DoubleMap, Indianapolis
• DuraMark Technologies, Westfield
• Element Three, Indianapolis
• Flat12 Bierwerks, Indianapolis
• Genesis Plastics Welding, Inc., Fortville
• Haiku Learning, Goshen
• Impact CNC, LLC, Columbia City
• inTech Trailers, Nappanee
• KA+A, Indianapolis
• Milhaus, Indianapolis
• Nextremity Solutions, Inc., Warsaw
• Pearl Pathways, Indianapolis
• Peepers, Michigan City
• PERQ, Indianapolis
• PolicyStat, Inc., Carmel
• Red Star Contract Manufacturing, Larwill
• Rook Security, Indianapolis
• RS2 Technologies, Munster
• Salesvue, Indianapolis
• South Bend Modern Molding, Mishawaka
• Tempus Technologies, Auburn
• TLS by Design, Indianapolis

2013
• AIT Bioscience, Indianapolis
• American Ultraviolet, Lebanon
• AndyMark, Inc., Kokomo
• ATC Trailers, Nappanee

• Bastian Automation Engineering, Greenfield
• Clinical Architecture, Carmel
• Complexus Medical, Mishawaka
• Construct Solutions, Indianapolis
• DECA Financial Services, Inc., Fishers
• Diverse Staffing, Inc., Indianapolis
• Emerging Threats, Lafayette
• EmNet, LLC, South Bend
• Envisage Technologies, Bloomington
• Fanimation, Inc., Zionsville
• FRATCO, Inc., Francesville
• IBC Coatings Technologies, Inc., Lebanon
• Integrative Flavors, Michigan City
• Kessler Crane, Inc., Plymouth
• Kinetech, Indianapolis
• Milestone Advisors, Indianapolis
• Net Irrigate, Bloomington
• netlogx, LLC, Indianapolis
• Nexxt Spine, LLC, Noblesville
• Novia CareClinics, Indianapolis
• Phoenix Data Corporation, Indianapolis
• Protective Coatings, Inc., Fort Wayne
• Royal Excursion, Mishawaka
• Sportula Products, Warsaw
• StrataShops, Elkhart
• Summers Plumbing Heating & Cooling, 

Noblesville
• TinderBox, Indianapolis
• Tyson Onsite, Indianapolis
• Union Station Technology Center, South Bend

Recent Companies to Watch Honorees
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A passion for helping others is the cultural 
backbone at Nanovis, which produces spinal 
implants.

“There are few things that are more 
rewarding for me or frankly for the people at 
Nanovis than creating things and creating a 
company (where we’re) solving very complex 
issues and challenges,” reflects chief executive 
officer Matt Hedrick. “You don’t get that 
everywhere. That’s a lot of fun and gives a lot 
of intrinsic awards.”

Nanovis uses nano surface technologies 
to mimic the nanoscale surface of tissues.

“The reason why that’s important is your 
tissues – like your bone, muscle, the inside of 
an artery or anything like that – have a very 
specific pattern down at that scale, which is 
about the size of a protein,” Hedrick explains. 
“When you mimic that pattern, you can 
influence biological responses to help things heal 
faster. In some cases, you can reduce bacteria 
attachment, reduce inflammation and help 
tissues heal around either graphs or implants.” 

Nanovis targets two clinical problems: 
poorly-healed implants and infections 
(associated with implants, or other surgery- 
and non-surgery related issues).

“We’ve got some extremely early 
technologies that are very, very innovative 
and have the potential to resolve some of 
these infections, regardless of whether the 
patient has any antibiotics in their system or 
whether that bacteria is resistant to 
antibiotics,” Hedrick conveys.

“Resistant strains are popping up around 
the world. There’s getting to be a great deal 
of concern – and almost fear – (about what 
could happen) if those strains start mobilizing 
more than they are now and we don’t have 
antibiotics to treat them. It’s kind of a 
terrifying thing when you think about it.”

Nanovis has labs at Purdue University’s 
Birck Nanotechnology Center and administrative 
offices in Carmel. Most of its devices are 
produced at MicroPulse, a medical device 
manufacturer based in Columbia City.

Hedrick’s voice is full of emotion as he 
reveals what makes Nanovis so special.

“There’s a lot of emphasis on ‘doing the 
right thing,’ on integrity, on building things 
right and making the right decisions.

“It’s a pretty forgiving culture also. We 
would rather move through topics and ideas, 
execute things, try things and fix what we’ve 
figured out how to do better than hang people 
out to dry for making mistakes. We all make 
them; the point is to fix them fast and get better.”

In many ways, Nanovis is proving that 
small can indeed be mighty.

“(The mantra) really is, ‘Innovate. Innovate. 
Innovate,’ ” Hedrick affirms. “That’s how we 
compete against the large, very established 
implant companies that have quite a bit less 
innovation for the most part, but have other 
strengths that are stronger than ours in 
different areas.

“We’ve got multiple technology platforms 
that are all kind of layering in over the 
coming years. It’s a pretty cool place!”

Matt Hedrick, CEO

Current leadership 
since 2006

Founded: 2006

Location: Columbia 
City

Primary business: health care and 
social assistance

Sites in Indiana/elsewhere: 3/0

Full-time equivalent employees: 
8 in 2015; 19 expected in 2016

www.nanovisinc.com

AT A GLANCE:

Nanovis, LLC
Leading the Way With Life-Changing Technology

By Symone C. Skrzycki

Nanovis transforms lives one spinal implant at a time. 

http://www.nanovisinc.com/
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Matthew Nix likens his company’s recent 
rapid growth to how canyons are formed: a 
steady, continuous erosion of water over rocks 
and then a sudden release of mile-long 
sections of stone. 

“There was a foundation that was laid of 
a reputation that was strong. There were a lot 
of values and standards that were instilled – 
and customers knew us. There were years and 
years that went by that felt like we weren’t 
going anywhere. But when it goes, it just 
goes,” he explains. 

Nix Companies was formed in 1902 by 
Nix’s great-great-grandfather, a German 
immigrant who started a blacksmithing shop. 
The business was passed from one son to 
another and transitioned through the years to 
become a metal services company. 

“If it’s made out of metal, we can do 
anything you need with it,” Nix offers, including 
on-site maintenance, refurbishing, machining 
and more. 

In the time since Nix took over the 
Poseyville-based company as president in 2012, 

revenues have more than tripled. Nix was also 
the first owner to hire a full-time employee 
that was not related to the family. He calls it 
a watershed moment in the company’s history. 

“My dad and grandpa were quite happy 
being small and making a good living, and I 
was young and just trying to forge my own 
path. And finally, I think I wore them down 
enough and had some opportunities come 
along to expand our staff and facility – and it 
worked out for us,” he recalls.

That first non-family employee was a 
salesperson, who has now been named 
director of business development. 

“Fortunately we hit a home run on the 
hire and he’s now managing a team. That’s 
what you hope for. As you add sales staff, 
that should equate to growth,” he mentions. 

Acquisition also added to the growth. 
On Jan. 1, 2015, Nix Companies acquired a 
local firm that had been in business 35 years. 
The owner had sold it to a larger company 
that eventually decided to shutter the facility. 
Nix stepped in and bought the business, the 

real estate and some inventory. But the most 
important acquisition, he notes, was the 
handful of employees that now work for Nix 
Companies.  

In January, the company strategically 
purchased a piece of real estate near Interstate 
64, which will eventually be used to expand 
operations. Until then, Nix plans to lease out 
the property. 

He recalls a salient piece of advice from 
his brother – a partner in the company – in 
getting through a particularly rough patch early 
on. The business had landed a large contract 
and needed to staff up quickly to fulfill the order. 
Unfortunately, some of those hires were not 
working out. Nix was stressed out and frustrated. 

‘My brother, he put me in my place and 
he said, ‘You keep doing what you’re doing. 
Don’t sacrifice your standards or your 
values.’ And I didn’t know how important 
that was at the time, but it got me through 
the next day and week, and we realized 
what’s different as far as our company in our 
marketplace: It’s our people,” he concludes.

Nix Companies, Inc.
Uncompromising Quality for Over 100 Years

By Charlee Beasor

Matthew Nix, 
president

Current leadership 
since 2012

Founded: 1902

Location: Poseyville

Primary business: manufacturing

Sites in Indiana/elsewhere: 1/0

Full-time equivalent employees: 
33 in 2015; 38 expected in 2016

www.nixcompanies.com

AT A GLANCE:

President Matthew Nix was the first in the fifth-generation family-owned company to hire a non-
family member; revenues for Nix Companies have also tripled under his leadership.

http://www.nixcompanies.com/
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Justin Wiseman’s involvement with Prosolia 
began before its incorporation in 2003 when 
he was a graduate student at Purdue University.

Today, he is chairman, president and 
CEO of the scientific instrument company.

“I was studying under professor R. 
Graham Cooks, a world-renowned analytical 
chemist and mass spectrometry expert,” 
Wiseman explains via email. “I was working 
on a research project that aimed to use mass 
spectrometers as analytical preparative tools for 
molecular biology – coined Ion Soft Landing. 
We created a device that demonstrated the 
power of this approach and Prosolia was born.”

A mass spectrometer is a device for separating 
isotopes, molecules and molecular fragments 
according to mass. In order to measure the 
characteristics of individual molecules, a mass 
spectrometer converts them to ions so that 
they can be moved about and manipulated by 
external electric and magnetic fields.

Prosolia focuses on tools that enhance 
and simplify the use of mass spectrometers to 
cure diseases and health conditions.

Not long after Prosolia began, the research 
team at Purdue, led by Cooks, invented a novel 
sample introduction and ionization approach 
for mass spectrometry. This invention, termed 
Desorption Electrospray Ionization (DESI), 
was licensed to Prosolia in 2005. The Purdue 
team published a scientific article demonstrating 
how DESI could be used to create molecular 
images of tissue biopsies, allowing insights on 
disease pathology in minutes instead of hours.

One area DESI imaging is used in is clinical 
research for breast tissue analysis. Distinguishing 
tumor from normal breast tissue is an important 
step in breast-conserving surgery. Because 
this distinction can be challenging during an 
operation with traditional approaches, up to 40% 
of patients require an additional operation. A 
mass spectrometry approach can allow the 
surgeon to detect residual cancer tissue in real 
time to make accurate decisions during surgery, 
decreasing the need for multiple operations.

Wiseman points to factors that have 
contributed to Prosolia’s success.

“The DESI technology is disruptive and 

took several years to achieve market acceptance,” 
he indicates. “Our team has stuck by our 
mission and vision, and it’s because of our 
dedicated people that we are achieving success.”

In 2014, Prosolia launched a new 
product called flowprobe™ – a continuous, 
real-time micro extraction technique for 
rapid spot sampling in tissue sections, 
polymeric materials, bacterial colonies and 
more – and began developing a third product 
based on the PaperSpray® technology 
invented at Purdue under Cooks. PaperSpray 
is a technique for introducing unprocessed 
samples of fluids to the mass spectrometer.

Prosolia also established two global 
partnerships, fueling the expansion of the 
company with 65% revenue growth in 2015.

“We help our customers solve some of the 
most important problems in health and disease,” 
Wiseman concludes. “Keeping this as our focus 
and building global partnerships with other mass 
spectrometer manufacturers, we will achieve 
significant growth over the short term.”

Justin Wiseman, 
chairman, 
president and CEO

Current leadership 
since 2011

Founded: 2003

Location: Indianapolis

Primary business: manufacturing

Sites in Indiana/elsewhere: 1/0

Full-time equivalent employees: 
18 in 2015; 30 projected in 2016

www.prosolia.com

AT A GLANCE:

Prosolia
Combatting Disease With Innovation

By Katie Coffin

Prosolia is one of a growing number of companies to benefit from Purdue University research efforts.

http://www.prosolia.com/
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A new idea. A new name. An old industry.  
When Purdue University-trained engineers Cameron Weeks and 

Bracken Fields launched Indianapolis-based Fathom Voice in 2011, it 
began with a request.

“Our background was in cloud computing and large-scale data 
processing,” Weeks recalls. “A guy we had done work with in the past 
reached out to us to ask if we could help him buy a new phone system 
for one of the floors in his building. So rather than buy something, we 
just built it.

“From that, we found a big opportunity to come into an old 
market with an entirely new way of thinking about not just the 
technology, but the business application itself,” he adds. 

Fathom Voice became Sharpen in 2016, because the “Voice” label had 
become limiting as the mechanisms within call centers and methods 
for touching customers expanded. Weeks, Sharpen’s CEO, explains. 

“Over the years as technology has pushed forward, we’ve 
embraced more channels of communication,” he notes. “In the early 
days it was the telephone, and that’s a major portion of what we do 
today. But customers want to also be able to text message you, chat 
online, email or engage on social media. As we expanded to all these 
channels, the ‘Fathom Voice’ name was holding us back and not giving 
the whole picture of what we offered.”

Sharpen is the only provider to offer a global omni-channel 
communication platform designed for sales and support teams, 
according to Weeks, and its client resume includes the likes of Illinois-
based companies onPeak and Vibrant Credit Union. 

“The industry is old and not evolving. That’s why we’re seeing 

opportunity,” he says. “We’re bringing new life to it. Our competitors 
are still talking about moving to the cloud and trying to figure out 
what it means. Over the next six to 18 months, you’ll start hearing us 
talk about artificial intelligence out of the contact center, and how we’re 
able to leverage machine learning to empower and increase efficiencies 
in the call center by allowing agents to automatically answer questions.”

Sharpen has grown from 20 employees in April to 45 at the time 
of this writing, and plans to clear 100 staffers by the end of 2016. 
Furthermore, the company has opened another office in San Francisco, 
although Weeks offers reassurance that Indiana will always house its 
headquarters. 

He emphasizes that Indiana has provided skilled employees, but having 
access to the San Francisco area’s diversified talent pool will be beneficial. 

“I think we’ll be opening these field offices throughout the 
country and Europe in the coming years,” he offers.

At the moment, Sharpen’s staff is encouraged and honored to 
earn the designation as a Company to Watch.

“We’re in a mission-critical market, because the contact center can’t 
go offline; there is no second chance. So when we went to market, we 
had to make sure the product would work and our customers could 
really trust it,” he stresses. “To ensure we did that, we had to work 
quietly for several years to build a platform that would be successful. 

“Coming into 2016, we were able to push sales and marketing 
and become more of an engaged part of the community in Indiana. 
This award is a great step toward that – to be able to come out of the 
shadows and announce what we’ve been doing and be recognized.”

Cameron Weeks, CEO

Current leadership since 2011

Founded: 2011

Location: Indianapolis

Primary business: telecommunications

Sites in Indiana/elsewhere: 1/0

Full-time equivalent employees: 26 in 2015; 100 
expected in 2016

www.sharpencx.com

AT A GLANCE:

Sharpen
Making the Right Calls

By Matt Ottinger

Sharpen is using its intellectual capital to revolutionize call centers 
throughout the country.

http://www.sharpencx.com/
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Congratulations
TO THE 2016 CLASS OF

Sponsors

Cornerstone 
Information Systems 
Bloomington

CuroGens, Inc. 
Carmel

DemandJump 
Indianapolis

Genius Phone Repair 
Angola

Hoosier Crane  
Service Company 
Elkhart

Lesson.ly 
Indianapolis

Marion Manufacturing 
West Terre Haute

Nanovis, LLC 
Columbia City

Nix Companies, Inc. 
Poseyville

Prosolia, Inc. 
Indianapolis

Sharpen 
Indianapolis

SMART Temps, LLC 
Mishawaka

Spot Freight 
Indianapolis

Torchlite Marketing 
Indianapolis

NEW PARADIGM SPONSOR

VISIONARIES

PRESENTED BY

PUBLICITY SPONSORS

MEDIA SPONSORS

http://lesson.ly/


58 BizVoice/Indiana Chamber – September/October 2016

SMART Temps may succeed at keeping 
rooms, food and equipment cool, but make 
no mistake, this Mishawaka company and its 
temperature management system are red hot 
when it comes to innovation. The company is 
a spin-off of a school food safety training 
service COO Michael McKay and President 
John Miller started in 2004.

SMART Temps offers a temperature 
monitoring system featuring an end device – 
called the SMART Guard® – a wireless 
thermometer used for automatic temperature 
monitoring of hot and cold equipment. It 
collects information, which is passed to the 
cloud via a smart link through Wi-Fi, cellular 
or Ethernet connections. 

“From there, what we have in the cloud 
is what we consider our secret sauce,” Miller 
reveals. “Our 10-plus years in the business 
have allowed us to develop a functional 
algorithm to prevent false alerts from 
happening. So when customers get an alert 
via email, text message or phone call, it’s 
typically a real alert. We also have the ability 

to predict failure of equipment based on 
algorithms, so that gives our customers a 
real-time return on investment.”

The SMART Temps system goes beyond 
the safekeeping of food and beverage, 
however. With over 14,000 locations 
monitored, the system protects inventory 
such as vaccines, medications, blood, labs, 
research and other critical items for its 
customers in the health care industry.

SMART Temps tripled in size last year, 
and currently has over 30 employees. 
Furthermore, the company hopes to continue 
to increase its staff count this year. 

“We have a lot of huge new customers 
coming on board that we have in our pipeline, 
and there are lots of new opportunities out 
there,” Miller notes, planning to capitalize on 
the fact that many potential clients still use 
paper and pencil to monitor storage temperatures. 
“We’re not replacing competitors in the field 
with better technology; it’s that most 
(customers) don’t have any technology.”

Miller is encouraged by the tech climate 
in northern Indiana, citing South Bend’s 
Innovation Park and Ignition Park as helpful 
developments for the region.

“There are a lot more tech start-ups 
popping up in the area, and we’re networking 
with some of those folks,” he says. “I think it 
will continue to be a good area, and in the 
long term I think there are a lot of prospects 
for technology in this part of the state.”

Miller adds that while the company’s 
customer base extends well beyond Indiana’s 
borders, the in-state accolade of being a 
Company to Watch is quite meaningful for 
SMART Temps. 

“It’s another tool to help promote our 
business and make it stand out nationally,” he 
explains. “We do business in 48 states and a 
couple of other countries, so that homegrown 
recognition goes a long way to show people 
around the country and the world there are a 
lot of great things happening in Indiana, and 
we’re one of them.”

John Miller, president

Current leadership 
since 2013

Founded: 2009

Location: Mishawaka

Primary business: 
information technology

Sites in Indiana/elsewhere: 1/0

Full-time equivalent employees: 
25 in 2015; 32 expected in 2016

www.smart-temps.com

AT A GLANCE:

SMART Temps
Keeping Its Cool in Growth Phase

By Matt Ottinger

Keeping food and products cold has been a hot business for Mishawaka-based SMART Temps. The 
company is helping its high-profile customers upgrade from pencil and paper temperature 
management to high-tech climate control.

http://www.smart-temps.com/
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What happens when a talented trio gathers to talk about Spot Freight, 
the thriving brokerage company it runs?

Its story comes to life.
“It’s a laid-back, fun environment,” reveals CFO Andy Kropp. 

“Our typical employees are either recent college grads or have some 
level of experience. I’d say the typical age range is mid-20s to early 
30s. So you’ve got an environment that’s very focused on sort of the 
‘work hard, play hard,’ attitude.

“Our people are driven and motivated and want to be successful, 
but they also like to have fun while they’re doing it.”

Spot is a non-asset based transportation company headquartered in 
Indianapolis. Renovation is underway on Spot’s new 18,000 square-foot 
downtown location, which will more than double its current space. It 
also has an office in Charlotte, North Carolina (launched in 2015).

“We match shippers with carriers,” co-president Andy Schenck 
explains. “A typical customer could be, let’s say, someone that’s 
shipping bricks. They’ve got a truckload of bricks they’ve got to move 
from point A to point B. Our people facilitate that transaction and find 
the trucking company that’s going to haul it for them – make sure it 
picks up on time, make sure it delivers on time, all that stuff.”

Adds co-president Andrew Elsener, “We work across multiple 
industries (with the primary one being food and beverage). We’re in 
industrial products, consumer goods – a wide range of different types.”

Comparing Spot to other freight brokers in the industry, Schenck 

notes, “The biggest thing (that differentiates us), our core value, is 
that, ‘We get it done.’ If we say we’re going to do something, we do 
it. A lot of our competitors don’t really operate in that same fashion. 
Honestly, that’s probably one of the biggest ways we’ve grown – and 
it’s pretty simple, right? Doing what you say you’re going to do.”

Kropp points to another strength.
“We preach strong communication with our customers and with 

our carriers throughout the entire process of moving a shipment from 
point A to point B,” he relates. “If any issues are encountered, we 
handle those quickly and make sure they don’t become a bigger 
problem for the customers.”

He admires the entrepreneurial spirit that people like Schenck 
and Elsener possess.

“One thing I’ve always said (about entrepreneurs) – and I wasn’t 
involved in the founding of this company – is that it takes a certain 
type of person to want to start their own business and grow it. Not 
everybody has the ideas, the drive and the willingness to put in the 
blood, sweat and tears to really make it come together.”

That drive at Spot is evidenced in an approximately $2 million 
investment toward developing new technology to further enhance operations.

“We’ve used a lot of different software over the years, and there 
really hasn’t been anything off the shelf that’s fit our model,” Schenck 
relates. “We really think this is going to be a game changer for us, to 
basically be more efficient, bring on customers faster and provide 
better service.”

Andy Schenck and Andrew Elsener, 
co-presidents

Current leadership since 2009

Founded: 2009

Location: Indianapolis

Primary business: transportation and warehousing

Sites in Indiana/elsewhere: 1/1

Full-time equivalent employees: 62 in 2015; 85 
expected in 2016

www.spotmyfreight.com

AT A GLANCE:

Spot Freight
Driven to Succeed

By Symone C. Skrzycki

Spot Freight moves approximately 250 to 300 loads every day (pictured 
are employees Chris O’Neal, left, and Kreg Hunter).

http://www.spotmyfreight.com/


60 BizVoice/Indiana Chamber – September/October 2016

Susan Marshall didn’t start Torchlite 
Marketing to become an overnight success story 
for the Hoosier entrepreneurial and technology 
scene, but that’s where she’s found herself 
less than a year after launching the company. 

Revenues hit over $1 million following 
just a month in business – the company was 
founded in 2014, but officially launched in 
November 2015. Torchlite bypassed the $2 
million mark earlier this year; and in June, 
Marshall announced plans to hire 140 
employees in the next three years. The 
company is also in the process of expanding its 
downtown Indianapolis headquarters.

By connecting a network of freelance 
digital marketers (known as “Torchliters”) to 
businesses seeking marketing assistance, 
companies no longer have to hire in-house 
marketing teams. The Torchlite dashboard 
also allows business owners to view and 
analyze digital marketing campaigns.

“Digital marketing has gotten complex 
and the average business owner doesn’t have 

the tools to bring that team together or can’t 
find the specialists to help them, and that’s 
where we come in,” explains Marshall, CEO 
and founder. 

With a background in software, she has 
worked for major technology companies, 
including Apple, Inc., Adobe Systems, Inc., 
and Salesforce (formerly ExactTarget). When 
Marshall would speak with customers, they 
often lamented the struggles with building an 
in-house marketing team. 

“ ‘I just don’t have anybody to write an 
email, or manage social media, or they are terrible 
at it,’ (they said). The technology was getting 
better, but figuring out how to match people 
to the technology was non-existent,” she recalls. 

With 16 employees currently, Marshall 
is still building her own team.

“We want to grow really quickly and 
contribute to the local economy of scale,” she 
offers. “Our development team is pretty 
much intact. Most of the expansion will be in 
sales and more marketing. We even have a 
lot of administrative people yet to hire – we 
just hired an office manager.”

Marshall didn’t anticipate such quick 

growth after launching – but she was aware 
businesses were struggling. 

“I didn’t realize just how frustrated so 
many businesses are. It takes entire teams to do 
it (marketing) well. And that is not feasible 
for most mid-size businesses, or if it is, you 
can’t find the people,” Marshall adds.

The Torchliter network, about 500 
strong, is a measure of “quality over 
quantity,” she explains. 

“We are always looking for more freelancers 
to come in, but we are focusing on quality. 
They sign 12-month contracts, so freelancers 
have predictable income and know they don’t 
have to spend their time looking for more 
business,” Marshall asserts. Torchliters are 
onboarded and certified by the company; and 
only about 10% of applicants make it through 
the rigorous screening.

In regards to future growth, Marshall 
explains that even though the company is still 
in the seed stage, it is attracting investors 
from the coasts. 

“Once you get the first guy or gal to 
jump into the water with you, they come 
more easily.”

Susan Marshall, 
CEO and founder

Current leadership 
since 2014

Founded: 2014

Location: Indianapolis

Primary business: advertising, 
public relations and related services

Sites in Indiana/elsewhere: 1/0

Full-time equivalent employees: 
12 in 2015; 25 expected in 2016

www.torchlite.com

AT A GLANCE:

Torchlite Marketing
Lightening the Load of Digital Dilemmas

By Charlee Beasor

Torchlite Marketing’s network of freelancers offers businesses marketing expertise. The firm also 
designed an easy-to-use dashboard system for companies to check progress and approve campaigns.

http://www.torchlite.com/
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Location, location, location. The three 
counties that comprise the Wabash River 
Region formed for two primary reasons: shared 
proximity to Illinois as well as the Wabash 
River. They have a combined population of 
nearly 170,000.

“It was a recommendation that the 
regions hit a certain threshold (200,000),” 
Goode recalls. “We knew we weren’t going 
to be able to turn that around in the given 
time, but it was very much a victory for us to 
pull together the way we did – and even 
more importantly to establish and get a 
regional development authority moving.” 

Projects in the plan focused on (among 
others) two dominant themes: leveraging the 
Wabash River as a natural resource and the 
region’s robust higher education institutions.

Located along the northern banks of the 

Regions Seek Continued Progress

PARTNERSHIP 
POTENTIAL

By Symone C. Skrzycki

FEATURE STORY

Henry Ford was onto something 
big when he postulated that 
“Coming together is a beginning. 
Keeping together is progress. 
Working together is success.”

Today, the Indiana Regional Cities 
Initiative is driving collaboration and growth 
as applicants try to transform their 
communities into extraordinary places to 
work, live and play. 

Last fall, seven regions competed for $84 
million in state-matching funds. The intent was 
to recognize two, but after the Indiana 

Economic Development Corporation (IEDC) 
deemed that three were worthy of funding, 
the Indiana General Assembly allocated an 
additional $42 million (totaling $126 million).

The winning regions (North Central, 
Northeast and Southwest Indiana) are moving 
forward with their plans. BizVoice® spotlights 
input from members of the selection review 
committee in the sidebar on page 64.

Hopes are high for the remaining regions 
(Northwest, East Central, Central and West 
Central) as the IEDC continues to offer 
guidance and each seeks alternative funding 
sources. Their stories – ripe with potential – 
continue to unfold. 

“While there were three out of seven 

regions actually selected, I really don’t believe 
that there were any losers in this process,” 
asserts Greg Goode, director of governmental 
relations at Indiana State University.

“Every one of us – every region – has 
moved forward in a very dramatic way in 
expanding the horizons of opportunity around 
economic development by collaboration, and 
that was one of the primary goals of this 
thing: ‘How do we increase the populations 
of our regions through construction-types of 
projects that will enhance quality of place?’ ”

Take a closer look at how the Regional 
Cities Initiative is opening new doors of 
opportunity.

West Central: Wabash River Region
Proposal: Included projects such as redevelopment of physical assets
Counties: Knox, Sullivan and Vigo

The ICON project will transform a former industrial facility along the Wabash River into residential 
space. Greg Goode, director of governmental relations at Indiana State University, praises the 
Regional Cities process for boosting the initiative’s profile.
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They say home is where the heart is. It’s certainly at the heart of 
East Central Indiana’s vision for attracting residents and talented 
workers to its communities. 

“Addressing the real estate market is a big component of what we 
want to do here,” explains Terry Murphy. Affable and a bit nostalgic, 
he was preparing to retire as vice president of economic development 
at the Muncie-Delaware County Economic Development Alliance just 

a few days after we spoke in July.
Observing that many individuals working in the region live 

elsewhere and commute, he reveals, “In Delaware County’s case, we 
have 10,000 people that live outside the county and come to work 
here, so we need to provide more housing for professionals and 
millennials, health care professionals and the university people because 

Indiana Vision 2025: Dynamic & Creative Culture 

Continued on page 66

Efforts will continue on the Red Line Bus Corridor, which would 
be Indiana’s first rapid transit project and the country’s first 100% 
battery-powered electric rapid line.  

The Red Line could ultimately traverse 35 miles from Westfield 
and Carmel through Indianapolis to Greenwood. It’s described in the 
Regional Cities proposal as “the cornerstone of a regional transit 
system (Indy Connect) that is projected to generate nearly $4 billion in 
economic impact over the next 20 years.”

Information from IndyGo notes that, “The Red Line is part of a 
larger planned system, which would be funded by a 0.25% income 
tax, authorized by a referendum in November 2016 (only in Marion 
County this year). The first phase of the BRT project – which would 
run from Broad Ripple south to the University of Indianapolis – is not 
dependent on the referendum.”

The project has received federal funding, including $75 million 
from the Federal Transit Administration.

Also gaining momentum is the 16 Tech innovation district, a 
60-acre community near the northwest area of downtown that will 
contain research, businesses, retail space and housing opportunities. It 
will be anchored by the Indiana Biosciences Research Institute, which 
will open there as early as 2018.

State and local government funding for 16 Tech has been 
complemented by awards from Lilly Endowment, Inc. and the Eli Lilly 
and Co. Foundation (announced in February) among other sources.  

In addition, the Regional Trails Plan would “accelerate progress 
on roughly 85 miles in additional trails, pathways and bike lanes 
prioritized by 2025.” 

Central Indiana: Indy’s Metro Momentum Agenda
Proposal: Red Line Bus Corridor; 16 Tech; and 
regional trails and bikeway development
Counties: Marion, Boone, Hamilton, Hancock, 
Hendricks, Johnson, Madison, Morgan and Shelby

East Central: ADVANCE ECI
Proposal: 14 projects revolving around three themes: Build a new economy in the region, create destination 
communities and unleash the potential of real estate to support growth and redevelopment
Counties: Blackford, Delaware, Henry, Jay, Madison and Randolph

Wabash River in Terre Haute, the three-story former ICON building 
sits on the site of a former industrial facility. Stretching approximately 
180,000 square feet, it would accommodate emerging entrepreneurs. 
The first floor would feature collaborative working space, while the 
top two floors would offer 125 market-rate rental apartments.

“People are actually going to be able to live right along the 
Wabash River, which we think is going to be appealing not only to 
residents in Indiana, but our hope (overall with the Regional Cities 
proposal) is to attract people from the state just west of us,” Goode 
emphasizes.

Another riverfront project involves the revitalization of Kimmell 
Park, an 18-acre camping and park area. Highlights of the plan include 
establishing a new walking path along the river to connect Kimmell 
Park to the Vincennes University campus and downtown Vincennes. 
Additional amenities range from new playground equipment and a 
state-of-the-art amphitheater to utility upgrades and landscaping.

“The Vincennes University campus has continued to evolve in 
such a magnificent way – much like so many of our university 
campuses,” Goode declares. “Being able to grow closer to the river 
just helps connect the dots of opportunity in that part of our region.”

Approximately 60,000 residents live along the Red Line route. Nearly one-
fourth of all Marion County jobs are located there. If all goes as planned, 
service will open to the public in late 2018. A view of the proposed path 
along College Avenue in Broad Ripple.
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“Economic development is a 
team sport.”

It’s not only a sentiment expressed 
by Indiana Humanities president 
and CEO Keira Amstutz, but the 
powerful philosophy behind the 
Regional Cities Initiative.

Amstutz characterizes herself and others 
who served on the Strategic Review Committee, 
formed by the Indiana Economic Development 
Corporation (IEDC), as “listeners” and 
“connectors.” 

They reviewed proposals, listened to 
presentations and shared input during question 
and answer sessions. 

“What the projects and proposals 

centered on was how to improve quality of 
place to create talent magnets and improve the 
economy,” Amstutz remarks. “Part of what I 
found exciting about the process is that it not 
only included traditional economic 
development voices, but also folks like me 
who represent the cultural sector.” 

Mark Maassel, president of the Indiana 
Energy Association and another member of the 
committee, seconds that. 

“For any single city – or frankly in many 
cases, even single counties – (economic 
development) is not going to be as effective as 
it could be if you worked on a broader basis. 
That’s absolutely one of the keys to this.”

The other, he emphasizes, revolves around 
quality of place.

“To me, it’s as simple as connecting 
things and people.”

In reviewing the proposals, he and others 

considered whether “those things were present 
– not just in the planning, but in a sustainable 
fashion. Had organizational structures been 
built that would allow for the conversations to 
continue, for combined decision-making?”

Equally important to Kathy Davis – 
systems advisor to Indianapolis Mayor Joe 
Hogsett and Indiana’s first female lieutenant 
governor (appointed in 2003) – was “readiness.” 

“I’m a former budget director,” she 
relates, “so I want to invest in efforts that are 
ready to go and not only are going to provide a 
strong return, but provide it as soon as 
possible because the ability to start an 
improvement now changes the slope of the 
trendline and gets us a better result.

“And then – these are all interconnected 
– (we sought) a demonstration that there were 
the private and local resources that were going 
to come along besides the state’s investment to 

Falling Into ‘Place’
Review Committee Members Offer Insights
By Symone C. Skrzycki

Indiana Vision 2025: Dynamic & Creative Culture 

Renovating the Evansville Regional Airport terminal could significantly enhance 
passenger service.

The East Bank Village, located in downtown South Bend east 
of the St. Joseph River, encompasses two historic housing 
districts. It’s within biking distance of South Bend’s Innovation 
District and the University of Notre Dame.

The Decatur Downtown Facade Improvement Program was designed to complement 
other enhancements, such as streetscaping, parking and a sculpture tour.
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really optimize the return for what was 
being allocated.”

Transformative proposals – both culturally 
and economically – took center stage.

The IEDC selected North Central 
(Innovate Indiana Plan), Northeast (Road to 
One Million Plan) and Southwest Indiana 
(Indiana’s Great Southwest Plan) to receive 
$42 million each in matching funds to 
support their regional development plans.

Amstutz, Maassel and Davis commend 
those regions and the remaining four 
(Central, East Central, Northwest and West 
Central) on the quality of their proposals.

“High and wide, they were all terrific,” 
Maassel reflects. “In some cases, the regions 
were newly formed. They hadn’t spent a 
great deal of time working with each other, 
yet they were able to put together an 
exciting proposal. We tried in all cases to 
encourage them, to give them some 
thoughts on, ‘Perhaps you can look at this, 
that or the next,’ and sent that through the 
IEDC, which has been out talking with folks 
in each of the regions (about how to carry 

their initiatives forward).”
“It wasn’t top down like, ‘Region X, 

you should do this and not that,’ ” Amstutz 
chimes in. “It was more, ‘Oh my gosh, 
that’s a really interesting idea! Have you 
intersected with the Department of 
Tourism?’ Trying to make those links to 
(provide) every opportunity to take 
advantage of what’s there so these projects 
and programs can be realized.”

Davis offers her take: “There were 
elements of the proposals (submitted by regions 
that weren’t selected to receive funding) 
that some of us felt were very, very valuable. 
We certainly expressed that to those 
communities and are interested in figuring 
out how to get some of those things done.”

Amstutz reveals her hopes for the future.
“I encourage the IEDC to continue to 

think along these lines of quality of place, 
and how to combine community and 
traditional community development 
methods,” she declares. “It’s a very effective 
recipe for success.”

RESOURCES: Indiana Regional Cities Initiative at www.IndianaRegionalCities.com | Keira Amstutz, Indiana Humanities, at indianahumanities.org | 
Mark Maassel, Indiana Energy Association, at www.indianaenergy.org | Kathy Davis, office of Mayor Joe Hogsett, at www.indy.gov/eGov/Mayor/
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A training center, housed in Lincoln Junior High 
School, would connect adults – and high school 
students from all Marshall County Schools – with 
workforce and job training assistance.

http://www.indianaregionalcities.com/
http://indianahumanities.org/
http://www.indianaenergy.org/
http://phoenixdatacorporation.com/
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we’re losing them now.”
Enter the White River Canal District.
Urban-living apartments, a boardwalk, public 

plazas, a restaurant, café, commercial space and more 
will dot the 10-acre development in downtown Muncie.

“It’s a multi-year project, but the steps are being 
taken that are necessary to keep the project moving 
forward,” Murphy outlines.

Innovation will take shape at an old building with an 
enticing new name: Madjax, the Muncie Maker Force.

Originally touted as Gearbox: Muncie A Maker Hub, 
it will foster creativity and innovation on the site of an 
85,000 square foot former laundry business. In January, 
the city approved a $1 million loan related to the endeavor. 

Opening this fall, Madjax recently announced its first 
tenants: Tribune Showprint Posters and The Guardian 
Brewing Co.

Reflecting on the variety of collaborations that have 
grown out of Regional Cities, Murphy shares, “In East 
Central Indiana, we haven’t had an effort like this before. 
(For the most part), the areas that have been funded (through 
the Regional Cities Initiative) have been doing this for 10 
or 15 years or longer. We started with the Regional Cities 
program, so we’re lagging behind a little bit. But it was 
good to see people’s enthusiasm. We had regional meetings 
where we had as many as 250 people showing up. There 
was a genuine enthusiasm for the concept, and we got a 
lot of good thoughts that went into the process.”

The South Shore line, which runs from South Bend to Chicago, links 
Northwest Indiana to the nation’s third-largest metro economy. 

“It gives us an opportunity to really touch that Chicago workplace,” remarks 
Heather Ennis, president and CEO of the Northwest Indiana Forum. “Having 
that opportunity for our residents to get to high-paying jobs in the metropolitan 
area, and then coming back to Northwest Indiana to live and spend their money 
offers great opportunity to us.” 

Fully double tracking the line would cut commuting times between Chicago 
and South Bend to one hour. In addition, a trip from Gary to South Bend would 
drop to 30 minutes.

Enhanced mobility adds to the rail’s appeal. It’s an enticing proposition to 
all age groups, but especially millennials.

“Many millennials want to be free of – we’ll call it traditional 
transportation,” Ennis asserts. “They don’t necessarily want to be tied down to a 
car; they want a more transit-oriented lifestyle where they can get on a train or 
get on public transportation and get to the things they really want to see.

“If you look at the infrastructure around the city of Chicago and the suburbs 
of Chicago, from a rail perspective, we just aren’t competing with that. We 
don’t have the infrastructure that they have.”

Building a proposal around one project – as opposed to other regions that 
embarked upon several – simply made sense in Northwest Indiana.

“(We asked ourselves), ‘What are our strengths and how do we capitalize 
on them most quickly? And how do we attract talent to the marketplace most 
quickly?’ We’ve got these great amenities in Lake Michigan, lakefront and trail 

Northwest: Indiana’s Third Coast Gateway Initiative
Proposal: Fully double tracking the South Shore line from Gary 
to Michigan City (and related transit-oriented development)
Counties: Lake, LaPorte, Porter and St. Joseph

Downtown revitalization in Muncie and other cities emphasizes the region’s focus on housing and commercial development.

Muncie’s Kitselman Pure Energy Park (spanning 18 acres on an old brownfield site) and Kitselman Trailhead will embody a “live, work and play” concept. 
The project includes a new Cardinal Greenway along the White River as well as the construction of one bridge and relocation of another.

Partnership Potential
Continued from page 63
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development, and great things that are going 
on here, but how do we plug people into that? 
We have so many components that are 
already working, but we saw this rail line as 
the glue that holds all of those things together 
and makes them cohesive.”

Ennis eagerly articulates next steps.
“We’re continuing to try and find 

funding mechanisms,” she relates. “We’re 
carrying on those conversations and trying to 
best figure out how to meld all of our plans 
so they work well together and we’re even 
more prepared the next time these 
opportunities come up. But we’re not going 
to wait for the next opportunities. We’re 
going to continue to try to figure out how to 
get this done because we all feel it’s 
extremely critical.”

Breaking down boundaries
Ennis acknowledges that a lack of 

cooperation among various entities in 
Northwest Indiana has hindered regionalism 
in the past. But she emphasizes that’s changing.

“Whereas the Northeast (region) has 
Fort Wayne as their major city and their 
major hub, we’ve got quite a few different 

cities, but no one large city. The diversity of 
our area is such is that it can get siloed very 
quickly … but this process has really allowed 
us to get regional in our approach, to look at 
the broader brushstroke of the region and 
what things we can come together on that 
could be game changers.

“It’s been a fun process. We’re thrilled 

about the opportunities going forward for us.”
Murphy couldn’t agree more.
“There’s a realization that what’s good 

for one of us is good for all of us,” he stresses, 
“that we’re not so much in it independently, 
but for the good of the entire region because 
we know we all benefit from that.”

Fully double tracking the South Shore line is a $270 million, eight-year project aimed to maximize 
the region’s proximity to Chicago.

http://indianafarmers.com/
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A company like TOMS Shoes 
invokes a vastly different emotional 
response than an organization 
such as the former Enron 
Corporation.

One is known for corporate social 
responsibility (CSR) and spreading 
goodwill. The other is infamous 
for corruption and fraud.

How much does a company’s reputation 
for social impact matter? An increasing 
amount of academic research is aimed at 
answering this question.

Frank Germann, assistant professor of 
marketing at the University of Notre Dame’s 
Mendoza College of Business, recently published 
a study with a group of researchers investigating 
whether or not CSR impacts a firm’s financial 
performance. It is one of numerous research 
efforts on a topic that has garnered rising 
attention in the media, academia and boardrooms.

“Consumers care, and they increasingly 
want companies to be good corporate citizens,” 
Germann figures. “I really think that was the 

initial trigger and caused many companies to 
become better corporate citizens and also 
triggered the research and media attention 
CSR has received over the last 10 to 15 years.”

In addition to examining businesses, 
other research is done at the consumer level, 
studying how buyers directly respond to 
products that have some type of CSR attribute. 
For example, a group of researchers at 
Purdue University recently published a report 
that surveyed views on “ethical consumerism.”

Colleges and universities are incorporating 
the topic into curriculum and extra-curricular 
activities. Indiana State University business 
students organize an annual ethics conference 
on campus. The IUPUI School of Public and 
Environmental Affairs offers a major in 
Sustainable Management and Policy focused 
on “the development and implementation of 
policies that help communities meet the needs 
of the present without compromising the 
future,” according to the school’s web site.

The Effectiveness of Social Responsibility 
Courses in Higher Education, a study published 
by Courtney Droms Hatch and Sheryl-Ann 
Stephen of Butler University, indicates “students’ 
level of social responsibility remains with 
them and impacts their perceptions of how 
responsible companies should be for both 

societal and consumer welfare.” The 
conclusion: Social responsibility “curriculum 
is beneficial to all students.”

What can be determined from the 
academic focus on CSR? Simply put, operating 
in a responsible manner above and beyond 
what is required by law is worthwhile for 
companies because – more and more – 
consumers are demanding it.

‘Good guys win’
One finding Germann expected from his 

team’s study is that firms can anticipate negative 
financial performance implications from bad 
acts – or corporate social irresponsibility (CSI).

A surprising result was the degree to 
which firms engage in both CSR and CSI. 
Germann says he assumed firms either did 
“good” or “bad.”

“What our econometric model shows is 
that CSI tends to antecede CSR, and that 
makes us believe that companies are using 
CSR to offset past CSI,” he explains. “What 
we also find is firms that engage in this potential 
‘greenwashing’ (deceptively promoting green 
practices), they do not benefit from their 
CSR from a performance point of view.”

Those firms that engage in CSR and not 
CSI, however, do see positive financial 

By Katie CoffinIndiana Colleges Study Impact
CSR AND ETHICS

EDITOR’S NOTE: Fifth in a series on corporate social responsibility.

Corporate Social Responsibility

Consumer demand is growing for companies to “do the right thing.”
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performance implications.
The researchers used Tobin’s Q ratio, a measure of firm assets in 

relation to a firm’s market value, to gauge the companies’ financial 
performance. More than 4,500 firms were in the study sample for up 
to 19 years.

“It’s very difficult now for companies to hide their CSI,” 
Germann notes. “People are going to talk about it and share with their 
friends. It’s very easy to do nowadays with social media, whereas 
before it wasn’t as transparent.”

One new trend Germann has noticed is more companies hiring a 
chief sustainability officer. When organizations have a person in charge 
of CSR on the top management team, that indicates it is a priority.

Capturing consumer perceptions
A group of researchers at Purdue explored how demographics 

and lifestyle choices might reflect and inform purchasing decisions in 
their report, Exploring Relationships between Ethical Consumption, Lifestyle 
Choices and Social Responsibility.

“This research stems from a desire to better understand what 
consumers perceive to be ‘good’ CSR,” explains Nicole Olynk Widmar, 
associate professor of agricultural 
economics, Purdue University College 
of Agriculture, via email. “While 
we are attempting to learn more 
about consumers’ perceptions of CSR, 
we also recognize that perceptions 
of social responsibility – and 
fundamentally what is or is not socially 
acceptable – are constantly evolving.”

The researchers conducted an 
online survey of 1,201 U.S. 
consumers in April 2015, targeted 
to be representative of the U.S. 
population in gender, age, income 
and geographic region.

Women, younger and more 
educated respondents were more 
likely to value and support environmental protection aspects of social 
responsibility. Those who traveled, volunteered or engaged in 
charitable giving also reported more highly valuing the environment, 
animal welfare, corporate responsibility and philanthropic dimensions 
of social responsibility.

All demographics reported avoiding companies that used 
advertisements that were deceptive or depicted minorities negatively.

“Overall, I think businesses are increasingly aware that at least 
some segment of consumers value aspects of corporate social 
responsibility,” Olynk Widmar indicates. “However, not all businesses 
are aware of how their efforts are perceived, especially relative to the 
actions of their key competitors.”

Olynk Widmar says because ethics are personal and subjective, 
measuring “ethical” behavior is very difficult. For that reason she 
cannot evaluate whether ethical consumerism is growing, but she 
believes people are trying to consume mindfully and many 
corporations are taking actions to facilitate that.

“I think there is at least a segment of people who are increasingly 
interested in how their consumption impacts other people and the 
world around them,” she recognizes. “Further, I think many 
corporations are paying more attention to their role in the 
communities they serve, beyond direct business transactions.”

Embracing ethics
Indiana State University immerses students in ethical thinking and 

discussion through the annual Ethics Conference hosted by the Scott 
College of Business and the Networks Financial Institute (NFI). The 
2016 event featured 11 speakers presenting to more than 500 attendees.

NFI began in 2003 through a grant from the Lilly Endowment Inc., 
and part of the initiative was a focus on student development. Rebecca 
Wray, director of NFI, says her team reached out to local firms, asking 
them to identify needs within their organizations. They asked this question 
a couple years after the Enron and Arthur Andersen scandals – ethics 
and CSR rose to the top.

The Networks Professional Development Program is a career-building 
and leadership opportunity for business majors, and part of their 
experience is planning, organizing and executing the Ethics Conference.

“We have an obligation to educate our students about ethical 
decision-making and responsible business practices,” recognizes Brien 
Smith, dean of the Scott College of Business. “By developing and 
administering the conference, students learn by doing.”

The event has evolved over 12 years from ethics with an emphasis 
on business to ethics in all areas of life. NFI and the college of business 

work with faculty throughout 
the university to encourage 
student attendance and even 
incorporate the program into 
their courses. They recently 
expanded the program further 
to include local high school 
students. Wray says they may 
invite other colleges and 
universities to participate in 
the future.

“That’s where broadening the 
topics comes into play,” Wray 
explains. “We understand someone 
who’s an aviation major doesn’t 
have an interest in listening to 
ethics on accounting. We’ve 

had panel discussions on drones and privacy issues, concussions in 
athletics, physician-assisted suicide, religion and law enforcement topics.”

The conference has grown into a larger Ethics Week, and the 
junior class of the Networks Professional Development Program 
chooses the topics and events. There are often panel discussions on 
different subjects throughout the week. Some classes have even 
organized an Ethics Bowl, a competition where student teams dive 
into ethical case studies and defend their position to a panel of judges.

Wray recalls many of the guest speakers tell true stories of how 
greed and unethical decisions destroyed entire organizations and lives. 
One speaker had been a prominent investment consultant who was 
convicted of wire fraud and spent time in prison.

Wray says at first many students don’t show great enthusiasm for 
studying ethics, but once they experience first-hand accounts of 
someone landing on the wrong side of an ethical question, she hears 
them discussing it for weeks after the conference.

“Our communities have multiple challenges they are facing right 
now. If we, as a country, are going to fix these, ethics and the 
treatment of each other has to be at the root,” Wray concludes. “This 
generation is interested and aware. Our students notice these 
companies, and a company with dedication to CSR is more attractive 
to those seeking job opportunities.”

RESOURCES: Frank Germann, University of Notre Dame, at www.nd.edu | Nicole Olynk Widmar, Purdue University, at www.purdue.edu | Brien Smith 
and Rebecca Wray, Indiana State University, at www.indstate.edu

Students are responsible for all aspects of the annual ethics conference 
at Indiana State University.

http://www.nd.edu/
http://www.purdue.edu/
http://www.indstate.edu/
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Sitting on Indiana’s eastern edge, 
Wayne County is much more than 
a gateway into the Buckeye state. 
The county features rural, small 
town and collegiate surroundings 
with Earlham College and Indiana 
University East in its confines, and 
boasts a low cost of living that’s 
touted by economic development 
officials. 

Developers and creative thinkers 
have learned to leverage the 
county’s offerings to build industry 
niches as a home for animal food 
manufacturing, an environmental 
education center and technology 
innovator to maximize medical 
service for its communities. 

COPE ENVIRONMENTAL 
CENTER: FOCUSING ON 
PRESERVATION

Students in eastern Indiana gained a valuable 
resource in 1992, when Jim and Helen Cope 
– a pair of educators – and botanist Francis 
Parks transformed the Copes’ Centerville 
farm into the Cope Environmental Center. 

“It was established by the founders to 
create a center based around conservation of 
land and environmental education,” explains 
executive director Alison Zajdel, a Richmond 
native in her 15th year at the center, which is 
funded largely by individual donations, as 
well as some private foundations, corporate 
donors and grants. 

Cope began offering programming and 
formal partnerships with schools in 1998 and 
has been growing since then. 

“Most of our partnerships are with 
schools in Wayne and the surrounding 
counties,” Zajdel reports. “We are an 
environmental education site, so we provide 
supplementary education for the schools and 

the kids basically come here so we can make 
their science books come alive.” 

The center exposes children to the 
wonders of nature, conservation camps and 
the benefits of alternative energy and 
environmental stewardship. Zajdel estimates 
the center served about 8,500 youth last year. 
Furthermore, nature lovers of all ages are 
allowed to hike on the grounds.

“We also do adult education and in that 
sense we’re more of a sustainability center, so 
we’re building Indiana’s first living building 
challenge project,” she adds. “That’s an 

aggressive sustainability standard, considered 
by some as ‘LEED on steroids.’ There are 
about 300 projects around the world trying 
the challenge and only eight have met the 
challenge so far. We’re hoping to have one of 
the next generations of these buildings.” 

Building through the Bicentennial 
Indiana’s bicentennial celebration has 

served as a springboard, launching many 
initiatives around the state. Among them is 
the center’s new Children of Indiana Nature 
Park – an effort to promote environmental 
awareness by hopefully providing an honorary 
deed to a piece of the park to every 
elementary, middle school and high school 

student in the state. The goal is to raise the 
level of environmental education and promote 
the Bicentennial Nature Center Network – a 
coalition of Indiana’s nature centers. 

“It’s an honorary deed; there’s no transfer 
of land, but they can list what county they’re 
in and the computer will randomly select for 
them a piece of land in that county,” Zajdel 
relays. “They’ll get a unique coordinate and a 
unique identifying number. We don’t collect 
the children’s information for obvious reasons.”

A child can visit the web site (www.
ilovemyland.org) and claim a deed to a small 

parcel of that land. In the coming years, the 
deed holders can track the land online and 
learn about its location, vegetation, animals 
and more. 

A Nina Mason Pulliam Charitable Trust 
grant gave Cope the ability to hire a project 
coordinator for two years, although the park 
will continue indefinitely. Partners on the 
project also include The Nature Conservancy, 
the Department of Natural Resources and the 
Indiana Department of Education. Zajdel 
credits the Whitewater Valley Land Trust for 
protecting land along the Bicentennial Legacy 
Conservation Area (adjacent to Cope 
Environmental Center). 

“The kids can claim deeds until the 1.2 

By Matt Ottinger

Innovation, Preservation are Highlights in County
WAYNE MAKERS

FEATURE STORY

Cope Environmental Center helps Indiana’s students navigate the steps toward gaining an 
appreciation for environmental stewardship.
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million deeds are gone,” Zajdel quantifies. “If we run out in 10 years 
or so, that’s a great problem to have and we’ll cross that bridge when 
we come to it.” 

RICHMOND LEADS PACK WITH ANIMAL 
FOOD NICHE

Blue Buffalo Pet Products, the nation’s leading producer of 
natural pet foods, announced in May that it plans to open a new 
manufacturing facility in Richmond. The Connecticut-based company 
intends to create up to 165 jobs. 

Yet Blue Buffalo is just one of several animal food manufacturers 
now residing in the Richmond area, as Hill’s Pet Nutrition and exotic 
animal food maker Land O’Lakes Purina Feed have called the area 
home for years, as has hog feed producer Maxwell Milling of Indiana.

“In general, they’re drawn to Indiana because of our access to 
their raw materials,” explains Valerie Shaffer, president of the Economic 
Development Corporation of Wayne County. “Indiana’s a big 
producer of corn, soybeans and poultry, which are major ingredients. 
The ability to source those raw materials locally is a huge draw.”

She notes that Richmond’s position on Interstate 70 is 
geographically convenient. 

“I’d also add that clustering is not uncommon for industries,” 
Shaffer offers. “If their competitors are successful, that draws attention 
to a specific location.”

Blue skies ahead?
Blue Buffalo’s announcement drew praise from Richmond Mayor 

Dave Snow.
“This is a huge breakthrough for the city of Richmond and our 

entire area,” he said in a statement. “It has been made possible by a 
new era of partnerships between the city, the county and our 
economic development corporation. Blue Buffalo’s commitment to 
Richmond is a testament to this area’s viability for job growth.”

Partnership was required, according to Shaffer, because upgrades 
needed to be made to Gaar-Jackson Road in order to make it truck-
grade and accessible by all tenants in the industrial park. With the road 
passing through Richmond, Centerville and the county, several 
government entities needed to work together.

“I was very pleased this project was a catalyst to get that road 
completed to support existing industry,” Shaffer reports. “With Blue 

Buffalo coming in, it will be another attractive selling point for the lots 
left in the park.”

She adds that in addition to a commitment to build out 
infrastructure, an “aggressive” incentives package was offered, 
including a city-funded rail spur and conditional tax credits from the 
Indiana Economic Development Corporation. 

Richmond rich in opportunity
Drawing workers to the area remains a focus for Shaffer and the 

county, as opportunities abound for those seeking employment.
“We’re not unlike other rural areas across the state, where we 

have more job openings than people to fill them,” she concludes. “We 
have over 500 job openings in the community right now, and we’re 
looking both inside and outside of Wayne County to fill those positions. 
We’re consistently ranked in the top 10 least expensive cities. ... We 
like to use that to show we’re a prime place for relocation.

“We have lost major employers over the years, but have counteracted 
that by bringing in new manufacturers that tend to be smaller, but a lot 
more diverse. So for us, that gives us more security when one industry 
sector is experiencing a difficult time. Others can help fill that void.”

REID-ING THE RESULTS
Everyone has an urgent need for doctors at one point or another. 

But for some who may lack convenient transportation, or simply don’t 
live near a medical facility, the circumstances are compounded due to 
the inconvenience of traveling to the doctor’s office or hospital.

Richmond-based Reid Health strives to tackle this issue. Its new 
Reid HealthNOW program is the latest development, allowing 
patients to use an app to consult with a medical professional using a 
mobile device or computer. 

“One of the goals is to provide innovative technology to our 
patients,” reports president and CEO Craig Kinyon. “A lot of our lives 
are conducted on these rectangles (mobile phones), and they’d like to 
use that to speak to a physician. More and more, that’s the expectation 
of millennials and people who have grown up with these devices. It 
saves them time, like shopping online, and they’re accustomed to how 
fast things can be done over the phone.”

In practice
Reid Health is one of only five organizations in Indiana launching 

County Focus – Wayne

Blue Buffalo is the latest animal food manufacturer to expand into the 
Richmond area. Shown is land that will soon feature the Midwest 
Industrial Park, where the company will be locating its new operation. 

Continued on page 78
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Jackie Carberry, Owner, Warm Glow Candles

www.�rstbankrichmond.com

(They’re my business connection!)
I LOVE MY BANK.

Steve Terzini and Renee Miller, Little Sheba’s

Steve Terzini, co-owner of Little Sheba’s restaurant in Richmond, IN, says, “I’ve never met a person at 
First Bank who didn’t take care of me.  That’s hard to find nowadays.”  

Like all of our customers, Steve and Renee receive the personal advice and attention that only a 
community bank can offer.  In person or online, for a business loan or personal checking options, 
we’re your full-service bank.  

http://rstbankrichmond.com/
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Wayne County by the Numbers

Commuting Patterns: Top Five Locations  
Sending Workers INTO County, 2014

County Number
Pct. Five 

County Total

Ohio (state) 1,051 28.6%

Randolph County 806 21.9%

Fayette County 728 19.8%

Union County 587 15.9%

Henry County 509 13%

Source: Indiana Department of Revenue

Employment and Earnings by Industry, 2014

Employment
Earnings 
($000) 

Avg. Earnings 
Per Job

Manufacturing 5,655 $347,943 $61,528 

Retail trade 4,799 $137,257 $28,601 

Construction 1,196 $48,791 $40,795 

Transportation and warehousing 1,026 $50,313 $49,038 

Information 288 $13,367 $46,413 

Source: U.S. Bureau of Economic Analysis (BEA)

Population Estimates by Age, 2015
Number Percent in County

Preschool (0-4) 4,011 6.0%

School Age (5-17) 10,947 16.3%

College Age (18-24) 5,966 8.9%

Young Adult (25-44) 15,493 23.1%

Older Adult (45-64) 18,363 27.4%

Older (65-plus) 12,221 18.2%

Source: U.S. Census Bureau

Population Counts by Decade
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MINI GRANTS, BIG POTENTIAL 
FOR STUDENTS, STATE
Earlham Entices Graduates to Stick Around

What would you do with $3,000? And no, this isn’t a purely hypothetical fantasy. For students at Earlham 
College, a $3,000 grant to study almost anything in Indiana is a reality.

Through the Lilly Indiana Fellowship for Exploration (LIFE) grant, students can essentially name their own 
adventure – if it relates to being able to potentially live or work in Indiana. 

“It’s challenging for us to get students to see Indiana as a place they want to live after they graduate. The 
LIFE grant gives students an opportunity to explore Indiana on their own terms,” offers Caitlin Fleenor, Indiana 
Pathways Coordinator at Earlham. 

Earlham is a private, liberal arts college in Richmond with about 1,100 students. 
Student demographics pose a specific challenge in keeping graduates engaged in their state of study. While 

only 20% of the student body comes from Indiana, another 20% are international students (from up to 70 
different countries), and the remaining 60% come from around the nation (about 45 states at the last tally), 
according to Brian Zimmerman, director of media relations at Earlham.

The most recent U.S. News and World Report guide ranked Earlham College sixth among all liberal arts 
colleges nationally for the percentage of international students. 

The school’s Office of Institutional Research surveyed alumni from 2002 to 2012, and discovered 81% left 
the state after graduating (the number drops to 50% when only Indiana residents were considered). Zimmerman 
also highlights that respondents pointed to lack of employment opportunity as the No. 1 reason both groups left 
the state; and alumni identified more internships, mentoring, early career advising and more as opportunities 
that would have better prepared them for careers. 

Fleenor works out of the school’s Center for Integrated Learning, which is dedicated to students’ 
experiential experiences. She notes that the department is tackling the challenge of keeping students in Indiana 
post-graduation through a cornerstone internship program, as well as a place-based initiative designed to show 
students that the state is a desirable place to stay after graduation. 

The LIFE grant falls under the place-based program and is funded through the Indiana Pathways grant, 
which the college received in 2013 from the Lilly Endowment.

“The purpose is to keep our graduates in Indiana once they graduate from college, to stop that brain drain 
that’s happening,” she adds. 

Fleenor acknowledges the perception of some that Indiana is about “cornfields and people that aren’t very 
open or accepting.” 

By Charlee Beasor

COMMUNITY SPOTLIGHT
An Earlham College mini-grant program can help 
entice students to stay in Indiana after graduation. 



September/October 2016 – BizVoice/Indiana Chamber  75

“We try our absolute best to show them 
that’s not the case,” she asserts. 

Discover the possibilities
The LIFE grant offers students the 

opportunity to explore Indiana through any 
number of ways; and the grant’s web page 
offers examples, including visiting historical 
sites or state parks, attending festivals, 
touring graduate school campuses, learning 
firsthand about sustainable farms and more. 

Students can apply for the mini-grants 
and take on projects that will broaden their 
professional network or gain skills specific to 
their industry. Faculty can also apply for grants 
(typically between $50 and $1,000) and use 
the money to learn about opportunities to 
help their students, or by incorporating trips 
into the students’ coursework throughout the 
school year. 

The faculty grants were popular right away, 
Fleenor recalls, but it took some marketing 
to build excitement for the student portion. 
Once it caught on, however, she says that 
participation expectations were exceeded: 20 
applications were turned in, with six awards 
given (originally only five were planned but 
the entries were so exceptional, Fleenor notes).

The students had from Thanksgiving to 
around spring break to work on their 
projects. Participants had to budget their 
grant money, keep detailed records and turn 
in a report at the end. 

“The program, while they oftentimes got 
to see the fun they were having, it built a lot 
of skills that I think will help them in their 
future endeavors. They can all put on their 
resumés they have written a grant proposal 
and been awarded it,” Fleenor declares.

Diverse experiences
The six winning projects showcased a wide 

array of topics, including facing fears through 
extreme sports, studying thriving Catholic 
communities around the state and visiting 
farm-to-table restaurants. One group investigated 
the coffee roasting culture in Indiana, with plans 
to build a coffee roasting business. Another team 
studied upcycling – the process of taking trash 
and making it into art or other reusable items.

And a group researched start-up businesses 
and what it takes in various areas of the state 
to launch a company. That group included two 
members of the team currently competing as 
finalists for the prestigious Hult Prize, which 
awards $1 million in start-up funding to one 
of six groups globally with world-changing ideas. 
Earlham’s team, Magic Bus, advanced from a 
regional competition in Boston; the idea is a 
text-based ticketing service that makes bus 
transportation more reliable by reducing waiting 
times and increasing productivity. The winning 
team will be named in September. 

Tremayne Abazs was part of the group 
that studied upcycling. He and project 
partner Nicol Chinchilla Cordero (Abazs is 
from Minnesota, Chinchilla from Costa Rica), 
traveled around the state learning from artists 
about the environmental impacts of mitigating 
trash through upcycling. They took classes on 
woodworking, and saw how artists were 
weaving carpets and large shawls out of 
leftover material from a sock factory.

“If it got to a larger scale, it could have 
an awesome impact on trash dispersal in the 
country,” Abazs offers. “I don’t know if it’s 
capable at that scale, but it’s an inspirational 
way that people can, on an individual level, 
make less trash.”

Different opinions
Abazs, who sought out Earlham specifically 

because it was a school with a larger 
international population, recently graduated 
with a degree in psychology. He doesn’t plan 
to stay in the Midwest (he’s heading to Rwanda 
next to work on a book project about 
genocide memorials there), but his viewpoint 
on Indiana changed after the project. 

“It was really enjoyable. We traveled to 
a lot of cool areas. The most surprising thing, 
I guess, is there are some really hip places in 
Indiana. Even in Indianapolis, which is just about 
an hour away from Earlham. I liked Indianapolis 
fine, but never had the opportunity or 
interest in exploring it much,” Abazs admits. 
“But we went there and went to Indy Upcycle 
… and stayed at an international hostel. It 
was an environment I didn’t expect to see.”

Participants were surveyed before and 
after the program on a number of opinions, 
including what they thought of Indiana. 

Some of the qualifications on the surveys 
that saw the most significant increases included:
• “Indiana is the best place for what I hoped 

to do for a profession” 
• “I am knowledgeable about Indiana”
• “I would consider seeking employment in 

Indiana” 
• “Indiana is a great place to be as a 

professional” 
“The responses we got were very positive, 

on their thoughts on Indiana, and the 
opportunities and perceived opportunities on 
Indiana,” Fleenor concludes. “Out of 17 measures 
(on the surveys) there was only one measure 
that did not increase from the pre- to post-
surveys and it was very small. It absolutely 
had the desired effect we wanted it to.”

County Focus – Wayne

Tremayne Abazs studied the process of “upcycling,” or taking trash and turning it into something reusable – or art. He and his grant partner took 
woodworking classes, stayed in an international hostel in Indianapolis and learned from Hoosier upcycling artists.

RESOURCES: Caitlin Fleenor and Brian Zimmerman, Earlham College, at www.earlham.edu

http://www.earlham.edu/
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Penny Wickes recalls the moment 
she walked out of the community 
center on Hagerstown’s Main Street 
to emptiness on a Saturday night.

She leans forward in her chair and 
playfully pounds on the table in the Precision 
Wire Assembly lobby, setting the record 
straight on how she and her husband of 38 
years ended up owning several businesses in 
the small Wayne County town.

“He’s always the driver! He’s the 
wheeler and dealer,” she exclaims, her soft 
voice rising just so with laughter. “And after 
the deal is done and gone, he’s off onto 
something else, and I’m there trying to figure 
out what we’re doing with it!”

Mike Wickes sits back quietly in his chair, 
the hint of a smile on his lips and in his eyes. 
It was that night he suggested they buy the vacant 
building that had previously housed widely 
popular Welliver’s Smorgasbord and re-open 
the restaurant, now called Willie & Red’s.

That was the first of several suggestions to 
come that have now made them “restaurateuring, 
real estate developing, antique shop managing, 
community center operating, golf course-
owning wire harness manufacturers.”

Though they make light of their situation – 

“She says we’ll work until we’re 70, but I 
told her we’ll be dead if we do that,” Mike 
quips dryly – it’s not an exaggeration to 
suggest they have almost singlehandedly kept 
the community afloat and helped catalyze a 
movement to revitalize the downtown.

“If they hadn’t stepped up, I’m not sure 
who would have,” offers Jeff Huffine, 
co-founder of IronGate Creative, a small 
business on Main Street. “When you ask what 
would have happened (if they hadn’t opened 
Willie & Red’s), I think for one we would 
have lost another part of our identity as a 
community, and two I think it would have 
had a ripple effect on small businesses here.”

Starting a legacy
Mike and Penny’s story begins on a double 

date … though they were not with each other. 
Nevertheless, they hit it off and got married 
in 1978, the same year Penny graduated from 
Hagerstown High School. Job openings were 
scarce at that time, so an employment agency 
placed her with a wire harness company.

A short time later, the manager of that 
company began his own endeavor and Penny 
followed him. When he decided to sell, a 
major customer told Penny if she started a 
company, she could have its business.

Penny and Mike relocated to Tennessee 
to launch Precision Wire Assembly because it 

was halfway between their customer in North 
Carolina and their family in Indiana. They operated 
there for seven years until the lack of a talent 
pool in the South and persistent encouragement 
from family and community members 
convinced them to return to Wayne County.

They set up shop in a warehouse that 
was formerly a Dana Corporation plant, one 
of many companies that was part of the 
manufacturing industry’s exodus from the 
town years prior. Because no homes were for 
sale in Hagerstown at the time, they spent the 
first few months sleeping on the floor of the 
office under Penny’s drafting table.

“It was an absolute disaster when we 
moved because we were in full production, 
and we got up here with no one knowing 
how to build any of our products,” Penny 
recalls. “The only people we had was us, my 
brother and sister-in-law and my nephew, 
and then a couple other people came up from 
Tennessee. There were less than 10 of us, 
and at that time we were running seven days 
a week, 24 hours a day.”

From there, an onslaught of community-
benefitting business opportunities have come 
their way.

They got into the real estate business 
when one of their tenants – Manchester 
Industries – outgrew their building. Faced with 
the threat of Hagerstown losing a good 

County Focus – Wayne

HEART of 
HAGERSTOWN

By Katie Coffin

Couple’s Business Crusade Energizes Community

Mike and Penny Wickes played a 
combined one round of golf in their 
lives before adding the Hartley Hills 
Golf Club to their business portfolio.
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employer, Mike and Penny built a 100,000-square-foot plant for the 
company in what is now Hagerstown Industrial Park.

They acquired the community center when Mike traded for it 
with a motor home he and Penny already didn’t have time to enjoy. 
Now, The Meeting Place is a space where locals can convene for a 
birthday party, baby shower or any friendly gathering.

Rising from the flames
Next came their headfirst dive into the restaurant business.
“Come on, Red, we’re buying that!” is an exclamation Mike has 

made on several occasions.
Penny tousles her graying hair and says, “ ‘Red’ is what he called 

me. I’m not so red anymore. My dad is a redhead, and everybody 
called him ‘Red.’ ”

“Willie” was the late Guy Welliver’s nickname, the founder of 
Welliver’s Smorgasbord, and it makes up the other half of the 
restaurant’s brand, Willie & Red’s.

After months of revamping the building that had fallen into 
disrepair, Mike and Penny opened the new-yet-familiar eatery on 
Thanksgiving Day 2010.

“That was a major mistake because everyone walked through the 
door expecting it to be run as smoothly as Welliver’s,” Penny recalls, 
vowing to never open a business on a holiday again. “We were all 
new, so that didn’t go very smoothly. We didn’t have the 
smorgasbord – it was all menu – and of course people were expecting 
the smorgasbord. You take baby steps; you can’t do everything. 
Everyone wanted us to open, so we did what we could.”

Business was great until May 2012 when Penny received a phone 

call from an employee saying smoke was billowing out of a vent and 
lights were flickering. An electrical fire had started on the roof. Penny 
watched as volunteer firefighters worked to save the building in which 
she and Mike had invested so much. Mike refused to go to the scene.

The biggest problem in the aftermath was water damage and 
mold. They had two choices: rebuild or demolish. Penny says it took 
them only 15 minutes to decide they needed to save it for the town.

“I’ve been to several places around the state, and when I say I’m 
from Hagerstown, people ask, ‘Is that restaurant still open?’ ” shares 
town council president Rick Cole, who also helped put the fire out. 
“After the devastating fire, anybody could’ve walked away from it, but 
they chose not to. They chose to bring it back to life.”

Six months and $2 million later, Mike and Penny opened the 
restaurant again … on Thanksgiving Day (Mike’s idea).

“Kill me again! Two times now!” Penny exclaims, conceding this 
holiday opening went more smoothly.

The smorgasbord is once again the staple of Hagerstown and an 
economic anchor for the community. Out-of-town foodies will even fly 
their private planes onto the grass runway at Hagerstown Airport just for 
dinner at Willie & Red’s, and Penny will serve as their personal chauffeur.

“Welliver used to do it. He’d go pick (visitors) up in a Cadillac limo 
or something. I have a (Toyota) Scion,” she laughs. “We have fun with that.”

Teeing off more business
They quickly found Willie & Red’s was not enough to draw 

people to town, however.
The building that adjoins their restaurant came up for sale, and 

they couldn’t stand the deserted eyesore across the street. Mike’s wheels 

Precision Wire Assembly was the beginning for Penny and Mike Wickes, who have 
expanded into other businesses to benefit their community. 
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RESOURCES: Mike and Penny Wickes, Precision Wire Assembly, at www.pwawire.com | Jeff Huffine, IronGate Creative, at www.irongatecreative.com | Rick 
Cole, Hagerstown Town Council, at www.hagerstown.in.gov

were turning, and despite Penny’s pleas that 
they had enough on their plates, they purchased 
both buildings and converted them into shops.

Customers of the Shoppes of East Main 
can find products with local ties, like Abbott’s 
Candies and TedCo Toys, as well as antiques, 
furniture and novelties Mike has acquired 
over the years.

As soon as Mike and Penny got the shops 
running, the struggling Hartley Hills Country 
Club was going bankrupt and preparing to close.

Penny had never played golf; Mike one 
time. They had only seen the entire course 
once – on a “dark and rainy night” when 
their accountant drove them through it 
before the purchase.

They spent the last two years renovating 
the clubhouse and cart barn, and they’re 
trying to open a restaurant on-site as well.

“When you have a town the size of 
Hagerstown, you can’t afford to lose 
anything,” Penny laments. “You try to get the 
quality of life items in a town like this and 

you just can’t. You’re not going to draw 
them in, so you have to sustain the ones that 
are already here.”

Down the road
A visit to Hagerstown now will reveal a 

friendly, transforming town that locals clearly 
take pride in. Penny hopes the progress 
remains steady.

The Heart of Hagerstown is a new 
development to convene local business owners 
to promote the Hagerstown area. Huffine and 
the Wickeses are both part of the effort.

“It’s hard being in business in a small town, 
so you have to depend on each other to create 
a draw,” Huffine shares. “If everyone is rallying 
together, you have a better chance of surviving 
in a small business in a small town. We have 
to remember we’re not competing against 
each other; we’re competing against regions.”

Penny describes recent visioning meetings, 
where big ideas for the future ranged from 
adding bike trails to embracing the town’s 

floodplain and building lakeside homes. 
While she can’t attempt to guess what the 
extended future holds for Hagerstown, five 
years from now she hopes it’s a “thriving 
place where people want to visit and live.”

Mike and Penny are doing their part to 
reach that vision. Together, their businesses 
employ about 100 people in a town of under 
2,000, and they say that’s what keeps them going.

“We’ve always tried to do a good job 
with whatever we do. We want it to be top-
notch. We want the town to be proud of it,” 
Penny remarks. “The golf course, I hope, will 
be our last (business) for a long, long time. 
I’m up to 20 hours a day most days. I have to 
sleep sometime!”

Mike interjects wryly, “There’s an 
empty gas station up the street, and I told her 
we need to buy it and put a dairy in there.”

Penny quickly exclaims, “No, we are not 
doing that. He’s just crazy!”

this type of initiative as part of a statewide pilot program. Reid physicians 
will provide coverage for the pilot, powered through a partnership 
with American Well – a national telehealth services provider.

“It’s generally for lower-level issues, like calling in a prescription, 
referring you for over-the-counter products, or any number of things,” 
Kinyon says. “Obviously, if you have a laceration, they wouldn’t deal 
with that.”

Reid Health serves a six-county area (four in Indiana, two in 
Ohio) – much of which includes rural locales. While Reid HealthNOW 
is convenient for those with long commutes to the hospital, Kinyon 

believes such technology could be used by patients everywhere.
“I think it fits well with the rural community, but it’s not limited 

to that,” he asserts. “Let’s look at Indianapolis; sometimes to get from one 
side of Indy to another could take 45 minutes, depending on the traffic.” 

He poses an example in which a doctor could evaluate an 
infection or a rash via a phone’s camera and then determine the 
severity or contagiousness. 

Kinyon reports some health practitioners may have been 
skeptical, but others have found it’s not a far cry from services they 
were already offering. 

“Feedback has been very positive,” he relays. “The providers went 
through their thoughts on this and wondered if they could provide 
good medicine by doing this. It was interesting that when they talked 
among themselves, they realized they were already doing this, since 
they take calls from patients at night or on weekends, talk to them 
over the phone to get a history and decide what to do. Well, this just 
adds video to it.”

App-reciating technology
While the technology will vastly enhance efficiency in dealing 

with medical professionals, Kinyon notes the next step is educating the 
public how it works. He adds that patients have to be willing to try it.

“Health care is a more personal issue, so people have to be 
comfortable talking about it over the phone, and with doctors they 
may not know at first,” he offers. “ ‘Can they really help me?’ Those 
thoughts are potential barriers to getting started. But there will be a 
point in time where it makes a lot of sense to try it.”

The Reid HealthNOW app can be downloaded for free via the App Store. 
Virtual visits are available at all hours.

RESOURCES: Craig Kinyon, Reid Health, at www.reidhealth.org | Valerie Shaffer, Economic Development Corporation of Wayne County, at  
www.edcwc.com | Alison Zajdel, Cope Environmental Center, at www.copeenvironmental.org

Reid Hospital has taken full advantage of opportunities in telemedicine 
to enhance convenience for its patients. Its Reid HealthNOW app allows 
patients and practitioners to communicate via mobile devices. 

Wayne County
Continued from page 72

http://www.pwawire.com/
http://www.irongatecreative.com/
http://www.reidhealth.org/
http://www.edcwc.com/
http://www.copeenvironmental.org/
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A New Way to Rank the States

FOUND ELSEWHERE

The Indiana Communities Institute at 
Ball State University released a new study – 
Ranking States’ Business Climates: Developing an 
Average Index of State Business Climate Rankings 
– in June. 

It combines the following rankings: 
Forbes, CNBC (2015 results, not the 2016 
analysis released in July), Tax Foundation, 
George Mason University, Chief Executive 
Magazine, Institute for Legal Reform and 
Pollina Corporate Real Estate.

The authors’ introduction follows:

State Rankings by Composite Mean and Median

Source: Indiana Communities Institute, Ball State University. Authors: Dick Heupel, Rosemary Kaiser

Rank State
Tax 

Foundation
George 
Mason Forbes CNBC

Chief Exec 
Magazine

Institute for 
Legal Reform Pollina

1 Utah 9 11 1 3 15 10 1

2 North Carolina 16 27 2 9 3 7 7

3 Indiana 8 16 8 13 6 18 3

4 Nebraska 29 4 3 7 25 3 2

5 South Dakota 2 3 9 11 23 9 16

6 North Dakota 25 2 4 6 19 15 6

7 Wyoming 1 6 27 18 17 8 8

8 Virginia 27 21 7 12 14 11 4

9 Colorado 20 22 5 4 11 16 23

10 Tennessee 15 8 19 17 4 23 15

Top 10 states

Rank State
Tax 

Foundation
George 
Mason Forbes CNBC

Chief Exec 
Magazine

Institute for 
Legal Reform Pollina

41 Vermont 46 39 42 42 41 2 46

42 New Mexico 38 36 47 24.5 36 45 33

43 Connecticut 42 47 39 33 45 22 35

44 Pennsylvania 34 41 36 40 35 37 44

45 Hawaii 30 40 43 50 44 30 37

46 Illinois 31 50 38 19 48 48 47

47 Rhode Island 45 38 46 48 37 26 49

48 West Virginia 21 43 50 49 38 50 45

49 California 48 44 32 27 50 47 50

50 New Jersey 50 49 41 39 47 38 48

Bottom 10 states

Rank State
Tax 

Foundation
George 
Mason Forbes CNBC

Chief Exec 
Magazine

Institute for 
Legal Reform Pollina

21 Ohio 44 7 15 23 22 27 20

27 Michigan 13 34 30 22 43 24 10

34 Kentucky 26 45 28 36.5 28 39 28

Midwest states

Business climate studies and state rankings of business climates can attract a lot of attention from state 
economic developers and legislators. This is because they simply attempt to combine a large amount of 
information to diagnose states’ competitiveness in regard to economic activity and future growth. 

Thus, state rankings may be interpreted to reflect on how well or how poorly legislators and economic 
developers are doing their jobs. However, for as much popularity that ranking systems are given, they also 
receive significant criticism. 

Most efforts to rank business climates are criticized because they are perceived to be biased, to exclude 
important variables, or to measure variables improperly. It is often argued that most ranking systems provide 
no explanation of business executives’ perceptions of a state’s business climate and also do not have any explanatory 
power of important economic indicators such as growth in state GDP, employment and per capita income. 

Because it is true that the plethora of state rankings available differ greatly in their methods and 
results, this study argues that when taken together, a system that utilizes many rankings to create an average 
index should be more reliable.
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Which is why Indiana Farm Bureau Insurance
proudly holds offi  ces in all 92 of Indiana’s counties—
to help Hoosiers like you get the coverage you need, 
in a language you know. 

Talk to an Indiana Farm Bureau Insurance agent today to learn more. 

WHEN IT
COMES
TO YOUR
COVERAGE,COVERAGE,
LUCKLUCK
SHOULD SHOULD 
HAVE 
NOTHINGNOTHING
TO DO WITH IT.TO DO WITH IT.TO DO WITH IT.

INFarmBureau.com

http://infarmbureau.com/
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