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The Hendricks County Government was facing a dramatic 11.4% increase in healthcare costs. 
They had to � nd a solution without compromising the quality of care that their more than 400 
county employees were receiving.

The Hendricks County Council and Commissioners, along with insurance consultant H.J. Spier 
Company, Inc., partnered with Hendricks Regional Health to stave off this budget challenge. 
Together, we implemented a health clinic where government employees receive care with a
reduction in time off from work, and participate in a range of wellness and prevention programs. 
It is truly a collaborative effort between three organizations committed to the community.

Instead of the 11.4% increase they were expecting, the Hendricks County Government saw a 
negligible 0.75% average annual increase in healthcare costs since 2010 — translating into a 
savings of over $2 million. 

Visits to offsite primary care physicians have gone down by 36% due to an increase in health 
clinic visits. Brand prescriptions have decreased by 39% in favor of generics. And preventative 
care has spiked an average of 36% — showing that employees are taking control of their
own health like never before. 

Could partnering with Hendricks Regional Health improve the health of your employees and 
the bottom line of your business? Learn more at HENDRICKS.ORG/EMPLOYERS or by calling 
(317) 745-3532.

Pictured: Hendricks County Council and Commissioners

http://hendricks.org/EMPLOYERS
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“Why isn’t my organization on the Best Places to Work in 
Indiana list?”

That is one of the most common questions heard each year at 
this time. The answer, in nearly all cases, is a simple one: 
Your business likely did not apply. It’s a simple process – one 
that is clearly explained at www.bestplacestoworkIN.com 
– and one we encourage you to pursue in the years ahead.

The winners are chosen through expert analysis of 
employer questionnaires and employee surveys by Best 
Companies Group (BCG), which conducts similar 
programs in many other states and industries. We’re proud to have partnered with BCG 
over the last 10 years to recognize outstanding Indiana workplaces.  

We look forward to even more applicants and winners in 2016. But before moving 
ahead, this issue honors – for the third year in a row – 100 Indiana organizations. What 
will you find in a record-setting 57 pages of coverage in this issue?

• Company profiles
• A roundtable discussion that includes representatives of the top-ranked businesses in 

all four categories
• Feature stories that dig deeper on honorees of all sizes and locations throughout the state
• Getting to Know profiles, guest columns, winner quotes and much more

Special recognition goes to the two organizations – Edward Jones and Katz, Sapper & 
Miller – that have earned their spot on the list all 10 years. Others that have achieved 
Hall of Fame and Pinnacle status are highlighted on Page 16.

While the Best Places to Work coverage is extensive, we don’t overlook Indiana Vision 
2025. Attractive Business Climate is the featured driver, with a series of stories 
(beginning on Page 78) focused on health care. Hospital rankings and unique 
partnerships, workplace wellness from a state government perspective and campus/
community initiatives are among the features. 

The County Focus shifts to the southwest to Knox and the community of Vincennes. 
Business growth and a downtown revitalization are among the developments in the 
home of Indiana’s first state capital.

Thank you, as always, for reading BizVoice®.

Kevin M. Brinegar
President and CEO
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Lunch smart. Lunch healthy. 
LunchWell.
Introducing LunchWell, a new, no-cost program to 
guide your employees toward healthier choices.

LunchWell is a four-part program that gives you tools to help your employees  
create healthy eating habits. It’s all about making small changes in how they eat — 
and think about — lunch. 

Bad lunch choices could hurt
How an employee spends his or her lunch hour could drive their energy level and mood for the rest of the day. 
Many workers may skip lunch if they’re too busy, and others may feel tired or moody after eating an unhealthy 
lunch. 

Choosing LunchWell could help
This program tells your employees about healthy lunch choices so they’ll think about eating a more balanced 
meal during the work day. This could help them maintain energy levels, stay productive on the job and lower 
their risk of serious, costly illnesses. LunchWell is divided into four groups, each with a theme related to  
healthy eating: Healthier Choices, Dairy Smart, Protein Power and Getting the Most Benefit from Healthy Foods. 
The groups include lots of materials — from posters you can hang in break rooms, to fliers you can  
email to employees.

Find out more about how LunchWell could be your recipe for success!
It’s easy for you to get this program started, and we’re with you all along the way.  
To learn more, contact your Anthem representative or call 1-888-536-8292.

Anthem Blue Cross and Blue Shield is the trade name of Anthem Insurance Companies, Inc. Independent licensee of the Blue Cross and Blue Shield Association.   
ANTHEM is a registered trademark of Anthem Insurance Companies, Inc. The Blue Cross and Blue Shield names and symbols are registered marks of the Blue Cross and Blue Shield Association.  

52979INEENABS 04/15
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@IndianaChamber
Lots of red & blue around Indy already – and 
great pics outside @icclos from each NCAA 
men’s title game. #FinalFour 

@IndianaRailroad, one of largest railroads in 
country, remains on track for future growth 
http://ow.ly/LfkF5  (via @IIB)

Congrats to @Apparatus (Indy) for being 
acquired in “tremendous opportunity to 
globalize business!” http://ow.ly/L8vWG  
(via @IIB)

Allison Barber of @WGUIndiana celebrates 
Women’s History Month with this guest blog 
post http://ow.ly/KrnDS #wmnhist

Our statement on #RFRA fix: it’s “what 
businesses & individuals from around state, 
country & world needed to hear”  
http://tiny.cc/22vgwx 

Ball State’s communications program gets 
even better with major studio upgrade  
http://ow.ly/KJm1G  #education @BallState

What others are saying to – or 
about – the Indiana Chamber:
@benpeetz: Opening session of #INSafety15 
about to begin. Keynote by astronaut Dr. 
David Wolf. My session tomorrow at 10:45A 
@CI_ASSE @IndianaChamber

@CatalystPAG: Listening to Kevin Brinegar 
from @IndianaChamber on @93wibc discuss 
why the time to #RepealCCW is now. Tune 
into @AttyAbdul

@DaveOber: .@davidgregory speaking to a 
packed room at the @IndianaChamber 
legislative dinner. #INLD15

@AARPIndiana: Proud to be part of a record-
breaking crowd at this year’s @IndianaChamber‘s 
legislative dinner. #INLD15

@GibsonInsurance: Exciting news! For the 3rd 
year in a row, Gibson has been named a Best 
Places to Work in Indiana! @IndianaChamber

@DukeRealty: No question about it! @DukeRealty 
is a great place to work. Proud to be named 
to @IndianaChamber 2015 Best Places to 
Work in Indiana.

What’s Chirping 
on Tweet Street?
The Indiana Chamber has nearly 
13,000 followers. Are you on the 
list? Here are some examples of 
recent activity:

CHAMBER REPORT

The Indiana Chamber continues a longstanding tradition of saying 
thank you to its members. The 2015 version of the Connect and 
Collaborate series will offer a free lunch, reminders about how best to 
take advantage of your membership benefits and a focus on energy savings.

“Ten Tips to Manage Your Organization’s Energy Costs” will 
feature Vince Griffin, vice president of energy and environmental 
policy at the Indiana Chamber. Griffin is one of the leading voices on 
all energy topics as a result of his 17-plus years at the Chamber and 
previous industry experience.

Griffin will be joined by Chamber President Kevin Brinegar and a 
local business/community leader in each of the eight Connect and 
Collaborate stops. They will share guidance that can be applied for 
organizations of all types. Each session will also include a moderated 
panel discussion featuring your questions and comments.

“Connect and Collaborate luncheons are a great way to gain 
simple tools to improve your workplace,” says Brock Hesler, director 
of membership with the Indiana Chamber. “This will be an excellent 
opportunity to learn what others are doing and bring some new ideas 
back to your office or production floor.”

Workplace wellness and workforce development were the highlighted 
topics the previous two years. Prior to that, Breakfast with Brinegar 
and Lunch with Brinegar events focused on recognizing members and 
making sure they were receiving the most from their Chamber investment.

“Our work on behalf of Indiana companies and their employees 
would not be possible without member support,” Hesler explains. 
“In addition to inviting all members, we encourage those not 

currently part of the Chamber family to attend and learn more about 
the organization.”

There is no cost for the luncheons, which take place from 11:30 a.m. 
to 1 p.m. local time. The schedule includes:

• May 11 – Indianapolis 
• May 19 – Fort Wayne 
• June 2 – Lafayette 
• June 8 – Merrillville 
• June 9 – Elkhart 
• July 28 – Evansville 
• August 20 – Bloomington 
• August 25 – Muncie 

TOP 10 ENERGY SAVING TIPS AND INSIGHTS FOR INDIANA BUSINESSES

Details and registration are available at www.indianachamber.com/connect. If you have questions, contact Nick Luchtefeld at  
NLuchtefeld@indianachamber.com or at (317) 264-6898.

Connecting, Collaborating 
and Energy-Saving Tips

http://ow.ly/LfkF5
http://ow.ly/L8vWG
http://ow.ly/KrnDS
http://tiny.cc/22vgwx
http://ow.ly/KJm1G
http://www.indianachamber.com/connect
mailto:NLuchtefeld@indianachamber.com
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A downtown revitalization, employers moving in and 
a major hospital expansion. Those are among the 
efforts generating optimism for even greater days 
ahead in Knox County.

“The amount of economic growth seen in the last five years has been 
dramatically better than we’ve seen previously. A lot of people are 
working really hard to bring in new business, growing existing business 
and making sure we’re doing things in a partnership format,” relays 
Rob McLin, president and CEO of Good Samaritan Hospital in Vincennes.

He believes the community started coming together last decade 
when “people fought really hard to work with Duke to bring the power 
plant upgrade, the coal gasification, to Edwardsport (in Knox County).” 

“It was the first of that magnitude and showed solidarity in the 
county. From there, momentum kind of kept rolling and it’s starting 
to spin faster and faster. We are turning that corner,” McLin insists. 

Best assets 
Helping the region take that next step are some inherent factors 

in its favor.
“When you’re bringing in new business and you’re bringing in families, 

they’re looking at two things: school systems and health care,” McLin asserts. 

“We have a world-class facility like Good Samaritan and also 
Vincennes University, which has flexibility and opportunity there, but 
then also the larger school system – all the way from kindergarten to a 
bachelor’s degree. That makes a difference.”

Tony Burkhart, president of Burkhart Insurance Agency, concurs. 
“Good Samaritan Hospital and Vincennes University – our two 

largest employers – really make us more of a regional hub to the 
communities and counties surrounding us.”

The broader business community plays a vital role too, Burkhart stresses.
“We have a strong manufacturing base. We have a really strong 

small business base that gets it. When I say they get it, they really 
support the attraction of new industry into our area, and they support 
our hospital and the university. They recognize that as they grow, it 
trickles down to their businesses as well.”

Burkhart also recognizes the impact of the Knox County 
Development Corporation (KCDC).

“The size of that board (51 members) allows us to reach into all 
areas of the community and to cross political borders; we all meet 
together for the good of the community,” he attests. 

“And with that comes some accountability. When everybody else is 
moving forward, you are expected to move forward as well and 
support the positive actions that are taking place. The KCDC is a place 
where that all starts.

By Rebecca Patrick

FEATURE STORY

BUILDING ON 
THE MOMENTUM
Vincennes Business Leaders  
Putting All Hands on Deck

Good Samaritan Hospital CEO Rob McLin, pictured at the groundbreaking ceremony in 2012, said 
the age of the facility (40-plus years) and infrastructure coupled with a vision of “growth and focus on 
patients” led to the BEACON Project expansion. A rendering shows how the hospital will look upon 
completion in late 2016.
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“The business community’s commitment 
and their support and push to the elected 
officials has really driven this as much as 
anything else,” Burkhart concludes.

‘Opportunity Knox’
It’s more than just a new slogan for KCDC. 

“Opportunity Knocks in Knox County” aptly 
sums up the current climate and what’s available 
to employers and individuals, according to 
Kent Utt, president/CEO of KCDC.

The county has seen a 51% increase in 
per capita income growth over the last 10 
years, putting it at number 15 out of the 
state’s 92 counties. Utt reports that the total 
capital investment for Knox County in 2014 
was $269 million, with a payroll addition of 
$35 million over a year and a half.

“That’s pretty remarkable. All of this has 
been driven by our industrial park, coal mines, 
hospital expansion and university efforts. 
Many things have contributed to our success,” 
Utt surmises.

He further underscores the importance 
of the 250-acre industrial park, owned by 
KCDC, located off U.S. Highway 41. 

“Futaba FIA (producer of internal frame 
parts for Toyota’s Princeton plant) was the 
first to locate at the park in 2001; they 
started with 75 employees and they’re up to 
800 employees in that particular location, 
with a $36 million annual payroll. In 2013, 
Farbest Foods (a turkey processor), made an 
$84 million investment in the park. They 
currently employ 360 with an annual payroll 
of $12.5 million,” Utt lists. 

“Over 9.1% of our workforce for Knox 
County is in the industrial park. That’s been a 
big part of the growth and jobs over the last 
five to 10 years.”  

While Utt admits the skills gap is a challenge 
in Knox County – like much of the rest of the 
state – he says it helps tremendously to have 

Vincennes University, which focuses 60% on 
career technical training.

“They are a terrific asset and very good 
about developing specific programs and have 
been one of the primary reasons our 
unemployment rate is one of the best in the 
state at 4.9%.” 

Dick Helton, president of Vincennes 
University, offers, “We provide many business 
and industry friends of ours with students 
ready to go into the workplace, helping those 
businesses and industries function.” 

Community BEACON 
Over the last five years, the area’s other 

chief employer, Good Samaritan Hospital, has 
experienced a growth in employees (200 hires) 
and the addition of new service lines. And 
that’s the tip of the iceberg.

Currently underway is the $140 million 
BEACON Project, an expansion on Good 
Samaritan’s current campus. 

“We are finishing up phase three, which 
includes moving into the new 200,000-square-
foot, five-story inpatient tower named Gibault 
Memorial,” McLin states. 

“We will move all our inpatients over 
beginning in late July. Then phase four will 
be the renovation of the old tower, Columbia 
Towers.” The first two phases changed out 
the emergency room and ambulance garage.

The entire project, including demolition 
and addition of 230 new parking spaces, is on 
track for completion by the end of 2016.

McLin emphasizes that the expansion 
showcases the hospital’s five centers of excellence 
– cancer, cardiology, obstetrics, orthopedics 
and surgery. To go along with the effort, 55 
to 60 new physicians have been recruited.

“The focus is on providing world class 
care and world class people with the best 
technology available.” 

Retail reboot
A priority for Vincennes officials has 

been removing blighted or abandoned 
buildings. Old commercial structures idle for 
years and years – but occupying prime real 
estate – have started to come down. The 
Executive Inn was the first to be demolished 
last summer; up next is the Kmart Plaza. 

Andrews Oil Company, out of Franklin 
County, bought the Executive Inn property. At 
the very end of 2014, it opened a convenience 
store, the first new business on the site. 

Lifelong Knox County resident Heath 
Klein, owner of Klein Realty & Auction, 
stepped up to the plate regarding the Kmart 
facility and surrounding area.

“We have 20 acres off Highway 41 
(across from the Walmart and Kohl’s stores), 
which will have a connector road for Hart 
Street and Main Street with a roundabout. 
We then plan to build and develop 
Vincennes’ first open-air streetscape 
environment called Kimmel Pointe,” Klein 
explains. “It will showcase a diverse mix of 
shops, restaurants and office space.” 

The new road is slated for the first part 
of 2016, with construction on the building to 
begin thereafter.

Klein foresees housing “15 to 20 structures 
and upwards of 40 or 50 businesses. We’re 
looking at trying to do a shopping community 
like Clay Terrace or Hamilton Town Center 
(in Hamilton County) but on a smaller scale. 

“Much will be determined by the 
businesses we are able to attract. We have 
several prospects, larger and smaller box stores 
and retail restaurants. But that’s our goal,” he 
shares.  “The city and community have really 
been a part of this. They see the vision and 
the community as a whole wants this.” 

He anticipated tearing down part of the 
Kmart property by late spring or early summer. 

County Focus – Knox County

Continued on page 54

Farbest Foods President Ted Seger (left), Indiana Lt. Gov. Sue Ellspermann and Vincennes Mayor Joe Yochum made the grand opening of the Vincennes turkey 
processing plant official in December 2013. Another newcomer, Pioneer Oil Company, is engaged in downtown restoration. “Vincennes was very welcoming 
of Pioneer’s move, as was the state,” says CFO Steve Miller.
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Bestway Express
KEEPS TRUCKIN’ 
ALONG

Address: 2242 Old Decker Road, Vincennes 
Telephone: (812) 882-6448
Web site: bestwayexpress.com
Management: Shepard Dunn, president and CEO; 
Eli McCormick, COO
Employees: Approximately 300

‘Humble beginnings’
Bestway Express began rather modestly, according to Shepard Dunn. The Vincennes-based trucking and 

logistics company hauls primarily automotive components, but initially was transporting just about anything. 
“The real story is they would go out and book loads and hang the phones up and pick the loads up themselves 

and get back on the phone and try to get some more,” Dunn explains. “A plant manager figured out that minimal 
loads were getting delivered. Truly a humble beginning like that and things just grew and they hauled everything 

from manufactured batteries to trash. They finally got into the 
automotive component world where they were hauling for automotive 
manufacturers, and we’ve been doing that ever since.”

The “they” Dunn refers to includes former president and CEO 
C.J. McCormick III – or Mac, as everyone knew him – who was 
tragically killed in a plane crash in October 2006 when he was just 55 
years old. 

Dunn (married to McCormick’s cousin and president at the time) 
had been with the company about 10 years and was transitioning to 
take over for McCormick as he began to be more involved with 
organizations such as the American Trucking Association and Truckload 
Carriers Association. 

“He had this great vision to get me in line so when he was gone 
and two years leading up to that, when he was gone as chairman, he 
didn’t want to have to worry about his business,” Dunn recalls. “He’d 
picked me and the best thing that could happen, and this is difficult to 
say, from the accident was that we were already in a position where 
we didn’t miss a lick; we kept on kicking.”

Mac’s three sons, Will (age 35), Ry (33) and Eli (31), became 
large shareholders of the company and active members of the senior 
leadership. They named Dunn CEO after their father passed away. 

By Charlee Beasor

MEMBER SPOTLIGHT

McCormick brothers (from left) Will, Ry and Eli are 
keeping the trucking and logistics company current 
by investing in technology and alternative fuel. 

Mac McCormick 
was honored as 
the Indiana 
Chamber’s 2006 
Business Leader of 
the Year.

http://bestwayexpress.com/
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Today, Will is director of maintenance, Ry is 
director of HR and safety, and Eli is chief 
operating officer and in charge of day-to-day 
operations. 

Back-to-back tragedies
Eli had only been working at Bestway 

Express for about six months before the 
accident and didn’t get to learn from his 
father the way they’d planned. But, he says 
he picked up the business from working with 
the company’s senior management and 
“rolling up my sleeves and getting dirty.” 

“It was certainly stressful. You’ve got 
three young men that just became owners 
overnight basically and dad died at 55 years 
old. He wasn’t planning on dying at 55, let’s 
be honest,” Eli emphasizes. 

The company was left to deal with a 
large tax liability, on top of getting its new 
management organized and everyone on 
board with the fact that the company was not 
planning on closing its doors. 

“Long story short, we basically made the 
commitment and were able to pay all of that 
(tax liability) off in five years, through the 
recession. What we gave up was we didn’t 
purchase any new equipment. We’re still 
bouncing back from renewing our fleet. It 
was a commitment from a corporate level,” 
Eli recollects. 

There were concerns from employees 
(over 500 at the time) that the company 
wouldn’t survive. 

“What really helped was having Shepard 
at the helm. I was there for six months prior 
to dad passing – I was right there on the 
ground floor. Will was back for about a year 
on the equipment and maintenance side. It 
was kind of a growing session for pretty much 
everybody,” he adds.

Just a few years later, however, tragedy 
struck in another form: a major recession that 
left much of the automotive industry around 
the country in shambles. Bad news for a company 
that hauls mainly automotive components. 

Dunn remembers how everything “came 
to a screeching halt.” 

“People rallied (after Mac’s passing) and 
we really were tested during the recession, 
which was about three years later,” he says. 
“We would shut down, work for three days 
and try to hang on to employees, and it was a 
tough time. 

“We had to find a way through it. It was 
truly a blessing (Mac) had a vision to get the 
house in order, so to speak, so he could be 
gone. It was for a different reason, but it just 
worked out very well.”

Company upgrades
Technology updates, such as being an 

early adopter of electronic logs (instead of 
having drivers manually enter information 
after the fact) and some communications 
improvements (software upgrades moved the 
company from driver check-in calls to 
satellite communications) have been a major 
boon for Bestway Express. 

“One thing we have done a lot since 
dad’s passing is we’ve really, really taken on 
technology. That’s been a changing of the 
guard. We had always been behind the ball 
on that,” Eli asserts. “We would kind of let 
the other guys figure it out and we would 
jump in. A perfect example is natural gas.” 

The company began moving toward 
compressed natural gas (CNG) about two 
years ago and Dunn notes that it’s “the wave 
of the future,” and has been hotly pursued by 
Will, the director of maintenance. 

Eli explains that the main hindrance to 
fully embracing the CNG technology was the 
lack of infrastructure. The company decided 
to fill its own need and opened a CNG filling 
station in late 2013. 

“We built our own station through some 
partners and were able to outfit 26 CNG 
dual-fuel units and one that is all CNG. It’s 
putting some serious savings to the bottom 
line. That’s not really like us to jump in that 
hot and heavy, but the return on investment 
made sense,” he notes.

Electronic logs were mandated in July 2014, 
but Bestway Express had already been using 
the technology about three and a half years. 
Eli credits Dunn’s knowledge of truck carriers 
for being ahead of the game in many respects. 

Serious driver shortage
Technology upgrades, of course, are a 

moot point if there aren’t enough truck drivers. 
Both Eli and Dunn point to a driver shortage 
as the industry’s most pressing challenge. 

“In order for us to stay in the game, 
we’re going to have to figure out the driver 
problem. We have a huge driver shortage. It 
dictates what we can and can’t do,” Eli asserts.

“Freight is not the issue right now; it’s 
fixing the driver issue.”

Perception of the job might be a major 
issue, Eli explains. Also, no one under 21 is 
able to earn a Class A commercial driver’s 
license, which means potential drivers out of 
high school often opt for other trades, such as 
construction and manufacturing. 

But the company tries to work around the 
perception issue by offering regional roundtrips. 

“Our motto basically is come work for 
us – we’re a roundtrip carrier that’s regional. 
You’re going to see your family,” he says. 
“We have an appreciation for what these guys 
do. They’re angels. I have no idea how they 
do it, but I appreciate what they do.”

Part of the community
Being a long-standing and significant 

employer in Knox County has its set of 
responsibilities that Bestway Express embraces. 

“We’ve got a sizable hospital here that’s 
growing, Vincennes University is here and 
between those two, the largest employers in 
the area, we work very closely together in 
helping each other. We’re very proud to be 

County Focus – Knox County

Filling the company’s need for compressed natural gas (CNG) infrastructure, Bestway Express built 
a CNG fueling station in Vincennes.

Continued on page 73



12 BizVoice/Indiana Chamber – May/June 2015

COVER STORY

WINNING 
WORKPLACES
The 100 companies selected as 2015 Best Places to Work in Indiana 
include some new faces. A third (33) of the honorees are making their 
debut or returning to the list after at least a year’s absence. 

A record-breaking number of applicants – approaching 200 – has 
made the program more competitive,” says Indiana Chamber President 
and CEO Kevin Brinegar. “That shows in which organizations were 
selected as a Best Place to Work and in the rankings themselves.

“We have stellar mainstays who continue to impress with their work 
environment, perennial participants who made strides on the list and 
some newcomers who deserved recognition. This group truly showcases 
a cream of the crop of Hoosier employers,” he states. 

The following 57-page section highlights these organizations and what 
best practices hit home with their employees. An index of all the features 
is at the bottom of Page 14. This marks the diamond anniversary – 10 
years – for the program.

THE TOP 3 FINISHERS IN EACH CATEGORY:

Small Companies (15-74 U.S. employees)
1. E-gineering, LLC
2. American Income Life Indiana
3. Luther Consulting, LLC

Medium Companies (75-249 U.S. employees)
1. Project Lead The Way, Inc.
2. National Association of Mutual Insurance Companies (NAMIC)
3. Indiana Oxygen

Large Companies (250-999 U.S. employees)
1. Sikich LLP
2. FORUM Credit Union
3. Hylant

Major Companies (1,000 or more U.S. employees)
1. Edward Jones
2. Microsoft Corporation
3. Eaton
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Rank
2014 
Rank

Total Years 
Ranked* Company

Indiana 
Headquarters

U.S. 
Employees**

1 3 5 E-gineering, LLC Indianapolis 45

2 N/A 1 American Income Life Indiana Indianapolis 16

3 N/A 1 Luther Consulting, LLC Carmel 29

4 6 5 Apex Benefits Indianapolis 43

5 1 5 Hollingsworth & Zivitz, P.C. Carmel 20

6 N/A 1 Lakeside Wealth Management Chesterton 30

7 20 2 IDSolutions Noblesville 57

8 8 4 Indiana CPA Society Indianapolis 18

9 N/A 1 Goelzer Investment Management, Inc. Indianapolis 23

10 9 2 Conner Insurance Indianapolis 28

11 7 2 Cushman & Wakefield/SUMMIT Indianapolis 50

12 10 3 Formstack, LLC Indianapolis 43

13 36 5 Delivra Indianapolis 26

14 41 2 Diverse Tech Services Indianapolis 16

15 N/A 2 Scale Computing Indianapolis 58

16 5 2 PolicyStat Carmel 23

17 4 3 Mainstreet Carmel 49

18 N/A 1 Studio Science Indianapolis 20

19 11 5 BlueSky Technology Partners Noblesville 56

20 27 3 Swagelok Indiana | Cincinnati Indianapolis 37

21 40 3 Hanapin Marketing Bloomington 43

22 25 4 Wessler Engineering Indianapolis 59

23 N/A 3 Magnum Logistics, Inc. Plainfield 20

24 30 3 Oak Street Funding Carmel 62

25 2 3 JA Benefits, LLC Bedford 17

26 26 5 Cripe Indianapolis 41

27 N/A 3 The Skillman Corporation Indianapolis 59

28 N/A 2 MMY Consulting, Inc. Indianapolis 62

29 N/A 1 Community First Bank of Indiana Kokomo 50

30 N/A 1 eImagine Technology Group Indianapolis 29

31 35 5 Design Collaborative, Inc. Fort Wayne 47

32 N/A 1 Heritage Petroleum, LLC Evansville 73

33 17 4 Leaf Software Solutions Carmel 42

34 N/A 1 Pathfinders Advertising Mishawaka 30

35 N/A 4 Morales Group, Inc Indianapolis 55

36 29 2 Indianapolis Indians Indianapolis 43

37 N/A 1 SmartIT Indianapolis 65

38 N/A 1 VOSS Automotive Fort Wayne 53

39 31 5 FirstPerson Indianapolis 53

40 N/A 1 Weddle Bros. Construction Company, Inc. Bloomington 45

41 33 4 One Click Ventures Greenwood 60

Small Companies (15-74 employees)

*10th year of the program **Provided by companies on employer questionnaire

Best Places to Work in Indiana
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Rank
2014 
Rank

Total Years 
Ranked* Company

Indiana 
Headquarters

U.S. 
Employees**

1 3 3 Project Lead The Way, Inc. Indianapolis 148

2 N/A 3
National Association of Mutual Insurance Companies 
(NAMIC) Indianapolis 90

3 N/A 1 Indiana Oxygen Indianapolis 113

4 N/A 3 J.C. Hart Company, Inc. Carmel 111

5 4 (large) 10 Katz, Sapper & Miller Indianapolis 247

6 1 5 Purdue Federal Credit Union West Lafayette 197

7 6 6 Software Engineering Professionals, Inc. Carmel 97

8 N/A 2 Butler, Fairman & Seufert, Inc. Multiple locations 145

9 22 (small) 2 Bierman ABA Autism Center Indianapolis 108

10 4 4 Community Bank Shares of Indiana, Inc. New Albany 205

11 24 (small) 6 Indesign, LLC Indianapolis 76

12 11 5 Allegient, LLC Indianapolis 165

13 5 3 Moser Consulting Indianapolis 148

14 12 3 United Leasing, Inc. Evansville 82

15 N/A 1
Unique Management Services/ 
Unique Integrated Communications Jeffersonville 85

16 N/A 1 enVista Carmel 233

17 2 6 Elements Financial Indianapolis 157

18 10 3 Gibson South Bend 102

19 N/A 1 Sheridan Community Schools Sheridan 159

20 N/A 1 Orchard Software Corporation Carmel 241

21 14 7 MJ Insurance, Inc. Indianapolis 127

22 7 2 Apparatus Infrastructure Services, a Virtusa company Indianapolis 195

23 17 3 Peoples Bank SB Munster 190

24 15 8 United Consulting Indianapolis 93

Medium Companies (75-249 employees)

Pinnacle and Hall of Fame honorees . . . . . . . . . . . . . . . . . . . . . .  16

Roundtable discussion: No.1 companies  . . . . . . . . . . . . . . . . . . .  18

Small company profiles . . . . . . . . . . . . . . . . . . . .  22, 28, 33, 34, 35

2015 Newcomer: Luther Consulting  . . . . . . . . . . . . . . . . . . . . . .  24

Getting to Know: Goelzer Investment Management  . . . . . . . . . . .  25

Winner columns . . . . . . . . . . . . . . . . . . . . . . . . . . . .  27, 47, 61, 73

Feature: Small But Mighty . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  30

Winner quotes . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .35, 63, 77

Medium company profiles . . . . . . . . . . . . . . . . . . . . . . . .  38, 43, 47

2015 Newcomer: Unique Management Services  . . . . . . . . . . . . . . 40

Getting to Know: Sheridan Community Schools  . . . . . . . . . . . . . .  42

Feature: All About the Service . . . . . . . . . . . . . . . . . . . . . . . . . . .  44

Large company profiles . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  56, 62

2015 Newcomer: Kemper CPA Group  . . . . . . . . . . . . . . . . . . . .  58

Getting to Know: IPMG  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  60

Employer benchmark summary  . . . . . . . . . . . . . . . . . . . . . . . . . .  61

Feature: Maintaining the Winning Tradition  . . . . . . . . . . . . . . . . .  64

Major company profiles . . . . . . . . . . . . . . . . . . . . . . . . . . . … 68, 73

Employee benchmark report  . . . . . . . . . . . . . . . . . . . . . . . . . . . .  69

2015 Returnee: Trilogy Health Services  . . . . . . . . . . . . . . . . . . . .  70

Getting to Know: Total Quality Logistics . . . . . . . . . . . . . . . . . . . .  72

Feature: Making Some Unique Connections . . . . . . . . . . . . . . . . .  74

Features

*10th year of the program **Provided by companies on employer questionnaire
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Rank
2014 
Rank

Total Years 
Ranked* Company

Indiana 
Headquarters

U.S. 
Employees**

1 2 10 Edward Jones Statewide 36,575

2 1 6 Microsoft Corporation Indianapolis 60,860

3 4 2 Eaton South Bend 33,779

4 16 5 Horseshoe Casino Hammond Hammond 67,757

5 9 4 Aerotek Multiple locations 6,210

6 12 7 Emmis Communications Indianapolis 1,117

7 14 4 Total Quality Logistics Indianapolis 3,057

8 7 7 RCI Carmel 1,330

9 15 6 Hilliard Lyons Multiple locations 1,060

10 10 8 WestPoint Financial Group Indianapolis 6,938

11 3 6 Ogletree, Deakins, Nash, Smoak & Stewart P.C. Indianapolis 1,577

12 8 9 DTZ Indianapolis 3,718

13 N/A 6 Trilogy Health Services, LLC Multiple locations 7,990

14 6 9 Interactive Intelligence Indianapolis 1,503

15 N/A 8 Capital Group Carmel 6,608

Rank
2014 
Rank

Total Years 
Ranked* Company

Indiana 
Headquarters

U.S. 
Employees**

1 1 3 Sikich LLP Indianapolis 605

2 3 5 FORUM Credit Union Fishers 305

3 8 2 Hylant Multiple locations 669

4 2 3 Appirio Indianapolis 766

5 10 6 Duke Realty Corporation Indianapolis 756

6 6 8 Brotherhood Mutual Insurance Company Fort Wayne 365

7 11 8 Hall Render Killian Heath & Lyman, PC Indianapolis 328

8 5 9 Centier Bank Merrillville 724

9 7 2 Magna Powertrain Muncie Muncie 368

10 19 3 The Kendall Group Fort Wayne 949

11 N/A 1 Ontario Systems Muncie 291

12 N/A 1 Kemper CPA Group LLP Multiple locations 300

13 N/A 4 American Structurepoint Indianapolis 342

14 12 8 Shiel Sexton Company, Inc. Indianapolis 311

15 14 5 Monarch Beverage Indianapolis 650

16 N/A 1 MCM CPAs & Advisors Jeffersonville 257

17 N/A 1 IPMG West Lafayette 273

18 N/A 1 The Children's Museum of Indianapolis, LLC Indianapolis 313

19 13 8 Fusion Alliance Indianapolis 294

20 9 4 Traylor Bros., Inc. Evansville 410

Large Companies (250-999 employees)

*10th year of the program **Provided by companies on employer questionnaire

Major Companies (1,000 or more employees)
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SUSTAINED EXCELLENCE

• Edward Jones (2006-2008)

• Hollingsworth & Zivitz, P.C. (2012-2014)

• Microsoft (2011-2014)

• Sikich LLP (2013-2015)

Best Places to Work Pinnacle
Criteria: Companies that finish first in their respective categories three or more times within a five-year span. 

• Brotherhood Mutual Insurance 

Company

• Capital Group

• Centier Bank

• DTZ (formerly Cassidy Turley)

• Edward Jones (all 10 years)

• Emmis Communications 

Corporation

• Fusion Alliance

• Hall Render Killian Heath & 

Lyman, PC

• Interactive Intelligence

• Katz, Sapper & Miller (all 10 years)

• MJ Insurance, Inc.

• RCI

• Shiel Sexton Company, Inc.

• United Consulting

• WestPoint Financial Group 

Best Places to Work Hall of Fame
Criteria: Companies that have made list seven or more years in the 10-year history of the program.

“The dedication 

our employees 

have to each other 

and to our clients 

is what makes 

Hylant a great 

place to work.” 

David Norris 

President - Indianapolis Office

Hylant is proud to be named one of the 2015 Best 

Places to Work in Indiana. Built upon the hard work 

and sound judgment of four generations, our dedicated 

and experienced advisors provide risk management, 

employee benefit and insurance solutions to keep you 

secure and informed.

hylant.com

301 PENNSYLVANIA PARKWAY 

SUITE 201 | INDIANAPOLIS, IN 46280 

P 317-817-5000

RISK MANAGEMENT | PROPERTY & CASUALTY | PERSONAL  

EMPLOYEE BENEFITS | HEALTH & WELLNESS

STAND OUT  EXPERTISE

RISK LEADERS

GLOBAL  VIEW
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NO. 1
FOR MANY 
REASONS
Employees Enjoy 
Best of Both Worlds

By Symone C. Skrzycki

Brace yourself.

Two worlds are about to collide … and it’s going 
to be extraordinary.

Remarkable things can happen when businesses 
successfully merge employees’ professional and 
personal lives.

How do they do it?

They’re accommodating. Hoping to attend your child’s 
afternoon school function? No problem. Just make up the time.

They’re respectful. Unsure how to tackle generational 
differences among your co-workers? We’ll find solutions together. 

They’re communicators. Feeling disconnected from peers 
at another office location? Tell us what’s missing.

Blending employees’ various “worlds” – it’s a winning 
strategy at these four companies. They represent the best of the 
best, soaring to No. 1 in their respective categories on the 2015 
Best Places to Work in Indiana list. 

Sharing their insights on what defines a Best Place to Work 
are the following:
• Nick Taylor, one of five owners at E-gineering, LLC (No. 1 

small employer), www.e-gineering.com
• Kristy Applegate, director of human resources, Project Lead The 

Way, Inc. (PLTW) (No. 1 medium employer), www.pltw.org
• Megan Holford, human resources manager, Sikich LLP (No. 1 

large employer), www.sikich.com
• Kevin Schloneger, financial advisor and regional leader, Edward 

Jones (No. 1 major employer), www.edwardjones.com 

ROUNDTABLE
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During the dynamic discussion, the 
group was unaware of its rankings, which 
remained confidential until the May 7 
awards dinner.

Time is on their side
All the riches (or wishes) in the world 

can’t restore one of life’s most precious 
commodities: time. Perhaps that’s why 
employees rave about flexible schedules.

That’s certainly the case at E-gineering, 
a custom software development firm 
established in 2000. The company, which has 
50 employees, earned the No. 1 spot in the 
small employer category in 2011.

“One of the greatest things that sort of 
emphasizes our culture is our flexibility,” 
Taylor asserts. “We’re professionals. We’re 
in a professional field. It comes down to the 
work hours, right? We have an employee that 
might work six hours today and 10 hours 
tomorrow. They know what job they need to 
do and get it done.

“We empower them to get their job 
done in the context of their life and then have 
a rapport that’s real.”

Sikich, a professional services firm with 

approximately 600 employees nationwide, 
has a similar philosophy. The company 
garnered the No. 1 spot in the large employer 
category for the third consecutive year.

“Professional services is not always a 9 to 
5 (job) or a 40-hour week,” Holford stresses. 
“One of the key things we offer is flexibility. 
And like (Taylor) said, you might leave early 
today for a doctor’s appointment and work 
longer tomorrow. Nobody’s really checking 
it on your timesheet. If you’re getting your 
job done, you can have the flexibility that you 
need to take care of your family and your 
personal life as well.”

She points to a “huge uptake” in the 
number of people seeking work/life balance 
through wellness: mind, body and soul.

“We have a wellness coordinator here at 
Sikich who does newsletters with recipes and 
stuff. We have a wellness challenge every 
year and a reimbursement of $150 for each 
employee toward a gym membership, Zumba 
classes, marathon entry or whatever it is that 
they are doing.

“We’ve seen a lot of interest in that, in 
people who are trying to find some balance 
between work and family and taking care of 
themselves. That’s been something we’ve seen 
increasing in our industry over the past few years.”

Stay tuned
More! More! More!
That seems to be the unofficial mantra 

for employees at all organizations, regardless 
of industry or company size, when it comes 
to communication. Keeping everyone 
connected can be challenging, however, 
particularly at companies with multiple 
locations or remote workers. 

Financial services firm Edward Jones 
treats people as its most valuable currency. 
The company, which is owned by employees, 
has a workforce of approximately 1,000 at 
hundreds of small offices in Indiana. It promotes 
camaraderie among team members and their 
families at scenic three-day regional meetings.

“When we get together as a group here 
in Indiana, there’s always people from the 
home office (based in St. Louis) that come 
out and take part in those meetings and listen 
to the feedback,” Schloneger comments.

Edward Jones topped the large employer 
category on the Best Places to Work in 
Indiana list from 2006-2008 (prior to 2013, 

there were only two categories: small and 
large.) It’s one of two organizations that has 
ranked on the Best Places to Work in Indiana 
list all 10 years of the program.

PLTW – which develops and designs 
curriculum in science, technology, engineering 
and math (STEM) for students in grades K-12 
– relocated its national headquarters to 
Indianapolis from upstate New York in 2011. 
It has 165 employees, up from 148 during the 
Best Places application process.

“We’ve grown tremendously since we’ve 
been here – probably almost tripled in size,” 
Applegate declares. “We have about 60% of 
our team members in Indiana and the other 
40% is spread out across the United States.” 

Skype helps PLTW go the distance – 
literally – by facilitating quarterly all-staff 
meetings, professional development and more.

“We have a conference center that has 
technology for everyone to (remotely 
participate in) meetings. We even did a live 
stream for the (annual) cornhole tournament 
so people could see and watch the action,” 
Applegate offers with a smile.

Speaking of that cornhole tournament …
“It generates a lot of buzz in the office 

and we continue to work while we do it so 
it’s really fun,” she observes. “We even have 
remote team members that are coaches, so 
they’re on the teams as well and they get to 
share in the prizes. They’ll send in positive 
messages and videos of themselves playing 
cornhole too. It’s kind of silly fun, but we try 
and engage everybody in the activity, and 

“We have a lot of offices that have 
two employees or three, so one of the 
little things I think we all take for 
granted is that we’re all in charge of 
our own office. It’s almost like we’re 
empowering the financial advisor and 
the branch administrator to make that 
office what they want to make it – 
and that’s a benefit.”

– Kevin Schloneger, Edward Jones

“When I run a program as the HR 
manager, I try and find champions in 
each office. I’m not in those offices every 
day all day, so to make sure the right 
communication is happening and that 
people are getting excited about any 
given initiative – it’s great to have 
somebody in each office that you know 
you could count on to roll that out.”

 – Megan Holford, Sikich

Best Places to Work in Indiana
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generate some extra teamwork and 
collaboration of a different kind.”

At Sikich, which operates 11 offices 
across the United States, access to company 
news is just a phone call – make that a 
webcast – away.

The firm’s CEO and other key leaders 
deliver one- to two-hour live broadcasts 
revolving around company goals and other 
announcements.

“People enjoy those, whether it’s live to 
them or via webcast,” Holford notes.

She also works closely with colleagues 
throughout the firm to help ensure that 
employees are informed and feel connected.

“We try and have programs that are 
applicable to all of our offices. When I run a 
program as the HR manager, I try and find 
champions in each office,” Holford explains. 
“I’m not in those offices every day all day, so 
to make sure the right communication is 
happening and that people are getting excited 
about any given initiative – it’s great to have 
somebody in each office that you know you 
could count on to roll that out.”

Although E-gineering is a technical 
company, its emphasis on making business 
personal creates a culture of communication. 
The firm holds monthly employee lunches 
and maintains constant dialogue with team 
members regarding projects.

“Our products and services are very 
relational, so we feel that our value goes way 
beyond the technical expertise that we bring,” 
Taylor imparts. “It’s more of a personality 
that we bring to the team and to the project, 
so we pay attention to that. 

“We often get retrospect and feedback 
after a project. If it’s a long project, we have 
certain milestones that we’re continually 
checking – not only with the client, but 
definitely with our people – so we have an 
ongoing open dialogue, we feel, with our 
folks. That’s been really, really crucial to us.”

Small gestures, big impact
The little things go a long way in 

generating employee satisfaction.
Take E-gineering, where the way to some 

workers’ hearts is through their appetites.
“We keep our office stocked with food, 

snacks, anything we can think of. You need 
gum, take a pack of gum. For us, it’s a perk 
that goes so far because we all like to have 
snacks and eat.

“Another thing is allowing kids to come 
into our office. We have toy boxes here and 
there. They come in because they want to see 
mom or dad at work. We welcome that. The 
kids know where to go to get the fruit snacks 
or whatever they grab,” Taylor describes with 
a laugh. “It blends in with everyday (life at 
the company). It’s small (in terms of the 
investment), yet it’s huge for us.”

Schloneger appreciates Edward Jones’ 
unique makeup, which offers a way for 
individuals to take ownership of their positions.

“We have a lot of offices that have two 
employees or three, so one of the little things 
I think we all take for granted is that we’re all 
in charge of our own office,” he contends. 
“It’s almost like we’re empowering the 
financial advisor and the branch administrator 
to make that office what they want to make it 
– and that’s a benefit.”

PLTW takes employees out of the office 
and into the classroom to see their hard work 
in action.

“We offer school visits monthly – 
sometimes more often than that as part of our 
onboarding plan,” Applegate notes. “Folks that 
haven’t joined us from education backgrounds, 
which there are many, actually get to see 
what the students are working on in the 
classroom, (the curriculum and projects) that 
our team members have designed, and how 
excited the students are and how engaged 
they are in the learning process.

“It’s an HR dream to work in that kind 
of environment where everyone is truly 
passionate about the mission that we have and 
the ability to impact students the way that we 
do and their futures.”

Diversity: breaking down the 
barriers

Multi-generational workforces present 
both challenges and opportunities.

“At Edward Jones, we do a lot of 
research on investor behaviors based on the 
different generations and what they’re after 
and what they want in services. But at the 
same time, we want to hire every diverse 
background of employees to reach these 
people,” Schloneger explains. “We have to 
change the way that maybe we train them 
(and offer) more remote training or 
whatever. We definitely want to match the 
clients that are out there.”

Mandatory generational training is the 
name of the game at Sikich.

“We do kind of struggle with (generational 
differences) here,” Holford acknowledges. 
“We’ve seen some issues in that some of the 
more traditional folks are very interested in 
having people be in the office face to face and 
they don’t like the remote (work 
arrangements) as much. That’s something 
that our newer generations value more.

“It’s definitely something in our size 
organization that we deal with and we see, 
but something that we try to use as an 
opportunity and advantage to get people 
talking and understanding where different 
people come from.”

“The data has become very powerful 
in being able to tell the story of what’s 
happening in an organization. If your 
ears are open and you’re listening, 
they are telling you what they value in 
a best place (to work) and what would 
make it a best place (to work) for them.”
– Kristy Applegate, Project Lead The Way

“One of the greatest things that sort of 
emphasizes our culture is our flexibility. 
We have an employee that might work 
six hours today and 10 hours tomorrow. 
They know what job they need to do 
and get it done. We empower them 
to get their job done in the context of 
their life.”

– Nick Taylor, E-gineering
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Making the best even better
E-gineering, PLTW, Sikich and Edward Jones don’t simply 

collect employee feedback and file it away. They consider the input a 
powerful tool to enhance their workplaces.

E-gineering’s leadership team shares findings with all employees.
 “We want to be transparent and not just (have) the ownership 

say: ‘Okay, let’s correct this,’ ” Taylor relates. “We let them know 
what everyone else is saying – good and bad – about the company so 
that we can address that together. It’s really a team effort.”

At PLTW, Applegate and others “slice and dice the data.”
When employee input revealed a growing desire for a tuition 

reimbursement policy, for instance, the organization implemented one. 
“The data has become very powerful in being able to tell the story 

of what’s happening in an organization,” she asserts. “It’s more than 
just a feeling or more than a few people making comments here or 
there. It gives you a much more solid platform to be able to 
recommend new strategies and new programs to implement because 
it’s what your team members are saying.

“If your ears are open and you’re listening, they are telling you what 
they value in a best place (to work) and what would make it a best 
place (to work) for them.”

Holford echoes that sentiment.
“It also helps us to make those recommendations to our board 

when we have data across offices to support it. … It’s hard data on 
what people are asking for, so it gives a way to support those 
investments. That’s been very important for us.”

“Our employees wanted to know what it would take to be part of 
the leadership team or (what they needed to do) for leadership 
development,” Schloneger chimes in. “We worked hard to create a 

leadership development plan working on self-development as well as 
helping the leaders develop the different people in their area.”

Lasting impact
No guts, no glory.
One of the most rewarding aspects of being named a Best Place to 

Work is the accompanying accolades.
That’s good news for retention and recruitment efforts.
“In terms of recruiting, we communicate – whether it’s through 

Twitter or LinkedIn – ‘If you want to work for a Best Place, we’re 
hiring,’ Applegate shares. “We definitely try to shout that to the 
rooftops from a recruiting standpoint.”

Taylor enjoys discovering best practices at fellow honorees’ 
workplaces.

“We like watching the other companies, going back to find out 
what they’re doing and saying, ‘Hey, why aren’t we doing that?’ We 
learn from each other.”

Holford identifies another benefit of participating. 
“One, it helps you know your organization. Maybe there’s some 

things that are surprises or maybe it continues to solidify what you 
think you know about your whole organization,” she suggests. “You 
get that connection with other (winning) companies and the 
recognition both internally and externally of what your company’s 
doing. I think there’s great value in that.”

Taylor brings the message home.
“One thing that’s been helpful to us and a fun thing is (that it’s) 

more for us about the ‘whole of life’ versus just a workplace because 
work is just a part of that. It’s passionately what the owners believe.”

lakecitybank.com

In a world of shovels, you’re a bulldozer.  
Welcome to the bank that thinks like you do — Lake City Bank. 
With flexible loans, credit terms, online banking and more, 
we give your business everything it needs to hit the ground running. 
After all, we’re the largest bank solely dedicated to Indiana. 

Drop in.

http://lakecitybank.com/
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1. E-gineering, LLC
City: Indianapolis
Industry: technology – software consulting
Web site: www.e-gineering.com
Indiana/U.S. employees: 45/45
For employees: flexible hours; unlimited coffee 
and snacks; dedicated video game room; freedom 
to bring children to work; free Colts and Pacers 
tickets; gym memberships; paternity leave; 
adoption assistance.

2. American Income Life Indiana
City: Indianapolis
Industry: insurance (non-health care)
Web site: www.ailofindiana.com
Indiana/U.S. employees: 16/16
For employees: work/life balance encouraged; 
bagel and pizza days; gym membership and 
nutrition classes; paternity leave; fun committee; 
monthly philanthropy events; casual Mondays.

3. Luther Consulting, LLC
City: Carmel
Industry: technology – software consulting
Web site: www.lutherconsulting.com
Indiana/U.S. employees: 27/29
For employees: flexible scheduling and 
unlimited time off; playroom with video games, 
walk station, piano, fresh fruit deliveries; full 
health benefits for employees and children; yoga 
classes; dogs welcome in office; life events 
celebrated.

4. Apex Benefits
City: Indianapolis
Industry: insurance
Web site: www.apexbg.com
Indiana/U.S. employees: 42/43
For employees: holiday fundraiser and service 
days; walking path outside office; fitness and 
nutrition programs; health services for employees 
and children at nearby clinic; flexible hours for 
family events.

5. Hollingsworth  
& Zivitz, P.C.
City: Carmel
Industry: legal
Web site: www.hzlegal.com
Indiana/U.S. employees: 20/20
For employees: emphasizes work/life balance; 
paid time off for philanthropic initiatives; on-site 
fitness room; costume days and pitch-ins for 
holidays; in-office exercise equipment; parties for 
individual successes; monthly chair massage.

6. Lakeside Wealth Management
City: Chesterton
Industry: financial
Web site: www.lakesidewealth.com
Indiana/U.S. employees: 30/30
For employees: free/discounted tickets to 
entertainment/sporting events; recycling encouraged; 
paternity leave; eight hours off to volunteer for 
charity; team-building events; employees can listen 
to music throughout the day; Employee Assistance 
Program; end-of-year bonus and holiday party.

7. IDSolutions
City: Noblesville
Industry: telecommunications
Web site: www.e-idsolutions.com
Indiana/U.S. employees: 46/57
For employees: on-site workout room; 
community garden; quarterly bonuses based on 
company performance; can earn up to $4,200 a 
year in wellness incentives; leadership training 
program; chair massages; IDStars program to 
recognize/reward employee accomplishments.

8. Indiana CPA Society
City: Indianapolis
Industry: non-profit – professional association
Web site: incpas.org
Indiana/U.S. employees: 18/18
For employees: flexible schedules and work-
from-home options; free coffee, soft drinks, snacks 
and healthy foods; CPA Day of Service; luncheon 
celebrations and awards for employee 
anniversaries; employees wear jeans on Fridays and 
Colts gear during the season.

9. Goelzer Investment  
Management, Inc.
City: Indianapolis
Industry: financial 
Web site: www.goelzerinc.com
Indiana/U.S. employees: 23/23
For employees: casual Friday and employee 
recognition events; flexible and supportive work 
environment; free stamps, refreshments and tickets 
to entertainment events; community service encouraged; 
full on-site kitchen; promotes work/life balance.

10. Conner Insurance
City: Indianapolis
Industry: financial services – insurance agency
Web site: www.connerins.com
Indiana/U.S. employees: 28/28
For employees: company-paid lunches twice a 
month; free, on-site personal training for employees 
and spouses; flexible work schedules; annual picnic 
for employees and families; premium reimbursement 
for participating in wellness events; referral bonuses.

Small Companies
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As the professional home of Indiana’s 
trusted business advisors, we’ve been 
enhancing our members’ success for a 
century.

Our dedicated staff serves Indiana CPA Society 
members with innovation, competence, integrity 
and compassion (our core values).

We’re honored to be recognized as a “Best 
Place to Work in Indiana” for the fourth 
consecutive year in 2015.

Deliver value. Respect the public interest.®

incpas.org • 1-800-272-2054

http://incpas.org/
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Luther Consulting is all about software – but it’s a software 
company striving to improve the human condition through research.

Employees feel good about the work they do for the public health 
sector, but they also have fun doing it. Whether it be an afternoon 
popcorn break, a company outing to the Indiana Repertory Theatre or 
taking a moment to play catch with the in-office dogs, team members 
have a variety of options for relieving stress and enjoying themselves.

Career evolution
Jim Luther, founder and president of Luther Consulting, has his 

Ph.D. in counseling psychology and studied computer science in his 
undergraduate days. He started out working in clinical practice but 
went searching for a research position.

Years ago, the Indiana State Department of Health was looking for 
someone to teach behavioral science to community-based organizations 
that addressed HIV/AIDS. The Centers for Disease Control released 
nationwide requirements for HIV prevention that required states to collect 
health data. Luther had two large binders of data to work with and, in one 
long weekend, created a web database to assemble data and run calculations.

“We had contracts with state health departments to collect the 
data on their behalf, and then about four years ago we created a contract 
with the Centers for Disease Control to collect all of the data for the 
entire U.S. with our data system,” Luther explains. “And when that 
happened – and this was something I really wanted to have happen 
because I was really more interested in the software piece of it – we 
switched to being about 100% software.”

Before Luther’s software went nationwide, 10 states subscribed. 
The company, founded in 1998, has grown to 29 employees in its 
Carmel office and focuses solely on creating software that can track 
disease outbreaks and organize other health statistics for public health 
organizations.

Family first
Luther says the business is based on a culture of mutual respect 

where “everyone is treated like adults.” In addition to vacation time, 
employees have unlimited personal time. To maintain a work/life balance, 
Luther encourages employees to stay home if they need to take their 
grandmother to the hospital, if their children have a snow day or there 
is a leaking pipe in the basement – without spending paid time off.

“We’re encouraged to take care of our family life first,” explains 
Marcia Regenstrief, senior associate in the technical support 
department. “The underlying message is the work will get done. It 
doesn’t have to be done in the confines of our office.”

The emphasis on family extends to the benefits. Employees and 
dependent children are fully covered with insurance including medical, 
vision, dental, long- and short-term disability and basic life. Employees 
also have regular bonuses and profit-sharing opportunities.

“I think the medical benefits package is outstanding,” says 
executive assistant Lindsay Olinger. “It is unparalleled to anywhere I 
have been before.”

Play hard to work harder
When Luther Consulting made its move from Massachusetts Avenue 

in Indianapolis to Carmel three years ago, Luther focused on creating a 
“home-like” atmosphere for his employees with several collaborative 
spaces and an open office environment. The space includes “The 
Bistro,” a full kitchen and dining area with a coffee and wine bar.

To reduce stress, employees have been known to bake cookies on 
Friday afternoons or uncork a bottle of wine. To provide a healthy 
snack option, Luther has added weekly fresh fruit deliveries.

“We realized we were baking a lot of cookies and said, ‘Well, 
maybe we should look at this,’ ” Luther laughs, recalling the choice to 
expand the snack options. 

Luther Consulting
Serious Work Takes Place in a Fun Atmosphere

By Olivia Ober

2015 NEWCOMER

Milo and Otis, two Labrador retrievers, relax in the office. Throughout the workday, employees can visit them to relieve stress. “The Bistro,” Luther 
Consulting’s updated kitchen, provides employees with an environment to prepare healthy group lunches, relax with a latte or even bake cookies to share.
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The new office also includes a playroom with a popcorn machine, 
puzzles, a piano and room to relax. There are also treadmill desks and 
a weekly yoga class to help keep employees stress free and healthy.

Otis and Milo, Luther’s two black Labrador retriever rescues, 
also offer a break as employees help take care of the dogs. After 
Luther’s previous dog passed away, he and his husband went three 
days without a new one before they knew they needed their four-
legged friends again at home and in the office.

“Interestingly enough, when we brought a dog in to evaluate, we 
thought it was really fun, and the staff was standing there at the front 
door (waiting to meet the dog),” Luther recalls. “They (the employees) 
told me afterward they really, really wanted a dog in the office.”

Employee input has been a huge influence in shaping the culture. 
Though employees have plenty of opportunities to have fun, they 
believe the company is much more productive and works even harder 
because of the positive atmosphere.

“It is a place you look forward to coming to,” Regenstrief assures. 
“He (Luther) manages to reduce the levels of stress, and I think it is 
the people as well. We have a great staff; we have a great boss. You 
look forward to coming to work, and you don’t regret the idea you 
have to come to work the next day.”

All about the team
Luther says he is “very proud” of the product his company produces, 

but he is most enthusiastic about the way the organization operates.
“If there is anything I’m really proud of, it’s that we’ve been able 

to create a culture that really does support a work/life balance and 
that people can earn an income and have a life … and still have the 
company move forward,” Luther says. 

One way he tries to boost office morale is focusing on what is 
going well. 

“I’m kind of a typical psychologist, so I try to catch people ‘being 
good’ so to speak, and so I try very hard when something goes right to 
comment on it privately or publicly and encourage everyone else in 
the company to do the same thing,” Luther explains.

The staff participates in biweekly lunches, holiday parties, summer 
get-togethers, charity outings and other informal events.

“I think that it says a lot to the hiring here that everyone gets 
along really well … and is really appreciative and respectful of each 
other,” Olinger shares. “It is just really a great place to work.”

In 2014, our members saved

by doing business with 
Elements Financial.*

$9.1 million

Proud to be a Best Places to Work in Indiana Employer since 2010

*Competitive Value is estimated by comparing historical rates and fees at Elements Financial and at the three banks with the largest market share in Central Indiana; data valid as of 10/31/14.

When your employees do business with Elements 
Financial, they’ll get better value than if they 
save or borrow with another bank or credit union.

To inquire about an employer partnership 
focused on financial wellness 

programming, contact Todd Shickel: 
(317) 524-5143 or tshickel@elements.org.

Small Companies

Multiple collaborative spaces provide excellent environments for meeting 
and relaxing.

mailto:tshickel@elements.org
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Goelzer Investment Management
MANAGING MONEY AND COMMUNITY RELATIONSHIPS

GETTING TO KNOW

Family fun:
The firm is an Indiana Pacers season 

ticket holder and supports other organizations, 
museums and theatres in Central Indiana.

“We often have tickets to those entities 
that we offer to employees as a thank you 
throughout the course of the year.”

Living well:
The company, located in the Chase 

Tower in downtown Indianapolis, has an 
on-site fitness center. The firm allows 
schedule flexibility so employees are able to 
work out during the workday and use the 
health facilities. Goelzer also supports 
community runs. Six members of the firm 
will be participating in an upcoming holiday 
trail run.

 Company overview:
• Founded in 1969 by Don Goelzer
• Located in Indianapolis; 23 employees
• Works with individuals, families and 

institutional investors
• Entrusted with $1.4 billion in assets
• Serves over 450 clients in 35 states and Europe

Promoting a work/life balance:
“There is a time to work hard and a time 

for your families. As long as everything is 
accomplished … we do our best to create an 
environment where they both come first.”

Community outreach:
Goelzer Investment Management has a 

theme of connecting its clients and colleagues 
back to the community. The firm annually 
supports Gleaners Food Bank through an 
Indianapolis Colts tailgate. Over a nine-year 
period, it has donated over 300,000 meals to 
Hoosiers in need. 

“We offer an environment whereby they 
(employees and clients) have a part in the 
organizations in which we support not only 
financially, but also with time given to those 
organizations. We offer employees time away 
from the office to support those communities 
that not only we affirm and support, but 
those organizations they enjoy.”

“At the end of the day, our 
culture is based on our values, 
which is a combination of trust, 
integrity and commitment. Those 
are the standards we look for 
and select in individuals and 
(with which we) manage our firm. 
The professional environment is 
based on respect and having 
fun at the same time.” 

–Greg Goelzer, CEO

By Olivia Ober

Employees and family members enjoy an 
annual Indianapolis Indians’ outing at 
Victory Field.

“Team Goelzer” is ready 
for a St. Patrick’s Day 
run. Many members of 
the firm participate in 
charity walks/runs.
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Walk into the Formstack office on any given day, 
and you’ll find our team clicking away on laptops, video 
chatting with remote staff and trash talking around the 
ping pong table. (We are passionate about power struggle, 
a company-wide ping pong game we created). But being 
a great place to work goes beyond a limitless supply of 
Twizzlers in the kitchen. Here are three things I believe 
make Formstack one of the best places to work:

Big targets
We plan for and commit to big targets. Our giant 

goals serve to inspire our teams and build energy. We 
want to go beyond sustaining our current output. Our 
team continues to grow as we add fresh talent and needed 
resources to each department. We want to equip each 
team to strive for the big goals we’ve set, and the challenge 
keeps teams engaged and energized. Along the way, we 
make sure to celebrate the wins to keep momentum!

Intentionally remote
About half of our staff lives in Indianapolis, and the 

other half lives all over the globe. We make an intentional 
effort to include our remote team in company culture. 
Once a month, all remote staff grabs their lunch and 
joins a video conference to eat and chat. When we host 

“Formstack Fun” in the Indy office, we devise modifications 
to allow our remote employees to still participate. 

One favorite was when local and remote folks 
recorded videos lip synching their favorite songs. We 
all watched them together and voted for winners. One 
final way we’ve found to support remote culture is 
allowing Indy employees to be remote as well. The 
office is available, but any employee can work wherever 
they want on any day.

Promote personality
We don’t work with robots, and we don’t want to 

pretend like we do. Formstack is a great place to work 
because we create space for personality and fun. I’m 
known for my love of Taylor Swift songs, and our team 
actually has a shared document of “Formstack anthems.” 
We also share humorous GIFs on our intra-office chat 
multiple times a day (or hour). There are unique chat 
rooms for Babies & Kittens, Fantasy Football and a 
handful of other social topics outside of simply project 
communications.

I love working at Formstack, and I want our 
employees to enjoy it too. We’re always looking for 
ways to improve and make it an environment where 
our team will work best and have a good time doing it.

Our Organization is a Best Place to Work Because ...
By Chris Byers, CEO, Formstack

BEST PLACES COLUMN
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11. Cushman &  
Wakefield/SUMMIT
City: Indianapolis
Industry: real estate
Web site: www.summitrealtygroup.com
Indiana/U.S. employees: 50/50
For employees: on-site gym/trainer/classes/
wellness program; flexible hours; numerous 
recognitions and celebrations including 
Indianapolis 500 parade, ugly sweater and cookie 
gathering; Barn Bash; tuition reimbursement; paid 
maternity leave, two paid volunteer days.

12. Formstack, LLC
City: Indianapolis
Industry: technology
Web site: www.formstack.com
Indiana/U.S. employees: 43/43
For employees: free snacks; Friday lunches; 
up-to-date technology for employees; remote 
environment – employees can work from 
anywhere; friendly office competitions and 
celebrations; Christmas bonuses; casual dress code; 
paid sabbaticals; ping pong breaks.

13. Delivra 
City: Indianapolis
Industry: technology
Web site: www.delivra.com
Indiana/U.S. employees: 26/26
For employees: stocked food pantry for 
employees; collaborative, fun work environment; 
cash prize for employees caught living out 
company values; free gym membership; social 
activities including holiday parties and volunteer 
opportunities; walking and jogging trails in office 
park.

14. Diverse Tech Services 
City: Indianapolis
Industry: technology
Web site: www.diversetechservices.com
Indiana/U.S. employees: 16/16
For employees: holiday party; gym membership; 
catered lunches; sales recognition awards; donating 
to charity on casual Fridays; outdoor fitness trail; 
Lunch & Learn programs; certified course in 
diversity training; sales and leadership training.

15. Scale Computing 
City: Indianapolis
Industry: technology
Web site: www.scalecomputing.com
Indiana/U.S. employees: 34/58
For employees: open office environment; snacks 
and beverages provided; office contests such as 
chili cook-off and ugly sweater contest; relaxed 
dress code; stock options granted to employee at 
time of hire; mentoring; corporate outings; all 
employees have Nerf guns to relieve stress.

16. PolicyStat 
City: Carmel
Industry: technology – software 
Web site: policystat.com
Indiana/U.S. employees: 23/23 
For employees: Friday afternoons off during the 
summer; fresh fruit; paid time off for two volunteer 
days; company pays 50% of gym membership or 
Fitbit/step-counting device; standing desks available; 
casual dress code; part-time employment to children 
of employees during high school/college breaks.

17. Mainstreet
City: Carmel
Industry: real estate
Web site: www.mainstreetinvestment.com
Indiana/U.S. employees: 48/49
For employees: unlimited vacation; 401(k) 
match program and quarterly bonuses at all levels; 
flexible schedules, including the ability to work 
from home; family-focused events such as picnics 
and birthday celebrations; company orders, stocks 
and pays for beverages and meals during workdays; 
wellness and tuition reimbursement.

18. Studio Science
City: Indianapolis
Industry: consulting 
Web site: www.studioscience.com
Indiana/U.S. employees: 19/20
For employees: community involvement 
encouraged; support for entrepreneurial side 
projects and personal development; unlimited 
vacation; peer bonus program; standing work 
station options; in-office team breakfast each 
morning; birthday celebrations.

19. BlueSky Technology Partners
City: Noblesville
Industry: technology
Web site: www.blueskytp.com
Indiana/U.S. employees: 56/56
For employees: flexible work hours; summer 
picnic and holiday party; new hire welcome 
lunches; pool table and foosball; fully-stocked 
snack and beverage bar; paid time off for 
volunteering; employer pays 100% of employee 
medical coverage, Health Club credit.

20. Swagelok Indiana | Cincinnati
City: Indianapolis
Industry: distribution
Web site: www.swagelok.com/indiana
Indiana/U.S. employees: 34/37
For employees: flexible work week of 37.5 
hours for 40 hours of pay; sales growth bonuses 
and individual goal bonuses; company-sponsored 
celebration events such as catered lunches and 
cookouts; quarterly wellness campaigns; healthy 
eating campaign.

Small Companies
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HANDMADE
Software

USA
IN

Leaf is a principal-centered software consulting company.  
Our mission is to deliver to our clients the highest quality 

software solutions - on time and on budget.

Custom Software Built to go the Extra Mile.

leafsoftwaresolut ions.com
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BizVoice® explores inspiring stories driving success at four workplaces: 
American Income Life Indiana, Diverse Tech Services (DTS), Indiana CPA 
Society (INCPAS) – all headquartered in Indianapolis – and JA Benefits 
(based in Bedford).

A common thread is that the workplaces (which had the smallest 
employee counts during the Best Places to Work application process) find 
creative ways to boost satisfaction and performance.

Gary Bolinger, president and CEO at INCPAS, shares his perspective:
“What makes a best place to work is the people. The people create 

a culture of giving and supporting and caring. They want to help each 
other – and if you let the environment be a caring, nurturing environment, 
it will be.”

A sense of solidarity
George Apgar applauds the teamwork at DTS, a technology 

management service company he co-founded in 2009. Services include 
managed IT support, network security, backup and disaster recovery, 
remote helpdesk, web development and more. In addition to its main 
Indianapolis office, the company has regional satellite locations to assist in 
supporting national clients.

“We help companies manage, protect and grow their companies 
through the use of technology,” he explains. “There’s a lot of teamwork in 
technology. It’s a complicated industry, and you have to work with others 
and share ideas to solve the problems our customers are facing. 

By Symone C. Skrzycki

TIES 
THAT 
BIND
Creativity, 
Camaraderie Are 
Powerful 
Connectors

FEATURE STORY

Imagine the characteristics that shape 
your company culture woven into an 
elaborate tapestry. Take a closer look. 
Are the colors (representing employees’ 
personalities) bold or more subdued? Is 
the artwork (signifying management 
styles) meticulous (hands-on) or free-
flowing (hands-off)?

It’s said that life is an art form. If that’s 
true, then polishing off a “masterpiece” 
is all in a day’s work for 2015 Best 
Places to Work in Indiana honorees. 

Are you an eagle, Bigfoot or other creature? Associates at JA Benefits sculpt 
animals they relate to during a team-building exercise. Employees and their families 
hit the ground running (and walking) at the inaugural Bedford Half Marathon.
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Sometimes, we work a lot of long hours. The teamwork and 
camaraderie we have as a group makes it a lot of fun.”

Since applying for the 2015 Best Places to Work in Indiana 
program last fall, DTS has experienced tremendous growth, more than 
doubling its staff from 16 to approximately 40. 

INCPAS marks a milestone of its own this year: a centennial 
anniversary. The organization serves as the professional home for 
7,000-plus certified public accountants in Indiana. 

“There’s a wide variety of functions, if you will, in the organization,” 
Bolinger comments. “People will jump in and help out to the extent 
that they can. That’s an advantage of a small organization.”

TGIF takes on new meaning at INCPAS. Employees (there are 
approximately 18) receive a paid half-day off every other Friday during 
the summer months.

“People haven’t abused that sort of thing,” Bolinger proudly declares. 
“The ones that are here really pitch in to make sure everything is 
covered.”

Walking the walk
At JA Benefits, wellness and work are intertwined.
The employee benefits consulting firm, which has 18 full-time 

employees, offers staff and their families free access to health clinics 
throughout the state.

“It comes down to walking the walk,” reflects president Chris 
Johnson. “We spend so much time with our clients focused on finding 
ways to get engaged in their health care that it’s important to us to 
have been there, done that, and to have had those real-world 
experiences to share with our clients.”

CEO Doug Johnson (Chris’ father) recalls a memorable holiday 
party where employees played laser tag.

“I learned quickly that I was not as good (as everyone else),” 

Doug quips with a laugh. “I think I was set up! I think some people got 
there early and practiced.

“You know, it’s interesting. We’ve learned so much from other 
folks and clients that we work with. There’s always something new 
out there. In this game of trying to help people become healthier, it’s 
not easy, but it’s more fun if you can add a twist to it here and there 
and do things that may be a little out of the norm.”

An on-site outdoor fitness trail provides a way for DTS’ employees 
to step away and enjoy a stroll. “We encourage people to take part in 
that, and (we) reimburse up to $100 for a gym membership,” Apgar 
notes.

Summer outings have revolved around activities such as volleyball, 
basketball and flag football.

Inspiring change
James Cunningham is passionate about community service – and 

he brings that zeal to American Income Life Indiana, which provides 
life and supplemental accident and health insurance. It’s a distributing 
agency of international company American Income Life.

“I’m proud to say that in the past four years, we’ve given more 
than $50,000 collectively (to local and international charities),” 
declares Cunningham, owner and state general agent. “It’s pretty cool 
to be able to do that. That’s something we believe in.”

The day we spoke with him, employees (there are a total of 17) 
were delivering donations to Alternatives Incorporated of Madison 
County, which strives to eradicate family violence through education, 
prevention and intervention.

“When we’re going through our interviewing process, we talk 
about who we are and our culture and our mission,” Cunningham 
reveals. “I think that’s (the organization’s commitment to giving back) 
a major thing that attracts people.

Small Companies

A commemorative banner marking the Indiana CPA Society’s 
100th anniversary is filled with member signatures.

Aspiring accounting professionals in the Scholars program tour Bankers Life Fieldhouse.

Ready for liftoff! Teamwork soars as employees compete in a paper airplane contest.
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“Overall, it’s bigger than the services we 
provide. It has everything to do with, 
ultimately, what kind of legacy do we want to 
leave? What kind of difference or mark can 
we make in Indiana?”

INCPAS, through the Scholars program, 
pairs minority high school students with 
young accounting mentors to explore college 
opportunities and accounting careers. The 
year-long initiative features a mentoring 
dinner, campus visits and educational events 
(topics include business etiquette, 
interviewing, networking and applying for 
financial aid). Participants who successfully 
complete the program receive a $500 
academic gift.

“The (goal) is to encourage these 

students first and foremost to go to college,” 
Bolinger explains. “That’s our No.1 
objective. If we get them to college, we want 
them to consider accounting as a career.

“Everybody is excited about the program 
and very supportive. It’s one of the things we 
do that makes it worthwhile for people to 
come to work every day.”

Beyond the basics
Training is ongoing at DTS. The 

technology company focuses on technical 
skills as expected, but also soft skills. In 
short, training is personal.

Annual performance reviews encompass 
internal feedback and customer input.

“We use that feedback to put together a 

career advancement plan that enhances not 
only the technical skills of the individual, but 
also the soft skills. It creates a much more 
complete professional,” Apgar reveals.

“The career enhancement plan helps 
identify training needs – whether it be 
additional certifications or leadership classes 
(DTS covers expenses) – to continually 
evolve and grow the knowledge of our staff.”

Two words: Thank you
Staff appreciation is top of mind at all 

four companies.
Take weekly meetings at American 

Income Life Indiana. Top performers are 
honored amid a festive atmosphere that often 
includes music and lots of laughter.

“We may have karaoke contests or things 
like that,” Cunningham says. “We like to try 
to embarrass each other to a degree where 
it’s fun embarrassment. We want (to 
provide) an environment where people feel 
like they can be themselves. Just be yourself 
and have some fun!”

INCPAS celebrates milestone 
employment anniversaries with luncheons 
that feature presentation of a personalized 
gift. Loved ones are welcome.

“It’s so important that your family, 
spouse and children can see how well 
respected you are and that your efforts are 
truly valued,” Bolinger emphasizes.

And did we mention that “You Rock”?
“We started a ‘You Rock’ program,” 

shares JA Benefits’ Chris Johnson, chuckling. 
“It’s the corniest thing you’ve ever seen. 
There’s a bowl of plastic gemstones. You take 
a little red rock and let people know you saw 
them (going above and beyond) and that they 
rock and did an awesome job.

“As our leadership team and executive 
folks walk around the office, it gives them an 
opportunity to say, ‘You’re doing an 
awesome job; tell me about that.’ It gets 
people excited about doing a great job.”

DTS celebrates employees’ success with 
awards luncheons and caps off each year with 
a celebration in downtown Indianapolis.

“If your employees know what’s 
expected of them and they’re doing it well, 
they’ll be self-actualized,” Apgar asserts. “If 
you can come to work every day and feel like 
you’re achieving your career goals, adding 
value to your customers, adding success to 
your company and that success goes back into 
you, that’s how we grow.”

RESOURCES: James Cunningham, American Income Life Indiana, at www.ailofindiana.com | George Apgar, Diverse Tech Services, at  
www.diversetechservices.com | Gary Bolinger, Indiana CPA Society, at www.incpas.org | Chris and Doug Johnson, JA Benefits, at www.jabenefits.com

Employees at American Income Life Indiana bond – and make a difference – by volunteering with 
organizations such as Make-A-Wish and Second Helpings. The company donated $1,500 worth of 
items to a classroom it sponsored at Thomas D. Gregg School. James Cunningham, owner and state 
general agent, times a colleague blazing through the office during the company’s Indy 500 week office 
chair race. Current record: 27.55 seconds. 

http://www.ailofindiana.com/
http://www.diversetechservices.com/
http://www.incpas.org/
http://www.jabenefits.com/
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21. Hanapin Marketing
City: Bloomington
Industry: advertising/public relations/ 
marketing
Web site: www.hanapinmarketing.com
Indiana/U.S. employees: 43/43
For employees: 4.5 day workweek; flexible 
scheduling; free snacks and catered lunches; health 
and wellness group; volunteer opportunities; 
mentoring program; employee of the month 
program, adoption assistance, paternity leave; food 
pitch-ins.

22. Wessler Engineering
City: Indianapolis
Industry: engineering
Web site: www.wesslerengineering.com
Indiana/U.S. employees: 59/59
For employees: work/life balance encouraged; 
birthday treats; on-site workout facility; all 
employees eligible for end-of-year bonus; company 
pays 100% of employee medical coverage; Day of 
Giving community service day; open door policy, 
no appointments needed to meet with managers.

23. Magnum Logistics, Inc.
City: Plainfield
Industry: transportation
Web site: www.gomagnum.com
Indiana/U.S. employees: 20/20
For employees: breakfast/lunch provided to 
employees six to eight times a month; company 
pays 100% of employee life insurance and 
disability benefits; casual dress code; weight loss 
and pedometer programs; free or discounted 
tickets to local entertainment/sporting events.

24. Oak Street Funding
City: Carmel
Industry: financial services
Web site: www.oakstreetfunding.com
Indiana/U.S. employees: 60/62
For employees: emphasis on work/life balance; 
flex time (summer hours and half-day Fridays); 
generous time off; fruits, vegetables, drinks and 
coffee offered; monthly catered breakfast/lunch; 
picnics, celebrations and friendly contests; annual 
employee Christmas gift.

25. JA Benefits, LLC
City: Bedford
Industry: health care – insurance/services 
Web site: www.jabenefits.com
Indiana/U.S. employees: 17/17
For employees: holiday bonuses, cash rewards 
with overnight holiday retreat for employees and 
spouses; manicures and pedicures on 
Administrative Assistants Day; paid gym 
memberships and Sam’s Club memberships; 
medical plans and free access to services at 10 
Indiana clinics.

26. Cripe
City: Indianapolis
Industry: architectural, engineering and survey 
Web site: www.cripe.biz
Indiana/U.S. employees: 41/41
For employees: spontaneous company meals, 
prizes and activities; Biggest Loser weight loss 
challenge; “Thirsty Thursdays” and “Wine Down 
Wednesdays;” quarterly birthday celebrations; 
health plan options; subsidized fitness memberships.

27. The Skillman Corporation
City: Indianapolis
Industry: construction management services
Web site: www.skillman.com
Indiana/U.S. employees: 46/59
For employees: holiday party and pitch-in lunch; 
profit sharing; holiday pay; matching donations; 
employee referral program; tuition reimbursement 
program; company pays 100% of employee medical 
coverage and disability benefits; company pays 
continuing education for licensed professionals.

28. MMY Consulting, Inc
City: Indianapolis
Industry: consulting
Web site: www.mmyconsulting.com
Indiana/U.S. employees: 52/62
For employees: flexible work hours and work/
life balance encouraged; open door policy, 
leadership communicates easily with employees; 
“Shout Out” monthly thank you to associates; 
drawing for two days of paid car rental for 
employees that go above and beyond; associate 
referral bonus.

29. Community First  
Bank of Indiana
City: Kokomo
Industry: banking
Web site: www.cfbindiana.com
Indiana/U.S. employees: 50/50
For employees: employee parties in winter and 
summer; “Blue Jeans Fridays” to benefit Relay for 
Life; flexibility in schedule for family reasons; benefits 
package including 100% match on 401(k) up to 6% 
and 3% safe harbor; annual holiday gifts; mentoring.

30. eImagine Technology  
Group 
City: Indianapolis
Industry: technology
Web site: www.thinketg.com
Indiana/U.S. employees: 29/29
For employees: flexible work schedule/
telecommuting policy; free snacks and beverages; 
wellness program; in-house game room with Wii, 
Xbox, dart board and karaoke; back-up child or 
elder care if regular caregiver is not available; free 
or discounted tickets to entertainment and 
sporting events.

Small Companies

http://www.hanapinmarketing.com/
http://www.wesslerengineering.com/
http://www.gomagnum.com/
http://www.oakstreetfunding.com/
http://www.jabenefits.com/
http://www.cripe.biz/
http://www.skillman.com/
http://www.mmyconsulting.com/
http://www.cfbindiana.com/
http://www.thinketg.com/
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31. Design Collaborative, Inc. 
City: Fort Wayne
Industry: architecture 
Web site: www.designcollaborative.com
Indiana/U.S. employees: 47/47
For employees: fun events like go-kart outings, 
Christmas parties and barbecues; flexible work 
hours to promote a work/life balance; TGI4:30, a 
gathering for fun and team building on Fridays; 
dinner when employees need to stay late; 401(k) 
and financial advisor to help guide employees.

32. Heritage Petroleum, LLC 
City: Evansville
Industry: distribution
Web site: www.heritageoil.com
Indiana/U.S. employees: 51/73
For employees: annual picnic; community fall 
festival; employee lunches; on-site wellness 
screenings and coaching; recycling program; paternity 
leave; flexible schedule to accommodate family 
events; healthy snack program; “On the Spot 
Awards” to recognize employee achievements.

33. Leaf Software Solutions 
City: Carmel
Industry: technology
Web site: www.leafsoftwaresolutions.com
Indiana/U.S. employees: 42/42
For employees: annual holiday party; free meals 
throughout the year; holiday bonus; flexible work 
hours and 12 vacation days a year; bumper pool 
and foosball tables; absorbs additional insurance 
rates as they increase; on-site gym and showers; 
free coffee, soda and Friday morning breakfast.

34. Pathfinders Advertising 
City: Mishawaka
Industry: advertising/public relations/marketing
Web site: www.pathfind.com
Indiana/U.S. employees: 30/30
For employees: weight loss challenge; family-
like environment; summer hours; support for 
charities; allows attendance at leadership workshops 
or other leadership education; recognition to 
employees on significant anniversaries with the 
company.

35. Morales Group, Inc.
City: Indianapolis
Industry: staffing
Web site: www.moralesgroup.net
Indiana/U.S. employees: 55/55
For employees: social committee that plans fun 
events for employees each month; opportunities 
for community service throughout the year; annual 
pumpkin carving contest and chili cook-off; 
Thanksgiving pitch-in; healthy snacks available to 
employees; chair massages.

36. Indianapolis Indians 
City: Indianapolis
Industry: entertainment – sports
Web site: www.IndyIndians.com
Indiana/U.S. employees: 43/43
For employees: annual staff trip; benefits 
package offered with insurance coverage and profit 
sharing; office closed from December 24-January 1 
without taking vacation time; wellness program 
with challenges and prizes; stock options after 12 
years; private access to Victory Field.

37. SmartIT 
City: Indianapolis
Industry: IT staffing
Web site: www.getsmarterit.com
Indiana/U.S. employees: 40/65
For employees: holiday parties; company outings 
throughout the year; active community involvement; 
two paid days off for community service and extra 
paid time off for donating to United Way; flexibility 
to work remotely; company pays 100% of medical 
coverage for employees and their dependents.

38. VOSS Automotive 
City: Fort Wayne
Industry: automotive
Web site: www.vossusa.com
Indiana/U.S. employees: 51/53
For employees: company pays 100% of premiums 
for medical, dental and vision for employee, 
spouse and dependents; flexible work hours; 
modern work environment with work stations, 
courtyard and fitness center; ping pong table and 
employee competitions; incentives for wellness.

39. FirstPerson
City: Indianapolis
Industry: insurance (non-health care)
Web site: www.firstpersonadvisors.com
Indiana/U.S. employees: 52/53
For employees: summer event and holiday party; 
generous time off work (over six weeks each year) 
including paid volunteer time off and almost a dozen 
paid holidays; in-house fitness sessions; nutritional 
lunches; break room with healthy snacks, lunch 
and breakfast items, and smoothie maker.

40. Weddle Bros. Construction 
Company, Inc.
City: Bloomington
Industry: construction
Web site: www.weddlebros.com
Indiana/U.S. employees: 45/45
For employees: holiday, special occasions and 
safety lunches; casual Fridays; Biggest Loser weight 
loss challenge; affordable health insurance; holiday 
pitch-ins and shared meals; annual profit-sharing 
program; monthly safety awards for projects with 
zero accidents.

Small Companies

http://www.designcollaborative.com/
http://www.heritageoil.com/
http://www.leafsoftwaresolutions.com/
http://www.pathfind.com/
http://www.moralesgroup.net/
http://www.indyindians.com/
http://www.getsmarterit.com/
http://www.vossusa.com/
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http://www.weddlebros.com/
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41. One Click Ventures
City: Greenwood
Industry: retail – e-commerce
Web site: www.oneclickventures.com
Indiana/U.S. employees: 53/60
For employees: on-site gym with weekly fitness 
classes; individual professional development 
planning and budgets; casual dress code; flexible 
schedule; two days paid time off for community 
service; charity ping pong event for ALS 
awareness; game room with big-screen TV.

How do you celebrate being a Best Place to Work?

BEST PLACES Q&A

“Receiving this award for the fourth 
consecutive year is an honor. Our 
people are what make One Click’s 
winning culture, and this award is 
their making. I feel fortunate to work 
with such a talented group, and we 
will be planning a special way to 
recognize this accomplishment.” 

Randy Stocklin, CEO
One Click Ventures

“At Elements, we celebrate it every 
day. Being a Best Place to Work is 
about taking pride in who we are 
and what we do daily. We don’t 
participate in the process just to get 
the plaque on the wall and to say 
we’re the best. We take the 
employee feedback to heart and use 
it as a great tool to improve our 

workplace and its benefits and culture. We respect what it 
means to be on this list. And, yes, we do have a good 
time as a team at the annual awards dinner – and this 
year we’re excited to be the Best Places to Work reception 
sponsor too!”

Lisa Schlehuber, CEO
Elements Financial

“Since our teammates are the most 
important asset to us at Eaton, we 
celebrate by shutting down the plant 
and hosting a recognition event. We 
reflect on the people and things that 
make Eaton South Bend such an 
amazing place to work!”

Nick Buckley, Plant Manager
Eaton

“Being honored as a Best Place to 
Work for the fifth consecutive year is 
reason to celebrate. Once we heard 
the news, we started celebrating 
throughout the office with high-fives. 
We’ll have a Happy BPTW day for 
employees with food, cake and 
presents. It takes a collaborative team 
to create a great place to work and 

all Apex employees deserve to celebrate. We uphold a 
‘work hard, play hard’ culture – working hard for our clients 
while making time for fun. We enjoy celebrating our team, 
clients, community and successes. We look forward to 
enjoying another BPTW celebration event together.”

John F Gause, President and CEO
Apex Benefits

“We are honored to be named a 
Best Place to Work again in 2015. 
We know that this award would not 
be possible without our most valued 
asset: our employees. Their hard 
work, innovative thinking and desire 
to provide an ever-escalating 
standard of service is what makes 
our company great. To celebrate, we 

host an employee appreciation party that includes a free, 
healthy lunch and a banner signing.”

Natalie Roberts, Senior Vice President
Monarch Beverage

Companies Ready to Help as Employees 
Seek to Improve
 Best Places to Work companies continually reinvest in their 
people. Anecdotal stories abound from individuals who have been 
able to enhance their careers by taking advantage of advanced 
learning opportunities.
 The 100 companies on the 2015 list were asked about tuition 
reimbursement/assistance that they offer to their team members. 
Among the results:
• Sixty-six percent provide financial assistance for employees 

seeking advanced or post-graduate degrees
• Ninety-three percent do the same when associates pursue 

business or industry certifications

http://www.oneclickventures.com/
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WEDDLE BROS.® CONSTRUCTION CO., INC. 
 

We are honored to be named a “Best Place to Work” as it  
provides another piece of recognition of our team as the 

Best People in our Industry. We work with passion, built on 
a foundation of excellence and are driven to be the best! 

General Contractor | Construction Manager | Design Builder  
Healthcare | Higher Education | Life Sciences | Power Generation | Master Builder | Site Development 

www.weddlebros.com  

WeddleAd-Rebuild.indd   1 4/24/15   10:24 AM

We Couldn’t Do It 
Without YOU
Thank you to all of our wonderful employees for the great 
honor of being named one of Indiana’s Best Places to Work!
At Luther Consulting, our people are more like family than 
employees. We strive to create a supportive, engaging and 
fun work environment so that our most valuable assets – our 
employees – feel secure, happy and empowered to deliver the 
very best cutting-edge software solutions to our clients. 

Founded in 1998, Luther Consulting, 
LLC pioneered web-based data 
collection and the reporting of public 
health data through the creation of 
EvaluationWeb®, an online service 
that provides customizable data 
collection and reporting. 

Visit lutherconsulting.com 
for more information.

10435 Commerce Drive, Suite 140      ·      Carmel, IN 46032      ·      866.517.6570

http://www.weddlebros.com/
http://lutherconsulting.com/
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Our Craft is People.
At FirstPerson, we believe in aligning business, strategy, 
and people. It starts with discovering who our partners 

are and understanding the unique challenges they have; 
it results in a measurable plan for the future. 

Experience FirstPerson at www.firstpersonadvisors.com. 

Benefits & Compensation  |  Community & Culture  |  Leadership & Infrastructure

http://www.firstpersonadvisors.com/
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1. Project Lead the Way, Inc.
City: Indianapolis
Industry: non-profit – education
Web site: www.pltw.org
Indiana/U.S. employees: 148/148
For employees: generous time off; healthy 
work/life balance promoted; team outings with 
activities like zip lining, Conner Prairie; monthly 
“Lunch on Us;” $1,500 yearly tuition reimbursement 
for employees; employer pays 100% of medical 
premiums for employees and dependents.

2. National Association  
of Mutual Insurance  
Companies (NAMIC)
City: Indianapolis
Industry: business trade association
Web site: www.namic.org
Indiana/U.S. employees: 83/90
For employees: flexible work arrangements; 
wellness activities and $25 monthly reimbursements 
for health clubs; regular lunch parties; one day paid 
time off for volunteer work; biweekly discounted table 
massage; weekly fresh fruit; formal open door policy.

3. Indiana Oxygen 
City: Indianapolis
Industry: manufacturing
Web site: www.indianaoxygen.com
Indiana/U.S. employees: 102/113
For employees: employee community 
involvement; open door policy and support from 
upper management; extra day off for employees 
with the company over 10 years; summer cook-outs 
on Fridays; monthly healthy snacks; mentoring.

4. J.C. Hart Company, Inc. 
City: Carmel
Industry: multi-family development and 
management services
Web site: www.homeisjchart.com
Indiana/U.S. employees: 111/111
For employees: paid Indianapolis Indians game 
outing for employees and their families; bonuses and 
thank you cards from owner given at annual 
Christmas party; frequent support for volunteering 
and charity; wellness committee; cash gifts for 
anniversaries with the company.

5. Katz, Sapper & Miller 
City: Indianapolis
Industry: accounting
Web site: www.ksmcpa.com
Indiana/U.S. employees: 242/247
For employees: flexible work arrangements; jeans 
on Fridays; wellness program with on-site wellness 
coach and annual health screenings; fully stocked 
kitchen with collaborative spaces and big-screen TV.

6. Purdue Federal Credit Union 
City: West Lafayette
Industry: banking
Web site: www.purduefed.com
Indiana/U.S. employees: 197/197
For employees: volunteering in the community 
encouraged; company offers 0% interest loans on 
professional attire, exercise equipment and home 
PCs to full-time employees; employee recognition 
through quarterly awards; 401(k) profit-sharing 
program; recognition of milestones.

7. Software Engineering 
Professionals, Inc. 
City: Carmel
Industry: technology
Web site: www.sep.com
Indiana/U.S. employees: 97/97
For employees: two social events a month that 
welcome employees’ families; generous holiday 
scheduling, including a paid week off at the end of 
December; company focus on transparency; wellness 
initiatives, including bike loan for the Monon 
Trail; fresh fruit daily; weight loss competitions.

8. Butler, Fairman & Seufert, Inc. 
City: Multiple locations
Industry: engineering
Web site: www.bfsengr.com
Indiana/U.S. employees: 145/145
For employees: weekly free fruit; flexible work 
schedules, including a half day every Friday; annual 
“Family Day” outing; on-site Weight Watchers meetings 
free of charge; half of gym membership cost covered 
for employees and their families; yearly flu clinic.

9. Bierman ABA Autism Center 
City: Indianapolis
Industry: health care
Web site: www.biermanautismcenter.com
Indiana/U.S. employees: 91/108
For employees: holiday party; food and pitch-ins; 
unlimited paid time off for salaried employees; 
employees can work on projects/interests of their 
choosing for up to 10% of the workweek; biweekly 
on-site PiYo sessions; fully-stocked snack and beverage bar.

10. Community Bank Shares  
of Indiana, Inc. 
City: New Albany
Industry: banking
Web site: www.yourcommunitybank.com
Indiana/U.S. employees: 172/205
For employees: annual “Star Awards” recognize 
employee achievements; competitive pay and 
benefits; gifts for birthdays and anniversaries; 
wellness program with on-site biometric screenings, 
CPR classes; holiday lunches; networking events.

Medium Companies
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At one time or another, many of us have had an overdue library 
book or DVD. If the delinquency gets out of hand, you may hear from 
Unique Management Services/Unique Integrated Communications 
(UMS), a collection agency for public libraries in the United States, 
Canada, United Kingdom, Australia and New Zealand.

More than two decades ago, Lyle Stucki and Charles Gary 
founded UMS, located in Jeffersonville, with this straightforward premise: 
to help return long overdue materials back to libraries so patrons can 
borrow again. Today, UMS serves over 1,700 public libraries. From 
the start, owners also made sure to foster an inviting, engaging 
environment for staff.

Integrity, inclusion, caring 
“Integrity is instilled in our culture, and we recruit for that 

culture,” says president Nicole Atkins, who has been in that role for 
five years and with the company for 16. 

HR manager Kenes Bowling, who is the “oldest guy” there, believes 
this integrity and its byproducts characterize what’s special about UMS.

“We are all on the same page – to be of service to each other and 
our customers. There is a high level of trust throughout the organization. 
It starts with the ownership; they do the right thing, the right way. 
Honesty is a huge component of our character. It leads to a feeling that 
we are in a place that we can trust and to which we can belong.”

The sense of camaraderie is reinforced by the lay of the land. You 
will find no offices, even for leadership; it’s only open space with 
cubicles for the 90 full and part-time staff members. 

For Patricia Berger, a contact specialist in the call center, it’s like 
night and day from a previous employer. 

“Here, even the daytime people know me and say ‘hello’ (as the 
shifts change). You feel like you are part of the team.”

To Kris Burns, an answer center supervisor, that translates to 
valuing his input. 

“I remember one time when I was working on a project with our 
leadership team and threw out an idea and basically was told, ‘Go work 

on something, bring it back and we’ll take a look at it,’ ” he begins.
“Innovative thinking and thinking through problems are highly 

encouraged. It feels like you are being heard and considered.”
As Bowling puts it, “I feel what I do counts. I know what I do 

matters – it matters internally and to my customers. I’m part of 
helping make this thing work.” 

Above all, the company makes sure to take care of its own. 
“The owners have a real willingness to help employees. They are 

very open-minded and very caring. How employees are treated is very 
important,” Atkins offers.

She cites a significant, tangible example. The owners bought and 
renovated a house nearby that now features different apartments. 
Several families from UMS, who previously were having trouble 
making ends meet, live there and pay low rent.

Perks small and large 
Like with many companies on the Best Places list, there are a lot 

of little things at UMS that add up and show employees they matter. 
Case in point: Several times a year management cooks breakfast or 
lunch. At Christmastime and for a summer picnic, employees can 
invite their families to the festivities. 

Other efforts are directed at trying to inject a little fun into the 
workday. There are various decorating competitions, for example, 
during the Kentucky Derby and Halloween. 

“Around Super Bowl time, we have a dip-off where people get to 
try different dips; we give awards and prizes for that. They love it,” 
Atkins states.

The relaxed dress code, she says, also really appeals to staff, many 
of whom are students. 

One larger benefit Berger really appreciates is the quarterly 
attendance bonus for part-time employees who continually show up. 
The way it works is for every 200 consecutive hours that part-time 
employees – the call center workers – are in the office, they receive 
either a paid day off or extra money.

Unique Management Services
Making the Right Calls for Team Members By Rebecca Patrick

2015 NEWCOMER

A friendly tug-of-war at the annual summer picnic, where employees can also invite their families to join the fun. 
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Berger typically elects to receive extra 
days off for her good attendance, using them 
for a week’s vacation around the Kentucky 
Derby and then at Christmas. 

“It’s great. Not many people who work 
part time get a vacation,” she recognizes.

Education matters
UMS also places a high value on schooling 

and professional education. 
The company will pay for an employee’s 

college degree at a state school “when it 
makes sense for that employee and for the 
business,” according to Bowling. The better 
the employee’s grades, the more UMS pays. 
A “B” average or higher nets 100% tuition 
covered, while a “C” grade receives 75%.  

Continual training and personal growth 
are also emphasized.

“Every employee has an annual 
professional-personal development plan. We 
take a look at an employee’s near-term goals, 
long-term goals and any job changes or 
further skill development that may be required,” 
Bowling explains. 

“Specific objectives are then developed 
to help the employee be the best he or she 
can be. Sometimes it’s highly related to the 
job and sometimes it’s only loosely related.”

He mentions an employee with a heavy 
accent who wanted to be a little more fluent 
with the English language, and she’s now in 
tutoring sessions with a linguist. 

“It will be helpful for her on the job but 
not essential, but it’s something that will help 
her grow individually,” Bowling remarks. 

Ron Kinzel, manager of operations, is 
currently working on his collections certificate, 
taking courses for free. 

“Six times a year I’m in seminars. You 
have the freedom to direct your own plan. If 
you can show how this (training) would 
benefit the company and you personally, they 
will assist you in getting it,” he stresses.

“I graduated college with a music degree 
and took a part-time job here. (UMS) has 
really rewarded my efforts to be a good 
employee.”

Smart Business Banking Checking 
from First Financial is all about putting 
you in control. This highly customizable
account allows you to utilize only the 
business tools you need. Plus, you can 
add more tools as your business grows.

Available Add-On Services:
- Cash Management
- Visa® Business Credit Card 
- QuickPay Merchant Services
- Prepaid Transactions
- WorkLife Employee Banking
- Remote Deposit Capture

A business banking 
account  you design.                      

Take control and switch today!

Proudly serving communities throughout Indiana:

Indianapolis
Crown Point
Hammond

Core Account* Includes:
- Business Checking
- Debit Card
- Online/Mobile Access
- Bill Pay
- 200 Transactions

A business banking 
account         design.you

Schererville
Fort Wayne
Bloomington 

 - T

Lafayette
Columbus 
Highland
 

 - T
BankatFirst.com/SmartBusiness *$100 minimum balance to open. A per-transaction fee of $.35 may apply for each transaction exceeding 200.

Medium Companies

UMS chooses a charity each Christmas. The Dare to Care drive, collecting food and money for 
those in need, is met with much enthusiasm.

http://bankatfirst.com/SmartBusiness
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Sheridan Community Schools
HIGH MARKS ALL AROUND

GETTING TO KNOW

Let’s go team!:
At various times throughout the year, 

SCS has dress up or dress down days to promote 
spirit and a relaxing atmosphere. In the 
middle of winter, a “Blah Week” for teachers 
is designed to chase the winter blues away; 
it’s a week full of special foods, pitch-ins and 
even massages. Other fun camaraderie-
building events include an adult ping-pong 
league and cook-off competitions.Taking care:

The on-site health clinic provides free 
medical care and prescription pickup. 
Employees also receive fiscal incentives for 
good health screenings. A fitness room is fully 
equipped with workout machines, a TV and 
exercise DVDs. On-site daycare is available, 
as well as a self-funded preschool.

The 411:
Sheridan Community Schools (SCS) is 

comprised of Sheridan Elementary (grades 
K-5), Sheridan Middle School and Sheridan 
High School. The more than 1,000 students 
come from two predominately rural 
townships in Hamilton and Boone counties. 
There are over 150 full-time employees. 

Community leadership:
Feeding local residents in need is a focal 

point. SCS takes part in the Sheridan One 
Day No Hunger and Meals on Wheels 
programs. An average of 100 employees plus 
family members participate in the Relay for 
Life Cancer Walk; SCS has raised 
approximately $25,000 in total.

The experience edge:
Retaining veteran teachers in some 

capacity after retirement is a “vital part” of 
the school corporation’s success. They are 
offered the opportunity to substitute teach 
and receive higher pay than other substitutes. 
Retired SCS teachers are also hired as peers, 
mentors and volunteer reading program 
leaders.There is no mandatory retirement 
age at SCS.

“Sheridan Schools is blessed to 
be in a very caring community. 
We still have that small town 
feel where we are able to look 
out for one another. We really 
work hard to make sure we 
work together as a team – the 
town, the parents and our 
school district.” 

– David Mundy, superintendent

By Rebecca Patrick

“We try our best to understand each 
student and family. We have teachers who 
are very caring. They enjoy the jobs they 
are doing and the families they work with.”
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11. Indesign, LLC 
City: Indianapolis
Industry: engineering
Web site: www.Indesign-LLC.com
Indiana/U.S. employees: 76/76
For employees: annual company outing to 
Incrediplex in the summer; cookouts and impromptu 
ice cream delivery; after six months of employment, 
employees have the option to buy into the company; 
wellness challenges with incentives and prizes.

12. Allegient, LLC 
City: Indianapolis
Industry: consulting
Web site: www.allegient.com
Indiana/U.S. employees: 162/165
For employees: employee recognition for going 
“above and beyond” with gift cards, spot bonuses 
and other gifts; frequent employee-led events like 
cycling races, community service activities and 
fantasy football leagues; semi-annual Make-A-Wish 
award in which employee may grant a child’s wish 
on behalf of the company.

13. Moser Consulting 
City: Indianapolis
Industry: consulting
Web site: www.moserit.com
Indiana/U.S. employees: 97/148
For employees: fully-stocked kitchen; company 
picnic and holiday party; employees have chance to 
attend suite events at Bankers Life Fieldhouse and 
Victory Field; on-site workout center; upgraded 
high-tech facility; break rooms with big-screen 
TVs; pizza on Fridays.

14. United Leasing, Inc. 
City: Evansville
Industry: financial services
Web site: www.unitedevv.com
Indiana/U.S. employees: 81/82
For employees: Christmas bonuses; wellness 
program and wellness team as well as individual 
health counseling and health risk screenings; 
advanced software training; employee recognition 
programs; on-site nurse advocate; employee 
luncheons.

15. Unique Management 
Services/Unique Integrated 
Communications 
City: Jeffersonville
Industry: collection agency/call center
Web site: www.unique-mgmt.com
Indiana/U.S. employees: 85/85
For employees: scheduling flexibility; yearly 
picnic and Christmas party; annual and periodic 
bonuses; healthful living allowance; birthday 
celebrations; casual dress code; annual employee 
survey for company feedback; paternity leave; 
adoption assistance.

16. enVista 
City: Carmel
Industry: consulting
Web site: www.envistacorp.com
Indiana/U.S. employees: 123/233
For employees: Six-step onboarding process that 
helps integrate new employees; monthly 
“Weekend Warmups” on Friday afternoon with 
snacks and beverages; healthy snacks in break 
room; frequent office parties and contests; 
quarterly “enForm” meetings that provide 
transparency.

17. Elements Financial
City: Indianapolis
Industry: banking
Web site: www.elements.org
Indiana/U.S. employees: 154/157
For employees: up to 9% 401(k) match and 
contribution; medical, dental and vision benefits 
with generous HSA contribution; flexible schedule 
with the ability to work from home; on-site 
wellness program with cardio monitors; unlimited 
incentive pay for employees in sales roles.

18. Gibson
City: South Bend
Industry: insurance (non-health care)
Web site: www.gibsonins.com
Indiana/U.S. employees: 102/102
For employees: quarterly bonus program, 
Agency Wellness Index; 100% employee-owned 
business; flex time for employees to promote 
work/life balance; summer hours, office closes 
early on Fridays; kitchen with free healthy snacks; 
casual dress on Fridays.

19. Sheridan Community Schools
City: Sheridan 
Industry: education
Web site: www.scs.k12.in.us
Indiana/U.S. employees: 159/159
For employees: on-site clinic that provides free 
medical care, prescription pick-up and other health 
care; on-site daycare and self-funded preschool for 
staff and the community; corporation pays large 
percentage of insurance; “Market Place” allows 
employees to buy/sell/trade items.

20. Orchard Software Corporation
City: Carmel
Industry: technology
Web site: www.orchardsoft.com
Indiana/U.S. employees: 230/241
For employees: annual employee events such as 
a barn party and breakfast with Santa; free soda 
and coffee; casual dress code; 100% paid 
pedometer program for employees and their 
spouses; free vitamins; yearly anniversary gifts; 
paternity leave.

TM

Medium Companies

http://www.indesign-llc.com/
http://www.allegient.com/
http://www.moserit.com/
http://www.unitedevv.com/
http://www.unique-mgmt.com/
http://www.envistacorp.com/
http://www.elements.org/
http://www.gibsonins.com/
http://www.scs.k12.in.us/
http://www.orchardsoft.com/
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FEATURE STORY

Consulting Companies Value 
Employees, Communities

360 DEGREES 
OF SERVICE

The life of a consultant is all about ensuring a job 
well done for the client.

For four consulting companies on this year’s Best 
Places to Work in Indiana list (all in the medium 
employer category), that life also includes establishing 
a comfortable, enjoyable and fulfilling work culture 
for their own employees.

“We don’t have a product; we are our employees,” said Margaret 
Mitchell, director of human resources at Allegient, LLC. “It’s not only 
important to serve our clients, but to serve one another. That’s really 
where our team-focused approach comes from.”

Allegient, enVista, Moser Consulting and United Consulting all 
live and breathe service, and it shows in their unique approaches to 
employee engagement and community involvement.

‘Thumbs up’ for the community
On a chilly day in mid-March, Ty Moser had to close his door for 

our telephone conversation because the sounds of hammers and saws 
were overpowering. He’s president and CEO of Moser Consulting, an 
Indianapolis-based company specializing in large-scale data 
management, business intelligence and infrastructure services.

Outside, 130 volunteers – many Moser employees – were 
participating in a panel build for Habitat for Humanity.

“They’re putting the walls up. They’re actually building the frame 
on-site and then they’ll take it down and move it to where the house 
will be built,” Moser describes. “We work them pretty hard here, but 
when it comes to the city you live in and helping the community, 
everyone’s a ‘thumbs up.’ ”

enVista, a supply chain consulting and IT services firm located in 
Carmel, created a committee of a dozen associates to plan community 
service events. In addition to also completing a Habitat for Humanity 
build in March, enVista partnered with Outreach, a program for homeless 
youth in Indianapolis, to offer free consulting services that will help 

By Katie Coffin
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the organization operate more efficiently.
“We have a Lean Six Sigma training we 

do internally and as part of that training, you 
have to work on a project. You have to 
improve an internal process,” explains human 
capital manager Stephanie Newell. “This year 
we decided, ‘Instead of improving something 
about enVista, let’s put our focus on Outreach.’ ”

Indianapolis-based Allegient, an IT 
consulting firm specializing in translating business 
objectives into technology solutions, donates 
$500 quarterly to three charities nominated 
by employees.  Employees have an opportunity 
twice a year to earn a Make-A-Wish Foundation 
award, which allows them to select a child’s 
wish to grant on behalf of the company.

“One of our core values is having a 
servant’s heart – not only serving one another 
and serving our clients, but also serving the 
community,” Mitchell remarks. “Our 
employees may not be able to give $8,000 to 
Make-A-Wish, but because they win an 
award, they’re given the opportunity to make 
a difference in someone’s life.”

Taking care of its own
This service-oriented mentality comes 

naturally for these consulting companies, 
which meet the needs of clients statewide, 
nationwide and even globally. The perks they 
offer employees are personal:
• In 2014, three Allegient employees couldn’t 

attend the company Christmas party due to 
an obligation at a client site. Allegient sent 
them each $200 restaurant gift cards so 
they could still enjoy a nice dinner.

• Moser Consulting offers employees a fully-
stocked kitchen throughout the week and 
caters pizza on Fridays.

• Each enVista employee receives $1,500 
annually to use on external training.

• United Consulting, an engineering design 
company in Indianapolis celebrating its 
50th year in business, offers employees a 
four-and-a-half day workweek.

United Consulting takes care of its 
employees by emphasizing wellness. 
President Dave Richter notes the company 
hosts health screenings and offers financial 
incentives to each staff member that meets 
certain criteria set up for body fat, cholesterol 
and blood pressure.

The company also hosts a fitness day that 

includes a healthy recipe contest and a walk 
around one of their projects (United 
Consulting designed the Indianapolis Cultural 
Trail: A Legacy of Gene & Marilyn Glick and 
the Monon Greenway, to name a couple).

“If our staff’s thinking about trying to be 
more healthy, then they’re here more, 
they’re better at what they do and they’re 
probably happier at home,” Richter points 
out. “We do things like a Biggest Loser contest, 
and people are losing 30, 40 and 50 pounds 
and it’s making a big difference.”

Moser Consulting recently began a 
Wellness Bucks program that provides 
employees with $300 per quarter toward 
anything related to wellness – massages, exercise 
equipment or race registrations, for instance.

Medium Companies

Moser Consulting employees participate in a Habitat for Humanity build. Allegient associates enjoy time out of the office at Sky Zone Indoor Trampoline Park. 
Cowabunga, dude! This United Consulting quartet goes all out for the annual Halloween contest.

enVista employees serve the community with Thanksgiving meals.



46 BizVoice/Indiana Chamber – May/June 2015

‘OK to have fun at work’
“All work and no play” is a mindset you won’t find at any of these 

companies.
The night before our phone conversation, a group of Allegient 

employees got together after work for a Mario Kart tournament. Mitchell 
says this is par for the course. Employees often team up around a 
common interest, and the company encourages that camaraderie.

enVista hosts a highly competitive ugly sweater contest every 
Friday before Christmas. Photos are sent via email and a winner is 
determined by an office vote. The first winner, a software programmer, 
made his sweater from scratch – an elaborate reindeer with eyes controlled 
by a phone app he designed and tucked away in a secret pocket!

“He set the bar really high, and people want to dethrone him,” 
Newell declares with a chuckle.

United Consulting has a five-person committee of employees that 
plans fun activities. Throughout the year, it hosts Euchre and cornhole 
tournaments, food trucks in the company parking lot and a summer 
picnic for families. The competitive nature of the annual pumpkin 
carving contest rivals that of enVista’s ugly sweater contest.

“With a bunch of engineers, you can imagine the intricacy of 
some of the carvings,” Richter says wryly.

He adds seriously, “We probably spend more time working together 
than we do at any other one place. So we work really hard to make 
sure people don’t have a reason to think about going somewhere else.”

At the core
Each of these companies has a list of core values that differentiate 

their workplace cultures. They all emphasized these are not empty 
statements posted on a wall; these are ideologies woven into the fabric 
of day-to-day life.

enVista operates by 10 guiding principles – including “we do the 
right things for the right reasons” and “no one has a monopoly on good 
ideas” – chartered by the two founding partners. The latter is embodied 
by the “enNovator” program, which is a Shark Tank-esque opportunity 
for employees to present a business idea to the executive team.

“What I think is really neat about these guiding principles is that 
they were operable when it was just two guys with a hope and a great 
business plan, and they’re still relevant today now that we have almost 
400 associates (256 in the United States),” Newell recognizes.

Each of these companies had grown in the time between applying 
for the Best Places to Work in Indiana program and the interviews for 
this story. The employee counts range from 96 to 256, but the commitment 
to each individual’s well-being and career success produces family-like 
environments.

“Allegient strives to be the building block in the careers of our 
employees,” Mitchell concludes. “We give a lot of opportunity for 
people to step up into leadership roles. We’re very proud to have the 
employees that we do because without them, we would not be on the 
Best Places to Work list.”

RESOURCES: Margaret Mitchell, Allegient LLC, at www.allegient.com | Ty Moser, Moser Consulting, at www.moserit.com | Stephanie Newell, 
enVista, at www.envistacorp.com | Dave Richter, United Consulting, at www.ucindy.com

Allegient staff gather for a little fun outside work. In 2014, Moser Consulting set a record for the most people (270) to attend an Indianapolis Indians’ game 
from one company. enVista employees enjoy a summer barbeque. Allegient’s award recipients snap a selfie with co-host Gerry Dick at the 2014 Best Places 
to Work in Indiana celebration.

http://www.allegient.com/
http://www.moserit.com/
http://www.envistacorp.com/
http://www.ucindy.com/
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21. MJ Insurance, Inc.
City: Indianapolis
Industry: insurance (non-health care)
Web site: www.mjinsurance.com
Indiana/U.S. employees: 113/127
For employees: reduced summer hours between 
Memorial Day and Labor Day; LePeep breakfast 
on-site twice a year; on-site “fitness fridge” stocked 
with healthy snacks and drinks; 15 hours of 
community service and personal development time 
offered; Employee Appreciation Day.

22. Apparatus Infrastructure 
Services, a Virtusa company
City: Indianapolis
Industry: technology
Web site: www.apparatus.net
Indiana/U.S. employees: 195/195
For employees: free medical clinic for health 
plan participants and covered dependents; Reboot 
Fitness Program with on-site fitness classes; free 
on-site lunch on Mondays; updated office technology, 
including virtual lab access and 3D printer; 
monetary bonuses for obtaining certifications.

23. Peoples Bank SB
City: Munster
Industry: banking
Web site: www.ibankpeoples.com
Indiana/U.S. employees: 190/190
For employees: casual days; monthly meeting 
during work hours to develop fundraising ideas for 
local charities and to promote openness and 
transparency; annual employee recognition dinner 
and picnic; Peoples Employee Relief Fund assists 
employees dealing with a personal crisis.

24. United Consulting
City: Indianapolis
Industry: consulting/engineering
Web site: www.ucindy.com
Indiana/U.S. employees: 93/93
For employees: Four-and-a-half day workweek; 
retirement plan includes a 6% 401(k) match plus 
pension and profit sharing; annual Christmas party 
and family picnic; annual health and fitness day 
with healthy lunch and t-shirt walk; employee 
appreciation gift.

… Of the positive work environment fostered by 
the whole management team. Having a positive attitude 
at work flows straight out to the customers. After 15 
years-plus with this company, I can tell you Indiana Oxygen 
truly cares for the welfare of its employees, and if 
upper management cares – so will the rest of the team. 

I look forward to walking through the doors each 
day to face the next challenge, to have an opportunity 
to grow as a better employee and, in turn, serving the 
customer with more knowledge. Each employee is 
given many chances to succeed through training and 
on-the-job experience, with opportunities to advance 
within the organization. Looking ahead to the next level 
keeps us hungry to reach our goals. 

Indiana Oxygen is 100 years old. Wow! I work for 
a family-owned business by the way; the same family 
since 1915. If you can run a business, have family involved 
and last this long, something must be right. But it takes 
every piece of the puzzle, every good employee, to 

form the big picture of this wonderful company. They 
trust my daily decisions and treat me with respect even 
when I fail, teaching all along the way. 

Meeting the expectations of the customer is what 
we are taught, but meeting the expectations of fellow 
employees is also brought to our attention. Pulling your 
own weight, keeping prompt hours, leaving your 
problems at the door and always being committed to 
the vision of our company. Such employees are what 
makes this great organization run. 

We are not stuck in the “fish bowl” way of thinking, 
only knowing the part of business that you see and are 
directly involved in. It is quite the opposite. Indiana 
Oxygen chooses to be transparent on company 
numbers, costs and also losses – giving each employee 
the goals and real reason why we are here, therefore 
laying out the vision of being successful as a company 
and as an employee. I am so lucky to build my 
professional career with this company.

Our Organization is a Best Place to Work Because ...
By Tim Meranda, Branch Manager-Marion, Indiana Oxygen

BEST PLACES COLUMN

http://www.mjinsurance.com/
http://www.apparatus.net/
http://www.ibankpeoples.com/
http://www.ucindy.com/
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OPPORTUNITY KNOCKS IN
KNOX COUNTY, VINCENNES INDIANA

 WE’RE OPEN...
TOP 10 REASONS WHY
1. KNOX COUNTY DEVELOPMENT CORPORATION
  Established in 1981, KCDC’s leadership and vision has 

created an atmosphere of cooperation and KCDC is 
dedicated to maintaining and improving the quality of life, 
including environmental concerns, for the citizens of Knox 
County by developing the overall economy of the county. 
KCDC has a supportive 51 member board who are actively 
involved in the recruitment, expansion and retention of 
businesses. In addition to a strong partnership with the 
City of Vincennes and Knox County government, KCDC 
has over 150 private members that help fund the economic 
development efforts.

2. US HIGHWAY 41 INDUSTRIAL PARK
 KCDC has 41 “shovel ready” acres and is in the process 

of working with Office of Community and Rural Affairs 
to obtain “shovel ready” status on an additional 94 acres 
recently acquired in the US Highway 41 Industrial Park. 
Futuba Indiana of America (a Tier 1 supplier to Toyota 
Indiana) has grown their production and now employs over 
800 associates. Farbest Foods, Inc went into production in 
2014 with their state of the art turkey processing facility 
which was an $84 million investment and now employs 
over 360 associates. KCDC’s combined industrial parks 
represent approximately 9.14% of the total workforce 
(19,341 employed) in Knox County. KCDC and the Indiana 
Economic Development Corporation (IEDC) partner 
to provide attractive incentives for new or expanding 
businesses in Knox County.

3. VINCENNES UNIVERSITY
 VU is Indiana’s first college and one of the oldest in America. 

One of VU’s strongest attributes as it relates to economic 
development is their willingness and flexibility to create 
partnerships with businesses/industry to help bridge the skills 
gap in the workforce. VU is helping address the “middle-skills 
gap” which is troubling some of Indiana’s biggest industries: 
advanced manufacturing, distribution and logistics, and the 
skills trades. Accordingly, VU is moving Indiana forward by 

establishing partnerships with companies statewide like Toyota 
Indiana, Subaru of Indiana, Jasper Engines & Transmissions, 
Kimball International, Lincoln Electric and John Deere. In 
addition, VU provides opportunities for several high schools 
throughout the state to obtain dual credit college courses at 
very affordable rates while students are still in high school. 
VU and Vincennes were recently ranked as one of the top ten 
most affordable college communities in the country.

4. COST OF LIVING
 Knox County’s per capita income rate is 106% of the state 

average and our unemployment level is one of the best in 
the state. Vincennes and Knox County’s cost of living index 
is 79.8% compared to the US average. All the key cost of 
living factors such as food, housing, utilities, transportation, 
and health are all well below the US average.

5. KNOX COUNTY PARTNERSHIPS & QUALITY OF LIFE
 Knox County is fortunate to have a network of dedicated 

non-profit groups collaborating to enhance the overall 
quality of life; including: a well-endowed Knox County 
Community Foundation, Chamber of Commerce, United 
Way, Vincennes/Knox County Visitors and Tourism 
Bureau, Red Skelton Museum, Indiana Military Museum, 

Ouabache Trails, Keep Vincennes Rolling, Good Samaritan 
Foundation, Vincennes University Foundation and a 
multitude of religious and service organizations.

6. VIBRANT AND HISTORIC DOWNTOWN
 Vincennes is part of the Main Street program and its historic 

downtown district makes it a regional hub for commerce. 
Newly formed INVin is an art and business innovation 
initiative seeking entrepreneurs who wish to locate in 
historical properties in downtown Vincennes. Most recently, 
Pioneer Oil, a five generation family owned business, is 
in the process of moving their corporate headquarters to 
downtown Vincennes from Illinois. This multi-million 
dollar investment in downtown creates another positive 
transformation.

7. EXCELLENT UTILITY PARTNERS
 Knox County is fortunate to be the home base of Duke 

Energy’s state of the art coal gasification power plant. This 
$3.6 billion investment known as the IGCC Power Plant 
in Knox County touts an internationally renowned facility 
which utilizes one of Knox and surrounding counties best 
natural resources, coal. WIN Energy REMC and Hoosier 
Energy are also excellent economic partners who supply 
power to a large geography in southern Indiana. Natural 
gas is supplied by Vectren and AT&T is the primary 
telecommunications provider. In addition, Knox County 
has an abundant supply of water and a professionally 
administered utility services board through the City of 
Vincennes. 

8. SUPERIOR HEALTH CARE SERVICES
 Good Samaritan is a 232-bed regional community health care 

facility which has been delivering exceptional patient care in 

the southwestern Indiana and southeastern Illinois markets 
for more than 100 years. Good Samaritan is in the process of 
completing their $111 million BEACON project which is 5 
stories and 240,000 SF and will ultimately enhance overall 
care and efficiency for Knox and surrounding residents. 
Completion of the 5 story Gibault Memorial addition is slated 
for completion in the summer of 2015. Good Samaritan is 
Knox County’s largest employer with 1,877 associates and 
an estimated $96.1 million in annual payroll.

9. KNOX COUNTY PARTNERSHIP WORKFORCE 
& EDUCATION ADVISORY COUNCIL

 This unique partnership includes VU, all 3 public K-12 
schools and 1 private K-12 school collaborating with several 
of our top industries/businesses and largest employers. 
This advisory council is focusing effort and strategy around 
enhancing the vocational skills and implementing education 
and industry partnerships through internships for high 
school students. We are also sponsoring an “Opportunity 
Knox” manufacturing tour of opportunity event in October 
geared to expose students and parents to the career 
opportunities in manufacturing. In addition, Knox County 
is part of Grow Southwest Indiana Workforce and an 8 
county Regional Southwest Indiana Development Council 
focused on workforce development.

10. LOGISTICS
 Knox County’s central location, within 20 miles of the 

Median Center of US Population, is key to distribution 
needs. US highway 41 and CSX railroad run through 
Vincennes and Mid-America Air Center (Foreign Trade 
Zone) is conveniently located 8 miles to the west. In addition, 
Interstate 69 is 25 miles to the East, Interstate 64 is 37 miles 
to the South, and Interstate 70 is 57 miles to the North.

“I held a regional leadership position in the banking industry for over 26 years and one of the primary 
reasons that I chose to change careers was the level of engagement and support of our 51 member 
board, Vincennes city and county officials, and over 150 private members. This collaborative leadership 
allows our community to be unified under a primary cause of maintaining and improving the quality of 
life and overall economy in Knox County. My hope is that my two teenagers will return to Knox County 
after college to pursue their careers and enjoy the quality of life we have here in Knox County!”

KENT E. UTT
President, Knox County Development Corporation

Knox County Development Corporation

“A strong partnership between City and County is one of the most important ingredients necessary for a 
successful community! The City of Vincennes and the Knox County Development Corporation share the 
common goal of striving together for a unified community. New businesses, better roads, increased 
manufacturing and safer neighborhoods are just a few of the improvements resulting from Vincennes and 
Knox County both pulling in the same direction. By tapping the combined resources of both the Knox 
County Development Corporation and Vincennes City officials, the quality of living in our community has 
been tremendously improved!”

Joe Yochum, Vincennes Mayor

The new $84 million Farbest Foods, Inc plant opened in 2014.

Office 812-886-6993  •  www.kcdc.com  •  kentutt@kcdc.com

Futaba Indiana of America Rainbow Beach Aquatic Center JFS Milling, Inc.

Duke Energy IGCC Power PlantClark’s Crossing Good Samaritan

Advertising Section

http://workforce.vu/
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OPPORTUNITY KNOCKS IN
KNOX COUNTY, VINCENNES INDIANA

 WE’RE OPEN...
TOP 10 REASONS WHY
1. KNOX COUNTY DEVELOPMENT CORPORATION
  Established in 1981, KCDC’s leadership and vision has 

created an atmosphere of cooperation and KCDC is 
dedicated to maintaining and improving the quality of life, 
including environmental concerns, for the citizens of Knox 
County by developing the overall economy of the county. 
KCDC has a supportive 51 member board who are actively 
involved in the recruitment, expansion and retention of 
businesses. In addition to a strong partnership with the 
City of Vincennes and Knox County government, KCDC 
has over 150 private members that help fund the economic 
development efforts.

2. US HIGHWAY 41 INDUSTRIAL PARK
 KCDC has 41 “shovel ready” acres and is in the process 

of working with Office of Community and Rural Affairs 
to obtain “shovel ready” status on an additional 94 acres 
recently acquired in the US Highway 41 Industrial Park. 
Futuba Indiana of America (a Tier 1 supplier to Toyota 
Indiana) has grown their production and now employs over 
800 associates. Farbest Foods, Inc went into production in 
2014 with their state of the art turkey processing facility 
which was an $84 million investment and now employs 
over 360 associates. KCDC’s combined industrial parks 
represent approximately 9.14% of the total workforce 
(19,341 employed) in Knox County. KCDC and the Indiana 
Economic Development Corporation (IEDC) partner 
to provide attractive incentives for new or expanding 
businesses in Knox County.

3. VINCENNES UNIVERSITY
 VU is Indiana’s first college and one of the oldest in America. 

One of VU’s strongest attributes as it relates to economic 
development is their willingness and flexibility to create 
partnerships with businesses/industry to help bridge the skills 
gap in the workforce. VU is helping address the “middle-skills 
gap” which is troubling some of Indiana’s biggest industries: 
advanced manufacturing, distribution and logistics, and the 
skills trades. Accordingly, VU is moving Indiana forward by 

establishing partnerships with companies statewide like Toyota 
Indiana, Subaru of Indiana, Jasper Engines & Transmissions, 
Kimball International, Lincoln Electric and John Deere. In 
addition, VU provides opportunities for several high schools 
throughout the state to obtain dual credit college courses at 
very affordable rates while students are still in high school. 
VU and Vincennes were recently ranked as one of the top ten 
most affordable college communities in the country.

4. COST OF LIVING
 Knox County’s per capita income rate is 106% of the state 

average and our unemployment level is one of the best in 
the state. Vincennes and Knox County’s cost of living index 
is 79.8% compared to the US average. All the key cost of 
living factors such as food, housing, utilities, transportation, 
and health are all well below the US average.

5. KNOX COUNTY PARTNERSHIPS & QUALITY OF LIFE
 Knox County is fortunate to have a network of dedicated 

non-profit groups collaborating to enhance the overall 
quality of life; including: a well-endowed Knox County 
Community Foundation, Chamber of Commerce, United 
Way, Vincennes/Knox County Visitors and Tourism 
Bureau, Red Skelton Museum, Indiana Military Museum, 

Ouabache Trails, Keep Vincennes Rolling, Good Samaritan 
Foundation, Vincennes University Foundation and a 
multitude of religious and service organizations.

6. VIBRANT AND HISTORIC DOWNTOWN
 Vincennes is part of the Main Street program and its historic 

downtown district makes it a regional hub for commerce. 
Newly formed INVin is an art and business innovation 
initiative seeking entrepreneurs who wish to locate in 
historical properties in downtown Vincennes. Most recently, 
Pioneer Oil, a five generation family owned business, is 
in the process of moving their corporate headquarters to 
downtown Vincennes from Illinois. This multi-million 
dollar investment in downtown creates another positive 
transformation.

7. EXCELLENT UTILITY PARTNERS
 Knox County is fortunate to be the home base of Duke 

Energy’s state of the art coal gasification power plant. This 
$3.6 billion investment known as the IGCC Power Plant 
in Knox County touts an internationally renowned facility 
which utilizes one of Knox and surrounding counties best 
natural resources, coal. WIN Energy REMC and Hoosier 
Energy are also excellent economic partners who supply 
power to a large geography in southern Indiana. Natural 
gas is supplied by Vectren and AT&T is the primary 
telecommunications provider. In addition, Knox County 
has an abundant supply of water and a professionally 
administered utility services board through the City of 
Vincennes. 

8. SUPERIOR HEALTH CARE SERVICES
 Good Samaritan is a 232-bed regional community health care 

facility which has been delivering exceptional patient care in 

the southwestern Indiana and southeastern Illinois markets 
for more than 100 years. Good Samaritan is in the process of 
completing their $111 million BEACON project which is 5 
stories and 240,000 SF and will ultimately enhance overall 
care and efficiency for Knox and surrounding residents. 
Completion of the 5 story Gibault Memorial addition is slated 
for completion in the summer of 2015. Good Samaritan is 
Knox County’s largest employer with 1,877 associates and 
an estimated $96.1 million in annual payroll.

9. KNOX COUNTY PARTNERSHIP WORKFORCE 
& EDUCATION ADVISORY COUNCIL

 This unique partnership includes VU, all 3 public K-12 
schools and 1 private K-12 school collaborating with several 
of our top industries/businesses and largest employers. 
This advisory council is focusing effort and strategy around 
enhancing the vocational skills and implementing education 
and industry partnerships through internships for high 
school students. We are also sponsoring an “Opportunity 
Knox” manufacturing tour of opportunity event in October 
geared to expose students and parents to the career 
opportunities in manufacturing. In addition, Knox County 
is part of Grow Southwest Indiana Workforce and an 8 
county Regional Southwest Indiana Development Council 
focused on workforce development.

10. LOGISTICS
 Knox County’s central location, within 20 miles of the 

Median Center of US Population, is key to distribution 
needs. US highway 41 and CSX railroad run through 
Vincennes and Mid-America Air Center (Foreign Trade 
Zone) is conveniently located 8 miles to the west. In addition, 
Interstate 69 is 25 miles to the East, Interstate 64 is 37 miles 
to the South, and Interstate 70 is 57 miles to the North.

“I held a regional leadership position in the banking industry for over 26 years and one of the primary 
reasons that I chose to change careers was the level of engagement and support of our 51 member 
board, Vincennes city and county officials, and over 150 private members. This collaborative leadership 
allows our community to be unified under a primary cause of maintaining and improving the quality of 
life and overall economy in Knox County. My hope is that my two teenagers will return to Knox County 
after college to pursue their careers and enjoy the quality of life we have here in Knox County!”

KENT E. UTT
President, Knox County Development Corporation

Knox County Development Corporation

“A strong partnership between City and County is one of the most important ingredients necessary for a 
successful community! The City of Vincennes and the Knox County Development Corporation share the 
common goal of striving together for a unified community. New businesses, better roads, increased 
manufacturing and safer neighborhoods are just a few of the improvements resulting from Vincennes and 
Knox County both pulling in the same direction. By tapping the combined resources of both the Knox 
County Development Corporation and Vincennes City officials, the quality of living in our community has 
been tremendously improved!”

Joe Yochum, Vincennes Mayor

The new $84 million Farbest Foods, Inc plant opened in 2014.

Office 812-886-6993  •  www.kcdc.com  •  kentutt@kcdc.com

Futaba Indiana of America Rainbow Beach Aquatic Center JFS Milling, Inc.

Duke Energy IGCC Power PlantClark’s Crossing Good Samaritan

mailto:kentutt@kcdc.com
http://www.kcdc.com/
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  VU Partnerships  
     make for good company!

For information on VU partnerships contact  
Robert Hudson, Director of Business & Industry Training, 
812.888.4297 or RHudson@vinu.edu

Vincennes University partners with the Knox County 
Development Corporation, local businesses and industry,  
as well as surrounding communities, to ensure the local 
workforce is well prepared for growing opportunities. 

VU’s InternPLUS System makes employment in Indiana 
companies an integral component of student education, giving 
students the opportunity to learn in a work-based environment  
that provides access to meaningful jobs within the state. 
 
VU’s partnership with Toyota Motor Manufacturing, Indiana, 
provides students employment on Monday and Friday at Toyota 
and classes on the Vincennes Campus Tuesday through Thursday.  

The Toyota Partner model allows students to graduate  
debt-free from college while gaining valuable hands-on experience 
with world-class employers, and provides a pool of new talent for 
corporations, communities, and the state.

John Deere, ABB Robotics, HURCO, and Lincoln Electric  
are just a few of VU’s additional educational and training 
partnerships that are providing students opportunities to  
succeed professionally.

The CNC Machinist NOW—16-week intensive program 
provides a great career path primarily for veterans. This program is 
a partnership effort with local veteran organizations and industry to 
reduce veterans’ high unemployment rate. 

Purdue Partnership - in which the final two years of a Purdue 
University bachelor’s degree in engineering may be offered on 
Vincennes University campuses. The program is a partnership 
among Vincennes University, Purdue’s College of Engineering 
at West Lafayette and the Purdue School of Engineering and 
Technology at IUPUI. Announced April 2015.
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The Jones Family is proud to announce the relocation of our corporate         
headquarters to Indiana. We will be moving into our renovated office at                                                      

400 Main Street in Vincennes, Indiana. 

 

  Back Home Again...aiiiiiinnnnnnnnnn... 

The Jones Family is proud to announce the relocation of our corporate         
headquarters to Indiana. We will be moving into our renovated office at                                                      

...in Indiana
The Jones Family is proud to announce the relocation of our corporate         
headquarters to Indiana. We will be moving into our renovated office at                                                      

iaaaaaaannaaa 

Pioneer is an oil and natural gas  
exploration and production company. 
               www.pioneeroil.net 

Franklin is the most comprehensive well  
servicing  company in the Illinois Basin.  
               www.franklinwell.com 

You can beat cancer. Good Samaritan’s Cancer Center specializes in 
advanced diagnosis and treatment of cancer. Visit gshvin.org. Defy the odds.

CANCER CARE

You can beat cancer. Good Samaritan’s Cancer Center specializes in 
advanced diagnosis and treatment of cancer. Visit gshvin.org. Defy the odds.

CANCER CARECANCER CARECANCER CARECANCER CARECANCER CARE gshvin.org

http://www.pioneeroil.net/
http://www.franklinwell.com/
http://gshvin.org/
http://gshvin.org/
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Helping companies connect with 
their customers since 1918.

Our work is produced at our facility with local employees.

Phone  812-882-2415
Toll Free  800-982-2415

516 Vigo St., PO Box 537
Vincennes, IN 47591

www.ewingprinting.com

• Branding
• Brochures
• Catalogs
• Books
• Banners
• Posters
• Invitations
• Envelopes
• Business Cards
• Direct Mail
• Binding
• Decals
• Signs
• Displays

360° Service for Workers’ Compensation

Workers Com
p Coverage

Loss Preven
on Services

02

With Forrest Sherer, you gain 

experienced staff can provide 

prevent accidents and injuries 

03
Sherer Edge CompControl
and experience modifier 
reserve reductions and subsequent modification verifications through the 

experts that detect, correct and 

04

experience mod projections, 

through these reports and 

01
Workers Comp Coverage
Compensation Insurance 

Forrest Sherer represents many of the major carriers and has access to an array 

ensure you have the proper 

THIRD STEP Sherer Edge Com
pC

on
tr

ol

FO
URTH STEP Repor ng & 

nal
sis

360° Service for

M
ONITORING

CONTROL

OPTIONS

Call Today: 877-232-0441

www.forrestsherer.com

CompControl
SHERER EDGE

http://www.ewingprinting.com/
http://www.forrestsherer.com/
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Thanks Knox County, Vincennes & Surrounding Communities
For Embracing Farbest Foods’ Vision for Southern Indiana.

The success of the Farbest Foods Vincennes plant is directly related to the 
region’s dedicated, hard-working work force – AND to county and state leaders 
who helped pave the way for the jobs and revenue the new plant generates.

The team at Farbest headquarters in Huntingburg, Indiana, takes pride in the 
quality products, skilled workforce and committed managers at Farbest Foods 
Vincennes -- the nation’s most advanced turkey processing facility.

Employment and Development since Vincennes Plant Start-Up  
in December 2013:

• 374 full-time employees, Vincennes processing plant
• Processing 17,500 tom turkeys per day
• Six new brooders hubs completed in Knox and surrounding counties, fostering the  
 growth of 6.4 million poults (turkey chicks) per year
• 51 new turkey grower farms built in region, allowing farmers to diversify operations

At JFS Milling Bruceville, Indiana
• 30 full-time production employees
• Producing 900 tons of pelleted turkey feed per day
• Feed made from locally-grown corn and grains
• Drivers truck fresh feed every day to brooder hubs and turkey growers in  
 three-state region
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ROBERT T. TEBBEN
AGENCY OF THE YEAR AWARD

Pekin Insurance® is proud to honor this year’s recipient of the
Robert T. Tebben Agency of the Year Award.

Burkhart Insurance Agency, Inc.
16 North 1st Street • Vincennes, Indiana

812-882-3600

Indiana Agency of the Year -
Burkhart Insurance

CONGRATULATIONS!
This award honors the late Robert T. Tebben, who provided significant 
contributions to Pekin Insurance for more than 50 years.  His hard work 

and dedication greatly influenced the success we enjoy today.

Contact Burkhart Insurance Agency, Inc., for Beyond the 
expected® service and advice for all of your insurance needs.

Pekin Insurance • 2505 Court Street • Pekin, Illinois • www.pekininsurance.com

Vincennes
Continued from page 9

“I believe Kimmel Pointe will really give people a local option as 
far as shopping and restaurants, and just a quality of life we don’t have 
right now. We are on the verge.”

Downtown designs 
The same can be said for the downtown Vincennes area, which is 

undergoing a resurgence.
Pioneer Oil Company, which had been located just west in 

Illinois, officially completed its move this spring. Pioneer renovated 
the old three-story Hills Department Store, purchased adjoining real 
estate and paved a lot for employee parking. 

The refurbished landmark houses some 35 administrative 
positions; approximately 200 Indiana-hired Pioneer employees will 
work in Knox County, other Indiana counties and Illinois.

“As the company continued to grow and develop, it really needed 
to have a headquarters for its employees that was very much a part of a 
community. Quality of life for our employees will be much greater, 
being a part of a community where our employees can get involved as 
well as benefit from the offerings that Vincennes has,” describes Steve 
Miller, CFO at Pioneer Oil. 

Miller, who has been living in Indianapolis for some time but 
attended high school in Vincennes, declares, “The city’s growth has 
been at the periphery. It’s such a historical city (Indiana’s first state 

capital) that it really needs to have the focus on the downtown area.”
And Miller is doing more than talking about it. He formed INVin 

in 2014, an art and business innovation initiative aimed at getting 
entrepreneurs to locate in historical structures in downtown Vincennes. 
The organization acquired and is currently marketing the former New 
Moon Theater and Pantheon Theater buildings located on Main Street.

“We know there needs to be several additional buildings repurposed, 
plus finding additional parking. Then we need to get businesses 
downtown that will attract people downtown,” Miller offers. “The goal 
is a thriving downtown where people are enjoying commerce, where 
people are enjoying the core of the city and not just the outskirts.” 

Affordable residential living has not been forgotten in the makeover 
of buildings. Clark’s Crossing, which had its grand opening in March, 
features unique affordable apartments in an adaptive reuse of two historic 
buildings, the Adams Coliseum and the old Clark Middle School. 

Burkhart notes there is still more to be done downtown. “There 
are a few buildings that need attention, making certain that we get 
those property owners on board with the improvements we are trying 
to make. Most everybody gets it, but there are a few (left).

“The number one challenge is going to be keeping all the 
momentum going forward as we have it right now. We have a lot of 
great things going and just making certain that we don’t become 
satisfied where we are at.”

RESOURCES: Tony Burkhart at www.burkhartinsurance.com | Dick Helton at www.vinu.edu | Heath Klein at www.vincennesrealty.com | Rob McLin at 
www.gshvin.org | Steve Miller at pioneeroil.net and invin.org | Kent Utt at www.kcdc.com 

http://www.pekininsurance.com/
http://www.burkhartinsurance.com/
http://www.vinu.edu/
http://www.vincennesrealty.com/
http://www.gshvin.org/
http://pioneeroil.net/
http://invin.org/
http://www.kcdc.com/
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The Original Company, Inc.
DELIVERING NEWS, MARKETING TO RURAL COMMUNITIES

GETTING TO KNOW

Background
• Founded: 1981
• Corporate office: Vincennes
• Owners: Mark and Saundra Lange (sons 

Jonathan and Aaron also work with the 
company)

• Breadth: The Original Company – aka 
TOC – employs 85 full and part-time 
employees; the company’s radio stations 
reach 25 counties in Indiana and Illinois

• The Langes own 21 transmitters and 16 
radio stations

“We’re the daily news in many 
of these counties; there is no 
newspaper. We become the 
daily, the weekly, the only 
local media.” 

– Mark Lange, owner
www.originalcompany.com

By Charlee Beasor

TOC reaches 25 counties in Indiana and 
Illinois with stations such as WZDM 
Wisdom 92.1, with afternoon announcer 
Ed Ballinger.

‘Original’ origins
Lange notes that the name of the 

company came from a competitive strategy in 
acquiring radio stations and turned into a 
promise to the company’s listeners. 

“When we were applying for licenses, 
other people could apply on top of you for 
new channels. The longer people couldn’t 
figure out who you were, the longer you 
could get your act together and be the first 
guy in with that application. We also used it 
as a thing we would do: be the original 
program for people.” 

More than radio
Though Lange has been working in radio 

since 1968 (he was at Vincennes University 
for 24 years teaching and running the 
university’s non-commercial station), there is 
an advertising and marketing facet, as well as 
direct mail portion of the business. TOC 
mails almost 90,000 direct mail advertising 
packages weekly. 

Unique facts
• About a quarter of current employees are 

previous TOC employees who left for 
different jobs and returned

• TOC broadcasts over 1,000 basketball 
games a year  

• The company has web sites with over a 
million views per month. The most 
popular pages: obituaries and mug shots

Local focus
It’s all about content and we’re in local 

content, and the music we play is not as 
important as the stuff around it.” 

The Original Company 
owners Mark and 
Saundra Lange rehab 
old buildings as a 
hobby, including a 
home built in the 
1880s that houses 
three of the company’s 
radio stations.

May/June 2015 – BizVoice/Indiana Chamber  55
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1. Sikich LLP
City: Indianapolis
Industry: professional services
Web site: www.sikich.com
Indiana/U.S. employees: 32/605
For employees: flexible work hours; career 
development; annual wellness challenge; online 
suggestion box; volunteerism program; financial 
compensation for referrals; on-site walking 
treadmills, health club and basketball/volleyball 
courts; wellness reimbursement.

2. FORUM Credit Union
City: Fishers
Industry: financial services
Web site: www.forumcu.com
Indiana/U.S. employees: 303/305
For employees: Annual Day of Celebration to 
recognize employee achievements; wellness programs 
and on-site fitness center; internal/external 
development programs; promotes a work/life 
balance; ping pong tables and employee recreation 
room with pool table, games and big-screen TV.

3. Hylant
City: Multiple locations
Industry: insurance (non-health care)
Web site: www.hylant.com
Indiana/U.S. employees: 100/669
For employees: “Days of Caring” allow 
employees to volunteer in the community; ability 
to wear jeans on Fridays; healthy Thanksgiving 
meal together; weight loss and maintenance 
challenges; monthly “Culture Connections” events 
such as Secret Santas or Indy 500 cookouts.

4. Appirio
City: Indianapolis
Industry: consulting
Web site: www.appirio.com
Indiana/U.S. employees: 129/766
For employees: volunteer time off; “Cloud Fit” 
fitness program and fitness stipend; schedule 
flexibility; free food and drinks in the office; 
company-wide ideas board where employees can 
share thoughts; bikes provided in office; mentoring.

5. Duke Reality Corporation
City: Indianapolis
Industry: real estate
Web site: www.dukerealty.com
Indiana/U.S. employees: 357/756
For employees: all-associate summer events like 
picnics and Indianapolis Indians game outings; fitness 
and wellness programs; $3,000 forgivable loans to 
associates who are first-time homebuyers; $4,000 
scholarships annually awarded to children of 
associates; personalized baby blankets for newborns.

6. Brotherhood Mutual  
Insurance Company
City: Fort Wayne
Industry: insurance (non-health care)
Web site: www.BrotherhoodMutual.com
Indiana/U.S. employees: 365/365
For employees: employee profit-sharing program; 
healthy initiatives, including an on-site fitness coach 
and walking path; work/family balance promoted 
through flexible scheduling, fair vacation/sick time 
and summer employee dependents’ hiring program; 
annual 401(k) contributions and matching.

7. Hall Render Killian  
Health & Lyman, PC
City: Indianapolis
Industry: legal
Web site: www.hallrender.com
Indiana/U.S. employees: 218/328
For employees: staff retreat with two days of fun 
and games; holiday party with bonus prizes; summer 
“Fitness Fridays;” commitment to equal treatment 
of all employees; wellness initiatives with prizes; 
holiday bonus in December; paternity leave.

8. Centier Bank
City: Merrillville
Industry: banking
Web site: www.centier.com
Indiana/U.S. employees: 724/724
For employees: promotes work/life balance by 
prioritizing families and flexible scheduling/job 
sharing; free health clinics, reduced café prices and 
massages; internal program that helps employees 
in financial need; wellness initiatives that include 
free screenings and pedometer program.

9. Magna Powertrain Muncie
City: Muncie
Industry: manufacturing
Web site: www.magna.com
Indiana/U.S. employees: 368/368
For employees: employee or family event each 
month; safe and clean work environment; $5,250 
offered to employees annually to attend school; Biggest 
Loser and other weight management competitions; 
employees receive $100 Visa gift card for Christmas.

10. The Kendall Group
City: Fort Wayne
Industry: distribution
Web site: www.kendallgroup.com
Indiana/U.S. employees: 62/949
For employees: 100% employee stock ownership 
program; discretionary charitable donation program; 
tuition reimbursement; quarterly incentive bonuses; 
provides scholarships for the community and 
employees’ dependents; annual anniversary gifts.

Large Companies

http://www.sikich.com/
http://www.forumcu.com/
http://www.hylant.com/
http://www.appirio.com/
http://www.dukerealty.com/
http://www.brotherhoodmutual.com/
http://www.hallrender.com/
http://www.centier.com/
http://www.magna.com/
http://www.kendallgroup.com/
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The 

Continues

Member FDIC

PRESERVING INDIANA’S LARGEST,  
FAMILY-OWNED, PRIVATE BANK
Our Not for Sale pledge continues and serves as a guiding 
principle to the fifth generation of Schrage Family owners. 
We promise to serve, and continue the legacy of preserving 
independent community banking, for generations to come.

1-888-Centier  |  Centier.com

http://centier.com/
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While standing in front of Kemper CPA Group’s Greenfield 
office and gazing westward, a visitor sees Hancock County’s historic 
courthouse in the distance, looming over the firm’s sign. 

Although Kemper may not be approaching 120 years of age like 
that historic courthouse, managing partner Ronald Dezelan explains it 
has been a fixture in the communities it serves since it was founded in 
Mount Carmel, Illinois in 1958. The company now has 25 offices and 
over 300 staffers spanning four states. With its largest Indiana location 
in Evansville, Kemper employs over 100 Hoosiers. 

Respect effect
When Washington (Indiana) native Emily Schenk recently graduated 

from Indiana University, she figured she’d leave Bloomington and start 
her career as a mere cog in some big accounting machine, so to speak. 
But after being with Kemper for over a year, she’s grateful that hasn’t 
been the case. 

“My favorite part about working here is that I really feel respected 
and like an important part of the team,” she relays. “My opinion matters. 
Being just out of college, it’s nice to be treated with respect. I didn’t 
expect as much opportunity and responsibility as I’ve gotten here.” 

Schenk also appreciates the insurance benefits and the opportunity 
to join the 401(k). 

“Having (Kemper Capital Management LLC) as a part of the 
organization, it’s also comforting to know they will be managing it,” 

she adds.
Those positives, among others, are why Kemper finds itself on 

the 2015 Best Places to Work in Indiana list – its first time receiving 
the honor. Dezelan, who says the firm had only applied once before, 
sees the designation as a testament to the culture. 

In the family
Kemper strives to build a collegial atmosphere and foster an 

environment of open communication between partners and staff. This 
can be a challenge, however, when a company has a variety of locations.

“Our firms are broken up into regions (northern and southern 
Indiana, etc.), and those groups get together a couple of times per 
year. And we have a firm-wide Christmas party in Indianapolis,” 
Dezelan points out. “Those get-togethers allow the younger employees 
to meet, and it’s turned out well.” 

He admits that having offices in smaller locales can create 
challenges in keeping young staffers with visions of working in big 
cities. However, he believes it’s a notable attraction and retention tool 
for those who want to raise a family and enjoy the limited commute 
time that comes with living and working in the same place.  

Health is also an important component, and Kemper has recently 
ramped up efforts to help its associates maximize well-being. 

“We have a nice wellness program and each office has a ‘wellness 
champion,’ ” Dezelan explains. “They send out emails about health and 
what foods to eat.” 

The company also offers bio-testing twice a year, which allows 
employees to monitor their measurements and be proactive about 
making changes when needed. 

“If the results are good, we reduce the employee’s (contribution 
to their health insurance premiums). We also supplement some costs 
for fitness center memberships. We’ve had this going for a few years, 
and we can see our health costs are not increasing as much as they used 
to, so we think it’s paying off.” 

Quality check
Kemper provides consulting and services in accounting, auditing, 

payroll, taxes, technology and wealth management. While its offerings 
are diverse, Dezelan contends there is one constant theme in all of the 
company’s endeavors: quality.

“I think there are some other larger CPA firms that try to rush 
things out the door,” he contends. “I’ve been with Kemper for about 
35 years but worked for another firm when I first got out of school, 
and it was just not as personal. You didn’t know the clients, and I 
wanted to be able to help them (more closely).”

That smaller-town camaraderie breeds an attitude that permeates 
throughout the company, and the personal rapport allows Kemper to 
become a business partner for its clients, according to Dezelan. The 
firm also parlays its low turnover into becoming a beacon of 
consistency for those it serves. 

“It’s likely our clients will see the same people (from Kemper) 
year after year,” he conveys. “Whereas with the larger firms, there’s a 
lot of turnover. We work to help them grow their businesses and they 
trust us; I hear that from the clients. In fact, a lot of them become 
family friends. They have our cell numbers.

“Growth is always a goal, but we’ll make sure we maintain our 
quality while we do it,” Dezelan concludes. 

Kemper CPA Group
Personal Approach Rules for Team Members and Clients

By Matt Ottinger

2015 NEWCOMER

Kemper employees spent their day of service last fall landscaping and 
sprucing up the daycare center at the Terre Haute YMCA.

Accountant Emily Schenk works diligently for Kemper’s clients and is 
grateful the company takes the same attitude toward its staff.
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Top 500
National Design Firm

no. 3
Indiana Design Firm

ENR MIDWEST

no. 14
Midwest Design Firm
ENR MIDWEST

Top 25
Central Ohio Engineering Firm
COLUMBUS BUSINESS FIRST

Top 300
National Architectural Firm

ARCHITECTURAL RECORD

Top 100
Green Design Firm
ENGINEERING NEWS-RECORD

no. 1
Largest Engineering Firm in Indianapolis

INDIANAPOLIS BUSINESS JOURNAL
no. 5
Largest Architectural Firm in Indianapolis
INDIANAPOLIS BUSINESS JOURNAL

no. 7
Largest Environmental Firm in Indianapolis

INDIANAPOLIS BUSINESS JOURNAL

Since opening our doors in 1966, our mission has been to improve the quality of life through 
our commitment to communities. Offering strength in numbers, stability that lasts, and innova-
tive solutions, we provide complete consulting and comprehensive design services. When you 
work with American Structurepoint, you get a collection of unique but complementary elements 
that collaborate to form a whole. Let American Structurepoint help bring your next vision to life.

DEFINING THE BUILT ENVIRONMENT

willisrconner.wordpress.com
www.structurepoint.com

http://willisrconner.wordpress.com/
http://www.structurepoint.com/
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IPMG
EMBRACING TRUE GRIT

GETTING TO KNOW

Familiar faces – and fun:
Company-wide events – held biannually – 

revolve around diversity awareness training, 
employee recognition and camaraderie.

“It’s a way to unite all of our employees 
and our company so that people feel like, ‘I’m 
not alone in this job in my house working. I 
have ongoing and never-ending support to do 
my job.’ ”

Virtual realities:
• E-newsletters spotlight inspiring case 

manager and client stories
• An online communication portal houses 

news, daily work updates and more
• Monthly webinars (featuring videoconferencing) 

promote education and interaction
• “We have to make sure staff feels 

supported and connected to this company 
in a very real way.” 

History and hallmarks:
• Provides case management services to 

individuals with intellectual and 
developmental disabilities

• Most employees, who collectively cover the 
entire state of Indiana, work out of their homes

• Staff: 283
• Founded: 2006
• Headquarters: West Lafayette
• “Case managers get the pleasure of visiting 

individuals wherever they live. They can 
see their everyday successes and hardships.”

Going ‘green’:
Decked out in lime shirts, employees 

form local teams and receive paid time off to 
participate in Community Service Day. Past 
beneficiaries include Habitat for Humanity, 
Riley Children’s Hospital and food pantries.

Rising to the challenge:
• Employees bond – and playfully battle – 

during wellness competitions
• A registered nurse on staff leads online 

lunch and learn sessions on topics such as 
smoking cessation, weight loss and stress 
management

“Purpose, connection and 
community. Those are our three 
factors that have really resulted 
in IPMG (Indiana Professional 
Management Group) being 
recognized as one of the best 
places to work. As one of the 
three owners, I’m extremely 
grateful for the opportunity to 
work with such amazing people.”
Ann Robertson, senior advisor for 

case management operations

By Symone C. Skrzycki

Case manager Brandi Clifford joins 
Doug and Michael as they work on art 
projects at Outside the Box, which 
supports individuals with intellectual and 
developmental disabilities.

Jordan connects 
with case manager 
Emily Bradley at the 
Down Syndrome 
Association of 
Northwest Indiana 
Buddy Walk.
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BEST PLACES COLUMN

When Appirio expanded to Indianapolis three years 
ago, our goal was to build a cloud development center 
in the heart of an untouched technology hub. We came 
to Indianapolis knowing there was a fresh talent pool of 
intelligent, ambitious and technical experts who could 
grow into the next generation of cloud architects for Appirio. 

Fostering a supportive and productive company 
culture has always been a top priority for us, which is 
part of why being named one of the Best Places to 
Work in Indiana is such an honor.

The growth and development of the Indianapolis 
office has far exceeded our mission three years ago. By 
implementing benefits that map back to our company 
traditions and values, we have not only built an office of 
creative and sharp minds within close proximity to our 
customers and partners, but we have created a work 
environment that our employees genuinely enjoy. 

The health and well-being of our employees 
around the world is immensely important to us, as is 
evident through our corporate wellness program, 

CloudFit. Through this program, employees are offered 
opportunities to become more educated about their 
health, engage in virtual training sessions and track their 
progress through wearable fitness trackers like Fitbit. 

The aim is to motivate employees to live an active 
and healthy life in and outside of work. Additionally, 
our Silver Lining program serves as an example of how 
greatly we value philanthropy. The program provides 
employees time off to volunteer for the non-profit of 
their choice. It has been a key initiative not just in 
Indianapolis, but companywide. 

Appirio employees are given the support and 
encouragement to do their best work and be their best 
selves. In Indianapolis, we have found some of our best 
and brightest employees, and we work hard to maintain 
our culture as the company continues to grow. This is 
why being named one of the Best Places to Work in 
Indiana reaffirms our mission and footprint in 
Indianapolis, while helping us to further the growth of 
our business.

Our Organization is a Best Place to Work Because ...
By Erik Duffield, senior vice president of professional services, Appirio

Best Places to Work in Indiana Employer Benchmark Summary
Select Questions

Small 
companies 

on list

Medium 
companies 

on list

Large 
companies 

on list

Major 
companies 

on list

Premium cost company pays for employee medical coverage
• Employer pays 100%
• Employer pays 75%-99%
• Employer pays 50%-74%

37%
41%
20%

4%
67%
29%

5%
85%
10%

13%
53%
33%

Premium cost company pays for dependent medical coverage
• Employer pays 100%
• Employer pays 75%-99%
• Employer pays 50%-74%

7%
24%
34%

4%
46%
38%

5%
45%
40%

7%
33%
47%

Promoting healthy work/life balance
• No/minimum overtime
• Meetings/staff events limited to work hours
• Productivity/time management seminars/classes
• On-site personal development and/or stress management workshops, 

seminars or classes
• Financial education workshops, seminars or classes

59%
66%
56%
39%

61%

46%
63%
46%
46%

58%

50%
50%
85%
85%

80%

53%
73%
73%
67%

87%

Do you match employee contributions to an employee’s retirement savings 
plan account?

95% 88% 89% 86%

Paid time off for community service/volunteer work 78% 67% 74% 73%

Flexible hours/compressed workweek as standard practice 78% 58% 75% 67%

Telecommuting as standard practice 63% 54% 70% 53%

Bonus to employees who refer new hires 63% 67% 65% 93%

Average years CEO has been in office 14.4 15.8 13.4 11.9

Source: Best Companies Group
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11. Ontario Systems
City: Muncie
Industry: technology services
Web site: www.ontariosystems.com
Indiana/U.S. employees: 291/291
For employees: flexible work arrangements and 
generous paid time off; fun work celebrations and 
activities in office such as ping pong; free coffee 
and early departures before holidays; 16 paid hours 
off for volunteering; free wellness screenings, chair 
massages and on-site fitness center.

12. Kemper CPA Group LLP
City: Multiple locations
Industry: accounting
Web site: www.kempercpa.com
Indiana/U.S. employees: 150/300
For employees: flex time; bonus programs; 
regional and firm-wide social events; wellness plan 
with office 5K runs and biometric testing; health 
coaching; leadership training; awards banquet; 
adoption assistance; paternity leave; family invited 
to corporate events.

13. American Structurepoint
City: Indianapolis
Industry: consulting
Web site: www.structurepoint.com
Indiana/U.S. employees: 295/342
For employees: family atmosphere; community 
involvement; wellness initiatives and gym 
membership reimbursement; retirement plan; 
weekly fresh fruit delivery; extra week of pay/
time off to staff members who have been with the 
company two or more years.

14. Shiel Sexton Company, Inc.
City: Indianapolis
Industry: construction
Web site: www.shielsexton.com
Indiana/U.S. employees: 293/311
For employees: fun game night for employees 
and their spouses; half-off Indianapolis Zoo or 
Children’s Museum memberships; holiday party; 
cooking competitions; free State Fair tickets for 
employees and their families; treadmill desk; 
discounted fitness membership.

15. Monarch Beverage
City: Indianapolis
Industry: sales/distribution
Web site: www.monarch-beverage.com
Indiana/U.S. employees: 650/650
For employees: free on-site clinic and 
prescriptions; holiday giveaways with ham/turkey 
and beer/wine; beer and wine at cost; on-site 
fitness center with lockers and towel service; 
fitness reimbursement; service awards/recognition 
for employees; tuition reimbursement.

16. MCM CPAs & Advisors
City: Jeffersonville
Industry: accounting
Web site: www.mcmcpa.com
Indiana/U.S. employees: 68/257
For employees: flexible work schedules; 
encourages and supports community outreach; 
fitness challenges; provides meals during tax 
season; all members are eligible for an annual 
bonus; Christmas bonus; gym reimbursement; 
paternity leave.

17. IPMG
City: West Lafayette
Industry: social services
Web site: gotoipmg.com
Indiana/U.S. employees: 273/273
For employees: team holiday parties; flexible 
work schedule; peer mentoring; paid time off for 
community service projects; employees receive 
paid time off for their birthday each year; 
registered nurse on staff; employee referral 
incentive.

18. The Children’s Museum of 
Indianapolis, LLC
City: Indianapolis
Industry: non-profit – museum
Web site: www.childrensmuseum.org
Indiana/U.S. employees: 313/313
For employees: free, on-site fitness room; 
wellness program with group activity challenges; 
training and development options; discounted food 
and gifts; reciprocal benefits at other local 
attractions; exhibit previews before they open to 
the public; annual Halloween costume contest.

19. Fusion Alliance
City: Indianapolis
Industry: consulting
Web site: www.fusionalliance.com
Indiana/U.S. employees: 236/294
For employees: rewarding and supportive work 
environment; dedication to four core values; all 
staff is eligible for discretionary bonuses; 
opportunities to support local charities/causes; 
casual dress code; health and wellness team 
organizes a “Fusion Family Health Fair.”

20. Traylor Bros., Inc.
City: Evansville
Industry: construction
Web site: www.traylor.com
Indiana/U.S. employees: 76/410
For employees: employer pays 100% of medical 
benefit premium; Christmas bonuses; unlimited 
training opportunities; 24 hours a year paid time 
off for community service; up to $10,000 annually 
in adoption assistance; paid maternity/paternity 
leaves; annual health risk assessment.

Large Companies

http://www.ontariosystems.com/
http://www.kempercpa.com/
http://www.structurepoint.com/
http://www.shielsexton.com/
http://www.monarch-beverage.com/
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http://gotoipmg.com/
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http://www.fusionalliance.com/
http://www.traylor.com/
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What has your company learned from participating in the Best Places to Work in Indiana program?

“The Best Places to Work award helps 
us to reconfirm where employees see 
value at Hanapin Marketing, as well 
as provide increased visibility into 
areas where we need to improve. 
We use the feedback report from the 
BPTW competition to determine our 
focus areas for the next 12 months 
and beyond. It highlights any potential 

disconnects we may have (quick fixes), as well as inspires 
us to improve on larger items over time. Overall, it is a 
testament to the company we have built and helps remind 
our team that they come to a great place every day.”

Rebecca Reott, HR Specialist
Hanapin Marketing

“Happy employees are the lifeblood 
of any successful company. Our goal 
is to exceed the expectations of our 
employees and place them at the 
forefront of our planning, decision-
making and daily operations. We 
also strive to keep them engaged in 
the business and make them aware 
of strategic objectives, decisions and 

financial results. For the third consecutive year, the Best 
Places to Work in Indiana program has helped affirm that 
taking care of employees correlates with great employees 
and customers. It’s no surprise that Oak Street’s strongest 
years of growth and profitability coincide with our ‘Best 
Places’ awards.”

Rick Dennen, President & CEO
Oak Street Funding

“Our staff rocks!! The culture they 
promote drives our value to clients 
and this recognition is a wonderful 
validation of their success.”

Rick Conner, President, 
American Structurepoint

“FirstPerson exists to help businesses 
create meaningful employment 
experiences. Participating in and 
being named one of Indiana’s Best 
Places to Work shows that we live 
out that philosophy every day with 
our own employees. We want to 
model the practices we encourage in 
our clients, not only to show them 

what it looks like, but also because we know those 
practices will make our people stronger as individuals and 
as team members, and equip us as a firm to provide our 
clients with the best outcomes possible.”

Bryan Brenner, CEO and Founder
FirstPerson

“(The award is) extremely significant 
because it’s our employees who 
decided this, and they are the 
people who deliver on the bank’s 
promise and bring value to our 
customers every day. We’re thrilled 
and honored to be named to this list 
for the third year in a row. Like our 
customers, our employees are a very 

important bank stakeholder. Having a dynamic and 
positive work environment is key to being able to deliver 
on our ‘You First’ brand promise.”

Benjamin Bochnowski, President and COO
Peoples Bank SB

“We initially participated in the program 
to increase awareness of Capital Group 
as a relatively new employer in Indiana 
that was experiencing significant 
growth. We continued to participate 
even when our hiring slowed down 
because we found it instilled a great 
sense of pride in our associates. It’s 
gratifying to read associates’ 

comments about our culture, great benefits and the value 
we offer investors. And, we learn what’s on their mind so 
we can act on it and continue to improve our workplace.” 

Barbara Soria, Human Resource Director
Capital Group

BEST PLACES Q&A
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The Best Places to Work (BPTW) in Indiana list has 
been unveiled with much anticipation for the past 
10 years. While hundreds of organizations have 
been honored in that time, only a handful have the 
distinction of being named in at least eight of those 
years. 

BizVoice® spoke to several of these companies to glean their 
approaches that warrant consistent high marks from their employees.

Great health benefits. Fair or above average compensation. 
Wellness programs. A safe environment in manufacturing facilities. 
These all tend to be highlights of top-tier companies. Additionally, 
culture is often king when it comes to a Best Places designation.

“We’re bringing in a Culture Club, which will spread our culture 
to our other markets,” explains Chrisanne Christ, senior partner of 
human resource development at Centier, which spans across Northern 
Indiana and recently expanded to the Indianapolis area. “We have 
about 350 associates in Merrillville, so it’s easier to offer amenities 
when you have a big campus. But we’re not always able to bring the 
things to a smaller branch, so the Culture Club will help with that.” 

Loyalty is also a unifying force as some companies turned the 
challenges of the economic downturn of 2008 into a building point.

By Matt Ottinger

SECRET SAUCE
Recurring Honorees Stir Up Recipe for Success

FEATURE STORY

In 2014, Brotherhood Mutual Insurance Company’s mission team partnered 
with Jacob’s Ladder Community Development Corporation, which is working 
to improve the living conditions in a low-rent, high-crime neighborhood in 
Memphis, Tennessee. The company’s staff is now lighter as well, as it lost a 
collective 492 pounds during the Smallest Winner contest.
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“We put our associates and clients first. Even more than shareholders 
and senior management. Not just having that as a visual, but living that 
is why people stay here,” Christ points out. “We are a family, and even 
when times are difficult like back in 2008, we didn’t lay anybody off. 
When families go through tough times, you don’t kick people out of 
the family; you work on what you need to work on and get through it.”

Health, hope and faith
Workers in cohesive companies also tend to share common 

interests and passions. 
Take the law firm of Hall Render Killian Heath & Lyman. Initially 

founded in Indianapolis, where over 220 people are employed, Hall Render 
now boasts seven locations across the country. While many law firms 
are varied in the types of law they practice, Hall Render focuses exclusively 
on issues facing health care organizations. It’s that common thread that 
John Ryan, president and managing partner, believes binds his staff together.

“We are all passionate about supporting better health care, and 
our law firm is focused on providing legal and consulting services to 
the health care industry,” he explains, adding that virtually everyone 
employed at Hall Render has a previous connection to the field. 
“Maybe they were a nurse who became an attorney, or served in an 
administration capacity in health care. Through that common thread is 
an opportunity to have a great workplace.”

He adds that it’s not only a unified goal, but that knowledge of 
the industry allows the company to think differently about the health 
care it affords its staff.

“We’ve always had a benefit package that aligns more closely with 
the benefit offerings you’d see in health care, as opposed to what 

you’d see in other law firms,” Ryan distinguishes. “When we interview 
people from those firms, that’s mentioned as quite a value-add. And as 
health care has focused more acutely on wellness, that has become a 
priority for us as well, so we have a strong wellness program.”

Fort Wayne’s Brotherhood Mutual Insurance Company is nearing 
its 100th anniversary (in 2017), and chairman and president Mark Robison 
looks forward to celebrating that remarkable milestone with his over 360 
employees. And like Hall Render, Brotherhood Mutual serves a specific 
niche, which in this case is insuring churches and related ministries. 

“Our customers are faith-based,” Robison notes. “As a company 
that serves them, we want to serve churches really well. Many of our 
employees are in church and want to help churches, so it really helps 
when you can tie your mission to your own personal passions.”

That dedication also reveals itself in the manner in which the 
company helps its employees serve their respective faiths. 

“For amenities, we’re unique in that we offer ministry support 
for those who want to go on a short-term mission trip – for both the 
employee and/or their family,” he discloses. “So if their kids are in 
high school and want to go on a mission trip to Haiti, we’ll pay for half 
the cost of that trip up to $750 every other year.”

Brotherhood Mutual also helps its workers’ families by 
guaranteeing employment to all of its employees’ college-age children 
for a period of time (40 hours per week for six to 12 weeks, starting 
at a salary of $10 per hour). 

Fusion Alliance, based in Indianapolis, is a hybrid of a digital agency, 
mobile solutions provider and technology consulting firm. CEO Doug 
Brown raves about the acumen of his staff and strives to serve the unique 
aspirations of the IT minds that have made Fusion such a success.

Large Companies

Centier Bank associates display their pride at the bank’s annual Celebration of Excellence event, where staff members are recognized for their achievements, 
and president and CEO Mike Schrage gives hearty high fives to colleagues for their efforts. Community events like block parties also get associates involved 
in the areas they serve.
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“IT professionals want to work for leadership they trust and in a 
foundational culture of trust, integrity and learning,” he clarifies. 
“Certainly IT professionals want to learn and earn career enhancing 
opportunities – and work with other talented IT professionals and the 
opportunity to make a difference for our company and our customers. 
Compensation and benefits is really secondary to all of that; they’re 
more about the work and the culture of the firm and the direction the 
company’s headed.”

Learn from the best
Another notable commonality is that each of these companies 

pays close attention to both internal survey results and to what other 
honorees are offering.

“When you keep winning, it makes it a little harder to improve, 
but we heard (at a previous awards dinner) that one company had a 
great adoption benefit,” Robison relays. “We looked at ours and 
realized it was pretty basic. And a few of our employees requested (we 

Expert guidance, beyond the bottom line.www.mcmcpa.com | 888.587.1719 
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RESOURCES: Doug Brown, Fusion Alliance, at www.fusionalliance.com | Chrisanne Christ, Centier, at www.centier.com | Mark Robison, 
Brotherhood Mutual, at www.brotherhoodmutual.com | John Ryan, Hall Render, at www.hallrender.com
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address it). So we did implement the adoption 
benefit – and the number of employees that 
adopt inside our building is incredible.”

Robison explains that the company now 
gives money for adoption – international or 
domestic – and parents can spread out those 
expenses. 

“It’s not just when the adoption is 
completed that you get the money, because 
so much cost takes place during the process – 
so we release some money at different stages 
of the process,” he says. 

Hall Render officials liked what they 
heard when made aware that some companies 
combined their sick leave and vacation days 
into one combined paid time off policy, so 
that is now implemented at the firm. Furthermore, 
a recognition program for long-time employees 
was also deemed an appealing idea.

“We now have a 10-year club that’s 
inclusive of every employee who’s been here 
for 10 years or more,” Ryan expresses. “We 
saw another employer doing that … and now 
we offer a one-week vacation raffle to 
everybody in the 10-year club. Once a year 
we do this raffle at the 10-year club reception 

to provide to a club member and a guest; that 
raffle has become a very big deal.”

At Centier, the Best Places surveys 
revealed “a disconnect,” conveying that some 
employees were unaware of all the amenities 
offered. 

“So now we have an annual benefit 
booklet because we have associates who stay 
here for their entire careers in many cases, 
and their lives change over time,” Christ states. 
“Maybe they started out with young kids, and 
now they have elderly parents. We also ask if 
there are benefits they would like to see.”

Shout it out
Winning companies also parlay their 

accolades into a recruitment tool.
“We find people look at that (list), and 

we find Fusion has a strong name and brand 
in the marketplace for employees,” Brown 
asserts. “I’ve had multiple people tell me that 
list is one place they look, and it caused them 
to reach out to us.”

At Hall Render, applicants find the Best 
Places designation online and elsewhere.

“We prominently display the Best Places 

recognition on our web site, and have 
received similar honors for our offices in 
other states,” Ryan remarks. “Our applicants 
often mention that, and it’s been a great 
opportunity for us to open dialog in the 
context of those interviews with respect to 
our culture and mission.”

Ryan adds that most of Hall Render’s 
hires stem from employee referrals. 

“It’s rare for us to hire someone in our 
firm who doesn’t have an existing 
connection, and we see that as a compliment 
to the firm – that our employees refer us to 
people they know.”

More than the award, however, it’s the 
sentiment and substance behind it that helps 
these companies continue to build with top 
talent. 

“We love sharing the story,” Christ 
concludes. “It’s not just the accolades; it’s 
that our associates feel this way because it’s 
largely based on employee surveys. We want 
like-minded people applying here who want 
to work for a Best Places company, because 
we feel they’ll make us even stronger.”

http://www.fusionalliance.com/
http://www.centier.com/
http://www.brotherhoodmutual.com/
http://www.hallrender.com/
http://forumcu.com/business/loans
http://www.forumcu.com/
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1. Edward Jones
City: Statewide
Industry: financial services
Web site: www.edwardjones.com
Indiana/U.S. employees: 1,046/36,575
For employees: employees have an opportunity 
to own part of the company; financial advisors 
have opportunity to travel; “Trimester Challenge” 
to earn prizes; volunteerism is important core 
value; new buildings with walking paths and rest 
areas; mentoring.

2. Microsoft Corporation 
City: Indianapolis
Industry: technology
Web site: www.microsoft.com
Indiana/U.S. employees: 50/60,860
For employees: matching donations to charity 
organizations; new updated office space; annual 
winter party in Chicago; infant care leave for men; 
“Stayfit” reimbursement for health and fitness; 
employer pays 100% of medical premiums for 
employees and dependents.

3. Eaton 
City: South Bend
Industry: manufacturing
Web site: www.eaton.com
Indiana/U.S. employees: 101/33,779
For employees: all workforce is salaried; over 
$50,000 in incentive programs for safety, quality, new 
ideas, etc.; bonus plan linked to plant performance; 
on-site massages; tuition assistance; quarterly cookouts 
and events like trips to the zoo/baseball games.

4. Horseshoe Casino  
Hammond
City: Hammond
Industry: gaming/entertainment
Web site: www.caesars.com
Indiana/U.S. employees: 2,073/67,757
For employees: property fitness and wellness 
center for employees and their spouses/partners; 
employee engagement activities include family 
events and celebrations/giveaways; community 
service opportunities; recycling center; diversity 
and inclusion training.

5. Aerotek
City: Multiple locations
Industry: staffing
Web site: aerotek.com
Indiana/U.S. employees: 106/6,210
For employees: promotions from within; 
extensive training opportunities; performance-
based bonuses; community service/outreach events; 
profit-sharing plan; occasional “lunch and learns;” 
mentoring programs; annual salary increases.

6. Emmis Communications
City: Indianapolis
Industry: media
Web site: www.emmis.com
Indiana/U.S. employees: 268/1,117
For employees: no set number of sick/personal days; 
employees get their birthdays off; wellness challenges; 
fun activities such as drink carts, ice cream delivery, 
parties and cookouts; flexible work schedules including 
work-from-home options; casual dress code.

7. Total Quality Logistics
City: Indianapolis
Industry: transportation – third party logistics
Web site: www.tql.com
Indiana/U.S. employees: 104/3,057
For employees: monthly 10-minute massages; 
sales competition prizes such as gift cards, free 
lunches and iPads; annual holiday and summer 
parties; ping pong tables; putting greens; reduced 
fees at fitness facility; morning basketball; 
continuing education assistance program.

8. RCI
City: Carmel
Industry: travel/hospitality
Web site: www.rci.com
Indiana/U.S. employees: 986/1,330
For employees: free resort vacations with $350 
travel allowance; on-site nurse practitioner and 
fitness center with personal trainer; promotes 
work/life balance through flexible schedules and 
work-from-home options; meditation and chair 
massages; eight paid hours for volunteer work.

9. Hillard Lyons
City: Multiple locations
Industry: financial services –  
wealth management
Web site: www.hilliard.com
Indiana/U.S. employees: 134/1,060
For employees: annual fun events including 
holiday party and picnic; popcorn machine on 
Wednesdays; free food during holiday breakfasts 
and employee appreciation lunches; women’s 
roundtable to support female professionals.

10. WestPoint Financial Group
City: Indianapolis
Industry: financial services
Web site: www.westpointfinancialgroup.com
Indiana/U.S. employees: 150/6,938
For employees: client appreciation events including 
Children’s Museum visits and March Madness 
event; family-friendly environment with workplace 
events for kids; Annual Awards Gala; impromptu 
happy hours; inspirational speakers at firm 
meetings; occasional ice cream and snack carts.

Major Companies
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Best Places to Work in Indiana Employee Benchmark Report
Categories Percentage of Positive Responses*

Small: on list/ 
not on list

Medium: on list/ 
not on list

Large: on list/ 
not on list

Major: on list/ 
not on list

Leadership and Planning 95/86 92/83 91/78 91/77

Corporate Culture/Communications 94/85 91/83 90/77 90/77

Role Satisfaction 95/89 93/88 92/84 92/85

Work Environment 95/89 93/88 94/84 95/87

Relationship With Supervisor 96/89 93/88 92/84 93/86

Training/Development 90/81 88/78 86/73 89/74

Pay/Benefits 90/78 88/83 87/75 90/78

Overall Employee Engagement
Satisfaction with employer
Willingness to give extra effort
Continue with company at least two more years
Recommend company’s products/services
Recommend employment at company

96/89
97/92
98/94
94/86
98/92
96/87

94/88
96/91
97/93
92/87
97/93
95/87

94/85
96/87
97/92
92/86
97/87
93/83

93/86
95/87
96/92
93/88
95/89
93/85

*Averages; reflect percentages that answered “agree somewhat” and “agree strongly” with individual questions in these categories

Source: Best Companies Group

To learn more, contact:

WestPoint Financial Group
900 East 96th Street, Suite 300
Indianapolis, IN 46240
317-469-9999
www.westpointfinancialgroup.com

MassMutual Financial Group refers to Massachusetts Mutual Life Insurance Co. (MassMutual), its affiliated companies and sales representatives. Financial Services 
Representatives are independent contractors and are not employees of MassMutual, its subsidiaries, or of General Agents with whom they contract. Insurance 
products issued by MassMutual (Springfield, MA 01111) and its subsidiaries, C.M. Life Insurance Co. and MML Bay State Life Insurance Co. (Enfield, CT 06082). 
CRN201507-174403

LIFE INSURANCE + RETIREMENT/401(K) PLAN SERVICES + DISABILITY INCOME INSURANCE + LONG TERM CARE INSURANCE + ANNUITIES

Whether you’ve plateaued in your current position 
or know that if you were calling the shots, you 
would be a whole lot further ahead – sometimes 
a decisive change is what’s needed to help 
yourself succeed. A career as a Financial Services 
Representative with WestPoint Financial Group 
can offer you the control to hit lofty goals and help 
others with difficult financial decisions. Make the 
first decision, for yourself.

A CAREER BUILT BY YOU.

BACKED BY US.

http://www.westpointfinancialgroup.com/
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Meal time is an experience at Trilogy Health Services, which 
provides compassionate senior health and living services. And executive 
chef Steven Guy is eating it up. 

“I have 130 grandparents here I care for every day,” he declares, 
referring to residents at Waterford Place Health Campus in Kokomo, 
where he’s director of food services.

Trilogy may be a titan in terms of size – it operates 90 senior 
living communities throughout Indiana (where 56 campuses are 
located), Ohio, Kentucky and Michigan, and employs approximately 
12,000 (with recent acquisitions) – but it offers a warm, tight-knit 
atmosphere often indicative of smaller organizations.

“We’re a provider of senior living services,” remarks Fabian Calisto, 
area executive director for Central Indiana and Northern Indiana. “We 
provide everything from independent living to short-term rehabilitation, 
Alzheimer’s care, assisted living – the whole continuum of elder care.”

Calisto joined the organization in 2010.
“I’ve been in long-term care for 20 years and the philosophy, the 

culture of Trilogy is one that I was immediately aligned with,” he 
recalls. “Our CEO (Randy Bufford) often will say, ‘We treat our 
residents and staff like royalty.’ That’s certainly not a cliché at Trilogy. 
He believes it fully. It’s a part of his mission and our vision.”

Seeing ‘STARS’
Employee appreciation takes on a whole new spin at ER3 

(recruitment, retention and recognition) celebrations, which feature 
games, prizes, refreshments and – most importantly – employee 
acknowledgment.

“It’s a monthly team-building meeting (held at all campuses) to 
support and celebrate our staff,” Calisto notes. “Coming from an 
industry that isn’t always likely to do those kinds of things, it may not 
sound like much, but it’s something. As people join our organization, 
they see those things and the effort we put into that and it’s 
meaningful to them.”

Individuals are honored for years of service, perfect attendance 
and personal achievements. In addition, they are recognized for 
earning STARS.

“You can earn STARS for (doing) things that are above and 
beyond in customer service,” explains Leslie Knox, vice president of 
communications, social media and creative services. She helped 
develop the ER3 program when she began working at Trilogy’s home 
office in Louisville nearly 10 years ago.

Perusing an online catalog, honorees can choose from a variety of 
rewards, such as clothing, jewelry, televisions and cruises.

Cycling and cutlery
Trilogy kicks wellness into high gear with the Trilogy 200, an annual 

cycling event that gathers employees for a 200-mile bike ride. Participants 
visit various campuses, which host wellness fairs, along the way.

Trilogy Health Services
Where Residents and Staff Are ‘Royalty’ By Symone C. Skrzycki

2015 RETURNEE

Staff and residents alike play, travel and dream at Trilogy Health Services: Blackjack entertains, a resident realizes her wish to sled again, and employees 
bond with residents during a retreat to Indiana University and an “Over the Rainbow”-themed dinner.
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Last June, the three-day ride kicked off in Lafayette and 
concluded in Lebanon as part of Trilogy’s inaugural wellness week.

“It’s a chance for staff to tell their wellness story – maybe they 
stopped smoking or lost weight (for instance),” Knox observes.

Guy eagerly shares how one of his favorite events, the annual 
Culinary Olympics, helps him connect with peers at other campuses.

“I’ve been preparing all week!” he declares (when we spoke in 
March). “All 14 locations in my region compete and I look forward to 
it every year. We make an appetizer, an entrée and a dessert, and 
present it in Top Chef fashion. 

“It’s about mingling and networking, and looking at what other 
chefs are doing and sharing stories,” he affirms.

Here to serve
The Trilogy Foundation supports employees and community 

members by providing education and emergency assistance, and by 
connecting low- to moderate income employees with valuable 
resources. Donations are made by staff via payroll deduction.

In 2014, the foundation awarded 695 educational scholarships, 
totaling $585,825 (Indiana employees received 377 of those scholarships).

“We offer scholarships to children of employees and recently 
started GRAD, a loan repayment program,” Knox adds.

Leadership development is also a key element of Trilogy’s culture.
Administrator-in-training Anthony Wilson values the investment 

Trilogy is making in his future. He started working with the company 
in 2012 at one of the company’s Terre Haute locations as a CNA 
(certified nursing assistant) while finishing college. Soon after, he was 
promoted into the administrator-in-training program.

“I’m in the process of finishing that up,” he remarks. “It’s a six-
month training program. You train under a preceptor and spend time 
in each department to learn the operations of the whole facility.

“They (Trilogy) empower their CNAs. I felt like I had a voice. … 
They really value their employees.”

Calisto seconds that.
“This can be a very challenging industry with a lot of turnover. 

It’s a stressful industry because you’re dealing with emotions and lives 
and people’s loved ones. To attract and retain people with that type of 
compassion can be very difficult. We’re very fortunate to work for a 
company that really believes in taking care of their staff with the same 
kind of compassion we (offer when we) take care of our residents.”

Guy, still in the early stages of his working career at age 32, has 
the final word: “This is where I’m going to retire.”

Our care outshines the competition!
Trilogy Health Services would like to thank our employees for once 
again making us one of the “Best Places to Work” in Indiana!
With over 4,500 employees, 56 health campuses and nearly 5,000 residents 
in Indiana alone, Trilogy is thrilled to receive this honor and pledges to 
continue creating the best employee and resident experience possible for 
each and every one. 

To find out how you can become part of the Trilogy family at one 
of the “Best Places to Work” in Indiana, visit our careers page at 
workwithpurposetoday.com. To learn more about how our 
services can benefit someone you love, please visit trilogyhs.com.

Major Companies

Kristina Pierce (who also shared top honors in a costume contest for her 
101 Dalmatians ensemble), is crowned 2014 Chili Cook-Off champ.

http://workwithpurposetoday.com/
http://trilogyhs.com/
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Total Quality Logistics
TRUCKLOADS OF SUCCESS

GETTING TO KNOW

All walks of life:
TQL hires employees with many different 

backgrounds – not just medical and engineering, 
but also music, law and other types of sales.

“What enables us to draw from such a 
diverse pool is our emphasis on training. Our 
program to train a new account executive takes 
about six months and includes classroom and 
practical instruction, peer and leadership 
mentoring, and hands-on sales experiences.”

Delivering the goods:
“I would say our total commitment to 

customer service is unique. We are unmatched 
in the level of service we provide and I think 
that reputation has helped us grow from a 
two-man operation to a $2 billion company.”

Logistically speaking:
• Headquartered in Cincinnati; opened 

Indianapolis office in 2011
• Over 3,100 employees across the country; 

over 100 in Indianapolis
• Twenty-nine locations in 16 states
• Second largest freight brokerage firm in 

the nation
• Began with a focus on moving produce. 

Diversified to work with many other 
commodities 

• Promote the culture on social media with 
YouTube videos of events and the 
#LIFEATTQL hashtag

Driving home a positive message:
The company’s Moves that Matter program 

was created in 2014, and was inspired by a 
delivery of playground equipment in honor of 
Jessie Lewis, one of the victims of the 2012 
Sandy Hook Elementary shootings in Newtown, 
Connecticut. 

“Our main philanthropic endeavors focus 
on children’s initiatives, education, health and 
wellness, and military veterans’ causes. Plus 
we have a matching gifts program that allows 
employees to better leverage a corporate gift 
for a cause close to their hearts.”

Competitive energy:
TQL staffers value the ability to dictate 

their paycheck based on how hard they work. 
“We celebrate all kinds of victories, from 

opening a new office to an account executive 
earning his or her first commission check.”

“The highly-perishable nature of 
produce sparked our intense 
focus on customer service. It’s 
imperative to stay on top of 
every detail for each shipment 
to ensure that it’s picked up and 
delivered on time and safely.” 

– Kerry Byrne, president

By Matt Ottinger

Teamwork and competition are common 
themes at TQL. Whether it’s shooting 
hoops or an internal sales contest, staffers 
use a competitive approach to make the 
environment more fun and productive. 
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part of this community,” Dunn offers. 
He continues, “The quality of life in Knox County and what this 

company has allowed us to enjoy has been fabulous. We’re feeding a 
lot of mouths around here and want to continue to do that. We have a 
responsibility to our employees to keep that going.” 

Dunn mentions that the company recently opened a health clinic 
with another employer in the community and they are looking to get 
others involved. 

Eli notes that senior management is involved in various 
community boards and organizations. 

“We were raised that way, to give back. There are more ways 
than just giving money to give back. We’re giving time to these 
organizations. My father was the same way. Community impact, I 
think that’s where we have the most impact,” he says.

It all comes back to supporting employees, Eli offers.  
“Caring – I think that’s what really separates us. We do have a lot 

of employees and we still are able, I feel, to keep it to a family level. 
We’re family-owned and operated. We understand things happen. 
Human beings have things going on. Just everybody from the top 
down is cognizant of that,” he explains.

11. Ogletree, Deakins, Nash, 
Smoak & Stewart P.C.
City: Indianapolis
Industry: legal services
Web site: www.ogletreedeakins.com
Indiana/U.S. employees: 59/1,577
For employees: casual Fridays; biweekly chair 
massage; holiday events; summer outing for 
families; free parking in Chase Tower garage; free 
coffee, tea and soda; multiple charity drives; 
employer pays 100% of employees’ medical 
coverage premiums; fitness center.

12. DTZ
City: Indianapolis
Industry: real estate
Web site: dtz.cassidyturley.com
Indiana/U.S. employees: 188/3,718
For employees: office closes early before 
holidays; paid time off for community service; 
annual December holiday party; quarterly social 
gatherings or happy hours; Indianapolis Indians 
tickets for employees’ families; activities to raise 
money for charity; on-site workout facility.

13. Trilogy Health Services, LLC
City: Multiple locations
Industry: health care
Web site: www.trilogyhs.com
Indiana/U.S. employees: 4,542/7,990
For employees: “ER3” celebrations for tenure 
and achievements; weekly pay; positive culture; 
Trilogy Perks discount program; free federal 
income tax filing program for low-income 
families; educational savings program with 
company match; fitness classes.

14. Interactive Intelligence
City: Indianapolis
Industry: telecommunications
Web site: www.inin.com
Indiana/U.S. employees: 1,021/1,503
For employees: relaxed and innovative work 
environment; flexible scheduling for improved 
work/life balance; interactive café; on-site clinic; 
game room; fitness center; massage room; 
celebrations and company events; opportunities 
for community service/involvement.

15. Capital Group
City: Carmel
Industry: financial services
Web site: www.thecapitalgroup.com
Indiana/U.S. employees: 895/6,608
For employees: 15% of total annual 
compensation goes to employees’ retirement plans; 
involvement in community/nonprofit efforts; fun 
on-site events like Hawaiian Day with snow cones 
or food truck day; quarterly community volunteer 
day; free dinners during tax season.

Hilliard Lyons is honored to be 
chosen as one of the Best Places to 
Work in the state of Indiana for the 
sixth year in a row.  

Let’s put this in context: In recent 
years, Indiana has made a concerted 
effort to position itself as a “business 
friendly” state. Last year, Indiana was 
ranked “Best in the Midwest” and 
seventh nationwide in Area Development 
magazine’s “Top States for Doing 
Business” survey. So when our best asset – our professional staff – 
rates us as a “best place to work,” we must be executing well and 
paying attention to the details that make a business model stand out. I 
believe this is true with Hilliard Lyons, where I’ve been blessed to 
spend my 35-years-and-counting career.  

Over the last few decades, Hilliard Lyons has evolved from being 
just a strong regional broker-dealer to being a trusted advisor for 
clients who need comprehensive wealth planning – or specific help 
with college funding, retirement saving or estate planning. As our 
business model has become more comprehensive, we have sought to 
be the destination of choice for both our high-net-worth clients and 
our associates, who are “all in” in servicing those clients. 

Our business demands staff committed to career-long learning 
focused on our ability to build and maintain deep, broad client 
relationships across generations. Every day, we strive to be premier, 
comprehensive wealth managers. Many talk the talk, but our Hilliard 
Lyons team places high priority on walking the walk. On behalf of our 
13 Indiana offices and our 143 Indiana employees, we are humbled and 
honored by this recognition.

Our Organization is a Best 
Place to Work Because...
By Alan H. Newman, senior vice president and regional 
manager, Hilliard Lyons

BEST PLACES COLUMN

Bestway Express
Continued from page 11

http://www.ogletreedeakins.com/
http://dtz.cassidyturley.com/
http://www.trilogyhs.com/
http://www.inin.com/
http://www.thecapitalgroup.com/
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By Rebecca Patrick

Employees Enjoy Unique Opportunities

ENTERTAINING 
AND ESCAPING

Emmis Communications
Founded 35 years ago by Jeff Smulyan, Emmis boasts 25 

radio stations in select markets across the nation, including in 
Indianapolis (corporate headquarters), Boston, Los Angeles 
and New York. 

“The idea is that we attract people that we think have a 
real passion for what we do. And it’s our job to prepare them 
for the future,” Smulyan affirms.

One way Emmis is doing that is through a formalized 
mentoring program called Emerging Leaders.

“It’s about identifying people who are high potential. 
They may not be a manager currently, but we think they 
would be a really good fit in our culture and a good manager 
(down the road),” explains Traci Thomson, vice president of 
HR, who created the effort three years ago.

Charlie Morgan, senior vice president for Emmis’ 
Indianapolis market, is one of the mentors. 

“We spend time with them individually and as a group. 
We also offer some outside development, and we give them a 
project that actually becomes a part of how the company 
operates – so it’s not just an exercise but has a real legacy.”

Adds Thomson, “We’ve had some really good outcomes 
from that program. Personally, I have had the opportunity to 
grow into different positons. It’s very much a culture here of, ‘We 
have faith that you can do it, so we will give you the opportunity.’ ”

Spurring successful collaborations
The belief that “everybody has a stake” in things, as 

Morgan puts it, is a reflection of Smulyan’s conscious efforts.
“It’s a very collaborative company. It’s not a company 

where you see autocratic behavior. So people buy into that, 
and it’s a culture that challenges everybody to come to the 
table with ideas and innovations,” Smulyan describes.

Those coming to the table are on the front lines and mid-
level managers in addition to top executives.

“There’s a tremendous involvement level and openness,” 
Morgan mentions. “The top manager still has the responsibility 
of making the decisions, but the willingness to seek out 
feedback and input from all parts of the operation is noticeably 

Emmis Communications, Horseshoe Casino Hammond and RCI have more in common than once again 
making the Best Places to Work in Indiana list. Each in its own way provides escapes for their customers, 
while their employees thrive in the culture and on the connection to the people they serve.

FEATURE STORY

Emmis raised over $11,000 in the Ice Bucket Challenge to douse the CEO and 
president of programming in honor of former employee Matt White who has ALS. 
Company camaraderie, friendly competition and exercise all mix together for 
Emmis at the 2014 Indiana Sports Corp Corporate Challenge.



May/June 2015 – BizVoice/Indiana Chamber  75

different here and much more frequent than 
other places I’ve been.”

On top of that, Morgan stresses that Emmis 
equally “works hard to celebrate” ratings and 
revenue milestones. That takes the form of 
personal notes of thanks to formal recognition 
dinners where employees get to hear management 
“brag about them” in front of their loved ones.

Employees are able to reach those goals, 
says Bob Parrish, general sales manager at 
Emmis-Terre Haute, “because Emmis still 
provides the tools to help win – in all its markets. 
Part of that arsenal is people; they want to 
find the best people possible for every position, 
and they don’t spare any expense to do that.”

Nothing like it
Several employees remarked that being 

part of a company that is an industry leader, 
especially in innovation, makes it an exciting 
place to be.

“While I’m in technology, which is 
typically an IT role, I don’t just work with 
computers. I get to work with radio technology,” 
enthuses Adrienne Wright, vice president of 
technology.

That includes work on the NextRadio 
software. NextRadio is the idea of turning the 
FM chips on in smart phones.

“It’s starting to sweep the country,” 
Smulyan contends. “I think if we’re successful, 
you will see it in every smartphone and 
dashboard in the United States.”

Concludes Morgan: “For me, a well-run 
radio group like Emmis is the best kind of 
work environment. You can’t predict the 
routine because we are literally creating 
content in real-time; you just don’t know 
what the day is going to bring and what you 
are going to react to. 

“This level of energy, collaboration and 
creativity I have found impossible to match 
anywhere else. It’s special.”

Horseshoe Casino Hammond
Approximately 2,000 people work at 

Horseshoe Casino in Hammond. Because the 
operation never closes, it presents both 
unique opportunities and challenges with 
employee satisfaction and engagement. 

Within the last year, Horseshoe rolled 
out its own on-site wellness center with a 
nurse practitioner. Many other efforts also 
address a work/life balance and making 
things more convenient for workers.

Market Day once a month features food 
vendors on-site with good prices. The 
employee dining hall has a discounted menu; 
for $3, you receive an entrée/sandwich, two 
sides, soup and a salad. Both allow for payment 
via payroll deduction. 

Horseshoe is also there during the most 

emotional, challenging times.
Last year, Joan Bish’s stepfather 

unexpectedly passed away without any death 
benefits or insurance. The Lifeboat Fund 
came to the rescue. Bish, a marine operations 
supervisor, applied for and received a one-
time hardship grant that she won’t have to 
pay back.

“(Horseshoe) handled everything with 
the funeral home and made sure they got 
paid. It speaks volumes; I can’t fully put it 
into words,” she shares.

Setting itself apart
Turnover in the gaming industry is high, 

but it’s half the national average at Horseshoe 
and parent Caesars Entertainment.

When it comes to hiring, Horseshoe 
looks for a certain kind of individual. One 
that is not only passionate but outgoing to 
interact with customers. 

For Qiana Sanders, a poker dealer, that 

means she gets to be herself. 
“It’s very important for me to be able 

every day to maintain my happiness. I’m 
always determined to have a great day. And 
Horseshoe actually wants their employees to 
be happy and smiling all the time.”

Education reimbursement and various 
programs for career advancement exist and 
rank highly with staff. Horseshoe often hires 
from within and fosters exploration and 
promotional paths for those demonstrating 
the willingness and leadership skills.

“People don’t necessarily grow up 
thinking they want to spend a career in the 
casino business, so for many of our employees 
this starts out as being a job and ultimately, 
over time, it does transition to becoming a 
career,” explains Horseshoe Regional 
President Dan Nita. “There are no real 
defined career paths like you would find at a 
more highly-structured organization.” 

He is particularly proud that despite the 

Major Companies

Once a quarter, Horseshoe Casino executives work the graveyard shift and serves employees a made-to-
order breakfast. A summer movie night featured a large, on-site projection screen for employees and their 
families to watch The Lego Movie, plus a concession stand with free soft drinks and hot dogs.
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industry unevenness the past year, the company “maintained an esprit 
de corps that our employees are excited to still be here.”

Fun and rewards
The casino’s mission of inspiring grown-ups to play spills over to 

the workplace culture. 
“We work really hard but we have a great sense of fun. From the 

executives all the way down, we are not afraid to make fun of ourselves, 
to dress up, to do silly things. That aspect of it is something I really 
admire,” praises Dawn Reynolds-Pettit, regional vice president.

This year, Horseshoe is doing monthly Olympic events that 
feature, among other activities, trivia, basketball, volleyball and darts. 
Besides being fun, it builds rapport among departments says Patrick 
MacFarlane, director of cage operations.

Meanwhile, the Total Return Program rewards employees for 
good actions such as participating in a charity event, having perfect 
attendance or having a great manager observation. Employees receive 
credits, which they can use for shopping at an online store. The more 
credits you accrue, the greater your prize can be. Items range from a 
wine glass to Tiffany jewelry to large appliances or even vacations.

Horseshoe also goes out of its way to give back to the community 
through its HERO program; it keeps employees informed with options 
and makes it easy for them to take part. 

Vanessa DeRousseau, internal communications specialist, believes 
going the extra mile with volunteerism is much appreciated: “That’s 
important to a lot of our employees, getting out there and doing 
what’s right.”

RCI
Recognized as the pioneer in the time-share exchange concept for 

vacation homes, RCI represents about 4,000 properties all over the 
world. Each year, the company “does literally a couple million 
exchanges for members,” offers Richard Ruff, senior vice president.

Founded in Indianapolis in 1974, RCI was sold two decades later 
and today is part of the Wyndham Worldwide Corporation. 

RCI maintains a large operation locally, headed by the contact 
center that interacts with members from all over the country.

Making a difference
Ruff says fulfilling the dreams, so to speak, of so many customers 

positively “touches employees in a lot of different ways.” 
RCI gets daily feedback from members telling employees how 

much a vacation meant to them.
“Whether that was with a family reunion, an anniversary celebration 

or a special trip with the family that they are taking due to a life-threating 
illness, it’s really heartwarming and gives me goosebumps to read some 
of the stories,” shares Stephanie Brammel, director of human resources. 

One of RCI’s founders was Christel DeHaan, a noted 
philanthropist who herself continues to make a real difference with the 
Christel House and Christel Centers around the globe. Her giving 
mindset remains an integral part of the company’s fabric.  

RCI’s Wish Day allows each employee to take a day off work 
with pay to support a charity that’s important to them. They may do 
something on their own or take part in an organized RCI effort. 

A charity of choice program also encourages employees to donate 
a portion of their pay to RCI’s designated organizations. Over 50% of 
staff participate. 

Perks and policies
While all RCI staff receive annual resort vacations (based on 

tenure) and a $350 travel allowance, it’s the culture – one that puts a 
special emphasis on diversity – that resonates for many.

“We take a lot of pride in that. You can hear, see and feel that 
diversity every single day,” states Terry Motsenbocker, CFO for North 
America. “It goes back to one of our core values of respect everyone, 
everywhere.”

RCI has established associate business groups that represent the 
African-American, Hispanic and LGBT communities. 

Product manager Beverly Davis is heavily involved in the Spectrum 
group for African-Americans.

RCI celebrated its 40th anniversary in 2014. “The 
amazing culture this organization has (maintained) 
– from transforming from a privately-held 
organization started by individuals to a publicly-
traded company – has been just phenomenal,” 
raves HR director Stephanie Brammel.
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RESOURCES: Emmis Communications at www.emmis.com | Horseshoe Casino Hammond at www.caesars.com/horseshoe-hammond | RCI at www.rci.com

What is the best part of being a Best Place to Work?

“We’ve always believed that a great 
design studio is a platform that gives 
a talented team the resources they 
need to create remarkable things 
together. The world-class work we 
produce, and now our 2015 Best 
Place to Work award, are a 
reflection of the extraordinary 
individuals that make up Studio 

Science. Every one of our team members has helped build 
a culture of collaboration, ownership and excellence.”

Nathan Sinsabaugh, Design Director 
Studio Science 

“Celebrating our recognition. The 
team camaraderie that comes along 
with being named a Best Place to 
Work is amazing. Every employee 
has a hand in making our organization 
one of the best places to work. It’s 
fun to see everyone celebrate the 
next day at work and share the news 
with their family and friends. It’s an 

honor to be very proud of and to celebrate.” 
Carrie North, Marketing Manager

Purdue Federal Credit Union

“Heritage Petroleum is a great place 
to work. They have a purpose, a 
mission, that everyone understands. 
We all have a common goal. It is not 
just a place to work; it is a family. 
We support each other in all aspects 
of our lives, personally and professionally. 
I have trust in the people I work for 
and enjoy the people I work with. 

You could not ask for a better place to work.” 
Jamie Orth, Government Contracts and Carrier Relations

Heritage Petroleum

“We are passionate about delivering 
diagnostic information to health care 
providers to improve patient care. 
Recognition as a Best Place to Work is 
an honor that allows us to acknowledge 
the efforts of our employees. We 
have an amazing culture at Orchard. 
As we continue to grow, it is employee 
creativity and innovation that make 

Orchard a special place. It is our teamwork that enables us 
to care for our customers while maintaining an industry 
leadership position. Knowing that our work is rewarding, 
challenging and meaningful is a privilege none of us take 
for granted.”

Curt Johnson, Chief Operating Officer
Orchard Software Corporation

BEST PLACES Q&A

“We are very happy to showcase some of our cultural experiences 
and beliefs with some of the other associates. And that brings us closer 
together,” she begins.

“Participants are all across the board and we are achieving what 
we set out to achieve, which is being able to show that we are much 
more alike than different. And that we can appreciate whatever those 
differences are.”

Career and personal development
Opportunity is another integral aspect at RCI, and it takes on 

many forms for learning and advancement.
“They actually provide real-life experience with business travel. 

You get to learn about the properties. I’m getting ready to leave on 
the Global Guide Exchange program for five weeks in Mexico City to 

learn about the RCI office in Latin America (she’s also been to the 
Dominican Republic twice). That just doesn’t happen anywhere else,” 
insists vacation guide Sandra Lowe.

A mentor match on the web site allows employees to sign up for 
the area or skills they are interested in. Ruff is currently mentoring a 
worker in Scotland.

Interested employees also can test the waters in another division.
“I have over 20 staff on loan in various capacities around the 

business either for a special project or for a career-expanding 
opportunity to work in a different group,” Ruff describes. “It opens 
the door and gives them an opportunity (for something new).”

Davis concludes, “RCI is willing to really invest in us not only for 
RCI’s benefit but for our personal benefit. That’s a big deal.”

http://www.emmis.com/
http://www.caesars.com/horseshoe-hammond
http://www.rci.com/
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What does one mean when saying that health care 
costs are difficult to understand?

After all, if you simply know which of the approximately 
7,800 CPT (current procedural terminology) codes 
apply to your medical service and are privy to 
insurer-provider discount negotiations, you’re part 
of the way there.

How about quality comparisons?

Now those are a little more complicated. Full comprehension of 
DRGs (Diagnosis Related Groups) and their impact on resources used 
by hospitals, for instance, is a good starting point. Add in an 
adjustment based on the severity level of cases, factors related to the 
hospital’s specialties and the costs associated with those – and you’re 
starting to get the picture.

The system is broken and has been for quite a while. Recognition 
of that appears to be widespread. The Indiana Hospital Association 
(IHA), among others, is trying to bring transparency to the process. 
The debut of the careINsight web site (www.mycareINsight.org) is an 
effort to inform and educate.

Douglas Leonard, president of the Indiana Hospital Association 

(which represents more than 160 hospitals and health systems in the 
state), recalls the discussion at his board of directors retreat in the 
summer of 2013.

“(It was said) we need to get hold of the message and present a 
more complete story – not ever defend or deny that the current 
system is hard to understand, hard to explain, hard to get anything out 
of. We are willing as an industry to move to something that makes 

By Tom Schuman

Web Site Allows Price, Quality Comparisons

HOSPITAL DOLLARS 
AND SENSE

Indiana Vision 2025:  
Attractive Business Climate
 The 13 goals in this broad-based driver 
of the Indiana Chamber’s long-range 
economic development plan include areas 
related to taxes and pensions, government reform, regulatory and 
legal environment and more.
 In the health care area, three goals are highlighted:
• Contain health care costs through patient-directed access and 

outcomes-based incentives
• Reduce smoking levels to less than 15% of the population
• Return obesity levels to less than 20% of the population
 Progress on these goals and all 33 in the plan will be available 
in June in the second edition of the Indiana Vision 2025 Report Card. 
 Learn more at www.indianachamber.com/2025

FEATURE STORY

http://www.mycareinsight.org/
http://www.indianachamber.com/2025


May/June 2015 – BizVoice/Indiana Chamber  79

 The new world of health care goes well beyond the medical 
experience. Hospitals, as well as other providers, must form a deeper 
bond with their patients. 
 Community Health Network is striving to do that with a My 
Estimate tool that is part of a much broader effort. Tom Malasto, chief 
patient experience officer, describes the approach.
 “About a year ago we formed an Office of Patient Experience 
and created a department with a focus around our customers,” he 
explains. “We want to not only listen to them, but engage them in a 
meaningful way to make their health care experience better. Health 
care is becoming much more of a consumer-driven environment than 
ever before. We, as an industry, have been insulated from providing a 
positive, memorable end-to-end 
experience.”
 My Estimate was being 
developed independently of the 
Indiana Hospital Association’s 
careINsight tool. But Community 
did push to refine its processes to 
be able to come to market at the 
same time early this year, with My 
Estimate able to go to the next step 
of focusing on out-of-pocket costs.
 Consumers can provide 
information online or call a 
Community representative. But that 
personal touch is ultimately required to provide the best service.
 “One of the things that we’re doing differently is we’re willingly 
engaging with the physician office and collecting specific information 
around their health benefits,” offers Kipp Finchum, vice president of 
reimbursement for Community. “The more accurate information we 
have, the more accurate our price estimate.
 “We have to have that personal interaction. What we’ve learned, 
and did not expect, was having the opportunity to help consumers 
navigate through the complexity of health care finance. We’re seeing 
a lot of positive responses. What people really appreciate is we’re 
willing to work through the process from start to finish; we’re not just 
handing them off but being there as their advocate.”

 About 50 requests a week were received through the first six 
weeks of the program. Most were focused on imaging and surgical 
procedures. As with other medical estimating services, prices are not 
guaranteed due to individual circumstances and additional fees 
(radiologist, anesthesiologist, etc.) are not included.
 Finchum, celebrating his 20th anniversary with Community later 
this year, calls the effort a continuous process improvement initiative. 
Feedback is being sought from My Estimate users with one goal being 
to evolve to include physician and professional services.
 Malasto, in the industry for 25 years in a variety of roles, looks at 
the big picture – for Community and the industry.
 “This work only resonates if all 12,000 of our people (at 

Community) really understand 
the importance of the patient, 
their family and their friends, 
and how we can modify our 
behavior to be very customer 
and consumer oriented. Our 
industry has traditionally 
approached things more from 
the perspective of the business. 
But the response (from team 
members) has been 
overwhelming. This work has 
resonated greatly with the 
organization. 

 “This is the space,” he continues, “where someone is going to 
differentiate themselves in this market. Consumers believe they’re 
going to get a safe, high-quality outcome wherever they go. Patients 
begin to evaluate their experience based on all the other elements of 
that encounter. How we treat them on the telephone, how we engage 
them in the hospital or office. Whoever in the marketplace can do a 
better job of that is going to gain more loyal customers and loyal 
customers tell other people. 
 “One, it’s just the right thing to do; we should be doing this. 
Two, it is a way to differentiate yourself in the marketplace. That’s a 
perfect storm.”

more sense, but we need everybody to go 
along with it. Number two and the more 
tangible piece was to create a site for Indiana 
hospitals to demonstrate willingness to 
embrace transparency.”

And while that site came online early 
this year, Leonard is the first to admit: “It’s 
not enough; we know that. It’s a big first 
step. It will get better as we go along.”

Data details
Site visitors – 10,000-plus through early 

April with 76% going through from start to 
finish to retrieve comparison information – 
are immediately greeted with a video titled: 
Why does health care cost so much? Home 
page links also includes explanations on 
understanding hospital billing and quality.

“Data can be confusing,” Leonard admits. 
“If nothing else, we offer an opportunity to 
understand how this system works and hopefully 
make people more informed consumers.”

There is a large amount of information 
that is already reported to the government. 
The IHA intention is to make that easier to 
understand, as well as allow for comparisons 
between up to three different hospitals. 

Price information is actually charge data 
retrieved from the Indiana State Department 
of Health and based on the 100 most 
common inpatient services. Two terms – 
charge data and inpatient services – are 
among the limitations that the IHA staff 
readily acknowledges.

“The chargemaster is what we call it, but 
the charge is not what anybody pays 

anymore,” Leonard explains, referring in 
large part to “decades of price negotiations 
with insurance companies.” He adds that 
some states have what is called an all payer 
claims database in which insurance companies 
are required to submit what they actually pay 
for a procedure.

When asked later what he would do 
regarding health care costs if “king for a day,” 
Leonard starts with, “Get the specific out-of-
pocket costs, the claims data. If we did that, 
we would not have to use the charge data. 
I’m not sure if that’s something we will see in 
Indiana or not.”

Individual hospitals do have access to 
that data (see sidebar on Community Health 
Network).

The inpatient information currently 

“This work only resonates if all 
12,000 of our people (at Community) 
really understand the importance 
of the patient, their family and 
their friends, and how we can 
modify our behavior to be very 
customer and consumer oriented.”

Tom Malasto
Community Health Network

Indiana Vision 2025: Attractive Business Climate

Community Goes the Personal Route

RESOURCES: Community Health Network at eCommunity.com/myestimate

http://ecommunity.com/myestimate
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available is a step in the right direction, “but so much of what we do is 
outpatient. We’re working with the Department of Health on 
releasing outpatient data in a form we can use,” Leonard says. At this 
time, the charge data is updated annually; IHA is seeking to make that 
a more frequent process to better reflect changing conditions.

Speaking the same language
Quality data comes quarterly from the Center for Medicaid and 

Medicare Services (CMS). Bernie Ulrich, IHA vice president, lists 
some of the factors available for comparison at careINsight: patient 
satisfaction, mortalities, readmissions, early elective baby deliveries 
and infections.

“One of the challenges we had was making sure that the severity 
of the patients didn’t influence the average charge,” Ulrich relates. 
“Every category of patient (based on age and a variety of other factors 
is placed into one of four severity levels (minor, moderate, major and 
extreme). We wanted to make sure it was a level comparison across 
all hospitals. Wherever the majority of the occurrences were on a 
statewide basis, that’s the severity level we put for all hospitals (for 
comparison purposes).”

Wording is another tricky area. The IHA leaders note there is 
some necessity to speak the same language as Medicare, but the goal is 
to make the site as user friendly as possible for the consumer.

“We might say cerebral hemorrhage where everyone else would 
call it a stroke,” Leonard offers. Some of the initial reaction from 
hospitals was a desire for more layman language, according to Ulrich. 
At the time of this interview, she notes, “We found one site that does 
a good job of compromising between the technical and the layman. 
We’re in the process of rewording as much as we can to get language a 
consumer would be more familiar with.”

Support for the project from member hospitals was never in 
doubt, Leonard reveals. Most of the questions revolved around the 
data that was going to be used. “It was not a question of, ‘Should we 
do this, but how do we make it right.’ ”

Many hospitals have designed their own landing pages from the 
IHA site in order to provide consumers with additional information.

Not your father’s industry
Leonard, with nearly 40 years of experience in health care, is the 

first to admit that times are changing and hospitals must be among 
those willing to adjust.

“We’re entering a retail market for health care. Hospitals are 
going to compete with Walgreens – and need to price and compete in 
a retail manner,” he explains.

“When I was CEO (at Columbus Regional Hospital), we added 
up all our costs and added a little on top. Now, hospitals have a price 
offered to them and they’re going to have to drive their costs down to 
live at that price. They didn’t teach me that at CEO school. This is just 
a piece of the puzzle.”

The second half of the answer to the “king for a day” question is 
one shared by many – especially consumers. “I’d like to change the fact 
that patients are going to get five different bills. There is a big 
movement now with the hospital financial management association to 
get to an understandable bill. I paid twice for something when I got 
my knee replaced, and I’m supposed to understand the system.”

Jennifer Hurtubise, IHA director of communications, says some 
of the initial feedback from careINsight users was about the multiple 
bills received following a medical procedure. It’s a question that can’t 
be answered – at least not yet.

“We’ve built a chassis that can evolve,” Leonard shares. “We 
don’t like the current system either. It’s not to our advantage to have 
an opaque pricing strategy. It’s actually a very exciting time to be in 
health care to move to this new world. Someday we’ll look back and 
say, ‘Thank God, we started this process (with the web site).’ But 
we’re still a long way from where we need to be.”

RESOURCES: Indiana Hospital Association at www.ihaconnect.org and mycareINsight.org

“We don’t like the current system 
either. It’s not to our advantage to 
have an opaque pricing strategy. It’s 
actually a very exciting time to be in 
health care to move to this new world. 
Someday we’ll look back and say, 
‘Thank God, we started this process 
(with the web site).’ But we’re still a 
long way from where we need to be.”

Douglas Leonard
Indiana Hospital Association

The mycareINsight.org web site compiles information from government 
sources and allows for hospital comparisons.

http://www.ihaconnect.org/
http://mycareinsight.org/
http://mycareinsight.org/
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PRESENTED BY

MEDIA SPONSORS

DESSERT RECEPTION SPONSOR

VISIONARIES

2015 INDIANA COMPANIES TO WATCH SPONSORS

NEW PARADIGM SPONSOR

2015

Join us on August 27 for the 
unveiling of the 2015 Indiana 
Companies to Watch.

For more information, visit inctw.org.

Who will be
in the spotlight
this year?

http://inctw.org/
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What is reference pricing and will you or your organization 
benefit from its potential growth? Part one can be clearly answered; 
the jury is still out on its impacts, according to industry analysts.

Kaiser Health News provides this explanation of reference pricing. 
Insurers or employers survey what providers are charging for a specific 
treatment. A cap is then set to mark the maximum that will be paid 
for that service. Employees/patients can still use a hospital or provider 
that charges more than the reference price, but the individual will pay 
the difference in cost.

In May 2014, the federal government gave the green light to large 
or self-insured employers to use reference pricing in designing health 
plan benefits. Kaiser notes, “Reference pricing can save money for 
employers when applied to high-cost services where there are big 

pricing variations and consumers have the time and information to 
shop for the best option.”

The National Institute for Health Care Reform completed an in-depth 
review, focusing on the reference pricing model used for inpatient knee 
and hip replacements by the California Public Employees’ Retirement 
System. It reports that overall potential savings are “modest” because 
“shoppable services only account for about a third of total spending 
and reference pricing only directly affects prices at the high end of the 
price distribution.”

A Health Affairs posting on the subject acknowledges the appeal of 
the concept but advocates for a “go slow approach and more careful 
regulation.”

Coalition Targets Physician Quality
The Indiana Employers Quality Health Alliance (IEQHA) is a coalition that 

has been dedicated to improving health care and reducing employer costs since its 
inception in 1994. A current focus is establishment of a Physician and Employer 
Quality Health Alliance.

The community-based, not-for-profit would, according to IEQHA, “provide 
an independent, conflict-free, cost-effective approach to health reform and cost 
containment.”

Ralph Alexander, a managed health care executive for more than 30 years, is 
co-developer and now director of the Physician Self-Management for Quality & 
Efficiency Improvement process. He notes, “The most direct route to improved 
quality is reducing the outrageous variation in medical practice patterns among 
physicians of the same specialty in the same geographic area treating patients of 
similar medical conditions.”

Dr. Ned Lamkin, IEQHA president, says that physicians will only change 
their medical practice patterns if they believe there is a better (and practical) 
approach to diagnosis and/or treatment. He adds that physicians are most likely 
to accept and respond to quality standards defined by clinical leadership in their 
own specialties.

Lamkin and IEQHA are seeking additional coalition members to “convince 
the provider community that employers want these changes to occur.”

IEQHA, which includes a variety of employers and organizations primarily in 
Central Indiana, has played a role in previous improvement efforts. These include 
the Indiana Health Information Exchange (which has lowered operational costs for 
hospitals) and Leapfrog (a tool for evaluating hospital performance).

QUICK HITS

Hospital Ratings Vary – a Lot
For many years, a lack of information about health 

care quality was a primary challenge. Today, four different 
national ratings services that rarely agree on the top 
hospitals are “likely to cause confusion and information 
overload rather than driving patients to higher quality, 
safer care.”

A Health Affairs article earlier this year had the breakdown 
and analysis. The services and what they evaluate are:
• U.S. News & World Report – care for serious conditions 

with scores from 1 to 100 in 16 specialties
• Consumer Reports – a safety score on a 100-point scale 

based on infections, readmissions and other measures
• Leapfrog Group – also safety focused (keeping patients 

from “preventable harm and medical errors”) with A 
through F letter grades

• Healthgrades – top 50 and top 100 rankings for 
performance on patient outcomes as measured by 
mortality and complication rates

According to the article, 27 hospitals received high 
marks from at least one service while being graded among 
the poorest performers in another ranking. Of the 844 
hospitals touted in the various ratings, just 10% were 
identified by more than one service.

A Vanderbilt University professor who was a co-author 
of the Health Affairs study maintains that more information, 
rather than less, remains vital but that a term such as “best 
hospitals” is simply too vague.

Hospitals, Doctors and Costs By Tom Schuman

Reference Pricing Still in Development

RESOURCE: Indiana Employers Quality Health Alliance at www.qualityhealthalliance.org

http://www.qualityhealthalliance.org/
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That the focus for Gary Everling, vice 
president and chief strategy officer for 
Hendricks Regional Health. The Danville-
based system, which boasts 250 physicians in 
more than 50 specialties, has been aggressively 
spreading its caring wings – both in facilities 
and creative partnerships.

Everling, who like Hendricks Regional 
CEO Kevin Speer, came from the St. Vincent 
system in Indianapolis, says providers have to 
be true partners with businesses.

“I want us to be an advocate for employers 
in this market. Not enough hospitals have 
been advocates for employers in terms of 
lowering their health care expense. That does 
lower the revenue that comes to you, but it’s 
a market share play.”

Discount approach
Hendricks Regional gained attention in 

late 2014 by following the retail model of 
offering 15% savings if employers add a 
narrow-network plan to their employee 
health care offerings. That plan limits patients 
to Hendricks Regional facilities and 
physicians. The operative word is to “add” 
that option.

“Years ago,” Everling admits, “I took the 
approach all or nothing. What’s worked is 
saying, ‘Let’s not take anything away from 
employees; let’s give them something better 
and let them make a decision.’ ” 

Hendricks County government 
employees were recently provided that 
choice. While a strong relationship between 
the health system and its home county over 
the last few years focused on wellness and 
on-site clinics, it was unclear how many 
employees would shift away from the broader 
network plan that was still available. 

But with a 40% monthly premium 

decrease part of the incentive, Everling 
reports that nearly 70% of county employees 
chose the Hendricks Regional plan. He details 
that the long-term partnership has already 
realized $2 million savings for the county.

A narrow-network plan works well for 
certain employers. Everling puts self-insured 
schools (Avon Community Schools has also 
experienced strong savings, he says), 
governments and universities at the top of 
the list.

On the business side, “if the local 
company is part of a national organization 
headquartered in Charlotte and benefit 
decisions are made in Charlotte, to do 
something unique for an Indiana location – 
that is fairly disruptive for an employer.”

But how can Hendricks Regional offer 
high-quality services at lower costs? Everling 
reminds that tradition has dictated that the 

bigger a provider is, the higher prices it can 
negotiate with insurance providers.

“We don’t have that market share, so 
our prices have always been lower. When 
your prices go up, unless you have extremely 
good cost discipline, your costs tend to go up 
with your pricing. This is not unique to us,” 
he contends. “Look at other suburban hospitals 
and they are in a really good positive position 
from a pricing standpoint. People are paying 
attention to it and there is more transparency 
around it. Patients with high-deductible 
health plans are acting like consumers of 
health care. It’s not been an asset to have low 
prices historically; now it is.”

Campus makeover
On the same day of this interview with 

Everling in mid-March, DePauw University 
announced what it calls a “new and unique 
partnership” with Hendricks Regional and 
Putnam County Hospital. The goal for the 
Greencastle school: to be the healthiest 
college campus in America.

With Hendricks Regional in the lead, the 

By Tom Schuman

Hendricks Regional Embraces Innovation

INDUSTRY’S 
CHANGING COURSE

In today’s ever-evolving health care world, the only constant is change. 
Business practices that have endured for decades must, in many cases, 
give way to new, innovative models.

Hendricks County government (council members and commissioners are pictured) has saved 
approximately $2 million from its in-depth partnership with Hendricks Regional Health.
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health care providers will, among other roles:
• Manage the student wellness center and employee clinic
• Expand wellness programming
• Conduct athletic training, sports medicine and physical therapy 

programs for student athletes
• Provide services to music students to prevent performance-related 

injuries and hearing problems
Need more innovation? The agreement includes bringing a bike 

share program to the campus and community, educational 
programming, and coordination of internships and other experiential 
learning for students interested in medical careers.

Everling believes the partnership is “unlike anything else in the 
country.” 

Jeff Hadden is president of LHS Benefit Advisors and has worked 
with DePauw for nearly seven years. He describes an in-depth 
university process that resulted in outreach to many potential partners.

“Hendricks Regional, with Putnam County Hospital, came back 
with a uniquely different approach. It made the decision process for 
DePauw relatively easy.”

There is one key to any successful initiative, according to 
Everling. “You have the employer, health care provider, benefits 
consultant and third party administrator who 
adjudicates the claims. If all four of those can 
sit at the table – historically they have not 
done that – when they do and keep patients in 
the middle of all the decisions that they make, 
really great things can happen and that is the 
recipe for success. It’s a lot of fun when all 
four of those come together.”

And while Hadden agrees with Everling 
on the cost advantage for suburban systems, 
he adds, “The other (advantage) is that suburban 
hospitals are smaller and have the ability to be 
a little more agile and maybe try some of 
these innovative things to see if they work.”

No stopping now
Under the theme of constant change, 

what might be coming down the pipeline?
Everling outlines how some larger 

employers are executing direct contracts with 
health care centers of excellence on certain 
procedures. For example, General Electric 
(GE) has agreements with four providers 
across the country on total joint 
replacements. The company will pay all costs 
(airfare, hotel, meals, family expenses, 
medical procedure with no deductible) because of its confidence in the 
quality and the agreement on the costs of the procedure. 

“We have some of the best total joint orthopedic surgeons in the 
state of Indiana. This is an opportunity to talk to employers outside 
Hendricks County, outside Indiana. We’re going to try and establish a 

regional brand with orthopedics. That is the vision.”
Hendricks Regional used national quality data to compare itself to 

the four providers GE contracted, Everling reports, and found it 
ranked second in comparison.

In addition, he cites more bundled pricing likely coming to 
Hendricks Regional and the state, as well as a willingness to explore 
what he equates to an accountable care organization relationship with 

an employer. In this new world relationship, 
the expected cost would be on the table.

“We know what it costs; if we come in 
above it, we pay back some portion of it. If 
we come in below, the employer shares some 
of it back with us. I don’t know anywhere 
where that exists, but I would be open to it.”

Taking care of its own
Hendricks Regional, like other health 

care providers, is in the somewhat unique 
position of practicing what it preaches. That is 
providing health and wellness services to its 
own team members.

At Hendricks Regional, those employees 
most in need are part of the Integrated Health 
Advocacy Program (IHAP). That is a three-
year effort – one Everling calls “very high 
touch and intensive” – to assist employees 
suffering from multiple chronic conditions. 
The participant names are kept confidential, 
apart from the physician, nurse and behavioral 
specialist team that works with the individuals.

Everling says Hendricks Regional spends 
about $1.2 million a year in health care for 
those 14 employees. The goal of the 

significant IHAP investment is to dramatically reduce that amount and, 
of course, help these associates live healthier lives.

For both reasons, Everling offers, “If an employer did only one 
thing to improve health care, it would probably be this.”

RESOURCES: Gary Everling, Hendricks Regional Health, at www.hendricks.org | Jeff Hadden, LHD Benefit Advisors, at www.lhdbenefits.com

“People are paying attention to it 
(health care costs) and there is more 
transparency around it. Patients with 
high-deductible health plans are 
acting like consumers of health care. 
It’s not been an asset to have low 
prices historically; now it is.”

Gary Everling 
Hendricks Regional Health

Indiana Vision 2025: Attractive Business Climate

A new partnership with 
DePauw University will see 
Hendricks Regional provide 
a wide array of services.

http://www.hendricks.org/
http://www.lhdbenefits.com/
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Health Care: On Campus, in the Community

UIndy Expands Efforts  
With Master’s Degree

As health care issues continue to dominate, the roles of doctors and other health 
professionals are growing and evolving. At the University of Indianapolis (UIndy), 
health disparities take center stage and are a leading concentration of a new initiative. 

Shannon McMorrow, Ph.D., interim director of UIndy’s new Master of 
Public Health (MPH) program, identifies that the degree recognizes the challenges 
in global health. 

“We have developed a program dedicated to training public health professionals 
to examine, understand and design solutions to health disparities which are the 
avoidable, unfair differences we see in health status and health care across different 
populations,” McMorrow explains. 

UIndy is taking further steps to expand the Master of Public Health program, 
including a new Health Pavilion to open in August. McMorrow says this will help 
students gain even more experience in the health industry. 

“Students already have a lot of connection with communities and health care 
through our different health science programs, but the new Health Pavilion will 
increase those opportunities,” she shares. “Master of Public Health students, 
physical therapy students, nursing and several others will have ample opportunities 
to build meaningful skills as they complete their degree.”

UIndy’s program is tailored to help health professionals come back to school. 
The curriculum work is predominately online, with three intensive weekends on 
campus during the two-year experience.

McMorrow earned her MPH degree in 2004 and has since worked as a 
program manager for a nonprofit in California and as a consultant for a non-
governmental organization (NGO) in Uganda. 

“An MPH is incredibly versatile. It allows you to advance to higher levels of 
responsibility and pay across multiple sectors, including the for-profit health care 
sector, all levels of government, the non-profit and social services sector or an 
international NGO,” McMorrow contends.

Projected industry growth, and challenges, necessitates programs like UIndy’s. 
“The role of public health has not changed, but policies such as the Affordable 

Care Act and public health outbreaks such as the measles, Ebola and the current 
HIV outbreak in Southern Indiana all push the incredible importance of public 
health into the spotlight,” she emphasizes. “The need for a well-trained public 
health workforce has always been present in the U.S., as well as globally.”

RESOURCE: University of Indianapolis Master of Public Health at www.uindy.edu/
health-sciences/mph

Doctors Go to School  
for New MBA

There is no doubt that health care is big business. In 
August, the first physician graduates of a new Indiana 
University Kelley School of Business program will add 
highly-valued skills to their profession.

Susannah Gawor, director of graduate business 
programs for Kelley, says the Business of Medicine MBA 
represents a growing need for physicians and other health 
professionals to work across industries.

“The Business of Medicine MBA was started to 
develop physician leaders with the tools and skills 
necessary to navigate the complexities and uncertainties of 
the future of the health care industry,” Gawor explains. 
“The program has a unique curriculum taught by faculty 
experts in the health care industry that focuses on the 
intersection of business and medicine and what physicians 
need to know to improve patient care while making it 
affordable and serving in leadership positions across the 
industry.”

Anthony Cox, chair of the Business of Medicine MBA 
program, offers that as health care continues to change, 
physicians need programs like this now more than ever.

“There’s a huge benefit,” Cox says. “Health care 
organizations have really evolved. Now, an increasing 
number of physicians, rather than being sole practitioners 
or partners, are employees of huge health systems.”

Physicians who lack a business background, Cox 
adds, may be missing out on the administrative side of 
health care. The Business of Medicine MBA program aims 
to remedy this. 

“There is sometimes tension between the administration 
of hospitals and physicians,” he claims. “Sometimes they 
don’t speak the same language.” 

Students in the program currently represent 11 
different states. There is an online focus, but also an 
in-residence component for one weekend every month. 

The Business of Medicine MBA program is housed in 
newly-constructed classroom space in Hine Hall on the 
IUPUI campus.

The 160,000-square-foot Health Pavilion will be a major 
addition to the University of Indianapolis campus.

http://www.uindy.edu/


May/June 2015 – BizVoice/Indiana Chamber  87

These weekends include intensive learning, networking and social events.
According to Gawor, the new program attracts well-established 

people in the medical field. The average student in the program is 48 
years old and has 18 years of post-residency experience. 

“Interest is incredibly high,” she elaborates. “Our first two classes 
were filled to capacity, and we have many more physicians planning to 
join the program in the next several years. We are the first program 
of our type to focus a curriculum on the intersection of business and 
medicine with a focus on leading change, and the interest is very high 
as a result.”

Cox says that both students and educators look forward to seeing 
where the Business of Medicine MBA program goes in the future. 

“It’s been a great experience for the students and the faculty,” he 
surmises. “It’s been some of the most fun I’ve ever had teaching. There’s 
nothing better than having a group of students who are hungry to learn.”

Health Care: On Campus, in the Community

RESOURCES: Franklin County Public Library District at fclibraries.org | Bell Memorial Public Library at www.bell.lib.in.us/home.aspx | Adams Public 
Library System at www.apls.lib.in.us

By Lauren Burdick

Indiana’s colleges and universities are 
not the only ones revamping what health care 
means. For libraries, across the state and 
nation, health care programming is a way to 
reach out to their communities and spread 
important health information. 

Melody Gault, director of the Franklin 
County Public Library District, says that she 
strives to do just that with the district’s 
Women’s Day of Health, which provides 40 
free mammograms from a regional hospital. 

“I have had many women thank us for 
doing the program,” Gault offers. “They get 
time to speak one-on-one with the doctors 
who attend and other health care providers.”

Gault adds that all health programs serve 
an important purpose. 

“There have been several who didn’t know 
until that mammogram that they had a lump,” 
she recalls. “One woman in particular was sent 
directly to a doctor because of a mass found. 
So it doesn’t matter if only one person shows 
up for a program or we have a whole room full.”

Shelley Kreuger, marketing manager and 
adult programming director at Bell Memorial 
Public Library in Mentone, says much of her 
focus for the library is in personal fitness as 
small communities may have fewer 
opportunities for group exercise classes. 

“I had always wanted to see a fitness 
program in our area as the closest fitness 
center was in Warsaw, a 20-minute drive 
from Mentone,” she states. “My conversations 
with a local resident who worked at the 
Warsaw YMCA brought about the start of 

our Zumba and PiYo classes.” 
The local library now has 16 to 25 

attendees for their various classes every week.
Kelly Ehinger, director of the Adams 

Public Library System, also prioritizes 
physical fitness when planning library 
programming. The library hosts Tai Chi in 
Storybrook Park every summer. It also 
partners with the community of Decatur for 
Winning with Wellness, which promotes 
library resources such as cookbooks for a 
variety of diets and health-related concerns. 

Ehinger reports that the Adams Public 

Library System offers monthly vaccinations 
and provides resources for the Affordable 
Care Act by training its staff in ACA 
marketplace registrations. 

Gault believes that libraries’ roles are 
much larger than they used to be, and health 
care is just one piece of the puzzle. “The 
library is more than books now,” she reiterates. 
“We have to have all sorts of services for our 
patrons. We help with unemployment, job 
searches, resume writing, proctoring tests, 
tutoring and more. We are a full service place.”

RESOURCE: Indiana University Kelley School of Business, Business in Medicine MBA, at kelley.iupui.edu/physician-mba

Indiana Libraries Put Health Programming on the Map

Kelley School of Business Dean Idalene Kesner delivers a lecture to 
students in the Business of Medicine MBA program during a monthly 
residency session in Indianapolis.

Indiana Vision 2025: Attractive Business Climate

Adams County residents take 
advantage of Tai Chi classes 
hosted by the local library.

http://fclibraries.org/
http://www.bell.lib.in.us/home.aspx
http://www.apls.lib.in.us/
http://kelley.iupui.edu/physician-mba
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Shelley Reeves credits Indiana state government’s 
wellness program with saving her life. A claim like 
that might sound dramatic; that is until you hear her 
story. 

In her role as executive assistant and constituent services 
representative in the Department of Natural Resources, she sits most 
of the day. When state government rolled out its health and wellness 
program in January 2014 and offered lower health insurance premiums 
as an incentive for participating, Reeves was on board. 

“We literally sit. We don’t have a Fitbit on our wrists; most people 
don’t get up and go. This was a reason to do so,” she recalls. “I started 
walking with the walking group. And I noticed a shortness of breath.” 

Reeves had been a smoker for 35 years, but quit eight years ago 
and notes that she wasn’t overweight and ate a fairly healthy diet. 

“I just needed to get moving,” she says. “But I noticed a shortness 
of breath and my legs were always heavy to go up and down stairs. I 
would just slow my pace down and it would get better. It was really 
cold that year, and it was so cold I thought the pain I was having in my 
jaw was because of that.” 

She ended up vacationing in Florida and noticed the pain in her 
jaw didn’t go away. She knew something was wrong, and she was 
afraid all those years of smoking had given her lung cancer. Back pain, 
shoulder pain and a pinching sensation in her arm told her doctor the 
problem was in her heart. 

“They did an EKG, I had a heart scan done, and they said the 
cardiologist will read this. On Monday, I came to work and put my 
tennis shoes on to go down with the walking group. The phone rings 
at 11:45 a.m. and it was my doctor’s office telling me not to do 
anything and to go home right now, ‘You’ve got a minimum 85% 
blockage in your right artery.’ They had made me an appointment for 
8 o’clock in the morning with the cardiologist. They said, ‘You need 
to go home and do nothing.’ ”

The surgeon who placed a stent in Reeves’ right artery informed 
her after the surgery the blockage was actually 99%. 

“If I had not gotten up and started walking with that wellness 
group, we don’t know where I would have been,” she attests. “It’s a 
life-changing event. I tell people all the time, all of my co-workers, 
family and friends: You know your body; when there’s something 
different, don’t wait.” 

Telling her story is emotional for Reeves. As a “wellness 
champion” (just one prong of the state employee program), Reeves is 
paying her experience forward for other state employees. There are 
about 130 wellness champions statewide.

“We have about 10 wellness champions throughout the state for 
DNR, which is not a lot when you consider we have a thousand 
employees. But those (wellness champions) are the ones out there 
communicating with other employees. This program has encouraged a 
lot of our property employees to get out at lunch time. Each day, they 
get out and go. They’ll walk the trails for a half hour at lunch and it’s 
made a world of difference. This has really gotten people up and 
moving,” she asserts. 

Reeves aims to achieve at least 10,000 steps a day. 
“I’m always looking down at my pedometer. That’s because of 

the program. I never thought about it before they introduced this 
program to us,” she adds. 

By Charlee Beasor

Successes Emerge  
From Government  
Wellness Initiative

SETTING A 
STATEWIDE 
EXAMPLE

Shelley Reeves (left) discovered she had heart disease after noticing troubling 
health symptoms while participating in a walking group as part of the 
Indiana state government wellness program. 
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‘An integrated approach’
The state of Indiana is not the first government entity to put a 

wellness program in place, notes Denny Darrow, director of state 
personnel for the Indiana State Personnel Department, which 
administers the program. But he asserts there are “only a handful of 
states that are providing a well-rounded, integrated wellness strategy 
to our employees.” 

While 2014 was the first full year of the “Invest In Your Health” 
wellness program with an incentive-based point system through 
Humana Vitality, the move toward consumer-driven health care began 
in 2006 under then-Gov. Mitch Daniels. Employees were encouraged 
to make smart choices when it came to choosing services and providers 
and make responsible health care decisions that could result in lower 
insurance premiums.

Then, under Gov. Mike Pence, in 2012, the state did a survey of 
its 28,000 employees to understand what they wanted from a wellness 
program. And 10,000 employees responded, with better nutrition and 
exercise as the top priorities. 

The state introduced the Statehouse Market in 2012, which offers 
local produce and healthy lunch options. A registered dietician and 
nutritionist is available to any employee free of charge. The on-site 
health and wellness center, staffed by IU health physicians and nurses, 
opened in June 2014. 

Walking groups are offered with options for beginners, intermediate 
and advanced walking speeds and employees are eligible for fitness 
center discounts around the state. Yoga classes are held at White River 
State Park and on campus, as well as Zumba dance classes. 

Another portion of the wellness program targets financial well-being 
and offers health savings accounts, discounts and access to Castlight, 
which allows users to compare prices on health services and providers. 

Though the program is only in its second year, over half of 
employees are already engaged by completing at least one of the three 
steps in the program (undergoing a health risk assessment, having a 
check with a physician or at one of the state-sponsored screenings, and 
concluding customized action items). 

Darrow relays that state employees, by utilizing the financial 

services available with the program, have saved over one million 
dollars on services such as lab tests and MRIs so far. 

Cameron Troxell, wellness director for the state government, 
notes that it can be challenging to run the program due to the sheer 
number of employees. Add in that they are spread throughout 92 
counties and have a wide variety of jobs. 

“Communication was critical and we took a very, very broad 
spectrum approach. We use a very good and recognizable brand with 
Invest In Your Health, and we’ve had a great brand recognition. We 
continue to share success stories we get from employees. That’s a 
really good way to engage folks, to share stuff from their peers,” 
Troxell explains. 

“Last year we had over 65 biometric screening events. This year 
we will carry that forward. Walking events, some of which the 
Governor has participated in, are visible examples of how we can set 
the tone from a cultural perspective.” 

All on board
That cultural perspective is critical. Gov. Pence and agency directors 

have embraced and promoted the health and wellness message from 
the very beginning, says Darrow, noting Pence’s Roadmap for Indiana 
had a plank committing to the well-being of Hoosier families.  

“We are enabling his vision. We want to create a healthier, more 
vibrant Indiana in the long term. Not only as an example, but a call to 
action to Indiana employers. You can make small investments. It doesn’t 
have to be a large investment. Holding exercise classes on campus can 
make the most meaningful difference in a big way,” Darrow asserts. 

The ultimate goal is addressing some of the root health problems 
plaguing Hoosiers. Darrow points to the recent Gallup-Healthways 
Well-Being Index, which measures well-being among states. Indiana 
dropped from 41st in 2013 to 48th in 2014. 

The Governor, via email, acknowledges that Indiana has some 
uphill challenges to face in regard to health and wellness. 

“We know that Indiana has much room for improvement when it 
comes to the overall health of our citizens. It is important to me to see 
Hoosiers’ health improve so that they can enjoy long, quality lives with 

Continued on page 91

Indiana Vision 2025: Attractive Business Climate

State employees take part in a yoga class 
on the banks of the White River during 
Employee Health and Wellness Month.
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In 2011, former Gov. Mitch Daniels 
appointed a 15-member panel to plan and 
execute a statewide celebration commemorating 
Indiana’s 200th birthday. The commission, 
co-chaired by former Lt. Gov. Becky Skillman 
and longtime congressman Lee Hamilton, 
identified four key pillars: History & Celebration, 
Youth & Education, Nature Conservation and 
Community Involvement.

“Our goal is to make sure the bicentennial 
is something that is celebrated in unique ways 
across the state by as many Hoosiers as possible, 
and to also leave a legacy,” says Perry 
Hammock, executive director of the Indiana 
Bicentennial Commission.

In 1916, Indiana’s centennial, the big 
leave behind was creation of the Indiana parks 
system. Building on that legacy, the commission 
is working to establish the Bicentennial 
Nature Trust.

Through the Nature Trust matching grant 

program, more than 6,600 acres of land have 
been purchased and repurposed for public use.

The commission is also focusing on many 
additional projects, independent initiatives taken 
up by Indiana organizations to leave a legacy behind 
on a smaller scale. The yearlong celebration 
officially begins on December 11, 2015.

History – Hoosier style
Another key pillar identified by the 

commission as vital to the celebration of the 
bicentennial is engaging Indiana youth.

In Indiana, state history is taught in the 
fourth grade. With the exception of teachers 
who work it into other lessons, that history is 
never again officially a part of the education 
curriculum. 

“This is an issue we really wanted to 
address,” offers Becky Schlomann, coordinator 
of bicentennial programs at the Indiana 
Historical Society. 

Hoosiers and the American Story is a companion 
book complementary to the United States 
history lessons that are taught in eighth and 
11th grades.

“When a U.S. history teacher is teaching 
a national topic like the Civil War or the 
Industrial Revolution, he or she (now) has 
access to examples relating to Indiana,” Schlomann 
details. “It doesn’t just have to be about what 
was happening in the South during the Civil 
War, but also how those topics affected 
Hoosiers here at home.”

This project is not just much ado about 
a book. 

Funded by a Lilly Endowment grant, the 
Indiana Historical Society is also presenting 
statewide workshops for teachers and 
administrators on ways to better incorporate 
both the book and Indiana history into 
broader history topics at all grade levels.

“We are serving about 100 teachers at a 
time,” Schlomann reports. “We are providing 
them with tons of resources, including free 
copies of the book.”

The Indiana Historical Society isn’t just 
focusing on the past, but also looking ahead. 
Of particular importance is to promote better 
citizenship.

“We believe if you know more about the 
place where you come from, you are much 
more likely to be a better steward of your 
home state, a better citizen.” 

Courthouse squares
Indiana’s small town courthouses are 

distinct; in only a handful of other states do 
courthouses pull double duty as the county 
seat and public square – hosting festivals, 
parades and other gatherings.

Chris Flook, telecommunications instructor 
at Ball State University, is working to update 
the state’s records of those courthouse squares. 
Flook is traveling the state documenting and 
surveying the iconic locations.

“This project is based on a study by the 
Knight Foundation in 2008 called ‘Soul of the 
Community,’ ” Flook explains. “It looked at 
what kept young people in small towns instead 
of going to the same three or four big cities.”

The study found four key drivers, two of 
which were the aesthetics of the community 

By Cory Ahlersmeyer

State Preparing to Make the Most of 200th Birthday

BICENTENNIAL 
CELEBRATION
The old saying that you can only make one first impression also applies 
to celebrating a 200th birthday. The group helping to make sure the 
state takes advantage and leaves a lasting mark is the Indiana 
Bicentennial Commission.

FEATURE STORY

Ball State University telecommunications 
professor Chris Flook travels the state, 
including in nearby Madison County, to 
update the documentation of Indiana’s 
courthouse squares. See Page 92 for 
information on how you can submit 
photos for a special publication.
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(parks and architectural styles) and the places to gather like bars, 
coffee shops and festivals.

Small town courthouse squares are often surrounded by 
restaurants and small businesses, areas ripe for gathering.

“I hope in a few years this project will act as a part of a catalyst 
to keep your people from looking away from Indiana after college,” 
Flook says. “Or maybe (the small towns) even become a destination 
after graduating.”  

The photo survey is also an effort to update archives.
“I go through archives all the time. I’ll find a photo and say, ‘Thank 

goodness someone took this photo in 1890,’ ” Flook says. “The idea is 
that it helps researchers, historians and preservationists 50 or 100 years 
down the road.”

Getting involved
While many communities are fostering projects to commemorate 

the 200th anniversary of statehood, others are in need of assistance.
Hammock notes the following from some communities: “One of 

the things people are saying is, ‘We’re laying off people, we’re cutting 
back. Our county has no money; what can we do?’ 

“This is truly a once-in-a-lifetime opportunity to celebrate this 
milestone in Indiana history,” Hammock concludes. “Some of these 

projects are only $500.”
Size and scope are less relevant than this one opportunity at 

recognizing Indiana’ 200th birthday. Indiana businesses are encouraged 
to get involved.

RESOURCE: Indiana Bicentennial Commission at www.indiana2016.org

their families,” Pence offers. 
He describes how the state of Indiana is 

working with several organizations to provide 
the Invest In Your Health program to 
employees and to create a broader reach. 

“The Invest In Your Health program is 
widely supported and complemented by various 
state programs and organizations. The Wellness 
Council of Indiana, the Indiana State Department 
of Health, the Indiana Academy of Nutrition 
and Dietetics and the Employers’ Forum have 
been great sources of information and 
encouragement. Programs like InShape Indiana 
and 1-800-QuitNow serve to support our 
employees on their health journey,” he adds. 

Every step counts
You don’t have to look far to see how 

the program is impacting state employees. 
“We have begun to see that culture shift. 

We are seeing the dynamic every day, 
employees just walking around the state 
government campus and engaging with 
co-workers. Those are small steps which 
create meaningful long-term changes,” 
Darrow highlights. 

Debbie Watts is another success story. 
Before she began walking with the wellness 
program, she couldn’t walk from her car to 
her desk without getting winded. 

“I thought, ‘I’m going to do this. Okay.’ 

I started and when I first started, I couldn’t 
even do a thousand steps, not even 500. Now 
I can do 10,000 before I even get to work in 
the morning,” she exclaims. 

She goes to the gym and has changed her 
eating habits. She’s lost 69 pounds (as of this 
writing) and isn’t stopping. 

“I walk all over this place. A lot of times 
I try to take the longest route. I park away 
from the door now. I walk along the building, 
anything to get more steps. I’m drinking my 

water, and I’m just not going to give up. I 
have a lot more to go,” she offers. 

Another critical piece of Watts’ wellness 
journey has been working with the registered 
dietician and on-site physician since day one. 
“We’re all in this together,” she offers.

When she walks around the government 
center, people tell her what a great job she’s 
doing. She encourages them to join in. 

“If I can do it, anybody can do it,” she 
concludes. 

RESOURCES: Denny Darrow, Indiana State Personnel Department, at www.in.gov/spd | Gov. Mike Pence and Cameron Troxell, Indiana state 
government, at www.in.gov

State Government Wellness
Continued from page 89

Superintendent of Public Instruction Glenda Ritz participates in a teacher 
workshop on incorporating Hoosiers and the American Story into history 
curriculum.

Vendors, such as Pattie and Dave Barrickman of Wildflower Ridge Honey, sell their goods at the 
Statehouse Market, which is open Thursdays from late May to early October. The market was 
created in response to employees’ desire for better nutrition.

http://www.indiana2016.org/
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Don’t let ever-changing tax laws take a toll on your business. Hear important updates 
from leading state and federal authorities at the Indiana Tax Conference. The event is presented 
by the Indiana Chamber in partnership with BKD, LLP.

Typically held in late October, the event is moving ahead several months: August 13 this 
year. Topics will include interim legislative issues, an Indiana income and sales tax update, 
property taxes and more. Various continuing education credits will be available.

The event will take place at the JW Marriott in downtown Indianapolis from 8:30 a.m. to 
4:30 p.m. The cost is $299 per person for Indiana Chamber members and $329 for non-
members. In addition, you can take advantage of group discounts.

Register online at www.indianachamber.com/conferences or call Nick at (800) 824-6885. 
Sponsorships are available by calling Jim Wagner at (317) 264-6876.

Forklift Safety: Train the Trainer
May 12
Indiana Chamber Conference Center
• Examine helpful tips for training co-workers
• Participate in a group exercise and 

demonstration
• Chamber member discounted price: $249
• List price: $299

Machine Guarding and Lockout-Tagout
May 13
Indiana Chamber Conference Center
• Learn tips about implementation involving 

training, communication and discipline
• Discover how to evaluate and assess 

machine hazards
• Chamber member discounted price: $249
• List price: $299

Best Practices for Retirement 
Fiduciaries
May 19
Indiana Chamber Conference Center
• Hear an update from Washington
• Ask questions during a best practices Q&A
• Chamber member discounted price: $199
• List price: $229

2015 Northwest Indiana Workplace 
Wellness Symposium
May 21
Radisson Hotel at Star Plaza, Merrillville
• Discover successful workplace wellness strategies
• Explore the economics of wellness
• Indiana Chamber or Wellness Council of 

Indiana member discounted price: $49
• List price: $59

4th Annual Southwest Indiana 
Workplace Wellness Symposium
June 3
Tropicana Evansville
• Among topics: mental strength, 

empowerment and your health
• Part of the Indiana Chamber’s Human 

Resources Specialist Certificate program
• Indiana Chamber or Wellness Council of 

Indiana member discounted price: $49
• List price: $59

FMLA Seminar
June 12
Indiana Chamber Conference Center
• Learn about FMLA abuse
• Participate in an interactive session on real 

FMLA issues
• Chamber member discounted price: $299
• List price: $329

OSHA Recordkeeping and Reporting             
June 19
Indiana Chamber Conference Center
• Learn new OSHA reporting requirements
• Discover why you should keep records and 

file reports
• Chamber member discounted price: $299
• List price: $329

Annual Worker’s  
Compensation Conference
June 24
Hyatt Regency Indianapolis
• Gain knowledge with an overview of 

Indiana’s Worker’s Compensation Act
• Recent court cases defining employer 

liability
• Chamber member discounted price: $299
• List price: $329

Indiana Tax Conference 
Coming in August

For more information, or to register, call (317) 264-6885, (800) 824-6885 or visit  
www.indianachamber.com. | Group discounts available for many Indiana Chamber conferences.  

For sponsorship and exhibit opportunities, contact Jim Wagner at (317) 264-6876.

GO TO IT

What you receive:
• Training from top professionals
• Important take-home materials
• Continuing education credits
• Information to make your job easier

State Seeks Photos for 
Bicentennial Book

Amateur and professional 
photographers across Indiana are invited 
to submit their favorite images of the state 
for possible inclusion in a coffee table 
book commemorating Indiana’s 200 years 
of statehood.

Photos must be taken in Indiana and 
should reflect one or more of these 
categories: natural environment and 
landscape; buildings and architecture; 
cities and towns; farms and fields; the 
Hoosier people; schools and libraries; 
transportation; business and commerce; 
medicine and health; religion and 
philanthropy; government; media and 
communication; arts, culture and 
entertainment; and sports.  

Images must be uploaded in .jpg/.jpeg 
format with quality resolution (300 dpi). 

Use of photos will not be compensated, 
but photographers will receive a photo 
credit in the book. Photos will be reviewed 
and selected based on content, quality 
and space availability. 

For more guidelines and information 
– and to upload photos – go to  
http://mtpublishing.com/index.php/
default/indiana200photos. 

“Indiana at 200: A Celebration of 
the Hoosier State” will contain 
approximately 240 pages and will be 
published by M.T. Publishing Company, 
Inc., which is under contract with the 
Indiana Bicentennial Commission. In 
addition to photos, each of the book’s 14 
chapters contains essays and vignettes 
from Hoosiers around the state. Books are 
expected to be available for purchase 
around Statehood Day, December 11 of 
this year, and may be pre-ordered at 
www.mtpublishing.com. 

“This commemorative book is a 
signature project for the Bicentennial 
Commission and a legacy for the State of 
Indiana,” says Perry Hammock, the 
commission’s executive director. “Four of 
our commission members – James 
Madison, Judge Sarah Evans Barker, Tony 
George and Mickey Maurer – have 
worked diligently to bring this project into 
being. We are proud to work with Indiana 
authors and an Indiana publisher.”

http://www.indianachamber.com/conferences
http://www.indianachamber.com/
http://mtpublishing.com/index.php/
http://www.mtpublishing.com/
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Contact Jim Wagner
(317) 264-6876 | jwagner@indianachamber.com   

WWW.BIZVOICEMAGAZINE.COM

Share your story
• 73 national and state awards

• 15,000 influential business recipients

• Interactive edition offers additional online visibility

•  Special advertising discounts

PUTTING OUR STORY IN THE HANDS 
OF INDIANA BUSINESS LEADERS

“We have found that advertising in 
BizVoice® has been our most successful 
way to get the word out about our 
company to a statewide audience of 
business decision-makers. Since it directly 
reaches over 15,000 of the most important 
decision-makers throughout Indiana, 
it has become a pivotal part of our 
marketing efforts. Simply put, advertising 
in BizVoice gives us an edge over our 
competition.”

David C. Vorbeck, CFP® 
President and CEO 

Bison Financial Group

“With all of the challenges facing 
business leaders every day, we depend 
on BizVoice to tell thousands of CEOs, 
presidents and business owners about 
our products and services. Advertising 
in BizVoice is one of the most cost-
effective ways to reach our target 
market.”

Darby A. McCarty 
President and CEO 

Smithville Communications, Inc.

“FORUM Credit Union is a regular 
advertiser in BizVoice because we 
want to reach a statewide audience of 
decision-makers. We have found BizVoice 
to be a great publication to showcase 
our products and services and help 
build our business.”

Andy Mattingly 
Chief Operating Officer 

FORUM Credit Union

BV-2015-Testimonials-Ad.indd   1 4/20/15   10:11 AM

mailto:jwagner@indianachamber.com
http://www.bizvoicemagazine.com/
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Indiana HR Web Site
This web site is a must-have 
resource for HR pros and 
small business owners, 
and gives you access to 
HR news, 15 HR-related 
searchable online reference 

guides (a value of $950 in itself), and more to 
help you do your job. Price: $599 (for 12 months 
of access). We’re offering a 50% discount off 
the listed price for a limited time (just use the 
code INHR50 when ordering), and 10-day free 
trials are available.

Employee Benefits 
Guide (4th Edition)
A simple reference guide 
designed to help employers 
understand employee 
benefits and create an 
employee benefits package 
that is both contemporary 

and competitive. Authored by Ogletree 
Deakins. Price: $109

Indiana and Federal 
Mandatory Poster Sets
This set of three laminated 
posters includes all 
mandatory Indiana and 
federal employment 
postings. Our poster sets 
feature next-day shipping 
and include the newly 

revised FMLA posting, as well as an Indiana 
minimum wage notice. Regular price: $48 

Model Employee 
Policies for Indiana 
Employers with 
CD-ROM (Sixth Edition) 
Designed to assist 
employers in creating an 
employee handbook. 
Contains numerous sample 

policies with legal commentary to assist 
employers in understanding what policies can 
increase employee morale and prevent 
employment lawsuits. Authored by Bose, 
McKinney and Evans LLP. Regular price: $95

The Supervisor’s 
Handbook (Second 
Edition)
Supervisory employees 
play a critical role in any 
business. The Supervisor’s 
Handbook explains 
supervisors’ rights and 

responsibilities under state and federal law 
and answers a variety of questions related to 
employee issues. Authored by Faegre Baker 
Daniels. Price: $99

Employment Law 
Handbook (Tenth 
Edition)
This comprehensive 
handbook helps employers 
determine which Indiana 
and federal laws they 
are required to comply 

with and to understand their rights and 
responsibilities under these laws. Authored by 
Faegre Baker Daniels LLP. Price: $149

Indiana Employment 
Forms (4th Edition)
This guide is a 
comprehensive collection 
from A-Z of more than 120 
human resource forms and 
letters for Indiana 
employers, ranging from 

the interviewing process to discipline and 
discharge procedures. Authored by Ice Miller 
LLP. Price: $149

Take the Headache Out of Workplace Posters
Throughout the year, we get many calls from Indiana employers concerned 
about workplace poster updates because they received a notice from some 
company trying to make a buck. Signing up for our poster subscription 
service means you will be sent new workplace posters only when a 
MANDATORY change is made to either state or federal postings. The 
service itself is free; you will just be invoiced for $48 per set (or just $40 
per set for Indiana Chamber members). Call (800) 824-6885 to sign up!

RESOURCE: For more information, or to order: (317) 264-6888, publications@indianachamber.com or www.indianachamber.com/publications 

When ordering, please use priority code: BV  
If your company is interested in advertising opportunities in the Indiana Chamber’s regulatory compliance manuals, contact Jim Wagner, business 
development director, at (317) 264-6876

NEW! Many of our books are now available as ePubs. 
 
Visit www.indianachamber.com/publications and click on “Electronic 
Subscriptions.”

BUSINESS RESOURCES

We want to help your business thrive! Membership in the Indiana Chamber is like adding a new department 

to your company. The Indiana Chamber partners with 17,000 members and investors – representing nearly 

three million Hoosiers – to achieve the mission of “cultivating a world-class environment which provides 

economic opportunity and prosperity.” Among the many benefits at your fingertips:

• Free access to HR and training grant helplines

• Free customized business lists and salary/wage data

• Free social media and communications consulting

We’re here for you.

Strength of 93 years of experience

Support of 50 full-time professionals

Leadership that’s focused on 1 goal for members

To learn more about how our pro-jobs, pro-economy focus can help your company grow,  
contact Brock Hesler today at (317) 264-7539 or bhesler@indianachamber.com.

www.indianachamber.com 
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FOUND ELSEWHERE

INDIANA JOB 
POSTINGS-TOP 10 
CERTIFICATIONS 
REQUESTED

Taking a Closer Look at Certifications
Professional certifications are generally considered to be more 

important than ever. They have found their way into nearly every 
industry for this reason – they help advance the profession.

Employer benefits include a greater ability to evaluate job 
candidates, analyze current employee performance, select third-party 
vendors, market services and more. Certification for individuals show 
competency, demonstrate professional commitment and assist with job 
advancement.

Despite their increasing popularity, only a limited number of 
Indiana job postings in a six-month period (October 2014 through 
March 2015) included any mention of a professional certification. The 
charts below show the top 10 certifications requested in overall 

postings, as well as in the manufacturing and the finance/insurance 
industries. Between 74% (finance/insurance) and 85% 
(manufacturing) of the postings did not include a certification. The 
no-certification included total was 79% for all postings in the six 
months analyzed.

The IndianaSkills web site (www.IndianaSkills.com), a product of 
the Indiana Chamber Foundation with support from the Joyce 
Foundation and Lilly Endowment Inc., includes tools to assist in 
creating effective job descriptions. Supply and demand data on the site 
is delivered by Burning Glass, an organization focused on developing 
technologies for matching people with jobs. The charts on this page 
are derived from advanced Burning Glass data.

All Occupations 
(less than 42,000 of 199,960 postings include certification)

CDL Class A

Registered Nurse

First Aid CPR AED

Commercial Driver’s License

Certified Nursing Assistant

Certified Public Accountant

Basic Cardiac Life Support Certification

Nurse Practitioner

Project Management Certification (e.g. PMP)

Advanced Cardiac Life Support (ACLS) Certification
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Finance/Insurance
(fewer than 2,200 of 12,291 postings include certification)
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Commercial Driver’s License

Series 6

Series 7

CDL Class A

Life Insurance License

Certified Public Accountant

Insurance Agent Certification

Registered Nurse

Mortgage License

Insurance License
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Manufacturing
(fewer than 2,200 of 14,213 postings include certification)

Commercial Driver’s License

Six Sigma Certification

Certified Public Accountant

CDL Class A

Forklift Operator Certification

        Certified Accounts Payable Associate

      Six Sigma Green Belt

      Certified Quality Engineer

 Project Management Certification (e.g. PMP)

Six Sigma Black Belt

(October 2014-March 2015)

http://www.indianaskills.com/




You’re making your Indiana commercial property tax payments in good faith, 
assuming they’re accurate. The truth is, many assessments are too high.  
Uzelac & Associates specializes in Indiana property tax laws and assessment 
trends. Our proprietary appraisal process ensures a precise valuation of your 
property. You pay only what you really owe, and the rest is rightfully yours.

Contact us at (800) 313-1797 or visit uzelactax.com to start your savings now.

If we don’t save  
you money on your 
property taxes,  
you don’t pay a fee.

How much are  
you overspending  
on property taxes?
Let us tell you. Then we’ll help you get it back. 

Valparaiso
870 Eastport Centre Dr. Ste. 200
Valparaiso, IN 46383

Indianapolis
650 N. Girls School Rd. Ste. B20
Indianapolis, IN 46214

http://uzelactax.com/
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