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For eight years, life in the policy world was never boring 
with Mitch Daniels serving as Indiana’s Governor. Daniels
now brings his innovation and determination to the
education arena in his role as Purdue University president.

In a recent interview – captured in this issue with a feature
article on Page 16, comments in several stories related to
Purdue developments and on video – Daniels doesn’t
disappoint. He tells it like it is; you wouldn’t expect any 
less. He praises the accomplishments and the additional 
potential on the West Lafayette campus, while challenging
all to achieve at an even higher level.

Daniels is convinced the higher education model is changing. To his credit, he wants 
Purdue to be a leader in making that happen – not be pulled along kicking and
screaming or, even worse, be left behind.

In addition to Daniels’ perspective, we learn more about the Purdue Polytechnic High
School, the university’s effort to reduce student debt through income share agreements 
and a partnership with Gallup that has now expanded to 15 Indiana college campuses.

The higher education piece of the puzzle is so critical because it often serves as the link 
between K-12 and the workforce. We provide various stories, briefs and columns that
examine best practices and other efforts to help make the needed connections.

We’ve said it before, and we’ll continue to assert that Outstanding Talent is the top 
driver in the Indiana Chamber-led Indiana Vision 2025 plan. Yes, that’s because a
talented workforce, one ready to meet ever-changing demands, is essential to our 
state’s economic future. 

But more importantly, every single student deserves an excellent education. The role of 
adults, both within and in support of the education system, should be to prepare all 
students for college, career and life. I can think of no greater mission.

Kevin M. Brinegar
President and CEOd d C O
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BETTER BENEFITS. BETTER HEALTH.

BETTER SAVINGS. 

ChamberCare is the right solution for businesses

of 51 - 99 employees.

ChamberCare plans give you and your employees access to

Indiana’s largest network of doctors, and savings follow.

1. Discount only applied to Chamber members who do not already have Anthem insurance.

Anthem Blue Cross and Blue Shield is the trade name of Anthem Insurance Companies, Inc. Independent licensee of the Blue Cross and Blue Shield Association. ® ANTHEM is a

registered trademark of Anthem Insurance Companies, Inc. The Blue Cross and Blue Shield names and symbols are registered marks of the Blue Cross and Blue Shield Association.

For businesses of 51 – 99 employees,

ChamberCare from Anthem brings them together.

GET A FREE QUOTE TODAY.

Call 877.445.9122.

Through ChamberCare, your company can save

on Anthem Blue Cross and Blue Shield’s full 

range of health insurance offerings.1 

UP TO 5%
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for any
inspiration

LOANS
construction

production ambition
Drop in.

If you can dream it, Lake City Bank 

has a loan for it. Because we take 

time to understand your business, 

our experienced bankers can help 

you make your business grow.

After all, Lake City Bank is known 

for service. Known for stability. 

And most importantly, 

known for loans.

Call (888) 522-2265.

Institution ID#431669All loans are subject to credit approval. lakecitybank.com

IN PICTURES

Top left: The Indiana Chamber Foundation and Wellness 
Council of Indiana partnered with the U.S. Chamber of 
Commerce Foundation on a successful Health Means Business 
forum. Bottom left: Members of the Indiana Chamber’s new
Government Affairs Council heard from House Speaker Brian
Bosma at the inaugural meeting. Above: Charlie Cook was the 
keynote speaker before a crowd of 700-plus at the 2016
Legislative Dinner.

http://lakecitybank.com/
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@IndianaChamber

Our weekly Legislative Report - Top Story: 
Four Areas Where Governor’s State of State 
Address Missed Mark http://tinyurl.com/glsyllp 
#INLegis

Congrats to Environmental Remediation 
Services, Inc. (Fort Wayne) on its 25th 
anniversary! ow.ly/XuR3E pic.twitter.com/
DD9OCFJdb8

.@penngrade (produced by @DALubricant) 
becomes first presenting sponsor of Indy 500. 
Kudos on the partnership! ow.ly/XoUFe @IMS

BizVoice: Vigo Co. celebrating #Indiana200 
with new bike park, expanded fish/wildlife area 
& unique torch passing http://ow.ly/WV5Gr 

The @IndianaChamber & @USCCFBiz4Good 
are excited to create a dialogue around health 
& biz in Indiana on Feb. 5 pres.ly/as6

Brinegar: Optimistic by end of #INLegis we
will have some transportation infrastructure 
legislation passed. Has taken several years. 
#ICCcall

What others are saying to – or 
about – the Indiana Chamber:

@USCCFoundation: Excited for next week’s
“Health Means Business” forum in Indianapolis.
With @RWJF, @WellnessIndiana, 
@IndianaChamber bit.ly/1nAOkEo

@hungrymarshall: Indiana Chamber VP says
homestead exemption hurting cities and towns. 
buff.ly/1Um1aAt

@brandonjsmith5: @IndianaChamber’s Mike
Ripley: we need work share in place before the
next recession, whenever it comes.

@Taftlaw: Indy attorney @INbenefitcorp quoted
in Jan/Feb issue BizVoice magazine “Going 
Beyond Giving Back” @IndianaChamber. 
http://taftlaw.com/news/story/1905-menyhart-
quoted-in-corporate-social-responsibility-article

@ShainaRC: Caryl Auslander, @IndianaChamber: 
Issue w. administration of ISTEP not w. test itself. No 
ISTEP “step back” needed but rescore is. #INLegis

@FirstPersonBA: Find out what the pitfalls of 
#titleinflation in our blog shared in 
@IndianaChamber’s HR monthly messenger.
hubs.ly/H01s4Bg0

What’s Chirping on Tweet Street?
The Indiana Chamber has over 
14,800 Twitter followers. Are you
on the list? Here are some 
examples of recent activity.

TWEET STREET

TM

As a Hoosier company with Hoosier values, we ensure our 
local insurance agents always provide genuine service 
and personalized coverage to Indiana businesses like 
yours. Let us show you what a real difference it can make.   

To find the nearest agent, visit IndianaFarmers.com.

Real Business. 
Real Coverage.
Real Close.

© Paws.

http://tinyurl.com/glsyllp
http://ow.ly/XuR3E
http://pic.twitter.com/
http://ow.ly/XoUFe
http://ow.ly/WV5Gr
http://pres.ly/as6
http://bit.ly/1nAOkEo
http://buff.ly/1Um1aAt
http://taftlaw.com/news/story/1905-menyhart-
http://hubs.ly/H01s4Bg0
http://indianafarmers.com/


SMITHVILLE.COM/BUSINESS

Not that long ago, the three major 

considerations to attract and retain  

a company were summed up like this:

Location, location, location.

Today, the three considerations  

are a bit different:

Workforce, workforce, workforce.

Hoosier top talent will drive 

innovation, growth and productivity. 

Connecting them to the technology 

and opportunities they need to 

fulfill their dreams – that’s what we 

do at Smithville Fiber.

Seize the vision, Indiana. 
We’ll do our part.

http://smithville.com/BUSINESS
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Equip employees with valuable tools for Navigating the Future at the 52nd Annual 
Human Resources Conference and Expo on April 18-20.

The event is presented by the Indiana Chamber of Commerce and sponsored by Frost 
Brown Todd LLC. It will feature nearly 40 educational sessions (including in-depth
workshops – half- and full-day) as well as a variety of opportunities to earn continuing 
education credits and network with fellow HR professionals.

Interested in something new and different this year? Tackle topics such as steps for
improving the science of selection when it comes to hiring; transgender employees and
conscientious objectors in the workplace; domestic violence; and much more.

Leadership IQ expert Sherene McHenry will kick off an engaging and entertaining
opening general session on April 19 with tips on how to Generate Exceptional Success.

“What I’ve found is that when you understand what motivates somebody, they will 
leap tall buildings for you,” she asserts. “When you don’t understand that, and when you
choose not to communicate with them in a way that makes them feel important, valued and
respected, they dig in their heels.”

Additional keynote presentations and highlights:
• Engagement: Not Just an Employee Issue: Pete Smith, president of SmithImpact (morning 

general session, April 20)
• What Are You Serving as a Leader?: Hope Zoeller, founder and president, HOPE (Helping 

Other People Excel), LLC (during a luncheon honoring the 2016 Ogletree Deakins
Human Resources Professional of the Year, April 20) 

The event will take place at the Hyatt Regency Indianapolis. Register by
accessing www.IndianaHRConf.com or calling Nick at (800) 824-6885. Contact 
Jim Wagner about sponsorship opportunities at (317) 264-6876.

22nd Annual Employment Law 
Seminar
March 15
Crowne Plaza Indianapolis - 
Downtown Union Station
• Among topics: successfully managing work-

related injuries
• Hear an overview of recent key employment 

decisions
• Chamber member discounted price: $299
• List price: $399

2016 Indiana Safety and Health 
Conference & Expo
March 21-March 23
Indiana Convention Center
• Make your workplace a leader in health 

and safety
• Celebrate outstanding achievements at the

Governor’s Workplace Safety Awards
• Various pricing options available (www.

insafetyconf.com)

Remaining Union-free Seminar
April 12
Indianapolis
• Hear about changes regarding how to 

prepare for a union election
• Gain knowledge on establishing effective

communication programs
• Chamber member discounted price: $299
• List price: $399

OSHA and the Maintenance Worker
April 12
Grand Wayne Center, Fort Wayne
• Learn about OSHA’s most cited violations
• Explore hand and power tools
• Chamber member discounted price: $299
• List price: $399

OSHA and the Maintenance Worker
April 13
Indiana Chamber Conference Center
• Learn about machine guarding (OSHA’s

No. 1 money maker)
• Enhance your awareness of electrical safety
• Chamber member discounted price: $299
• List price: $399

ISO 14001: 2015 Course
April 26
Indiana Chamber Conference Center
• Review a side-by-side comparison of the two 

ISO 14001 standards
• Explore strategies for the upgrade process
• Chamber member discounted price: $399
• List price: $499

HR Conference Returns for 52nd Year

For more information, or to register, call (317) 264-6885, (800) 824-6885 or visit www.indianachamber.com. | Group discounts available for many 
Indiana Chamber conferences. All programs take place in Indianapolis unless otherwise noted.

For sponsorship and exhibit opportunities, contact Jim Wagner at (317) 264-6876.

GO TO IT

What you receive:
• Training from top professionals
• Important take-home materials
• Continuing education credits
• Information to make your job easier

Worker’s Compensation Conference
May 11
Crowne Plaza Indianapolis -
Downtown Union Station
• Discover the latest updates regarding 

worker’s compensation laws.
• Explore the correlation between low 

worker’s compensation rates and high 
bottom lines

• Chamber member discounted price: $299
• List price: $399

Environmental Permitting and 
Reporting
May 18-19
Indiana Chamber Conference Center
• Attend the most complete and 

comprehensive permitting and reporting 
course offered in the state of Indiana

• Obtain the most current updates on 
reporting issues facing the regulated
community

• Chamber member discounted price: $699
• List price: $799

Forklift Safety: Train the Trainer
May 24
Indiana Chamber Conference Center
• Gain a comprehensive look at 

recordkeeping and reporting systems based 
on OSHA guidelines

• Participate in hands-on training
• Chamber member discounted price: $299
• List price: $399

OSHA Recordkeeping and Reporting
May 25
Indiana Chamber Conference Center
• Learn new OSHA reporting requirements
• Discover why you should keep records and 

file reports
• Chamber member discounted price: $299
• List price: $399

FMLA Semiar
June 14
Hyatt Regency
• Learn about FMLA abuse
• Participate in an interactive session on real 

FMLA issues
• Chamber member discounted price: $299
• List price: $329

http://www.indianahrconf.com/
http://insafetyconf.com/
http://www.indianachamber.com/
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10 BizVoice/Indiana Chamber – March/April 2016

Employment Law 
Handbook  
(Eleventh Edition)
This comprehensive
handbook helps employers 
determine which Indiana
and federal laws they
are required to comply

with and to understand their rights and
responsibilities under these laws. Authored by 
Faegre Baker Daniels LLP. Scheduled for a fall
release. Price: $149

Indiana Taxation 
Handbook  
(2015-16 Edition)
This guide to Indiana
taxes allows employers to
review Indiana tax laws
and determine which laws 
pertain to their companies.

Authored by Ice Miller LLP. Price: $149

Unemployment 
Compensation 
Handbook  
(Sixth Edition)
This is a must-have guide 
for Indiana employers who 
need to know the ins and
outs of preparing for and

dealing with unemployment issues in the
workplace. Authored by Ziemer, Stayman,
Weitzel & Shoulders, LLP. Price: $105

Model Employee 
Policies for Indiana 
Employers  
(Seventh Edition) 
Designed to assist
employers in creating an 
employee handbook.
Contains numerous sample 

policies with legal commentary to assist 
employers in understanding what policies can 
increase employee morale and prevent 
employment lawsuits. Authored by Bose, 
McKinney and Evans LLP. This book is in 
production and expected to ship this summer.
Price: $109

The Supervisor’s 
Handbook  
(Second Edition)
Supervisory employees play
a critical role in any 
business. The Supervisor’s
Handbook explainsk
supervisors’ rights and 

responsibilities under state and federal law and 
answers a variety of questions related to 
employee issues. Authored by Faegre Baker 
Daniels LLP. Price: $99

Indiana and Federal 
Mandatory Poster Sets
New sets include updates
made in 2015. This set of 
three laminated posters 
includes all mandatory
Indiana and federal
employment postings. Our 
poster sets feature

next-day shipping and include the newly
revised FMLA posting, as well as an Indiana
minimum wage notice. Price: $48

Take the Headache  
Out of Workplace Posters
Throughout the year, we get many calls from
Indiana employers concerned about workplace
poster updates because they received a notice
from some company trying to make a buck.
Signing up for our poster subscription service
means you will be sent new workplace posters
only when a MANDATORY change is made to
either state or federal postings. The service
itself is free; you will just be invoiced for $48 
per set (or just $40 per set for Indiana Chamber 
members). Call (800) 824-6885 to sign up!

If your employees seem stressed, it could be a financial wellness issue. Did you know
76% of Americans are living paycheck to paycheck? To combat this, the Chamber has 
partnered with Pete the Planner® to offer Pete’s Money School at a 20% discount to 
members. Pete’s Money School blends humor and financial wellness curriculum together 
on a mobile-friendly platform. Visit www.petesmoneyschool.com for more information, 
and members simply use the code INCHAMBER when ordering to receive the discount.

RESOURCE: For more information, or to order: (317) 264-6888, publications@indianachamber.com or www.indianachamber.com/publications

When ordering, please use priority code: BV

If your company is interested in advertising opportunities in the Indiana Chamber’s regulatory compliance manuals, contact Jim Wagner, business 
development director, at (317) 264-6876

Indiana Chamber members receive a 25% discount on select publications.

NEW! Many of our books are now available as ePubs. 

Visit www.indianachamber.com/publications and click on “Electronic Subscriptions.”

BUSINESS RESOURCES

http://www.petesmoneyschool.com/
mailto:publications@indianachamber.com
http://www.indianachamber.com/publications
http://www.indianachamber.com/publications


Contact Tim Brewer
(317) 496-0704 | tbrewer@indianachamber.com  

WWW.BIZVOICEMAGAZINE.COM

Share your story
• May-June features: Best Places to Work in Indiana;

attractive business climate; Elkhart County focus

• 75 national and state awards

• 15,000 influential business recipients

PUTTING OUR STORY IN THE HANDS 
OF INDIANA BUSINESS LEADERS

“We have found that advertising in 
BizVoice® has been our most successful 
way to get the word out about our 
company to a statewide audience of 
business decision-makers. Since it directly 
reaches over 15,000 of the most important 
decision-makers throughout Indiana, 
it has become a pivotal part of our 
marketing efforts. Simply put, advertising 
in BizVoice gives us an edge over our 
competition.”

David C. Vorbeck, CFP® 
President and CEO 

Bison Financial Group

“With all of the challenges facing 
business leaders every day, we depend 
on BizVoice to tell thousands of CEOs, 
presidents and business owners about 
our products and services. Advertising 
in BizVoice is one of the most cost-
effective ways to reach our target 
market.”

Darby A. McCarty 
President and CEO 

Smithville Communications, Inc.

“FORUM Credit Union is a regular 
advertiser in BizVoice because we 
want to reach a statewide audience of 
decision-makers. We have found BizVoice 
to be a great publication to showcase 
our products and services and help 
build our business.”

Andy Mattingly 
Chief Operating Officer 

FORUM Credit Union

mailto:tbrewer@indianachamber.com
http://www.bizvoicemagazine.com/
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Ties Between State 
and Navy Grow  
With USS Indiana
The Naval Surface Warfare Center Crane Division in southern 
Indiana is the third largest naval installation in the world. An 
even lesser-known fact is that in a little more than a year, a 
fourth ship to be named after our state will be put into service 
with the commissioning of the USS Indiana (SSN 789).

By law, the Secretary of the Navy names all ships. The future USS Indiana (it
is currently referred to as PCU Indiana – or pre-commissioning unit) was named in 
April 2012. A keel laying ceremony and official start of construction took place in
May 2015. A christening of the Virginia-class submarine is expected in early 2017,
followed by a commissioning later that year.

A few definitions, courtesy of the Navy and Ray Shearer, chairman of the USS 
Indiana Commissioning Committee:
• Virginia-class submarines will have the capability to attack targets ashore with

highly accurate Tomahawk cruise missiles and conduct long-term surveillance. It
is also designed for special forces delivery and support.

• Christening: The official ceremony recognizing the floating of a ship by name and
marked with the traditional breaking of a bottle of champagne across the bow.

• Commissioning: Following sea trials, a private delivery ceremony and a sail away
from the construction site, this marks the acceptance of the ship by the U.S. 
Navy. At the breaking of the commissioning pennant, the ship will “come alive” 
and the crew will ceremonially run aboard. The ship is then officially referred to 
as a United States Ship (USS).

Approximately 4,000 workers are building the submarine in Newport News,
Virginia. It will weigh 7,800 tons, be 277 feet in length, be able to operate at more
than 25 knots submerged and have a crew of approximately 135.

In addition to the heavy involvement of personnel at Crane, Shearer says more 
than 50 Indiana business are directly producing or manufacturing parts of the future
USS Indiana. One of those is Mount Vernon-based Babcock & Wilcox (featured in
BizVoice® previously for its work on small nuclear reactors).

A Marine veteran, Shearer states his involvement is “still about serving and
giving back to the community. This ship will be representing our state, all of us, all 
over the world.”

The role of the commissioning committee, he offers, is very important. In
addition to raising funds for the commissioning ceremony, it must facilitate lasting 
bonds between the state and the submarine. That includes themed decor on board
that reflects major cities throughout the state, quality of life amenities for the crew
that connect them to Indiana and much more.

“We’ll try to do some things differently, maybe a scholarship for crew members. 
There will be a gift to the ship that is a big part of the commissioning ceremony,” 
he shares. “A crest design competition (that received its final entries earlier this year)
gave a rare opportunity for the public to be part of the construction of the ship.”

Shearer notes that many of the crew members are already in place as the Navy 
works to build an early bond between the namesake and the people who will be 
calling the ship home. Crew leaders visited schools in central and northern Indiana
last fall and took part in ceremonies at the Navy-Notre Dame football game.

Shearer says donations to the USS Indiana Commissioning Committee are tax
deductible and may also be made in honor of loved ones.

By Tom Schuman

RESOURCE: USS Indiana at www.ussindiana.org

Indiana (BB 50) was
laid down at the New 
York Navy Yard in 
1920, but her 
construction was
canceled in 1922 in
accordance with the 
terms of the 
Washington Treaty for 
Naval Limitation.

The first Indiana (BB 1) was commissioned in 1895. She 
served during the Spanish-American War and later was a
training ship for gun crews during World War I before 
being decommissioned for the final time in 1919.

The third battleship named in honor of Indiana (BB 58) was
a 35,000-ton battleship that was christened 17 days before 
the Japanese attack on Pearl Harbor. She earned nine 
battle stars for World War II service that included downing 
several enemy aircraft during the Battle of the Philippine
Sea in 1944. She was decommissioned in 1947 and sold 
for scrap in 1963.

The mast, prow and two gun mounts are on display outside
Indiana University’s Memorial Stadium. Her anchor rests at 
Fort Wayne and other relics are on display in various 
museums and schools throughout the state. Teak planks 
from the main deck were used to construct a desk and 
presented to the then Governor of Indiana. It has been 
used by all subsequent governors.

USS INDIANA HISTORY

Upon completion, the new USS Indiana will represent the 
state throughout the world.

http://www.ussindiana.org/
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Veil Nebula supernova captured by Hubble Space Telescope, which 

was serviced by a Space Shuttle Atlantis crew that included Purdue 

alumnus Andrew Feustel in May 2009. (NASA image)

Purdue University is pioneering a new vision of the land-grant university for the 21st century. 

Our graduates help feed the world. Lead Fortune 500 companies. Pen Academy 
Award-winning movie scripts. Engineer life-saving medical devices. Journey into 
space where no one has gone before.

We place students fi rst, champion research and innovation, and drive 
economies through industry partnerships and engagement.
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IT’S ALL ABOUT 
THE PEOPLE

When the Indiana Vision 2025 economic development plan was
released four years ago, this was the opening commentary in the
Outstanding Talent section:

“Few items in this plan are beyond debate, but the need to invest 
in our people for their own well-being, as well as the state’s future 
economic prosperity, is a given. In fact, developing human potential
through education, training and exposure to new ways of thinking and 
doing things is of paramount importance, especially given current
demographic trends. 

“Much progress has been made over the past decade with more to 
come as the most recent reforms to K-12 education begin to be 
implemented. But the results of reform are years away and Indiana
regrettably starts from back in the field, dramatically behind other 
states (and nations) in educational achievement. The economic 
competition goes on and our goal must be to enhance our competitive
position as rapidly as possible.”

Today, these words still ring true. Many are working to achieve
progress – and BizVoice® will continue to tell the stories about the
people and the programs striving to make a difference. We hope you 
enjoy this always special section.

DRIVER 1: OUTSTANDING TALENT
• Increase the proficiency of Indiana students

in math, science and reading to “Top 5” 
status internationally.

• Increase to 90% the proportion of Indiana
students who graduate from high school 
ready for college and/or career training.

• Eliminate the educational achievement gaps at all levels, from
preschool through college, for disadvantaged populations.

• Increase to 60% the proportion of Indiana residents with high
quality postsecondary credentials.

• Increase the proportion of Indiana residents with bachelor’s degrees
or higher to “Top 10” status internationally.

• Increase the proportion of Indiana residents with postsecondary
credentials in STEM-related fields to “Top 5” status internationally.

• Develop, implement and fully fund a comprehensive plan for
addressing the skills shortages of adult and incumbent workers who
lack minimum basic skills.
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FOUND ELSEWHERE

It’s Not Just the Money
The value of a college education is often presented in purely 

monetary terms, probably because the average monetary payoff from a 
college degree is so high. The substantial financial rewards from 
obtaining college degrees are well known and documented. The link 
between college attainment and economic prosperity has been clearly
demonstrated for individuals, as well as for cities, states and nations.

It is no secret that the financial payoff is only one of the benefits 
from a college education. But the other benefits, and particularly their
magnitudes, are considerably less well known. These other benefits of 

college education are often difficult to quantify and harder to 
demonstrate.

A Lumina Foundation issue paper titled It’s Not Just The Money: 
The Benefits of College Education to Individuals and Society highlights many y
of the frequently unmeasured and ignored benefits of college 
attendance. Below are just four charts from a 72-page study, authored 
by Philip Trostel of the Margaret Chase Smith Policy Center & School 
of Economics at the University of Maine. The full report can be found
at www.luminafoundation.org.
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Less Than 
High School 

Diploma

High School 
Diploma

Some 
College

Associate 
Degree

Bachelor’s 
Degree

Advanced
Degree

0%

10%

20%

30%

40%

50%

40.8%

28.7%

23.5%

19.2%
16.4%

13.6%

Source: Author’s calculations using the 2012 American Community Survey, ages 
27-66 and not enrolled in college.

Total Lifetime Fiscal Effects
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Self-Reported Health
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By Tom Schuman

FUTURE 
FOCUS

Indiana Vision 2025: Outstanding Talent

BizVoice®: Is the need to create the Purdue Polytechnic High School a statement that our public 
education system is not producing the type of students to succeed at schools like Purdue?

Daniels: Yes, in part. In part, we’re excited about a new mode of teaching at what was our College of Technology
and now the Purdue Polytechnic Institute. We’ll be teaching in a way that we think is really well suited to the needs of 
business and the needs of today’s economy. Multidisciplinary, most of the work in projects and teams, most of it team 
taught, everybody has work and internship experiences. Everybody works on major, semester-long projects. We do 
think that it may be well suited to the high school years too.

But we’re putting that high school in inner city Indianapolis for a reason and that is that, try as hard as we can, we
can’t have as diverse a student body as we would like to have based on those students who emerge from Indiana high
schools and present themselves here at Purdue.

BV: You don’t do this without first transforming the College of Technology. Is that correct?
Daniels: What we really started out to do was to see whether we might not fashion a new mode here at Purdue. It

will be competency-based, meaning students will advance at their own rate, not on a fixed calendar. So maybe some of 
them will finish in fewer than four years and get on to work and a productive
life more affordably. 

This is a rigorous place. It’s hard to get good grades. We teach
predominately difficult subjects, STEM subjects and the like. But everything 
our faculty teaches, they have high expectations. We think it’s an exciting new
way to learn for students of all kinds.

BV: What goes into the process to determine whether this makes 
sense in other Indiana communities?

Daniels: Great question. We’re hopeful of success. Will there be a
demand? Will students show up? It’s a charter school; nobody has to go there.
Once they’re there, will they last? Will they like this curriculum? It’s going to
be difficult, probably harder than what’s going on at other places. Will they 
succeed and graduate? From our end, I intend that everybody who graduates
from that school gets a Purdue admission in their diploma, no questions asked. 
No fees. 

But will they choose to come here and continue on? So all those questions
we’ll be watching very carefully. But I have very high hopes it will succeed and 
if it does, we already have technology centers run by that college around the
state – so we do have a platform, if it does work, to bring it up to scale and
start it in other places, which would be great if all that came to pass.

DANIELS TACKLES
HIGHER ED TOPICS
EDITOR’S NOTE: A 20-minute-plus interview with the Purdue University president includes additional comments on a new 
polytechnic high school (Page 20), income share agreements (Page 30) and the initial Gallup-Purdue surveys (Page 32). In addition,
view a video bonus (bottom right) with perspective on the future of undergraduate education.

VIDEO BONUS:  
DANIELS ON THE FUTURE 

OF UNDERGRADUATE 
EDUCATION
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BV: Talk more about competency-
based education. Why is that so
important and why does it make sense 
for the business community to be
excited about it?

Daniels: So we live in education with a 
lot of old practices, a lot of them tied literally 
back to when we were a farming economy.
Nobody’s done much to change that, at least
until recently. Two things about competency-

based education. If a student can move faster
and demonstrate mastery if given a subject,
why not structure the school so that he or she 
can move on at their own rate. If they finish 
sooner, they will have spent less money along 
the way and they will be out earning money 
sooner. Now, second point is that more and 
more businesses are beginning to question the
value of the diplomas that students are 
showing up with. Not a Purdue diploma; I

think I can prove that. 
Businesses have been using the college 

diploma as a signal that a student is smart and
somehow prepared and ready to be productive. 
Increasingly, young people are showing up 
with a diploma who can’t do much or don’t 
want to work or aren’t proving able. So we
are seeing more and more businesses, maybe 
whole industries, setting up their own way of 
finding out, their own tests or certification
programs. Google is a recent good example. If 
the outside world moves to a competency 
measurement and begins to disregard these pieces
of paper called college diplomas, schools issuing 
those diplomas better move to react to that.

BV: How many people within
higher education are ready to make
that move or how difficult is it going 
to be to change those years and years 
of doing things a certain way to an 
entirely different model?

Daniels: The right answer is not very 
many and real hard. That’s why I’m so 
pleased that our faculty in the Purdue 
Polytechnic Institute have been willing to

“I didn’t know what to expect. Yes, I’m having fun. It’s hard not to have fun when you get to hang out with smart 
people and young people all day. That is just not a bad deal at this point in the game. It’s fun because of the great 
place this is, the great people who populate it. I’m very proud of our mission. “

Mitch Daniels continues to put a high priority on 
making college more affordable and providing a 
high value for students.
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take the leadership they have. That particular 
experiment, it could have importance 
elsewhere on this campus as a demonstration 
to other faculty that you ought to be thinking
about the same things too. 

I put up two prizes two years ago now
to try and spur new innovation here on the
campus. One of them was to come up with
the best competency program. The College 
of Technology was that winner. My whole 
hope was by giving birth to these new 
experiments, we might see some emulation
elsewhere. Hasn’t been much of that so I
have to keep working on that.

BV: Can competency-based
education and what I will call the
traditional diploma system, can they
work together or is it a transition from 
one to the other?

Daniels: I don’t know. I think they can
work together. I’d be surprised if a
competency model just swept all before it 
and everything went in that direction. There
may be some disciplines that remain better 
suited to what we’ve been accustomed to. I 
would expect it to evolve and move from one
field to the next. I think it’s at least as
probable that the world moves to some 
alternative way of certifying the readiness of 
people and that may happen much more
swiftly than higher ed changing within itself.

BV: Affordability: Where are we at
– are we getting to a better place?

Daniels: We better because people are 
more and more skeptical of these enormous 
costs – these price levels. Here at Purdue,
we’ve held tuition flat; we’re in the third 
year now. It will be zero increase again next
year; we don’t know anything beyond that. 
Room and board is cheaper than it was when 
I got here. Brought it down in two steps; still
working on that. And, of course, we’re
working hard to raise scholarship money. 

It’s still not inexpensive to go here. I
think it’s important to remember – and I 
never talk about affordability without taking
about value – a good college education, the
kind we think we are providing here at
Purdue, is worth every penny and more. The
student absolutely will reap the benefits, not
just in that first or second job but throughout
his or her life. So yes, we wanted to get off 
the price escalator, to help our students’ families 
with the cost here and now, but we have to 
reinvest everything we can in strengthening 

the academic offering. I always say the
numerator matters most. The value, the 
quality of what we’re doing – if it’s high, the 
price is clearly justified. But if not, it’s not.

BV: Income share agreements (a
new financing method; see Page 30).
What is the most difficult part of that 
innovative concept?

Daniels: We’re going to find out. Like
so many other things, until you go to market, 
you don’t know. It may prove to be difficult
to reach a market; there may not be much 
demand; it may be too different. Maybe not a 
lot of students will take an interest in it. Or 
there will be demand but maybe someone has 
overestimated the supply, dollars, investors 
who would like to participate. I’m less
worried about that. 

As soon as we started talking about it,
we began hearing from people all over the 
place who have been looking for somewhere 
where this concept could get tried. Or there
could be mechanical issues that haven’t been 
carefully enough foreseen in the enforcement 
of these contracts over time. Or in the 
consumer protections that we think have 
been built in, but there may be flaws in that – 
we’ll see. The first test is going to be, as with 
any new product: Are there consumers? Are 
there customers in sufficient numbers to 
make the whole thing work?

BV: You said the Purdue Polytechnic 
High School hopefully helps fill the
need for more diversity. Does income 
share cater to a specific need or is it a 
little broader than that?

Daniels: I wish I knew. The answer to so
many questions is we’ll tell you after the 
window opens. What kind of students will be
interested? In what kind of students will 
investors be interested? It’s certainly 
tempting to think and hope that maybe low-
income students would rather not go into
debt but rather shift the risk from themselves 
to an investor, and leave Purdue with no debt
or very little debt but with a contract to share 
a fraction of the earnings they are about to 
start collecting. I can certainly see it working
that way, but we won’t know until we know. 
It’s purely voluntary. The market will tell us.

BV: Are you having as much fun as
you thought you would?

Daniels: I didn’t know what to expect.

“Businesses have been using the 
college diploma as a signal that a 
student is smart and somehow 
prepared and ready to be productive. 
Increasingly, young people are 
showing up with a diploma who can’t 
do much or don’t want to work or 
aren’t proving able.”

Yes, I’m having fun. It’s hard not to have fun 
when you get to hang out with smart people
and young people all day. That is just not a 
bad deal at this point in the game. It’s fun 
because of the great place this is, the great
people who populate it. I’m very proud of 
our mission. I’ve said to friends – who said,
Gosh they were surprised I wound up doing
this – Well, I was surprised too. The reason I 
finally agreed to it was because I couldn’t 
think of a job, except maybe the one I was 
leaving, where if a person did a good job, he 
could do more for Indiana. 

If Purdue performs really well, we not 
only turn out outstanding talent, both
indigenous and increasingly students who come 
here from somewhere else and we find (them)
settling in Indiana – brain gain style. We’re 
spinning off 25-plus companies a year. We
were 16th in the world in patents last year; 
we’re probably headed for the top 10 this 
year. We’ve really got that engine working 
now. That’s fun. That’s very satisfying to see 
these brilliant people coming up with ideas, 
going out and trying them, hopefully some
will grow up and hire a lot of Hoosiers. It’s a 
24/7 job. It’s got its headaches, but anything
worthwhile does. I just feel very fortunate to
be here. 
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The clock is ticking.

As the digital age continues to 
transform the workplace and the 
people within it at an epic pace, 
time is more precious than ever. Time 
on the job. Time in the classroom.

In short, there’s no time to waste.

That poses a fundamental question: Is 
the traditional education model, which
focuses on instruction time or credit hour
completion, working?

Purdue University’s Gary Bertoline and 
others “believe there’s a different and better 
way to learn” – and it’s coming to the inner
city as the Purdue Polytechnic Indianapolis
High School.

Curriculum will mirror what’s taking 
place at the Purdue Polytechnic Institute
(formerly the Purdue College of Technology, 
with nine statewide locations) and emphasize
competency-based learning that combines 
teamwork, problem solving, STEM (science, 
technology, engineering and mathematics) 
disciplines and other areas such as liberal arts.

“There’s just a tremendous amount of 
evidence that says if you take a more application-
oriented, hands-on, integrated approach that’s 
team based, where students learn from other 
students and you mentor students, there’s huge 
evidence that you can prepare students much
better,” asserts Bertoline, dean of the Purdue 
Polytechnic Institute in West Lafayette. “They 
learn better. They’re much more motivated.”

Opening in fall 2017, the goal with the

high school is to diversify Purdue’s student
body and prepare young adults for high-
demand, high-wage professions.

“This school is really important,” Bertoline
declares. “It’s going to serve as a flagship. It’s
where we’re going to learn how to do it right 
and then move this throughout the state.”

Purdue President Mitch Daniels puts it this
way: “We hope we can start it up, shake it 
down, see enough success in it. … I wouldn’t 
wait four or five years. If it looks really good after 
a couple of years, we ought to try to start 
school number two or three or four right away.”

‘Bringing the classroom … to life’
Two numbers below highlight an

education challenge for Purdue and students
within the state’s largest city.

According to the Indiana Department of 
Education, Indianapolis Public School graduates 
(year 2012) scored significantly below the national
average on the college readiness benchmark 
on SAT exams. Within that group, only seven 
college-bound African Americans and 16 Latinos 
had SAT scores and high school GPAs in the 
range of the top 15% of Purdue freshmen.

“Shockingly few African-American students
are coming out of Indiana high schools at even 
the minimum level of preparedness that a 
Purdue education takes,” Daniels offers. “We’re 
going to put that charter school in inner city
Indianapolis in hopes of attracting and preparing 
at least some more first-generation, low-income
and under-represented minority students.”

Brooke Huntington, assistant dean for
K-12 outreach for the Purdue Polytechnic 
Institute, is eager to dispel misconceptions 
about “what happens in a polytech over time.” 

“We talk about it being STEM focused

(for instance), but I think what we really 
mean is there’s a heavy emphasis on problem-
based or design-based education that brings 
together science, technology, engineering and
math with the humanities,” she clarifies. “It’s
education that brings the classroom and the 
real world to life for students.”

Huntington, who imparts that she “couldn’t 
be more excited about what she does every
day,” previously led EmployIndy, Marion
County’s workforce development arm. The 
organization is represented on the Purdue
Polytechnic Indianapolis High School steering
committee, along with leaders from Purdue,
the city of Indianapolis and USA Funds. 

“We know our students may come from 
varying starting points,” she reflects. “Some
may be on track and ready to enter the ninth 
grade and sort of head forward without any 
issues. Others may come in behind grade 
level. Using competency-based education 
allows us to target the needs of the students 
and bring them to the point where they’re 
really ready to learn in this new environment.”

Through innovative experiences, students 
can earn college credits and industry credentials
as freshmen and sophomores. Juniors choose 
one of three pathways – advanced 
manufacturing; computer and information
technology; or supply chain and logistics.

Purdue will partner closely with
employers to identify workforce gaps. 
Companies will provide mentors, contribute
input regarding potential projects students
can pursue, host internships (during students’ 
senior year) and more.

Ideally, the high school will serve as a 
direct pipeline to Purdue. But that’s not the 
only measure of success.

“Education is not the filling of a pail, but the lighting of a fire.” – William Butler Yeats

Purdue Embraces
Polytechnic Approach

PRIMING  
THE PIPELINE

By Symone C. Skrzycki

FEATURE STORY
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Bertoline stresses, “We see it as being
successful if students move on from their high
school education and go directly into the
workforce, but have high-value credentials, 
are well prepared educationally so they can
grow with the company and maybe go onto a 
certificate program, an associate’s degree
later on, or maybe five, 10 years later, they 
do want to go on for a bachelor’s degree.

“Of course, we want as many as possible 
to come to Purdue and gain a four-year degree.
But it’s open for all levels of academic ability, 
and I think that’s one unique aspect of it.”

Breaking down barriers
It all boils down to access.
That’s how Ahmed Young, director of 

the Office of Education Innovation for the
city of Indianapolis, describes the Purdue 
Polytechnic Indianapolis High School.

“It’s all about access to resources, access 
to new experiences, and access to individuals 
that are closely aligned and associated with
Purdue University and their Polytechnic
Institute,” he remarks. “I look at this as
groundbreaking and revolutionary for the city
of Indianapolis. With us being the Silicon
Valley of the Midwest, we have to make sure
that the workforce is aligned with our
economy and the types of jobs we want to 
bring here – and this is part of that effort.”

Young exudes a twinge of nostalgia
recalling the years he spent as a teacher. His
experiences are part of what makes him 
passionate about the high school’s potential to 
impact the lives of first-generation, low-income 
and under-represented minority students.

“Being able to prepare them (undergraduates)
adequately at the high school level for the 
rigors of that postsecondary education is
essential to their success – not only their 

educational attainment, but also as it relates 
to their financial success,” Young comments.

And there’s something else.
“It also lends itself directly to public

safety,” he shares. “When you have a thriving 
educational outlet for students that provides 
before, during and afterschool experiences, it 
limits their opportunities to get into mischief 
and other mayhem.

“There are a lot of great organizations 
within Central Indiana that offer mentoring
and offer access to these experiences, but not
to this level and not to this scale. I foresee this
being a great neighborhood school that students 
can come to (not only) from throughout the
city but also within that neighborhood, and be 
a hub for innovation and great thinking and a 

great educational experience for our students. 
That’s what it’s all about.”

Huntington seconds that.
“We believe that community engagement 

is probably one of the most critical aspects in 
our development and long-term success. It will 
be important to us to be ‘of the community’ 
and a part of not only the neighborhood in 
which we locate, but Indianapolis as a whole.”

David Harris is founder and chief 
executive officer of Indianapolis-based The 
Mind Trust, which focuses on incubating new 
schools and education non-profits. He served 
as the first deputy mayor of charter schools 
under former Mayor Bart Peterson.

“A legitimate criticism of charters is that 
we haven’t used the freedom to innovate enough,

Foundation Expands CBE Discussion
Is Competency-Based Education (CBE) the future of higher education or simply a 

currently popular alternative developed in response to the workforce skills gap?
The long-term answer is still to be determined. The Indiana Chamber Foundation

completed work in 2015 to explore, educate and build awareness of CBE with higher education
leaders in the state. The work was funded by the Lumina Foundation for Education.

“The Chamber Foundation mission is to provide thoughtful research to help policy leaders
and decision-makers make more informed choices to enhance Indiana’s economic future,” notes
executive director Christy Huston. “Taking a deeper look at CBE and its potential for impacting
Indiana students and employers was a perfect fit.”

CBE is traditionally defined as:
• Establishing expectations about the knowledge, abilities, skills and attitudes students must have
• Encouraging student and faculty engagement and learning outside the classroom setting
• Relying on reliable assessments that include both objective and performance-based tools
• Not necessarily following traditional academic calendars or the accumulation of credit hours
• Allowing students to progress at their own pace

Public Agenda, a national firm seeking to help organizations with solutions to complex
issues for 40 years, conducted focus groups with leaders from Indiana’s public colleges and
universities. It shared results and additional analysis with the Indiana Commission for Higher 
Education and the Indiana Chamber’s Business-Higher Education Forum.

Indiana Vision 2025: Outstanding Talent

Continued on page 22

Innovation soars at the Purdue 
Polytechnic Institute, which will serve 
as a model for learning at the Purdue 
Polytechnic Indianapolis High School. 
The sky’s the limit (left) during an 
exercise involving starting the engines 
on the School of Aviation and 
Transportation Technology’s large jet 
(Purdue University/Rebecca Wilcox). 
Students grasp a practical lesson from 
their instructor in the electronic systems 
lab (Purdue University/Mark Simons).



22 BizVoice/Indiana Chamber – March/April 2016

SO YOU WANT AN
educated workforce?> Since the implementation of 

major education reforms in 
recent years, Indiana’s student 
achievement has increased by 

every measure.

Policymakers need to hear from business leaders. Join the conversation.

THE WORK IS NOT FINISHED: OPPONENTS ARE FIGHTING DAILY  
TO END EDUCATION REFORMS

FOR QUALITY EDUCATION
INSTITUTE

Source: Indiana Department of Education
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However, Indiana high 
schools still rank 19th in the 

nation, according to  
U.S. News & World Report.

facebook.com/i4qed     www.i4qed.org     @i4qedf t

“Improving connections between educators and employers is
essential,” offers Indiana Chamber President and CEO Kevin Brinegar.
“The Indiana Career Council has established a goal of significantly
expanding experiential learning experiences, and the Indiana INTERNnet
program continues to help to do that throughout the state.”

Higher education interest in CBE has exploded. Public Agenda notes
that 20 colleges and universities reported seriously working on such initiatives
in 2012; that number was more than 250 a year later and continues to grow.

CBE takes on a variety of different models. Participants in three of the
Indiana focus groups identified themselves as being from institutions that
are building or currently have an existing competency-based program.
Respondents from four other colleges and universities reported very little
first-hand knowledge or experience with CBE.

Public Agenda further describes CBE as an alternative to the current
credit hour approach and asserts that it has the potential to combat the
fact that two-thirds of provosts and chief academic officers say that grade
inflation is a serious problem.

“Member companies are telling us every day about the challenge of 
finding qualified workers,” Brinegar says. “If expanded use of CBE can
help address the challenges and provide a solution, it deserves to be
further studied and examined. The Indiana Chamber, as always, is
prepared to participate in those discussions.”

The Indiana Commission for Higher Education is expected to include
CBE in some form in the next version of its strategic plan, which is
anticipated in the first half of this year.

but a school like this is pushing the envelope more,” he affirms.
“That’s exciting and something we think is going to be an important
addition to the landscape – both because it will provide a great
education for the students, but it will also inform our thinking 
about what schooling might look like.”

Obstacles beget opportunity
When Purdue Polytechnic Indianapolis High School opens as

a charter school next fall, it will house an anticipated 150 
freshmen. Enrollment capacity is expected to reach approximately 
540 by the fall of 2020, when it will include all four grade levels.

Bertoline acknowledges good-naturedly that starting the school 
can be a bit daunting, but he and his team are up for the challenge.

Speaking of challenges …
“There’s a lot of them. On the one hand, it’s exciting to 

create a school from scratch. On the other hand, it’s scarier than
heck,” he concedes with a chuckle. “You have to do everything!
You have to pick the building site. You have to hire everyone.
You have to put a business model together to make sure you can 
sustain all of the activities you want to do. You have to make sure
you integrate this into the community so you’re accepted.

“We’re very excited about this opportunity. … We’re very
hopeful this will make a real difference.”

RESOURCES: Gary Bertoline and Brooke Huntington, Purdue
Polytechnic Institute, at www.polytechnic.purdue.edu | Purdue 
Polytechnic Indianapolis High School at www.polytechnic.purdue.
edu/indianapolis-high-school | Ahmed Young, Office of Education
Innovation, at oei.indy.gov | David Harris, The Mind Trust, at 
www.themindtrust.org

CBE Discussion
Continued from page 21

http://facebook.com/i4qed
http://www.i4qed.org/
http://www.polytechnic.purdue.edu/
http://www.themindtrust.org/
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STATE OF 
EDUCATION
There’s talk on the street; it sounds so familiar 

Great expectations; everybody’s watching you

The lyrics from the Eagles classic hit, “New Kid in 
Town,” poetically sum up the challenge – albeit 
exciting in many ways – for today’s higher education 
leaders.

Four lifelong educators, all who came to their positions less than
three years ago, joined us in mid-January to provide their thoughts on
the current collegiate landscape:
• Kathryn Cruz-Uribe, chancellor, Indiana University East, at

www.iue.edu
• Paul Ferguson, immediate past president, Ball State University (this 

roundtable was held less than two weeks before his announced 
resignation), at www.bsu.edu

• Gregory Hess, president, Wabash College, at www.wabash.edu
• David Wright, president, Indiana Wesleyan University, at

www.indwes.edu

Seeking the students
Competition for students is obviously fierce; the trick, says the

panel, is to define one’s niche. 
“We are going after all the same students, but I think we have to

fully be honest to say I’m not coming up with an engineering program, 
I’m not going to get into that sphere. If it is telecommunications, I am
in play. You know, if it is fine arts, I am in play,” Ferguson explains.

“And really you can have multiple programs, but I think you have
to really define your niche honestly and appropriately within Indiana’s
higher education. … It is up to us when we go looking for funding to 
make sure that is defined. … I think it’s been healthy in my experience.”

He notes efforts in his first year to establish Ball State as an
entrepreneurial university.

Cruz-Uribe first emphasizes there is not competition among the

IU schools. “The way the regional campuses are set up within IU is we 
each have a defined service area; so (instead) we are very close
collaborators. It is a way to build our own strength and see what things 
we might be able to offer across our campuses that maybe any one
individual campus can’t do.

“But that being said, it is a very competitive (overall) landscape. In 
our town of Richmond, for example, we have IU East, the small
private Earlham College, Purdue Polytechnic and Ivy Tech, so we actually 
have a lot of educational opportunities in quite a smallish town.”

Wabash’s size presents another layer to the situation. 
“We are a small institution – which we think is one of our 

greatest strengths – but it is not the economic model that most people
look for. You know, there is still only one president here and I only 
have 900 students; I don’t have 9,000 or 19,000 students, so some of 
those fixed costs are a little bit harder to spread around,” Hess shares.

Managing the expectations
With the inherent competition comes unique pressures for those

at the top.
“The challenges of leadership in higher education are evolving

daily,” Ferguson asserts. “Leading a major public research university of 
20,000-plus, 106,000 alumni, you really want this institution to be
relevant and impactful. You want the vision to be real; you want your
constituencies to own that, to believe in it and to be partners in
moving the institution forward to really prepare students for their 
future careers to impact your community. 

“And the challenge of that leadership is becoming more and more
acute with the environment we live in, social media we live in; the
constituencies are so diverse and have strong or deep opinions. 

“The challenge of doing that in a micromanagement moment is 
the challenge of being president in 2016,” Ferguson stresses. “You 
want to lead by consensus, you can’t lead by unanimity, but you are 
always attempting to bridge the gap between so many diverse opinions
under a momentary change of notice.”

Wright likens the job more to being a mayor than a CEO because 
of the many varied interest groups within a university. 

“They are all groups of people who have strong opinions and are

ROUNDTABLE

By Rebecca Patrick

This roundtable discussion took place on January 13, 12 days before the
unexpected departure of Paul Ferguson as president at Ball State University. 
Nevertheless, selected comments based on his many years of experience in 
higher education provide valuable insights and are included in this article.

University 
Leaders 
Offer 
Impressions

http://www.iue.edu/
http://www.bsu.edu/
http://www.wabash.edu/
http://www.indwes.edu/
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well-educated and develop a sense of conviction. 
So we don’t get ahead by just ordering people 
around; we have to initiate conversations and
dialogue that lead somewhere.”

He pinpoints the challenge further. 
“We are in an environment where the 

universities less and less can afford to simply
be these diffuse organizations whose existence 
is unquestioned and their trajectory, their 
vision and their direction is really kind of 
unexamined. We just exist because we are an 
important part of the landscape.

“We can’t do that anymore, we have to
be more focused and relevant – clear about
why we exist and what our niches are that we
serve – how we serve students better and 
different,” Wright believes.

“To do that with a big organization that
is all sprawled out is very, very hard. It is 
hard to bring focus and direction in that kind
of a setting and so for me the challenge has 
been: How do you learn to lead at scale? 
How do you learn to direct an organization
that isn’t all that interested in me just telling
them what to do? So that’s the personal
challenge, I think, of leadership.”

But the ultimate test, he contends, is
“how to produce common good for society
and how do we marshal the resources of these
wonderful populations we work with – faculty

and staff and board members and trustees, 
and then nurture the students so that at the 
end of the day there is greater social good 
because we existed. 

“There is nothing more meaningful for
me than to contribute to that cause, but it 
also means it is hard to measure; it is hard to 
know when you are succeeding and when you
are not quite succeeding. It is hard to get 
people to even agree on what the social good 
is that we are after – let alone how to get
there. So it is a fascinating job, the best job I 
ever had and also the hardest job I ever had.”

Hess offers that he’s “usually in a pretty
good mood” by day’s end. “There are parts in
the middle of the day where it can get a little 
spicy, but at the end of the day we are doing
great things.

“We are educating people, making them 
better to serve their own personal interests 
and the interests of our state and nation. That 
being said, we always have to get better and 
that’s the first thing I try to think about every
morning.”

The impact of education is also what 
makes Cruz-Uribe eager to tackle each day.

“I am always struck when I meet our
alums, and they just spontaneously will tell 
me the stories about how their education, 
their experiences at IU East, changed their lives 
and changed the trajectory of their families.”

Deliberate intentions
To have that desired effect, it starts with

retaining students – which ultimately goes 
hand-in-hand with graduation. Wright says he’s 
learned the value of truly working on retention. 

“Retention doesn’t happen if you don’t
dedicate people to it with ideas that track 
students and intervene with students at their
points of vulnerability,” he declares.

“About six years ago when I was provost,
I said we are really going to work on retention 
and we put some people in place. I had to 
fight for the funding for that, and for the first
two or three years we saw no change in the
rate. I thought I spent a lot of money, went 
through a lot of political capital to get this in 
place and it is not going to make a difference. 
But then it just took off. And it is a reminder
that retention is really about people; it is 
about individuals; it is every single student.”

Indiana Wesleyan’s numbers back up the
success of the effort. According to Wright,
“our four-year graduation rate is about 64%,

our six-year graduation rate is just over 70% 
and with selected students (nursing, for
example) it is approaching 90%.”

Meanwhile, Wabash College puts a unique 
emphasis on experiential learning experiences.

“We send – based just purely on
fundraising – about a third of all students by 
the time they graduate on what we call 
immersion learning trips. That’s where the 
faculty member goes with the students and 
their class (average class size is 13) on a trip 
together,” Hess begins.

“It might be to Cincinnati to visit an 
Underground Railroad museum or a bigger
trip. We had a literature class that over
Thanksgiving break went to South Africa, met 
with everyone from (social activist and famed
apartheid opponent) Desmond Tutu to 
writers. So we have creative ways to integrate
those aspects into our coursework.”

Online combination
Two of those in the discussion – IU East

and Indiana Wesleyan – are helping lead the 
way in the state with their online education 
efforts. And both believe there are some
myths to dispel.

“I don’t personally believe that online 
learning or technology-mediated learning will
ever replace a face-to-face learning experience.
In fact, we think of ourselves as a learning 
community and the modalities are just ways 
that we usher people into our learning 
community,” Wright explains.

“They get entry to us by coming to our
campus, many of them, but they get entry to 
our community as well through the online
interface. So I think it is really a mistake to

“One of the things that Indiana University 
has put a big effort into is financial 
literacy for students. … They have a 
web site called Money Smarts; they 
have a debt monster. It’s coming from 
students so students can relate to the 
things that they are saying.” 

– Kathryn Cruz-Uribe

“We started a tradition at Ball State 
where we have graduates at 
commencement who come with their 
mentors. We have them at the 
Bracken House and every time they 
walk through the door, I ask: ‘Why is 
this mentor important to you?’ ”

– Paul Ferguson

Indiana Vision 2025: Outstanding Talent
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lose sight of the educating and to think that in
some way technology replaces that 
community because it never does.”

Cruz-Uribe agrees and says it’s not inexpensive 
to create a meaningful online experience.

“It requires a lot of investment in course
design and thinking about how to make it
interactive. We made a big splash about (tennis 
great) Venus Williams graduating from IU 
East; she was an online student and she came
to campus in the fall to receive her degree. 

“But one of the things that we organized
for her was bringing together students who
she had been in a lot of classes with, and it
was great because they knew her online and 
she knew them; they had created that online 
community. But then to meet them and her
faculty face-to-face was pretty exciting.”

Interjects Wright: “We are educated by
other people, by interaction with other people; 
the technologies are only a means to that end.
What I see is an increasing desire to tailor
learning programs to individuals … so you see

these conference-based learning approaches, you 
see adaptive learning approaches that try to use 
the best of technology to tailor the learning 
experience to the learning style and the learning 
goals and the needs of a particular student.”

Ferguson also mentions the “(personal)
touch and technology” both needing to be present.

“That’s where I think online education 
will continue to be successful.”

Ball State, he notes, “has made a strong
commitment to online education over the last 
five to six years” – with certain degrees available 
online.

STEM and liberal arts
The institutions are also responding to the

well-documented needs in the science, technology,
engineering and math (STEM) sectors. 
Schools focused on a liberal arts education are 
and have been looking at what can be done to 
potentially combine with STEM efforts to 
bring value to future workers. 

At Wabash College, that fusion is

“I think we are going to see pressure 
from the marketplace to desegregate 
our degrees so that the focus comes 
to be on competency and gaining some 
kind of credential that the marketplace, 
the business community, recognizes. For 
some, the question now isn’t so much 
do you have a degree, but do you 
have the set of competencies that I 
need you to have to come work for me.”

– David Wright

USI.edu/morethan

MORE  THAN  A 
LECTURE 
The University of Southern Indiana is a top choice  

due to its high quality academic programs, personal 

attention, affordability and opportunities for 

hands-on experience. Find out how the Romain  

College of Business prepares students for success in 

the competitive global marketplace. See the world of 

business from a new perspective.
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integrated at both the undergraduate and
graduate levels.

“We have tried to bring in a lot more technical 
opportunities for students. We have a fair 
number of students who major in mathematics;
I think it is one of the second or third highest 
majors in (our) college and we have a lot that
have an interest in medicine, so we do have a
pretty robust presence there,” Hess offers. 

“We also have created connections with
the ESTEEM program at Notre Dame. It is a
one-year master’s degree for students who 
have an interest in the E in ESTEEM, which is 
entrepreneurship. So a lot of our students,
who are interested in science and business as 
well, have moved into those types of programs. 

“We continue conversations with the IU 
School of Informatics to think about some
connections there. And I don’t know how many 
private institutions in Indiana have a 3-2 program 
with Purdue in engineering like we do (a 3-2 
program involves dual degrees in liberal arts
and engineering at the respective schools). 
That (3-2 program) has been in the works for
about five years, and we started to have some
successful graduates there,” Hess states.

IU East has a branch of Purdue Polytechnic
on its campus. There are students in the 

general education track that end up graduating 
from Purdue with those STEM-related degrees.

At Ball State, Ferguson says the term has
transformed to STEAM, to include the arts. 

“We have coupled our liberal arts and
sciences together in how students build those 
soft skills. … I think in this day and age 
STEM alone is not the whole story,” he remarks.

Wright sees a natural marriage between
the two fields of study.

“Part of liberal learning is about critical 
inquiry skills; it is about careful communication 
skills with writing and speech; it is about 
having a sense of a culture and a society, and 
those are skills that are foundational for the
science and technology and medical field, 
engineering field. So I think that’s actually a 
great foundation for STEM.”

An initiative at Indiana Wesleyan’s residential
campus in Marion is also looking to help 
those potential students far down the road.

“For the last five years, we have reached out
into the community to engage youngsters at a
very early age in science subjects and engineering 
subjects, physics subjects,” Wright describes.

“It is very, very gratifying to me to see
and help younger people understand early on 
that they need not be mystified by these 

OUR BUSINESS CHECKING 
ACCOUNTS SUPPORT YOUR 
GROWING BUSINESS.

You don’t have time to worry about 
your checking account when you’re 
running a business.  FORUM’s 
Business Essentials Checking has all 
the features you would expect plus 
additional benefits.

CALL | 317.558.6299 or 800.382.5414
CLICK | www.forumcu.com
VISIT | any FORUM branch

Federally insured by

NCUA

“Young men are not doing as well in 
college as young women are. Women 
and men face different constraints, different 
obstacles in their own kind of journeys 
and paths. .. I think that will continue 
to be an emerging issue both within 
our college, the state and the nation.”

– Gregory Hess

http://www.forumcu.com/


28 BizVoice/Indiana Chamber – March/April 2016

disciplines; and, in fact, they really are just an
extension of the kind of learning we want all
of our students to receive.”

A few of their favorite things
When it comes to what puts smiles on

their faces, it’s no surprise that the leaders
point to the people they encounter every day.

“The interaction that I get to have with
students – either that come into the office for
just conversation, or every once in a while I
get to do a guest lecture in toxicology,” 
Ferguson remarks. “But I think it’s to get out 
of the role of president and interact with (the 
students) as a mentor or a friend.”

Wright first points to the staff. “To have
a faculty member, a young faculty member walk 
me through their latest research project and
see the passion and the light that’s in their 
eyes when they are pursuing that thing that’s 
of interest to them and to see the enormous
talent that’s in that person, and to interact with 
the students and see the talent of the students
– that’s the most rewarding thing for me.”

Adds Cruz- Uribe, “We say IU East is like 
a family, a functional family I like to say. It is so
interesting to meet people who spontaneously
will say that back to me, because I came up 
with that after reflecting what I heard, and I 

still continue to hear it on campus.”
Alumni continue to strike a chord with

Hess. “I meet with alums and I ask them: 
‘Can you tell me about a faculty member who 
changed your life? Who is your favorite 
faculty member at Wabash College?’ 

“And the stories they tell – the intersection
of their lives – how they have stayed in touch
with them through the years, through the ups
and downs in their lives and also the friendships 
that they formed here at the college – those 
are the stories that inspire me all the time.” 

Key business connection
Each panelist spoke about the need for a 

reciprocal relationship with the business
community, particularly those local to their areas. 

Cruz-Uribe feels “we are all moving in
that direction.” She cites IU East’s relationship 
with Reid Hospital, the largest employer in
Richmond.

“We work with them to make sure that
we have developed a family nurse practitioner
track in our master’s degree in nursing,
because of their needs. So it is back and forth, 
and I think with internships, we are really
appreciating working with local businesses so 
that they understand what our students need 
to get out of an internship.” 

In that same vein, Ferguson says that Ball 
State is “extremely appreciative” of employers 
being part of the process much earlier – “to 
talk about internships, to talk about co-ops, to
talk about ways of getting our students into helping. 

“The more we connect with opportunities 
for job fairs and career development, not just 
at the end of the pipeline, but what skill sets 
do you need, how do we adapt our curriculum
to meet that. So we are seeing that partnership 
much earlier on and I think much more effectively.”

For Wright, he wants the business 
community to keep being the champion for 
higher education.

“One of the things that is important is
for the business community to go on believing
in the value of the kind of formal education that
we can provide at our best. There is so much 
talk today about whether college and university 
education really is worth it,” he acknowledges.

“Not everybody probably does need the 
four-year college degree or master’s degree; 
but on the other hand, it really has been and
often is the business community and the 
professional community who say we do value 
those skills. We value what happens to a student 
when they go through that formal atmosphere 
that lends legitimacy to the enterprise and raises 
the level of skill in our state and our region.” 
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The problem – soaring college debt to the tune of 
$1.2 trillion nationally – is clearly identified. The 
solutions, however, are far more elusive with one 
presidential candidate even pushing free public 
college for all. 

While that may never be possible – or even practical – mitigating 
the debt tsunami has become a focus at Purdue University. The 
school’s president, former Gov. Mitch Daniels, and the Purdue
Research Foundation believe income share agreements (ISAs) could 
play a role in remedying the situation. 

An income share agreement is not technically a loan, as there is
no principal balance or interest. Rather, it is a loan alternative in
which a student agrees to pay an investor a percentage of his/her
salary for a defined amount of time after graduation in exchange for
funds to help pay for school.

“If you break it down, it’s sort of like a combination of a loan and 
an insurance policy,” explains Beth Akers, a fellow in the Brookings 
Institution’s Center on Children and Families and the Brown Center
on Education Policy. “It’s a loan in that it’s allowing students to 
borrow money from their future selves, and an insurance policy
because if it turns out the students don’t do well financially, they’re
not on the hook anymore for that liability. It’s the insurance piece that
I think is the necessary innovation at this point.”

Back a Boiler
Purdue’s potential ISA program is titled “Back a Boiler.” 
“The motivation to explore an ISA was to determine if an

alternative could exist to the private loans and Parent PLUS loans that 
some Purdue students need to take out to help pay for their education 
over what they are able to get from government loans or scholarships,”
reveals Brian Edelman, Purdue Research Foundation CFO and 
treasurer. “The intent is that this type of educational funding resource 
would be a supplement to a government loan or scholarships.”

Purdue enlisted Vemo Education, which designs and implements
traditional debt alternative programs for colleges and universities, 
among other advisors in the process.

“We think the student debt crisis at its root isn’t one of debt, but
of value,” remarks Vemo Education CEO Tonio DeSorrento. “If you 
look at a student loan, whether it’s from a private lender or the federal 
government, on its face it’s not necessarily onerous or unjust, it’s just
that the relationship it creates between the students and the provider 
of finance – it doesn’t align them all.”

Investing structures can include pooling arrangements, although
DeSorrento believes the largest investors will initially be the schools 
themselves. He adds that some competency-based coding academies 
currently use ISAs, and he thinks more colleges will employ them as a
component of tuition. 

“If we proceed, the foundation will form a fund that will be the 
investor into a pool of the ISAs with our students,” Edelman details. “If 

By Matt Ottinger

Purdue Ponders Innovative Funding Initiative
BACKING THE FUTURE

Indiana Vision 2025: Outstanding Talent

Purdue University has long been one of Indiana’s most valuable assets when it comes to educating future leaders. School officials are working to 
minimize the debt those students may face after graduation.
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we are successful, over time we anticipate we 
could have outside investors who are seeking
return on their capital who would become a part 
of that fund. They could buy down the position
initially taken by the foundation. But the 
foundation will initially be the primary issuer of 
the ISAs.”

ISAs in action
While ISAs have been used in other countries,

there may be little to learn from that, according
to Akers. 

“We’ve seen them used in the private market
in some South American countries,” she observes. “It’s 
a really small scale and they have a dramatically 
different system of higher education finance there.
So I’m not sure how many of the lessons are 
applicable here.”

She also notes Yale University attempted a
version of the ISA (in the 1970s), “and it didn’t
work out particularly well, but there were some 
differences in how that program was arranged.”

And while the potential savings and financial 
benefits for students will be revealed in time, 
Akers contends a potential benefit for ISAs is a 
psychological one.

“In general, people are happier when they 
have less risk,” she points out. “The innovation of 
the ISA allows for mitigation of more risk, so it’s
natural there would be a preference for that 
product over a loan product. However, there’s a 
cost. Just like other insurance policies, there will
be a premium built in for that insurance. So do
people still favor a financial product that has an 
insurance component, or do they prefer a straight
loan? It’s really an open question.”

Another potential benefit, Edelman shares, is 
that an ISA can be extended to many students and 
“does not focus at all on the student’s zip code or 
the family’s assets.” 

“What it focuses on is the expected future 
fruits of the student’s labor, and that focus of how
the decision is made to extend the agreement will
open up this financing source to many students
from many types of backgrounds,” he elaborates. 
“Many people who write policy thoughts on this
topic do believe the hypothetical first-generation
college students may need to borrow from private
loans or Parent PLUS loans, and those students 
could value the downside protection on the 
income outcomes (used in ISAs) post-graduation.”

Getting critical
One critic, former White House education

advisor (under President Obama) David Bergeron,
tells The Wall Street Journal, “It feels icky to me.” 
He contends ISAs could become predatory or
undermine the federal financial aid system. 
DeSorrento, however, rebukes that sentiment and 

believes the administration actually favors this 
concept in the broad sense.

“ISAs are a progressive idea,” he states. “If 
you look at how the Obama administration has 
reshaped federal student lending, this idea has
completely won there. They’ve moved to Pay As
You Earn (PAYE) as their favored payment plan 
for student loans on the federal level, so the 
Obama administration has endorsed it. We do it
without a government subsidy or government 
involvement, so it’s a private sector thing that 
people can opt into.”

 It’s also been argued that ISAs embody a
form of indentured servitude or they could push
students toward STEM fields with higher earning 
potential – potentially neglecting arts and other 
courses of study. Edelman understands the 
contention, but believes “it’s predicated on a false 
economy.”

“What we’re really talking about is replacing 
a portion of that capital that has financed a 
student’s education with an ISA,” he asserts. “That
allows that lower income-expecting graduate a
buffer so if they have an event happen in life or if 
their earnings are below expected levels, it 
provides a very different financial instrument to be
part of the capital used to finance their education. 
So the false economy people jump to when they
believe ISAs might create some dystopian social 
engineering at a university is where I think they 
don’t understand the actual economics of the 
existing financing of an education.”

Moving forward
ISA advocates are currently supporting

attempts at government regulation. Indiana 
Congressman Todd Young has proposed legislation 
to clarify the tax treatment for students and put in 
place robust consumer protections.

“I think having regulations at the federal level
would be extremely helpful for the pilot program
Purdue is contemplating,” Edelman concludes. 
“It’s unlikely we’ll get such legislation in 2016, so 
one decision we’ll have to make is if we’re willing
to proceed with our pilot without the guidance 
that would come from Rep. Young’s legislation or
other national legislative measures.”

In a recent interview with the Indiana 
Chamber (see more on Page 16), Daniels says the
potential for ISAs is “exciting,” and he’s eager to 
see if the market demands such a funding mechanism.

“It could be fascinating too if it got to some 
sort of scale,” Daniels asserts. “You would have, in
essence, portfolios of students … the low risk of 
an electrical engineer not being able to meet the 
obligation could be merged with the possible high
risk the philosophy or theater major might seem to 
incur. We will try to get the program on offer as
early as March 2016 – and start to find out.”

RESOURCES: Beth Akers, Brookings Institution, at www.brookings.edu | Brian Edelman, Purdue Research Foundation, at www.prf.org | Tonio
DeSorrento, Vemo Education, at www.vemo.com

“It’s a loan in that it’s allowing 
students to borrow money 
from their future selves, and 
an insurance policy because 
if it turns out the students 
don’t do well financially, 
they’re not on the hook 
anymore for that liability. It’s 
the insurance piece that I 
think is the necessary 
innovation at this point.”

– Beth Akers
Brookings Institution 

http://www.brookings.edu/
http://www.prf.org/
http://www.vemo.com/
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Purdue – with funding from the Lumina
Foundation – collaborated with nationally-
known Gallup in what became the Gallup-
Purdue Index, which also revealed how
Boilermaker alums fared in relation to their
U.S. counterparts. They repeated the process 
in 2015.

“We learned, not to skip the obvious, 
that Purdue has done a great job over time. 
Our graduates are succeeding not just
financially, but (also) in other realms of well-
being much more than the average college
graduate – say nothing of people who didn’t 
get to go. But we also learned, as we wanted,
about things we could do better,” acknowledges 
Purdue President Mitch Daniels.

“One that’s already been translated is
that our faculty must embrace, every one of 
them must embrace, the responsibility to
personally coach and advise and mentor
students. So that’s now written into our 
tenure and promotion policy. Don’t expect 
lifelong tenure at Purdue if you can’t make
some showing that you did something to

invest yourself in the success of your students.”
The process undertaken at Purdue 

would make an impression. The Indiana
Commission for Higher Education (CHE)
decided this research method could be used 
across the state to help validate the importance 
of a college degree.

“What the Gallup-Purdue Index did is
say there are things about the college 
experience that we know have value beyond 
that (experience), and how do we measure 
those. For example, people who have a good
college experience are likely to be engaged in 
their jobs and have civic participation, be 
healthier and so on,” shares Teresa Lubbers, 
Indiana Commissioner for Higher Education.

Once complete, the Gallup-Indiana
effort will be incorporated into what CHE is 
calling the Indiana College Value Index. 
Lubbers says the group was already measuring
the importance of college in a quantitative 
way and now will add the survey’s qualitative 
method to the mix for “a more
comprehensive look at college value.”

Specifically speaking
The inaugural Gallup-Indiana piece of 

that puzzle has 15 public and private schools 
participating (see sidebar), including Purdue.
Lubbers says that number is “very good for a 
first-time effort” and anticipates it will
increase in the coming years after “individual 
campuses see the value of this in terms of 
driving policies and programs internally.”

With partial subsidies provided by CHE
and USA Funds, Lubbers stresses the fee for 
the survey is quite minimal. “The current 
price tag essentially is not much more than it 
would cost for one student’s tuition for the 
year. There is nothing really cost prohibitive 
about this. Going forward, that’s going to be 
the case whether we have the subsidy or not,” 
she notes. “But what we have to do is to 
prove to schools and to students and families
that they are going to use this value.”

The online surveys – made available to
alumni late 2015 and early 2016 – featured 
approximately 50 questions. National and
Indiana-specific inquiries were included. The
institutions also had the option to customize 
their survey with additional questions.

The pool of participants is “all living 
alumni that the schools have contact 
information for. The plan going forward in 
subsequent years is to do regular annual
tracking of young alumni – that’s where

Indiana Vision 2025: Outstanding Talent

SURVEY SAYS
Campuses Reach Out for Alumni Feedback

By Rebecca Patrick

Seek and you shall find. That’s the simple yet empowering approach 
Purdue University took in 2014 when it set out to discover how its 
alumni were doing. More specifically, the goal was to identify the link 
between key college experiences and positive outcomes long after 
graduation. 

Graduates at Manchester University
and 14 other Indiana higher education
institutions recently received 
in-depth surveys from their alma 
matters – asking about their 
experiences at school and how that 
has impacted their post-college life.
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institutions will be able to start to look at change in progress over time; 
it’s important to know how they’re doing,” offers Brandon Busteed,
executive director, education and workplace development, for Gallup.

“It becomes much more relevant when you’re talking about how
graduates who just graduated last year are doing. Are they doing better
than the graduates a year out?”

He says it’s “quite remarkable” on some level that, for many, this
marks the first time alumni has been reached out to in this manner.

“A lot of schools know if you’ve given money, but this is really a 
relatively new experience for alumni to get a survey from their alma 
mater, asking them how they’re doing on all these different dimensions.”

The process is appreciated by the former students, Busteed relays. 
“We’ve seen schools getting a lot of thank you emails from alumni, 
saying this was really neat, thanks for reaching out, thanks for caring. It 
has other value to it beyond what we’re learning from the data.”

He also praises the move by CHE and “the way it was introduced 
to higher education as opposed to some flat-out mandate, which would
not have been very well received.”

Expectations and takeaways
Both Manchester University and WGU Indiana jumped at the

chance to take part in the project, citing the leadership of Lubbers and
CHE, as well as Gallup’s reputation.

“We are really excited about the opportunity to be able to work 
with Gallup and gain a broader view of graduate outcomes so that we 
can really take a look at overall well-being, both for life and work for 
our graduates,” enthuses Elizabeth Bushnell, Manchester’s assistant 
vice president for institutional quality and success.

“We’re looking for opportunities to enhance the Manchester
experience and the more feedback we get from our graduates about what 

they experienced and what was really meaningful for them, the better 
we can enhance the experience for current (and future) students.”

Allison Barber, chancellor for WGU Indiana, believes the research
“will identify or reaffirm that for us, that the investment people are
making at the school is a good investment.”

The excitement of hearing from graduates is especially nice for 
WGU, she mentions. 

“We don’t really have an alumni department. We’re all online. 
We occasionally run into alums and hear their stories, but this will be 
a first really focused outreach to our alumni.” 

If Purdue is any indicator, the feedback gathered will indeed help
strengthen current practices and highlight what was most appreciated.

“We learned that undergraduate research, getting undergraduate
students actively involved in research projects, is one of the most 
powerful learning experiences they can have,” Daniels states.

“We learned – Purdue has always done this – that internships and
cooperative work experiences are really, really valuable and valued by
businesses. We know that’s got to be a bigger piece of tomorrow’s
Purdue education.”

Busteed is impressed by both trailblazer Purdue and Indiana on
the whole. 

“There were some great highlights (in the research) about Purdue
and there were some things that they’re doing lower than the national 
average – that they weren’t happy with. The cool thing was they just 
put it out there; the good stuff they highlighted and the bad stuff they
said this is the stuff we’re working on and here’s what we’re doing.

“I appreciate that spirit because we haven’t seen a lot of that, and
I think that’s encouraging …

“It will be exciting to see it evolve and it’s great that it’s really been
a very Indiana initiative that’s also getting quite a bit of national spotlight.”

External reverberation 
When the collective results are published, Bushnell believes it will

have the desired effect of being a marketing tool for higher education.
“There’s the state initiative to increase the percentage of the 

population with a high-quality credential or degree, and being able to
demonstrate to the population the impact of education – I think that is 
really valuable.

“The state’s done a great job to identify the impact financially in
terms of potential income from obtaining a credential or degree, but I
think this is a broader view of some of those kinds of overall impacts 
of education. I think that also will be really important.”

Barber encourages the business community to take note of the
upcoming report.

“I hear the stories all the time about employers who need to
upskill their workforce. But it’s important to do it in the right areas 
and so I think the Gallup report will begin to shine a light on the
programs across our state that are working well. 

“I’m hoping that employers will read it, learn from it and endorse
and support the programs that are worth the investment for citizens 
and for their employees,” she adds. “I think it’s going to be a good 
tool, not just for the universities and for our leadership in the state,
but for business leaders as well.”

RESOURCES: Allison Barber, WGU Indiana, at indiana.wgu.edu | Elizabeth Bushnell, Manchester University, at www.manchester.edu | Brandon 
Busteed, Gallup, at www.gallup.com | Mitch Daniels, Purdue University, at www.purdue.edu | Teresa Lubbers, Indiana Commission for Higher 
Education, at www.in.gov/che

• Ball State University
• Butler University
• Calumet College of St. Joseph
• Grace College
• Indiana University East
• Indiana University-Purdue 

University Fort Wayne
• Indiana University Kokomo
• Ivy Tech Community College
• Manchester University

• Marian University
• Purdue Northwest (following 

unification of Purdue Calumet 
and Purdue North Central)

• Purdue University West
Lafayette

• Taylor University
• Vincennes University
• WGU Indiana

Campus Participants

“(The Index) allows students and 
families to get a more comprehensive 
look. And it allows colleges and 
universities to actually improve, 
expand their services to address what 
they are (or aren’t) doing to provide 
satisfaction to their alums.”

– Teresa Lubbers
Indiana Commissioner for Higher Education

http://indiana.wgu.edu/
http://www.manchester.edu/
http://www.gallup.com/
http://www.purdue.edu/
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BENEFITS TO HOOSIERS

BENEFITS TO EMPLOYERS WHAT EMPLOYERS CAN DO

PRODUCTIVITY
Employees attending
college classes bring
back knowledge,
experiences, and
information that will
impact your bottom line.

RETENTION
Helping employees 
obtain a degree can
promote employee 
satisfaction, loyalty and 
retention.

RECRUITMENT
Employers that 
promote programs 
for advancement and
finishing college can be 
more effective in luring 
dedicated workers.

SUPPORT
• Provide up-front tuition support or 

tuition reimbursement for employees.

• Be flexible with work schedules, or 
better yet, partner with a college to 
offer classes at your place of business.

• Negotiate with nearby colleges to 
secure discounted tuition rates and 
textbook prices for your employees.

COMMUNICATE
• Tell employees how their career can

advance when they finish the degree
they started.

• Let them know about the $1,000 state
grant, tuition discounts and other
incentives.

• Direct employees interested
in completing their degree to
YouCanGoBack.org to identify schools
that meet their needs and returning
student incentives.

For more information email 

YouCan.GoBack@che.in.gov  
or (317) 464-4400

• Higher earnings 

• More job 
opportunities

• Greater job security

• Stronger economy

• Less unemployment

• Stronger middle class

• Larger recruitment 
pool

• More innovation and 
productivity

• Stronger workforce

Statewide effort to enable 750,000+ Hoosiers

The Indiana Chamber fully supports efforts 
by the Commission for Higher Education 
(CHE) and colleges/universities across the
state to enable more Hoosiers to achieve
postsecondary credentials.

This CHE infographic provides an overview
of benefits and how employers can assist
their employees. Learn more below, with
additional information for returning students
available at www.youcangoback.com.

Indiana Vision 2025: Outstanding Talent

HELP YOUR  
TEAM AND 
YOUR BUSINESS

http://youcangoback.org/
mailto:YouCan.GoBack@che.in.gov
http://www.youcangoback.com/
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In Indiana alone, computer and IT job
opportunities are growing at twice the rate (17%)
compared to any other job sector (8%), according to 
the 2015 TechPoint Central Indiana Workforce Study.

Aside from the numerous positions available,
computer and IT jobs also have an economic impact on
the community. The average annual pay for jobs in the
computer and IT sector is $75,000. This amount is
almost double the pay of average jobs in Central
Indiana. The ripple effect of an increased average salary
for communities can include further economic
development, better funding for schools and increased
community programs.

As a whole, Indiana attracted a 150% increase in
tech companies in 2015 compared to 2014. As this
economic trend continues, it will be important for 
Hoosiers to keep pace with the growing demand and
increase our pipeline for tech and IT talent. In order to
do so, Hoosiers need to be able to understand what 
coding is and how it affects everyday life.

Eleven Fifty Academy is launching a series of 
events called “Cool Coding Awareness Week,” an
interactive weeklong program hosted in 20 communities
across Indiana in partnership with TechPoint Foundation
for Youth and NexTech. Launching in March and
running through December 2016, communities selected
through a competitive application process will be 
exposed to specific curricula developed to stimulate
minds in students ranging from age five to 105.

Starting with kindergarteners and first graders, the 
partnership will provide 1,000 kids with a book – 
Programming Languages ABC++ – by Hoosier authors 
Michael and Martine Dowden. As parents and software
consultants, the Dowdens wrote this book to introduce
programming languages in a child-friendly yet
technically-accurate format. Classroom activities and
fun ABC posters are included, as well as a letter to
parents encouraging their participation by exploring
further resources.

Students in second through sixth grades will enjoy 
participating in the Hour of Code, a one-hour
introduction to computer science, designed to demystify
code and show that anybody can learn the basics.
Popular Hour of Code activities are based on Minecraft, 
Star Wars and Disney’s Frozen.

Seventh-grade students through high school
sophomores will experience coding by working with
Raspberry Pi, a credit-card sized computer that plugs
into a monitor, keyboard and mouse. These devices
enable students to explore programming through
languages like Scratch. High school juniors and seniors

will step inside the mind of a coder as one of our Eleven
Fifty Academy instructors demonstrates free-form 
coding in Code Cram sessions by building an app from
scratch within one hour.

The Cool Coding Awareness Week will end with
two community-focused experiences: a two-day Intro
to Coding class for ages 16-plus and the start-up tools
for a CoderDojo. The intent is to get coding to be part 
of the regular course catalog so that coding is a standard
skill taught in the schools.

CoderDojo is a global movement of free, 
volunteer-led, community-based programming clubs for
young people who want to learn how to code, develop
web sites, create games and explore technology in a
creative environment with help from a variety of 
mentors. Originally started in Ireland, this movement
has spread around the world as young people, between 
seven and 17, are looking to meet like-minded people
and be exposed to the creativity and possibilities of 
technology. 

Within the CoderDojo Movement, there is a focus
on community, peer learning, youth mentoring and
self-led learning – with an emphasis on showing how 
coding is a force for change in the world. This unique
approach teaches kids more than just how to code:
Their collaboration with other adolescents promotes
teamwork and a sense of community among them. It’s 
all about encouraging creativity and fostering
mentorship in a fun environment.

Skills developed during Cool Coding Awareness
Week will be sustained and even enhanced through the
CoderDojo. A Dojo will be formed in each of the 20
communities along with tools left behind to help them
grow. The partnership will appoint a state coordinator 
to assist with the efforts in each of the communities.
This person will not only be a point of contact to 
coordinate events but will aid in mentor resources to
help ensure the success of each Dojo. While the impact
of the Dojos won’t be able to be measured for some 
years, the intent is to create a pipeline of coding
Hoosiers to increase our state’s viability as a coding
talent hub.

‘Cool Coding’ for All
Academy Reaching Out With Special Training

gg

AUTHOR: John Qualls is 
president of Eleven Fifty 
Academy, where the mission 
is to build an ecosystem of 
software development talent 
that financially benefits the
individual, their employer 
and their community. He is
passionate about helping 
mentor and advise young 
people, especially from an 
IT perspective, on ways to 
navigate the right path for 
their futures. Learn more at 
www.elevenfifty.org/outreachy g

GUEST COLUMN

John Qualls

With all of the STEM and STEAM initiatives, it is no secret that technology impacts all 
industries within the economy and there are significant issues filling the current job demand. 
In the United States, there are over half a million unfilled jobs in information technology (IT) 
across a variety of sectors.

Skills developed during Cool Coding Awareness 
Week will be sustained and even enhanced 
through the CoderDojo.

http://www.elevenfifty.org/outreach


www.rhventures.org/solutions

WHERE  
SOLUTIONS  
TAKE  
SHAPE.
We serve a diverse mix of clients, from entrepreneurial startups to well-established companies, providing rapid prototyping,
design, and product development. Our experienced team of problem-solvers creates value for clients. Working alongside
the fulltime engineering staff are highly capable student interns who bring fresh perspective and energy to every project 
they tackle. We also are able to tap Rose-Hulman’s science, engineering, and math faculty for additional expertise as
needed. With our talent pool, Rose-Hulman Ventures can move you effectively from concept to development. We have the
results to prove it.

http://www.rhventures.org/solutions
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PAVING 
PATHWAYS

This is the kind of information employers share with educators
and school administrators at Postsecondary Pathways forums, 
sponsored by JP Morgan Chase and organized by the Indiana Youth 
Institute and Indiana Chamber. The events embody the goals of the
Outstanding Talent driver of the Indiana Chamber’s Indiana Vision 
2025 economic development action plan related to skills shortages.

These regional gatherings are designed for school counselors and 
educators to experience the work environments of local employers
and learn about training and career opportunities.

“Postsecondary Pathways events open the door for ongoing collaboration
between industry and education,” comments Alisa Deck, director of 
college and career readiness at the Indiana Chamber. “Active involvement 
from everyone in the room is critical to spurring regional growth. These 
collaborations allow school counselors to gain a more comprehensive 
understanding of postsecondary options available, particularly on the local
level. Counselors share this information with their students so they can 
make a more educated decision about their next step after graduation.”

‘Educate the educators’
Three Postsecondary Pathways events attracted more than 300 

total attendees last fall in Auburn, Indianapolis and Elkhart. Employers 
in each region served on panels to explain their workforce needs and 
organized workplace tours for the educators.

“Our biggest goal was to help those who work with students to
be excited about local career opportunities,” explains Brian Wiebe, 
executive director of the Horizon Education Alliance. He was 
instrumental in organizing the Elkhart convening.

“We hoped that these counselors and coaches would become
more familiar with local jobs, and that they would have a better sense 
of what skills and abilities and education future employees would need 
to be successful in the workplace.”

With workforce gaps varying in different areas of the state, the
events are organized to focus on specific industry needs by region. Wiebe 
says employers at the Elkhart forum expressed needs for individuals 
who can work collaboratively, think critically and learn on the job.

In the construction industry, Jim Patterson, director of the
Electrical Training Institute, notes math and science skills are critical. 
Judy Sorg, director of Learning Link at the Community Foundation of 
DeKalb County, explains that many of the Northeast Indiana regional 
employers need production workers, welders and machinists.

Wiebe adds, “We wanted to avoid the situation where hands are 
thrown up in the air and statements like, ‘We just can’t get the
workforce we need,’ are made, and instead try to help school
counselors and front-line staff learn from employers what they’re 
actually looking for in employees.”

Existing initiatives provide a foundation to increase and improve
the efforts to prepare students for careers. Sorg points to Northeast 
Indiana Works’ partnerships with counties and economic development 
organizations to provide job training. Wiebe outlines that employers 
are supportive of existing work-based learning initiatives and many 
serve on business/education roundtables.

Patterson is encouraged by the changing public perception of the
skilled trades.

“We’re looking for really good high school students and young 
people who were good students in high school who may have gone to
college for a couple years and are now looking for a career,” he 
asserts. “Construction isn’t where we’re looking to take the lower end
of any high school class. (That stigma) is not as prevalent now as it 
was. I’ve been on this job for 12 years, and when I came in, I was 
really surprised by that attitude from high school guidance counselors 
and administrators. We’re really looking for good, bright kids that
have a background in math and science.”

By Katie Coffin

Events Connect
Education, Industry

Did you know that apprentices at the Electrical 
Training Institute in Indianapolis pay only $2,500 
over a five-year period for their postsecondary 
education?

This covers the cost of their books; their classes and 
training are provided by the industry free of charge 
to the students. Apprentices also earn an average of 
nearly $40,000 each year plus health insurance 
and retirement benefits while training under a 
journeyman, and they will finish the program after 
five years with skills that are in demand.

Indiana Vision 2025: Outstanding Talent

“We think that anybody coming into our industry now is going to have
full employment the whole time they’re in the apprenticeship,” 
emphasizes Jim Patterson regarding the Electrical Training Institute’s 
program. “And we think there will still be a lot of work for them after 
they graduate.”
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WHERE IS YOUR 
               BUSINESS TODAY?

Where do you want it to go?

develop a long term business legacy.

 

ProCourse knows that the goals you want to achieve for your organization and your 

people require a bold vision and expert guidance. Take our Fiduciary Effectiveness 

www.ProCourseAdv.com/review

Moving forward
New efforts are already in motion as a result of issues raised at

the Postsecondary Pathways forums.
“The event was really good as far as making contacts with the

guidance counselors and the school administrators,” Patterson
contends. “I probably get three or four invites a month to come speak 
to high school kids or participate in career fairs, which is up from a
few years ago. Almost without fail every guidance counselor I speak 
with wants to learn more and wants to identify people they think 
would be good candidates for our apprenticeship program.”

Sorg says DeKalb County is in the process of organizing an industrial
coalition in which business leaders would convene several times per year 
to work on strategies for bridging their workforce gaps. She credits
the Postsecondary Pathway event as the springboard for the effort.

Wiebe offers that some of his region’s next steps include additional 
tours of employer facilities tailored for teachers, students and parents.

“For those front-line coaching and advising staff that had the opportunity 
to participate in the Postsecondary Pathways event, I’m expecting they
are actively explaining postsecondary pathway opportunities to students 
based on the stories and experiences of the daylong event,” he adds.

There were two February programs in Jasper and Princeton, and
planning is underway for seven more by June 2017.

“It’s a really exciting time for education and for industry,” Wiebe 
concludes. “So many more of these important conversations are 
happening, and Postsecondary Pathways events are a great example of 
a positive day where industry and education leaders work together.”

RESOURCES: Jim Patterson, Electrical Training Institute, at www.electricaltraininginstitute.org | Judy Sorg, Community Foundation of DeKalb County,
at www.cfdekalb.org | Brian Wiebe, Horizon Education Alliance, at www.heaindiana.org

Patterson says there has been significantly more interest in the Electrical 
Training Institute program over the last two or three years, and he
attributes that to greater awareness in schools.

http://www.procourseadv.com/review
http://www.electricaltraininginstitute.org/
http://www.cfdekalb.org/
http://www.heaindiana.org/
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K-12 CORNER 
INNOVATION PREPARES STUDENTS FOR FUTURE By Katie Coffin

Phillip Springer spent 30 years as a machinist before switching to a
career in education. Now, he’s putting his industrial experience back to work.

Springer was a volunteer mentor for Fort Wayne North Side High 
School’s robotics team when the school approached him to help implement 
Conexus Indiana’s Hire Technology program. This high school advanced
manufacturing and logistics (AML) curriculum is designed to prepare
students to enter the workforce at a middle-skill level immediately after
high school or give them a jumpstart on postsecondary AML studies.

Now in his fourth year teaching the Hire Technology curriculum, 
Springer spends time in the community recruiting employers for the 
new internship program. The goal is for students to have hands-on
work experience before they graduate.

Last summer, Springer picked up his trade as a machinist again
and completed an “internship” of his own alongside his students at Press-
Seal Corporation in Fort Wayne. He worked eight-hour days, four
days per week in the tool room, and continues to devote two nights 
per week through the school year. It’s a good way to keep an eye on
his students, Springer remarks with a laugh. But more importantly, 
he’s building rapport with a local employer.

Internships were a new concept to Press-Seal in 2015 as well. Nearly
half of its employees are between the ages of 40 and 59, so company 
leaders overhauled the recruitment process to attract and train young
talent. Now, Press-Seal offers a handful of internship, cooperative and
apprenticeship opportunities.

“I think the students that did the internship have gotten a lot out
of it,” Springer shares. “Two of the four that interned this past summer 
are still working co-ops, so they’re going to school part of the day and
working part of the day. (Working at Press-Seal) gives me a chance to 
keep my skills up to par, and I just think it makes for a better 
(business-education) relationship.”

To paint a realistic picture of the manufacturing industry, Springer
recently took 44 students and a school counselor to 80/20 Inc., a 
machining manufacturer in Columbia City. He encourages teachers and 
counselors throughout the state to visit employers in their communities 
and immerse themselves in workplaces so they can share those experiences 
with students.

“Developing relationships with companies – that’s how we can
find out what companies want,” Springer concludes. “That seems to be 
a concern with companies that there are certain skill sets they’re 
having a lot of trouble finding. So knowing that and talking to those
companies firsthand and finding out how I can tailor my program to 
help students acquire some of those skill sets before they graduate from 
school – that’s how the collaboration is going to make a difference.”

RESOURCE: Phillip Springer, Fort Wayne North Side High School, at www.northside.fwcs.k12.in.us

RESOURCES: Miriam Soriano | Nick Fugate | www.readynwi.com

Nick Fugate knows where he wants to 
settle down one day – Northwest Indiana. 
But that wasn’t always the case.

“I couldn’t wait to graduate high school
and get away.”

That’s how Fugate, a senior at LaPorte 
High School, would have expressed his feelings 
about Northwest Indiana not long ago. However, 
a yearlong experience in the South Shore
Leadership Youth for Community Engagement
(SLYCE) program changed his perspective.

Managed by the South Shore Leadership 
Center, SLYCE seeks to engage young leaders 
in their communities through service, networking
and civic involvement with hopes that the
students will apply their talents locally.
Fugate graduated with 55 other students as 

part of the program’s third class in November.
 “I personally love living and working in

Northwest Indiana,” Fugate affirms. “When I
first entered the SLYCE program, I didn’t
think much of the region. SLYCE helped me 
see the region in a different light.”

Through the program, several students
participated in a panel discussion at the Graduate
to Success Summit hosted by READY NWI
and America’s Promise Alliance. The focus was
the findings of a high school student opinion 
poll about the region conducted by the Center
for Workforce Innovations.

Miriam Soriano, a senior at Morton High 
School in Hammond, participated on the 
panel along with Fugate. She says she “felt 
very grateful that (community leaders) were 

taking our opinions into account.”
The data provides regional leaders with 

areas of focus. Approximately 30% of 
students, for example, revealed they weren’t 
predisposed to living in a certain area, but 
instead the job they secure after graduation
would determine their location. The same 
percentage noted that they haven’t learned 
much about employers and jobs in Northwest 
Indiana, indicating that a better effort to
expose students to local employers and job 
opportunities could increase talent retention.

“My family and friends are in this region,
and even if job opportunities take me away for
a little while, I ultimately plan to settle down 
here in Northwest Indiana,” Fugate concludes.
“It’s a great place for families to flourish.”

Technology Teacher Returns to Industry Roots

Students Gain Appreciation for Home Region

Indiana Vision 2025: Outstanding Talent

Phillip Springer says employers in the Fort Wayne area have been very 
receptive to high school interns. “Every company I talk to is dying to get
face time with potential employees,” he says.

http://www.northside.fwcs.k12.in.us/
http://www.readynwi.com/
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By 2020, there will be one million more
information technology jobs in the United 
States than computer science students, according 
to the U.S. Bureau of Labor Statistics.

This gap has prompted many leaders in 
the technology industry to think creatively about
how to increase interest in computer careers.
One promising initiative is the Hour of Code.

Launched in 2013, Code.org is a non-
profit designed to expand computer science
access to every student with the goal of making 
it part of core curriculum. Hour of Code is
an online program that offers students (and
adults) hands-on exposure to coding. Currently, 
the effort spans more than 180 countries,
reaching tens of millions of students.

Anyone can visit Code.org at any time
and complete an Hour of Code. There are
several themes for activities, including Star 
Wars, Frozen and Angry Birds. Each program
has about 20 exercises in which the user 
builds code and sees the results play out on
the screen. Instructional videos throughout
each program feature a person who uses
coding in his or her career.

It’s all about showing students how 
coding is relevant in everyday life and,
potentially, to their future career.

During National Computer Science
Education Week (December 7-13, 2015),

Eleven Fifty Academy in Carmel hosted four
sessions per day in which coding instructors 
guided school classes and other participants 
through Hour of Code activities. Eleven Fifty 
Academy employees also went to nine 
WorkOne sites throughout the state to
engage adults in the program.

“The Hour of Code is part of our

outreach partnership with NexTech,” explains
John Qualls, president of Eleven Fifty 
Academy. “It’s really about trying to catch 
those kids in the important time between 
fourth grade and eighth grade when they’re
trying to decide whether or not being smart 
is cool. At the end of the day, we want them
to understand you can be smart and cool.”

Troy Cockrum, director of innovative 
teaching at Little Flower Catholic School in 
Indianapolis, took third and seventh grade 
classes to Eleven Fifty for Hour of Code 
sessions. His students were engaged with the 
content, and some caught on so quickly they 
began helping others.

“I felt it was important to expose the 
students to coding and computer 
programming because it’s such a part of their
current world, and it’ll be part of their 
future,” Cockrum comments. “I wanted them 
to understand the basics of what coding
consists of and give them the motivation to
pursue it further. We have a lot of kids who
say they want to build video games when they 
grow up, but they don’t understand what that
actually means. The sooner they’re exposed 
to it (coding), the more they can learn about
this career path well before they’re in high
school or college.”

RESOURCES: www.code.org | Troy Cockrum, Little Flower Catholic School, at www.littleflowerparish.org | John Qualls, Eleven Fifty Academy, at
www.elevenfifty.com

New Program Makes Computer Science ‘Cool’

Troy Cockrum’s role as director of innovative teaching at Little Flower Catholic School involves 
integrating new technology and programs, like the Hour of Code, into the classroom.

No experience is needed to complete an Hour of Code, and the courses are appropriate for “ages 
four to 104.”

http://code.org/
http://code.org/
http://www.code.org/
http://www.littleflowerparish.org/
http://www.elevenfifty.com/
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— Missy Eppley, Sales Manager 
Grand Wayne Convention Center

Everything you desire. More than you expect.
•     225,000 sf. of versatile space with convention & expo hall, two ballrooms, 18 meeting rooms, intuitive floor plans
•   Carpeted, climate-controlled rooms  •  Free set-up  •  Extensive pre-function areas  
•   On-site AV, Event management, Catering •   High tech Productivity Suite  •  High performance WiFi
•   500 attached guest rooms and attached covered parking  •  Easy access and move-in
•   Downtown Fort Wayne, Indiana, with more dining and more doing!

See for yourself @ grandwayne.com
Fort Wayne, Indiana  |  260.426.4100

START with Smart Business Checking*:
Our everyday business banking solution
- Only $100 minimum balance to open
- Option to add services as needed
- No monthly fee†

ADD a Smart Business Line of Credit**:
Designed for growing businesses
- Simple application process
- Quick decisions

Mike Schneider
Lake County
219.322.9527

A relationship with First Financial means personalized service to create customized solutions. 

That’s why we created the Smart Business Checking account. Together, we will help you 

build an account with the right combination of services to meet the needs of your business. 

As your business grows and your needs change, enjoy the flexibility to continue the 

customization of your account by adding services. Our team will help guide you to

choose the best tools for your situation - like our new Smart Business Line of Credit.

Get started today! Learn more at bankatfirst.com/business or contact your local team:

Relationship RelationshRelaReRellationtititiiionshshipipip banking    Customized Cust miCCustomized u to iz dustotomizized solutions

Todd Trinkle
Bartholomew County
812.314.8945

Cindy Kinnarney
Bloomington
812.337.2129

Steve Spicer
Greater Indianapolis 
317.237.1569

Rob Slusser
Fort Wayne 
260.918.3963

Tim Schooler
Lafayette  
765.471.3963

*$100 minimum balance to open. A per transaction fee of $.35 may apply for each transaction exceeding 200 per month.
**All loans subject to credit approval.
† If not enrolled in e-statements, a $4.00 monthly paper statement fee applies.

http://grandwayne.com/
http://bankatfirst.com/business
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CAMPUS INSIDER 
POWERFUL PARTNERSHIPS ELEVATE LEARNING By Symone C. Skrzycki

Amid the groundbreaking
discoveries taking place at Rose-
Hulman Institute of Technology in
Terre Haute is an emphasis on the 
personal side of science: connecting 
students and employers.

“One of the things we’ve
noticed is that as the competition
for technically-trained talent has
increased, corporations are 
looking for deeper ways to engage 
students before they graduate,” 
shares vice president of corporate
engagement Elizabeth Hagerman.

Those types of partnerships are taking shape at Rose-Hulman’s new Office of Corporate
Engagement, which will coordinate projects among four of the institution’s units – academic 
affairs, career services, institutional advancement and Rose-Hulman Ventures.

“Now that we’re all talking to each other, we can create so many more opportunities for
each other across the board,” Hagerman proclaims. “It will make it a lot easier for a company to
come to Rose-Hulman, know who to interface with and develop these deep relationships that
serve a big purpose for both groups. Companies are excited because they get to make a bigger
impression on our students and their potential talent pipeline earlier in the game.”

Indiana-based Angie’s List – which provides consumer reviews of service companies in a 
variety of categories – will be one of the first partners. The goal is to “explore creative ways to 
engage students with Angie’s List to get them excited about the company and industry, all 
while enriching their skill sets.”

Hagerman has a personal connection to Rose-Hulman, where she earned a bachelor’s 
degree in chemical engineering.

Recalling her days as an undergraduate, she observes, “A big part of what I didn’t quite 
understand was exactly how my engineering skill sets could impact the world, and how I could
take my personality plus my engineering skill sets and really make an impact on people.”

Helping today’s students make that connection inspires her.
“The more students interface with these external constituents – whether it’s a corporation 

or a non-profit organization – earlier in their career, the better prepared they will be to
contribute to and enjoy their careers,” she asserts.

RESOURCE: Elizabeth Hagerman, Rose-Hulman Institute of Technology, at www.rose-hulman.edu

RESOURCES: Ann McPherren, Huntington 
University, at www.huntington.edu

Brilliant minds shone as Huntington 
University (HU) rolled out its Bright Star
program.

The competition – which revolved
around finding creative ways to bring about 
positive change at the campus – was open to
faculty and staff, and generated 28 proposals.
Eligible submissions were required to meet 
criteria involving timeframe (the project must
be implemented relatively quickly) and 
funding (it could cost as little as $1,000 or as
much as $25,000 to realize).

The four winners each received a $500 
stipend.

“Sometimes we’re very student focused, 
as we should be, but we don’t want to forget 
that some of the best ideas can come from 
our faculty and staff,” contends vice president
for strategy Ann McPherren. “There needs to
be ways to encourage and reward that.”

Bright Star grew out of HU’s Faith 
Forward 2022 long-range strategic plan, 
which commemorates the school’s upcoming
125th anniversary.

Shining ‘Stars’:
• Creation of a master of fine arts degree in 

digital media and film, and in digital media
and producing 

• Do-it-yourself interdisciplinary majors
• Role-immersion games, which pose the

question, “How could we (take) the natural
interest that students of today have in 
competitive social games and use that in a 
classroom social setting to enhance 
scholarly learning?” 

• High School Student Scholarship Day.
Expands the annual Academic Research 
Forum to include visits from prospective
students 

McPherren is delighted by how her 
colleagues embraced the program.

“People are busy doing their day-to-day 
jobs. When you put something like this out
there, (we wondered), ‘Would we get
responses?’ When we had 28 developed
proposals – that was very encouraging. Folks 
celebrated the (people) that won and the
ideas that came forth. It was very encouraging 
and we got a lot of good buy-in. It’s certainly 
something that we’ll continue.”

Engineering Rich Relationships Lighting the Way to 
a ‘Bright’ Future

Indiana Vision 2025: Outstanding Talent

Aspiring engineers, mathematicians and others at Rose-Hulman Institute of Technology enhance
their expertise via hands-on projects (top) – many with industry or corporate clients. A common
route involves partnerships with Rose-Hulman Ventures.

http://www.rose-hulman.edu/
http://www.huntington.edu/
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Jala Bennie, a bubbly sophomore at
Indiana State University (ISU), envisions a
career in epidemiology. She credits the
Scholar Coaching Initiative with helping to
build confidence along her journey.

Launched in 2014 at three institutions – 
ISU, Ivy Tech (at 25 campuses) and Indiana
University-Purdue University Indianapolis 
(IUPUI) – it helps freshmen navigate their
new world by assigning them success coaches. 
They communicate via phone, text, email or 
other electronic platforms. Joining the 
initiative as partners during its second year 
are Indiana University East and Indiana 
University Kokomo.

The Scholar Coaching Initiative, supported 
by USA Funds, aspires to boost retention 
rates for participants in the 21st Century
Scholars program, a needs- and performance-
based effort that provides students with the 
opportunity to earn up to a four-year 
scholarship at an Indiana college or university.

“The one thing coaches really work on is 
making sure students develop the cognitive 
and non-cognitive skills for success,” explains
Chris Enstrom, director of postsecondary
engagement at the Indiana Commission for
Higher Education, which is overseeing the
program. “One of the hallmarks of Inside 
Track’s model (the company that designed 
the program) is that after the first year, these 
students are equipped with skills that will 
serve them well as far as completing college 
and in their professional careers as well.”

The goal isn’t to replace campus
resources (e.g., financial aid offices, academic

advising, student support services and tutoring), 
but to raise awareness and engagement.

Bennie, one of 2,100-plus low-income
students who took part in the Scholar
Coaching Initiative’s first year, calls her 
mentor “my own motivational person.” 

“I’m truly grateful for 21st Century.
They took it a step further in making sure I
had a success coach to talk to. We were really 
close as far as on a personal level, a school 
level and all of that.” 

Bennie is one of many Scholar Coaching
Initiative success stories.

ISU retained more than 62% of coached
freshmen Scholars (from their first to second 
year), while Ivy Tech reached 45.7%. That’s

a 3.8% increase over the former’s three-year 
historical average and an 8.8% increase for
Ivy Tech. In addition, 61 of 100 Scholars
returned to IUPUI for their second year.

Joshua Fenton is an Ivy Tech student 
with a passion for journalism (he plans to
transfer after earning his associate’s degree). 
He enjoyed discussing goals with his mentor 
and the insightful tips she shared.

“It was good that you could vent to 
somebody about what was going on with you 
in college and it wasn’t like you had to do it
all on your own,” he comments, his voice full
of enthusiasm. “Hearing a different 
perspective on things helps you grow as a 
student.”

RESOURCES: Chris Enstrom, Indiana Commission for Higher Education, at www.in.gov/che

Mentors Help Scholars Sharpen Skills, Stay on Track

The 21st Century Scholar program has provided full tuition scholarships for 70,000-plus low-
income Hoosier students. A banquet in December celebrating the program’s 25th anniversary
shared many stories.
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WORKFORCE INITIATIVES 
MAINTAINING TALENT AND BUILDING CAREERS By Charlee Beasor

Similar to what manufacturers have experienced, the construction industry is 
battling an image problem: that construction jobs are hard. Dirty. Blue collar. 

Only these jobs pay well. Really well, actually. Construction workers can make 
“twice as much as the average Hoosier,” says Ali Brown, Indiana Construction 
Roundtable Foundation executive director. 

“Our goal is, we want to get young people involved in construction, change the public’s
perspective of what construction is. These are great careers and hard work,” she notes.

How is the conversation about construction being changed? That’s where the Build 
Your Future Indiana program comes in. Based off of a national model, it utilizes a 
three-pronged approach: by making career and technical education a priority in 
schools; by providing a path for students from education to job placement; and by 
changing the public’s perception of construction jobs. 

“We know that to change people’s minds, we have to tell our story. We’re
training ambassadors to go into schools and talk about the industry as a whole. It’s 
really important that we engage students. When you talk to a group of high school
kids, they think of their house – that’s residential construction,” Brown explains. 

“I always say, if there’s something you like to do, we can find that for you in
construction. They’re all hard work – these are construction jobs, but some of them 
involve working with computers as opposed to swinging a hammer.”

The program kicked off in 2015 and is funded by a $2 million block grant. The 
goal is to turn Build Your Future Indiana into a sustainable initiative. Determining the 
funding mechanism going forward is one of the Foundation’s tasks. 

“If you want to move things here, you’ve got to have a great commercial
construction class that can build a building,” Brown asserts. “Nationwide, 60% of the 
buildings we’re going to need by 2030 haven’t been built yet. Indiana is not the only
one seeing this. There’s a great deficit (of workforce) in this middle skills trade.

“Not everyone needs to go to college. We’re not talking about college … this is a
great alternative, not a lesser alternative.”

On the Build Your Future Indiana web site, students can learn about 24 trades 
(that number will grow) and utilize a directory of facilities in Indiana, such as union
halls or trade organizations. 

“The counselors and teachers that I’ve spoken to – they are very excited about 
this. No one has presented them this kind of information. These teachers and these 
counselors know it’s not the best option for everyone. … They know five or six kids – 
that this is the path for them.”

There are 40,000 adults in a five-county region
of southern Indiana that have completed some college, 
but don’t have a degree. (The statewide numbers are 
700,000-plus.)

Those 40,000 adults might be the key to 
improving the economic quality of the region, says 
Bridgett Strickler, executive director of Education 
Matters Southern Indiana (EMSI). 

“This is really about improving the economic
advantages of our region by raising the educational 
attainment level of the workforce. Our mission is to 
make it easier for these adults to return and complete 
their college degree or a technical certificate. Our
vision is on aligning that with the needs of employers
in our area,” she notes. 

The community foundations of Clark, Floyd,
Harrison, Scott and Washington counties developed
the non-profit EMSI in 2012, and it was officially
implemented in 2015. It is a local branch of a national 
network that targets various levels of educational 
attainment, though EMSI focuses solely on adults 25
and over with some college, but no degree.

EMSI operates as a liaison to connect students to 
the program in a way that is the best fit for the
student’s situation and experience.

“Each of the 40,000 is a different case, and as I
speak to people, it’s not a one-size-fits-all by any
stretch of the imagination,” Strickler explains. 

“There are a lot of online programs that are a
combination of online and in-person and many universities 
are now offering prior learning assessment (PLA) – 
earning college credit through your work experience.”

A leadership table includes representatives of the
regional higher educational institutions, the CEO of 
One Southern Indiana and the executive director of 
the regional WorkOne office. Volunteer ambassadors 
– from retired teachers to business leaders to those
simply interested in the EMSI mission – are also an
important part of the initiative. An initial goal of 
training 45 ambassadors to reach 45 people in 45 days
was exceeded: over 60 ambassadors reached well over 
2,500 people as of this writing.

A registration portal on the web site launched in
November and Strickler says she’s working with about
50 individuals so far.

There is excitement brewing around the 
program, she asserts.

“The people I’ve spoken to, when they hear
about us, they’re so excited because they say, ‘I’ve 
been wanting to finish my degree and I think I’m 
ready to take the next step,’ ” Strickler concludes.

Building Indiana’s Construction FutureGuiding Adults Across 
the Finish Line

RESOURCE: Ali Brown, Indiana Construction Roundtable Foundation, at Indiana.byf.orgRESOURCE: Bridgett Strickler, Education Matters 
Southern Indiana, at www.educationmatterssi.org

Indiana Vision 2025: Outstanding Talent

Ali Brown says 60% of the buildings that will be needed nationwide by 2030 haven't been 
built yet. The goal of the Build Your Future Indiana program is to get more young people 
thinking about potential jobs in the construction industry.

http://indiana.byf.org/
http://www.educationmatterssi.org/
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Communities large and small are
desperately trying to keep outstanding talent
close to home. There is no manual, however, 
on how to prevent educated young people
from fleeing after college – degree in hand – 
to the big city lights calling their names.

For Greater Fort Wayne Inc., part of the
solution was re-evaluating and retooling its 
graduate retention program.

The result: the GFW Fellows, a year-
long program for college students that includes
a 12-week summer internship and personal 
and professional development workshops,
along with community service involvement.

Fifteen students were in the 2015 
inaugural class, offers Justin Clupper,
director of signature programs for Greater
Fort Wayne Inc. The 2016 class will have
between 20 and 25 students, most of whom 
have already been selected.

“We interview every applicant to see if 
we feel they would make great fellows. We
believe a great fellow has demonstrated
on-campus leadership, commitment to
community service in their campus and
community at large, and a GPA of 3.0 or 
better,” he explains. 

The selected candidates are shared with
host employers and the employers decide which
candidates to interview and ultimately the
ones that are hired for internships become the
fellows. There are eight host employers in 2016.

The application process begins in the fall
(starting Sept. 1) and is open to any student
seeking a two- or four-year degree. 

Results from the first round are positive:
Of the 15 fellows, four were given full-time 
employment offers. Another five earned the 
opportunity to continue working through the
school year or continue on for a second 
summer internship, Clupper shares. 

“The host employers know they can fill

their talent pipelines with fellows and they’re 
working hard to do that. The fellows have a 
very unique internship experience. They’re 
not just running around getting everybody 
coffee every day,” he notes. 

“These are high quality students that 
want to get the work done and want to have
a great experience. And these are host 
employers that want to give them an 
experience they’re not going to forget.”

For They’re Jolly Good (Greater Fort Wayne) Fellows

RESOURCE: Justin Clupper, Greater Fort Wayne Inc., at www.greaterfortwayneinc.com

THANK YOU
FoFF r YoYY ur SuSS pu ppp ortrr

10th Annual Indiana INTERNnet IMPACT Awards
Platinum SponsorTitle Sponsor Speaker Sponsor Gold Sponsors

Among the factors that make the Greater Fort Wayne Fellows program stand out: professional and
personal development, community service and a high-quality internship experience.

http://www.greaterfortwayneinc.com/
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Cultivating Local Talent
IMPACT Awards Celebrate ‘Homegrown’ Success

Indiana INTERNnet (IIN) is Indiana’s only free internship-
matching program linking employers, students, high schools, colleges
and universities with the goal of achieving high talent retention in the
state. IIN celebrated internship excellence on February 3 at the 10th 
annual IMPACT Awards luncheon, sponsored by Ivy Tech Community 
College. Nearly 60 individuals and organizations were nominated for
their leadership, hard work and ingenuity in their internships and 
internship programs in 2015.

The luncheon theme was “Homegrown: Cultivating Local 
Talent,” and Angie Hicks, namesake and face of Angie’s List, spoke to
the interns about the abundance of opportunities for young 
professionals to succeed in Indiana. Hicks, a Fort Wayne native, 
credits an internship with Bill Oesterle as the stepping stone that led 
to her success at Angie’s List. She so impressed Oesterle as an intern 
that he asked her to join him in co-founding Angie’s List in 1995.

The following winners were honored:

By Katie Coffin

The 2016 IMPACT Awards luncheon attracted nearly 400 attendees – a record number – from throughout the state. Angie Hicks, namesake and face of 
Angie’s List, shared her story of “homegrown” success that began with an internship.

There is no denying that internships are critical for individual students to gain real-world work experience. 
The importance, however, goes much deeper. It’s all about building a more skilled workforce for our state 
– and internships are helping do just that.

Indiana Vision 2025: Outstanding Talent
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Paige Carroll (Ball State University)
Intern of the Year – College/University

When Paige Carroll began her insurance
operations internship with Baldwin & Lyons, Inc.
(B&L), she had no prior insurance knowledge. 
She was responsible, however, for a task of 
great strategic importance to the company 
that specializes in marketing and underwriting
insurance for the transportation industry. The 
project left little room for error.

In a short amount of time, Carroll
learned the process from the ground up. Details of the project shifted several 
times as the departments that requested it made changes, and Carroll
easily adapted to the new needs. She even trained and supervised an
intern from another department to ensure project completion.

“Paige’s work capacity was astonishing,” affirms Valerie Wilson,
corporate communications manager and chief of staff of B&L. “She
went beyond her original role and accepted additional responsibilities, 
taking on several new tasks and enabling others in her department to 
accomplish more than they otherwise could have.”

Before she returned to school, Carroll documented her work 
processes. She wrote procedures for all of her areas of responsibility to 
help future interns taking over those tasks to quickly learn the
background information and process steps.

Wilson says Carroll’s overall performance was assessed in the top
5% of her peer group.

“Paige exemplified Baldwin & Lyons’ values of excellence, innovation 
and teamwork,” Wilson boasts. “She truly immersed herself in this 
experience and, as a result, indicated she is now interested in obtaining her 
Chartered Property Casualty Underwriter (CPCU) designation and
producer’s license so she can continue to thrive in the insurance industry.”

Salvador Espinoza (East Noble High School)
Intern of the Year – High School

You could say Salvador Espinoza is a “serial
intern” with Group Dekko, Inc.

He began his tenure with the company in
2013 as one of the students from East Noble 
High School to participate in the pilot of the
Explore program. Explore is a paid summer 
internship experience in which high school
students rotate through a set of manufacturing 
careers during a six-week period to see where

their skills and interests align.
Espinoza completed two more internships with Group Dekko 

before graduating from high school in May 2015. He fulfilled a summer
internship in the company’s human resources department before starting
college, and during his first semester, he took on his fifth internship
with Group Dekko – this time in the marketing department.

Espinoza became a leader of the Explore program, serving as a 
mentor to the other interns. In one instance, a problem arose during
the students’ production process. Espinoza took charge, directing the 
students, tearing down finished goods, reassembling, inspecting the
quality and packaging the finished product. The product was finished
on time for an open house auction benefitting Wounded Warriors,
raising $2,000 for the cause.

“Group Dekko is privileged to be a part of this young man’s life,”
remarks Cynthia Nesbitt, training and development specialist. “To see 
how he has grown over the years has been exciting and we look forward
to the day he becomes a leader of our company. For us, that is true success.”

Scott Bachman
Intern of the Year – Non-traditional

On his first day at Baldwin & Lyons, Inc. (B&L), 
Scott Bachman noted in his work plan – “I am 
ready to jump into new and ongoing projects 
in order to learn as much as possible.”

This declaration was put to the test 
when, six weeks into his internship, he was
tapped to fill in for a manager on a number of 
projects until a replacement could be hired. 
One project was a strategic company

initiative with over a $1 million budget.
Thanks to Bachman’s work, the project didn’t miss a beat, and he

ensured the transition to a new project manager was seamless. As a result,
he saved B&L an estimated $10,000 in potential temporary consultant fees.

Bachman began his internship with information technology experience
but very little knowledge of project management. He watched 70 
informational videos on Lynda.com, and he studied industry resources 
to answer many of his project management questions independently.

“Scott truly took advantage of opportunities to grow so he could 
make meaningful contributions to the company, and he shared his 
contagious enthusiasm with all he encountered,” Wilson affirms. “We 
have had many interns in the Project Management Office (PMO) 
before, but Scott surpassed all expectations.”

Bachman accepted a full-time position as a project coordinator
following the completion of his internship, and Wilson says B&L is 
“excited to use his skill and ingenuity to better the PMO.”

Brandi Gilbert (IUPUI)
Career Development Professional of the Year

Eight years ago, Brandi Gilbert set out to
develop an internship program that would
help undergraduate students gain professional 
experience while exploring career options. 
The result was the IUPUI Life-Health Sciences
Internship (LHSI) Program, which has employed 
more than 350 interns since beginning in 2007.

The LHSI program continues to grow 
from the initial group of less than 20 students

to the latest class of more than 70. It is one of the largest undergraduate
internship programs on the IUPUI campus, offering sophomore and 
junior students a year-long paid internship with faculty mentors in the
life and health sciences. The goal is to develop each intern’s 
transferable professional skills.

As a “one-woman show” running the LHSI program, Gilbert:
• recruits, trains and oversees all faculty mentors in the program

(there have been more than 130 since the beginning);
• conducts orientation for new interns and organizes networking 

events and workshops;
• oversees more than 70 intern/mentor relationships and about four

Intern Ambassadors each year;
• visits interns on-site each semester to make sure they are on track; and
• advises the LHSI Alumni Council, a student organization that 

connects interns and alumni.
“Brandi always has the best interests of her students at heart,” declares 

Kamilah Walters, senior ambassador for the LHSI program. “In addition
to her remarkable accomplishments developing the LHSI program, pervasive
commitment to students’ professional development and impressive
organization of communication between students, employers and other 
campus faculty, she is a downright wonderful person to work for.”

http://lynda.com/
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netlogx, LLC
Employer of the Year – For-Profit

The netlogx, LLC internship program is a
balance of practical work experience, 
networking opportunities and
professional development activities – 
with mentoring at the center of it all.

Interns take part in the netlogx
Mentor Program designed to provide
information, encouragement and support 
to help them succeed. In addition, for the
past three years netlogx has partnered

with the Indiana Latino Institute to sponsor an intern. netlogx provides 
structure, support and exposure to a “real” working environment and
then delivers feedback to both the interns and the Latino Institute, 
ensuring the interns maintain a certain level of professionalism.

Interns are immediately integrated into the work environment at
netlogx, working side-by-side with seasoned employees on a variety of 
tasks and owning at least one project.

Projects netlogx interns have worked on include:
• Researching target companies for business development 
• Creating concepts and taking photos for the netlogx web site
• Developing and improving templates for visual presentations
• Creating and shooting video campaigns to market netlogx to Millennials 
• Developing an employee survey

“My time at netlogx helped me grow both in my professional
career and my development as a human being,” recognizes Joe 
Harrison, 2015 summer intern. “I was awarded opportunities that 
helped further myself along the path to success and that have taught 
the importance of being a kind and personable individual on top of 
being intellectual and professional. These are skills that I will cherish
moving forward in my career.”

IU Health (North and Saxony hospitals) and 
St. Vincent (Carmel and Fishers hospitals)
Employers of the Year – Not-for-Profit

Noblesville High School (NHS) 
is one of the most recognized 
institutions in the state for 
forging business-education
partnerships to benefit their
students. The program it
administers with Indiana
University Health North and
Saxony hospitals and St. Vincent
Carmel and Fishers hospitals

is a productive model thanks to the dedication of the hospital professionals.
A hospital setting can be a difficult placement for interns due to

patient care, confidentiality and hospital regulations. Susan Wiersema, 
NHS internship coordinator, says the hospitals never considered these 
barriers to participation.

The three-way partnership began with NHS approaching Melinda
Wirstiuk, volunteer coordinator with St. Vincent, to explore 
internship possibilities at the Fishers location. The result was a system
in which students rotated through different hospital departments,
gaining exposure to various health care careers.

In the second year, twice the number of students were interested.
Wirstiuk coordinated a duplicate program at St. Vincent Carmel,
allowing students to experience two unique hospital settings.

Continued growth led NHS to approach IU Health. The North and
Saxony locations enthusiastically came on board, and now students in the
program spend one semester with St. Vincent and one semester with IU Health.

Students have had the opportunities to observe surgeries, shadow 
nurse practitioners, meet with doctors and more.

“It brought me great joy to watch these two organizations come
together, share ideas, plan joint orientations and overcome obstacles,
all for the benefit of the students,” Wiersema shares.

See the March/April 2015 BizVoice issue for more information 
about Noblesville High School’s internship program.

RESOURCE: Learn more about internship success at www.IndianaINTERN.net.

Lieutenant Governor Sue Ellspermann, pictured with the award nominees, closed the program by reinforcing the value of internships.

http://www.indianaintern.net/
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FEATURE STORY

By Matt Ottinger

Bohlsen Group Leads With B Corp Status

Vicki Bohlsen was poised to make a difference 
following her graduation from DePauw University. After 
cutting her teeth in the news industry in Indianapolis 
and New York, she landed back in the Hoosier state. 

The Indianapolis-based public relations agency she founded six 
years ago, Bohlsen Group, is thriving by promoting music events, 
authors and more. It recently achieved coveted B Corp status – a 
credential reserved for companies that go beyond just earning profits
by impacting their communities in a positive way.

Bohlsen recalls that consultant and B Corp Certification Specialist 
Kathy Pedrotti Hays of Pedrotti Hays, Inc. was working on the
agency’s strategic plan and advised her that Bohlsen Group was already
checking off many of the required boxes. 

“She noticed so much of what we did and what mattered to us
was embedded in what a B certification is,” Bohlsen relays. “At first, I 
wondered if I wanted to invest the time into it, but when we looked at
the assessment it became clear that it was a benchmark for how really
awesome companies operate.”

B Corp certification is orchestrated by B Lab, a Pennsylvania-
based not-for-profit dedicated to helping companies use business in a 
benevolent manner. The B Impact Assessment is given every two years. 

“You need 80 points out of 200, which sounds easy, but there are
so many categories and in some you may really do well, and others you
may not have much responsibility over,” Bohlsen qualifies. “For example,
we rent so there are only so many environmental things we can do.”

It prompted some adjustments in day-to-day activities as well.
“We were doing some of the things, but not the things that would

get you points,” Bohlsen explains. “For instance, it would say, ‘Do you 
hire local vendors?’ We do, and we did the math and realized we hire 
90% local vendors – but we didn’t have a local policy in our
handbook. So we added it as a policy. It was a benchmark for things 
we needed to do more formally and in the decision making.”

Being bolder
Paid volunteering hours, ongoing professional development and 

wellness initiatives like walking meetings and biking to work are
among the benefits Bohlsen staff members receive. Work From Home 
Mondays are also popular, as are its recycling and sustainability efforts.

The agency also does pro bono work for local and national non-
profits, including free professional development trainings and donated
or discounted public relations campaigns.

“We always give 10% back to every non-profit we work with …”
Bohlsen points out, adding that throughout her career, she’s “loved

working with non-profits because it made me feel like what I was
doing mattered. Being able to do marketing and PR for organizations
working for good was a way to give back.”

The list of non-profits Bohlsen Group touches is vast. It includes 
Junior Achievement, the Children’s and Symphonic Choirs, White 
River Alliance, Indiana Mother’s Milk Bank, Indianapolis Public 
Schools Education Foundation and the Coalition for Homelessness
Intervention and Prevention.

“I always knew of (Bohlsen’s) commitment to giving back to the
community, and it’s taken several forms – pro bono or volunteer 
work, contributions – so to me (being a B Corp) was just a formalization
of what she’d been doing,” conveys Lauren Cascio, account services 
executive with the agency. “It was nice to see us finally put a formal 
name to our commitment, tell other people about it and move beyond 
just Bohlsen Group – to become a movement around Indianapolis.”

B Lab lists Bohlsen Group as the only B Corp in Indiana (another
company did earn the designation but has since moved its headquarters
out of state). Others have taken note, and some will likely follow suit.

“The only challenge is because we’re the only one, and
everyone’s trying to make sense of it,” Bohlsen offers. “A lot of people 

TRAIL(B)LAZER
EDITOR’S NOTE: Second in a series. See Page 56 for additional insights and read the first installment on

corporate social responsibility in the January-February 2016 archives at www.bizvoicemagazine.com.

Bohlsen Group team member Courtney Alvey serves as a volunteer mentor 
with Girls Inc. of Greater Indianapolis in schools throughout the city.

http://www.bizvoicemagazine.com/
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are asking for advice and if we can come talk. 
I want to participate, but I have to know 
where to draw the line between running my
business and helping answer questions.” 

Bohlsen will offer formal assistance to
enhance philanthropic-minded business
practices by hosting a series of events to help
educate other businesses. 

“We’re going to do a four-part series 
where we let not-for-profits come here (to learn
about) CSR (corporate social responsibility), 
benefit corporations and B Corp certification,” 
she says, noting the first was scheduled for
early March. “We’ll have a lawyer there
(from Taft) in case people have questions.”

‘B’ are the champions
B Corps gather annually at a global 

Champions Retreat to exchange ideas,
recently convening in Vermont, Colorado
and California.

“We have an aspiration we could host a
retreat here in the Midwest, but the challenge is 
you’d have to have a critical mass of B-certified 
organizations. Right now, they’re always in 
the east or west,” Pedrotti Hays shares.

The Great Lakes region is still up and
coming in the world of B Corps. Illinois has 
19, Michigan nine and Ohio eight, according 
to B Lab’s web site. California and New York,
however, boast numbers in the hundreds, and
the CSR Newswire reports there are more than 
1,400 Certified B Corps in 42 countries.

Clearing confusion
Much uncertainty also remains in the 

public sphere about the difference between a 
B Corp and a benefit corporation. B Corp is a 
rigorous certification process, whereas a
benefit corporation is a legal entity. At the
beginning of this year, Indiana became the 
28th state to recognize benefit corporations
(following legislation that passed in 2015).

“They are related because they have the 
ideals of more than just profits and require a 
level of transparency. … People ask if we’re 
going to become a benefit corporation, but 
we have no plans to do that,” Bohlsen clarifies.

The B Corp label has allowed the agency 
to engage with more clients of a similar mindset.

“Endangered Species Chocolate (an
Indianapolis-based non-profit that donates to 
wildlife charities) is probably the best 
example,” Bohlsen reflects. “We talked to 
them years ago about working together and it 
just didn’t come to pass. But after we were
B-certified, we were reintroduced and 
they’re now a client. Then there are a lot of 
non-profits that say, ‘Good for you’ or they
feel even more connected to us.”

She adds, however, the company has not 
overtly used the status as a means of self-
promotion.

“Every once in a while I get an email from 
someone who wants to have a conversation,
whether they want to hire us or they want
advice. But we’re not using it as a huge 
marketing tool. There is publicity happening, 

but it’s not the reason we became a B Corp.” 

New Millennium
While walking through the agency’s 

downtown Indianapolis headquarters, a visitor
is drawn to the youthful smiles of many
Millennials – a group often credited with 
pushing philanthropy in the modern workplace.

“We’ll be monitoring the data (regarding
the impact of the B Corp label) after a full year, 
but it really excites the staff,” Bohlsen remarks, 
adding the company employs over 30 people. 
“We have a lot of younger employees, and that’s 
something that matters to this demographic.
We felt it would help with retention and
hiring too. So they’re excited about it. They
talk about it and are proud of it.”

It also transcends that demographic, 
according to Pedrotti Hays.

“CSR was met with some skepticism in 
the past with companies asking, ‘What’s in it
for me?’ and ‘What’s the business case?’ ” she 
comments. “But now, I think it’s the biggest
driver of why people call me because it’s the
demand of the workforce. Not just Millennials, 
but other generations see they’re at a workplace 
at least 40 hours per week, and they want to
see how their work is contributing beyond
just what they’re doing.”

Bohlsen shares that the B Corp philosophy 
is now a factor in all of the agency’s decisions, 
especially when it chooses clients.

“We’re not curing cancer, but it’s a way 
every decision we make can be guided by a
force for good,” she concludes. “Getting butts 
in seats at concerts is not saving the world, 
but at least we’re also giving back. That
makes me proud to set a good example for 
my kids. And as (B Lab) notes on its web site, 
if everybody operated this way, how much
better would the world be? If we’re doing it 
and it inspires somebody else to follow this
path, it’s one little thing we can do.”

RESOURCES: Vicki Bohlsen and Lauren Cascio, Bohlsen Group, at www.bohlsengroup.com | Kathy Pedrotti Hays, Pedrotti Hays Inc., at
www.pedrottihays.com | B Corp at www.bcorporation.net

Bohlsen B Impact Report
Certified since April 2015

Summary:
Bohlsen 

Score
Median 
Score*

Environment 7 9

Workers 31 22

Customers 21 N/A

Community 31 32

Governance 10 10

Overall B Score 100 80

Minimum eligible for certification: 80 out of 200
*Of all businesses that have completed the B Impact Assessment.
Median scores will not add up to overallMedian scores will not add up to overall

Corporate Social Responsibility

Spencer Hotz of Bohlsen Group
donates during the Pan Am 
Plaza building-wide blood drive.

Drew Tharp, Muriel Cross and Heidi Harmon
represent Bohlsen during Junior Achievement 
of Greater Indianapolis’ annual “JA in a
Day” volunteer event.

http://www.bohlsengroup.com/
http://www.pedrottihays.com/
http://www.bcorporation.net/
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“It’s just common sense that if two
organizations can deliver like products of 
similar quality for the same price, the majority
of shoppers will want to reward those organizations
that are most responsible, most caring or who
are perceived as ‘being concerned with more 
than just making a profit.’ ”

The above quote is a timely analysis of 
today’s business and cultural landscape. The 
words, however, were spoken and written in 
1999 by Frank Walker. He is the chairman 
emeritus of Walker, the Indianapolis-based 
customer intelligence consulting firm that has 
been led by his family for more than 75 years.

When reminded of that quote recently, a
day prior to his 81st birthday, Walker muses, 
“That’s what I said, huh? That was a pretty
good quote.”

The quote and more came during a 
keynote speech at the annual meeting of The
Society for Business Ethics. The firm, Walker 
Information at the time, had conducted
extensive research at least five years earlier. 

A 1994 nationwide survey was focused
on measuring the public’s perception of the

p p y ( )term “corporate social responsibility” (CSR).

Later, the Corporate Philanthropy Index
(CPI) was developed in conjunction with the 
Council on Foundations. Companies with 
higher percentages of stakeholders in the High 
CPI segment have demonstrated market 
advantages over their competitors.

Walker recalls that CSR, like today, was a
popular term 20-plus years ago. Convincing 
employers of its importance was another story.

“It comes back to economic decisions,”
Walker reflects. “When I would go to 
companies and say, ‘Are you ethical, the CEO 
would say, ‘Yes, we follow the law.’ I’m 
saying, ‘It isn’t enough to follow the law. It’s 
something beyond that.’ So they would come 
back, “I don’t need this because we don’t 
break the law and in my mind that’s ethics.’

“And it was a hard sell to get them to
connect. It takes money to measure (ethics,
giving back and the resulting impacts),” he
continues. “A lot of CEOs will give lip service 
to the fact they really are concerned about 
employee happiness. But they’ll spend a lot 
more money researching how to sell to more 
customers than trying to keep employees happy.”

For the business leaders focused on

following the law, those were decisions
between right and wrong. “Ethical dilemmas,”
Walker emphasizes, “are where it’s right vs.
right. We face that in business all the time.”

Not convinced a company’s actions and 
public opinion matters? In an interesting
corporate character rating study from 1994,
the four top-rated airlines are still in business
today. The bottom four have disappeared as
part of mergers. 

Showing the way
The Walker firm tried to lead by example. 

The company issued its first ethics code in the
1970s, conducted training (a chapter in a 1980s
business book was dedicated to the Walker 
ethics program) and appointed an ethics 
officer in 1997. 

In that 1999 speech, Walker noted measuring
the attitudes and opinions of associates in the
two prior years. The percentage of employees 
who thought the company was highly ethical and 
those who believed they personally fit well with 
that ethical culture both increased dramatically.

Walker attributed his early focus on this
,area to the work of Rushworth Kidder, a

CSR: An Early Advocate Reflects By Tom Schuman

Corporate Social Responsibility
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journalist who went on to start the Global Institute for Ethics. At an 
annual retreat, at least one company officer was concerned when 
learning a full morning was going to be spent on ethics.

“It turned out the hotel people were knocking on the door at
12:30 p.m. saying our food was getting cold next door. Our group was 
so taken with what Rushworth was saying.”

Evolving atmosphere
Walker remains passionate about the topics of CSR, ethics and

employee loyalty. In 1999, he spoke about a bumper sticker – “Change
is good. You go first.” – that could still apply today in many instances.
But he tells now of his granddaughter who returned to school to earn her 
master’s degree and wants to work in a corporation’s CSR department.

“That wouldn’t have happened 15 years ago. Then there’s the 
amount of research being turned out. All these things have grown over 
the years. We’re still not there in terms of lots of companies 
approaching it in a real sophisticated manner, but it is changing.”

Here is the conclusion of Walker’s 1999 speech: “Corporate 
character and ethics are helping to drive the reputation of organizations.
The importance of this is now only beginning to be realized. The future 
can be bright for those of us involved in this movement. We have the 
opportunity to participate in what will be a significant change in the way
organizations do business and measure performance.”

His thoughts today upon hearing those words again:
“Do you think that the good guys win? I think they get put down 

now and then, but they do (win). Do you feel good going out in this

community and saying, ‘I work for Walker.’ Do you have to be 
embarrassed when you say who you work for? We’ll have setbacks; 
we’ll have people who made millions and they’re bad guys. Some of 
this takes so long, but we can’t become discouraged. I don’t see why 
we can’t do both – be profitable and help solve problems.”

RESOURCE: Frank Walker, Walker, at www.walkerinfo.com

Computer printouts were common in the days when Frank Walker and 
his company were first talking about corporate social responsibility.

http://www.walkerinfo.com/
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VANDERBURGH VIBE

Ask several people the same few questions and no 
doubt you’ll receive a variety of answers – especially 
when the participants come from different 
backgrounds and industries. 

But one theme that stood out as strikingly similar in 
Vanderburgh County was the answer to one of five 
questions BizVoice posed to business leaders: What 
makes Vanderburgh County a special place to live? 

Across the board: “the people.” 

University of Evansville President Thomas Kazee, who took the
reins of the university in 2010 after living in Greenville, S.C. for
several years, points to the community feel and authenticity he noticed
upon returning to the Midwest.

“The thing that immediately struck us was the character of the
people. The lack of pretention, the sort of integrity in the culture; the
‘what you see is what you get.’ That is a wonderful quality,” he asserts. 

Darren Stearns, general manager of SMG-Evansville (the 
management company for the Old National Events Plaza, Evansville’s 
downtown convention center), takes an even broader perspective.

“For me, I think it’s the community. The friendliness. Southern 
Indiana is very open to all people. It’s very friendly; a nice place to go and
visit. Everybody is welcoming, no matter where you’re going,” he notes.

Others, such as local labor and employment law attorney and
Evansville native Michael Schiff (partner at Ziemer Stayman Weitzel and 
Shoulders LLP), highlighted the “small town friendly atmosphere,” as a
constant in the county, despite the amount of growth that has taken place.

Like Schiff, Dean Bosler was born and raised in Evansville. Bosler
is owner of Dean Bosler’s Furniture Showroom. He says one thing that 

hasn’t changed over the years is the way the community comes 
together for a variety of causes.

“When there’s any kind of tragedy, you see so many people come
together. Any kind of fundraisers, this community just shines. A lot of 
communities give, but ours does an outstanding job,” he states. 

Of course, it’s not all sunshine and roses when it comes to living
and working in a community – as anyone will attest. There are 
problems and challenges too. These leaders touch on those when 
answering the additional questions:
• What is the biggest business challenge in Vanderburgh County? The

biggest opportunity?
• Is the workforce able to sustain the businesses in the county? 
• Is it possible for people to live, work and play in Vanderburgh

County – or do people seek any of those elsewhere in the region?
• If someone were to visit the county for the first time, what would 

you recommend they do?

Promising developments on the horizon
In discussing the county’s opportunities, the four leaders mention

many of the exciting changes that have come to Vanderburgh County, 
and downtown Evansville, in particular: 
• A new Indiana University medical school is coming to downtown 

(due to be completed in late 2017), next to the new Evansville
Doubletree Convention Center Hotel that is under construction and
set to open in late 2016

• The new hotel will be connected to the Old National Events Plaza
convention center (where renovations and upgrades are taking
place) and with the Ford Center, which opened in 2011 and hosts a 
number of sporting events, concerts and shows

• The Tropicana Casino, a mainstay for 20 years, will be moving to a
land-based facility (groundbreaking to commence this year). The 
casino will pay $1 million toward the relocation of the LST-325 
World War II decommissioned vessel to the spot where the
Tropicana is currently docked

By Charlee Beasor

All Agree: People Make It Special

County Focus – Vanderburgh
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• And don’t forget the new stretch of 
Interstate 69 that is literally opening new 
roads for the region

Despite all these economic opportunities
and positive developments, Kazee laments 
that Evansville still has an image problem, 
part of it springing from its location away 
from the state’s “significant urban area.” 

“I think the biggest challenge is location.
The perception of Evansville as being sort of 
off the beaten path, in a sense. I-69 has
helped a great deal, but we’re still two-and-a-
half hours away from Indianapolis,” he says.

“Related to that is the perception of the
city. With some changes in the American
economy and the decline in American 
manufacturing and the departure of Whirlpool 
(in 2009) … the biggest challenge was, and 
continues to be in some respects, for
Evansville to be seen as an area of economic
vitality and an area where there is a capable
labor force and a lot of strength in terms of 
business leadership in the community.”

Workforce woes
Most other business challenges facing 

Vanderburgh County center on the workforce. 
Using his own personal anecdotes, Schiff 

says his four children who are out of college 
didn’t return to Evansville. 

“We need to do a better job of ensuring 
there are meaningful jobs so that our kids will 
come back home and remain in the 
community,” he offers.

The new medical school is a ray of hope 
in that regard, Schiff says, because of the 
possibility of his two younger children taking 
advantage of the proximity of the school and 
staying in the area after graduation. 

The flip side to curbing the brain drain is
having trained and talented workers who actually
want to show up and work, Bosler exclaims. 
He opened his company’s main store 40 years
ago and has added three more over the years, 
employing over 100 people.

While many workers at Bosler’s main 
store have been there for anywhere from 10 
to 30 years, he struggles to fill positions at his
two Ashley Home Furniture outlets. 

“I think the challenge for any business owner 
nationwide is finding people that want to work. 
That’s our No. 1 thing, no matter who I talk 
to. … Just finding somebody that wants to 
work. Nobody has the answer,” Bosler states.

Unfortunately, he says, many times the 
people that do walk in for job interviews are
either underwhelming (in terms of “dos” and 
“don’ts” for a job interview, t-shirts and shorts 
should be an obvious “don’t,” he emphasizes) or 

are not interested in the schedule demands of 
a retail job. 

“This is an ongoing problem for businesses,”
he laments. 

Kazee acknowledges a mismatch in terms
of education and available jobs in the region. 
He highlights all higher education institutions
as examples of where more communication 
among the business and education 
communities could make a big difference.

“It’s important for groups like the
chamber and economic development groups, 
for them to help us as educational institutions
identify where needs are,” he says.

While more local companies are looking
at University of Evansville graduates for 

engineering and health care jobs, the small, 
private college that enrolls about 2,500 
students is also home to popular theater and
archaeology programs – fields that are not 
necessarily in high demand in the region.

Amenities, attractions galore
Of course, Stearns would know about

the amenities offered in Vanderburgh County.
Attracting not only people, but conventions 
to the area is an important economic advantage.

“(It’s about) getting people into the city
to see what we have to offer. The city and the 
people will sell itself. The convention hotel is 
going to help us draw in some we wouldn’t 
have had before. All of this development is 
showing that the city is moving forward. Our 
job is to bring them in and let them see what

we have to offer,” he declares. 
The additional amenities that are coming 

are not only bringing people in, but also 
showing younger people they can stay in the
area and raise families there, he adds.

Schiff hopes the amenities do keep those 
young people close to home.

“With all the positives that are going on
and other things – we’ve built some new
sports facilities, and we’ve got the Evansville
museum, children’s museum, two great 
universities down here that always present 
sporting events,” he notes. “I do think it’s possible 
to live, work and play in Vanderburgh 
County. And I hope the young people will
come back and check all that out.”

Other highlights include the riverfront area. 
That’s where Kazee would send someone new 
to the county and visiting for the first time.

“It’s really one of the world’s great rivers. 
We’re so used to it, but it’s such an impressive 
thing,” he suggests. “And then I’d encourage
them to walk around – there’s a wonderful 
historic district of magnificent homes.”

Bosler also highlights the natural scenery 
of the area, and mentions the biking and
hiking trails that are a fairly recent addition. 

“I would talk about the riverfront; the 
biking and walking paths, riding paths and 
new ones that are being tied into Evansville 
from Newburgh,” he asserts. “We’re coming 
in a little late, but we’re getting there. I think 
that’s going to be really phenomenal.”

RESOURCES: Dean Bosler, Dean Bosler’s Furniture Showroom, at www.deanboslers.com | Thomas Kazee, University of Evansville, at www.evansville.edu | 
Michael Schiff, Ziemer Stayman Weitzel and Shoulders LLP, at www.zsws.com | Darren Stearns, SMG-Evansville, at centre.evansvillegis.com

University of Evansville President Thomas Kazee looks to the school’s new physician's assistant program, 
which will operate out of the soon-to-be-built medical school campus in downtown Evansville, as a 
major change on the horizon. “Evansville is a surprisingly vital place for health professionals,” he says.

http://www.deanboslers.com/
http://www.evansville.edu/
http://www.zsws.com/
http://centre.evansvillegis.com/


GETTING TO KNOW

‘H’ is for history:
• Lee Hope and Horace Hetzel (hence the 

double h’s) created the company in 
Evansville in 1955.

• The Holm family bought the business in 
1980, and daughter Anita Charles and her 
husband purchased the company in 1986;
they employ 15 people.

• H&H Music Service celebrated 60 years in 
business in May 2015 with an open house 
and mayoral proclamation.

In the key of ‘c’ (for customers):
Four aspects of the business:
• Band and orchestra sales for school music

programs
• Local music customers
• Pianos/keyboards, music and accessories
• Instrument repair

When the music stops: 
• An on-site repair department allows customers 

to walk in and get a repair estimate. If the repair 
will be lengthy, H&H Music offers a loaner.

• A full staff of technicians can fix any 
instrument; pianos can be repaired or
completely rebuilt. 

“We have a lot of repeat business. 
We’ll get the parents on an 
instrument … and then the child 
comes in and the grandchild 
comes in and they tell us that 
(their parents/grandparents 
were customers) and it’s amazing. 
We do remember people when 
they come in. Our slogan is 
‘The Trusted Name in Music,’ and 
that exemplifies our business.” 

– Anita Charles, owner 
www.handhmusic.net

H&H Music Service, Inc.
KEEPING EVANSVILLE IN TUNE FOR 60 YEARS

The multi-faceted music store houses a full 
repair shop, staffed with technicians that
repair all instruments – including pianos.

Music matters: 
• Most school districts within a 100-mile 

radius are serviced by H&H. 
• The Musical Arts Center is a full on-site 

music studio; it houses private music
lessons for beginners to advanced students, 
and pre-k through adult. 

Charles on the impact of music on students: 
“It just helps character development, 
concentration and the enthusiasm of a job
well done. I think the biggest thing is 
participating in a group, working as a group 
toward a common goal. Even with solo and
ensemble contests, it’s you against your 
music – and the excellence you can achieve 
on your own is really rewarding.”

Hit the right note:
Charles acknowledges the biggest competitor 
is online instrument sales. She cites several 
reasons to purchase from a local store:
• Instrument is likely in stock
• Customer can do a hands-on trial
• Nothing comes in a box in the mail – 

everything is checked by professionals
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We want to help your business thrive! Membership in the Indiana Chamber is like adding a new department 

to your company. The Indiana Chamber partners with 24,000 members and investors – representing over 

four million Hoosiers – to achieve the mission of “cultivating a world-class environment which provides 

economic opportunity and prosperity.” Among the many benefits at your fingertips:

• Free access to HR and training grant helplines

• Free customized business lists and salary/wage data

• Free social media and communications consulting

We’re here for you.

Strength of 94 years of experience

Support of 50 full-time professionals

Leadership that’s focused on 1 goal for members

To learn more about how our pro-jobs, pro-economy focus can help your company grow,
contact Brock Hesler today at (317) 264-7539 or bhesler@indianachamber.com.

www.indianachamber.com 

Brock Hesler
Director

Membership

Brett Carrington
Manager

Member Services

Brett Hulse
Manager

Business Development

Jeremy Rust
Manager

Member Services

mailto:bhesler@indianachamber.com
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Vanderburgh County by the Numbers
Population by Decade
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Population Estimates by Age, 2014

Number
Distribution 
in County

Preschool (up to age 4) 11,597 6.4%

School age (5 to 17) 28,363 15.6%

College age (18 to 24) 19,195 10.5%

Young adult (25 to 44) 46,753 25.7%

Older adult (45 to 64) 48,443 26.6%

Older (65 plus) 27,655 15.2%

Source: U.S. Census Bureau

Commuting Patterns: Top Five Locations 
Sending Workers INTO County, 2013
Location Number Percent 

Warrick County 14,147 57.7%

Posey County 4,807 19.6%

Gibson County 2,641 10.8%

Kentucky 1,945 7.9%

Illinois 961 3.9%

Employment and Earnings by Industry, 2014

Employment
Distribution 
in County

Earnings 
($000) 

Distribution 
in County

Avg. Earnings 
Per Job

Health Care, Social Services 19,445 15.6% $1,122,457 16.9% $57,725 

Retail Trade 13,590 10.9% $422,245 6.3% $31,070 

Manufacturing 12,662 10.1% $1,060,303 15.9% $83,739 

Accommodation, Food Services 10,313 8.2% $196,693 3% $19,072 

Construction 8,372 6.7% $663,933 10% $79,304

Source: U.S. Bureau of Economic AnalysisSource: U.S. Bureau of Economic Analysis

Source: U.S. Census Bureau and American Community Survey five-year estimatesSource: U.S. Census Bureau and American Community Survey five-year estimates

Educational Attainment (ages 25+)
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Give them the tools to 
build their college savings.

A FREE ADDITION 
TO YOUR COMPANY’S 
BENEFITS PACKAGE.

Help employees 
save for college with
CollegeChoice 529
Direct Deposit.

For more information about the CollegeChoice 529 Direct Savings Plan (“CollegeChoice 529”), call 1.866.485.9415 or visit www.collegechoicedirect.com to obtain a Disclosure Statement, which 
includes investment objectives, risks, charges, expenses, and other important information; read and consider it carefully before investing. Ascensus Broker Dealer Services, Inc. (“ABD”) is Distributor 
of CollegeChoice 529. 

If you are not an Indiana taxpayer, consider before investing whether your or the beneficiary’s home state offers any state tax or other benefits that are only available for investments in such state’s 
qualified tuition program. 

CollegeChoice 529 is administered by the Indiana Education Savings Authority (Authority). ABD, the Program Manager, and its affiliates, have overall responsibility for the day-to-day operations, including investment 
advisory, recordkeeping and administrative services, and marketing. CollegeChoice 529’s Portfolios invest in: (i) mutual funds; or (ii) an FDIC-insured omnibus savings account held in trust by the Authority at Sallie 
Mae Bank. Except for the Savings Portfolio, investments in CollegeChoice 529 are not insured by the FDIC. Units of the Portfolios are municipal securities and the value of units will vary with market conditions. 

Investment returns will vary depending upon the performance of the Portfolios you choose. Except to the extent of FDIC insurance available for the Savings Portfolio, depending on market conditions, you could lose 
all or a portion of your money by investing in CollegeChoice 529. Account Owners assume all investment risks as well as responsibility for any federal and state tax consequences. 

Not FDIC-Insured (except for the Savings Portfolio). Savings Not FDIC-insured (except for the Savings Portfolio). No Bank, State or Federal Guarantee. May Lose Value.

* Indiana taxpayers are eligible for a state income tax credit of 20% of contributions to their CollegeChoice 529 account, up to $1,000 credit per year. This credit may be subject to recapture from the account owner 
not the contributor  in certain circumstances, such as rollover to another state s 529 plan or non uali ed withdrawal.

L e a r n  m o r e  a t  c o l l e g e c h o i c e d i r e c t . c o m

http://www.collegechoicedirect.com/


Workplace Recognition

Analysis, evaluation

3, 4 & 5 star levels

Celebration event

Best Practice Sharing

Network, collaborate

Members-only helpline

Symposiums, seminars

Quality Programs & Tools

Smoking cessation

Strategy consultation

Guide workbook

Community Engagement

Healthy communities 

Corporate outreach

Social responsibility

Outstanding Training

Workshops

Member rates

AchieveWELL IdeaShare QUIT NOW Tool Indiana Healthy 
Communities 

WellCert

www.wellnessindiana.org | info@wellnessindiana.org | (317) 264-2165

TEAMING WITH YOU TO SHAPE 
WELLNESS AS A STRATEGIC PRIORITY

Champion Sponsors
Gregory and Appel Insurance
Hoosier Beverage Association
Humana Vitality

Premier Sponsors Trustee Sponsors
Airfeet 
Gibson
Hillenbrand, Inc

*Indiana Chamber members receive a  
discount on Wellness Council membership

http://www.wellnessindiana.org/
mailto:info@wellnessindiana.org


Nowhere is the

closer
WORLD

Earlham graduates understand that details 
matter in the workplace. We have been impressed 
by their interpersonal skills, eagerness to learn 
and reliability.

Ea

y. —Carole Kacius, the Associate Dean of Education and Training, Indiana 
University Richard M. Fairbanks School of Public Health

Enhance your business: earlham.edu/forbusiness

Making your 
workplace better, 
one Earlhamite 
at a time.

http://earlham.edu/forbusiness
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