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Two hundred years ago, Indiana’s 
founding fathers imagined a 
bright future for their infant state. 

For nearly one hundred years, 
Smithville Fiber has helped 
Indiana businesses realize their 
own bright futures.

Imagine what we can achieve 
together in the next century.

Happy birthday, Indiana. 
We’re proud to be a 
Hoosier company.

SMITHVILLE.COM/BUSINESS

http://smithville.com/BUSINESS
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One year ago we commemorated the 100th issue of 
BizVoice® magazine with an in-depth look at 10 years in the 
future.  The focus – what it would take to allow the 
residents, businesses and communities of our state to be as 
successful as possible by 2025, the benchmark year of the 
Indiana Chamber’s Indiana Vision 2025 plan. The work to 
make that vision a reality continues each day.

We begin 2016 with a similarly distinctive issue. This one, 
however, primarily takes a look back (with a peak into the 
future) in honor of Indiana’s 200th birthday. Indiana 
Bicentennial Commission (IBC) members, staff and volunteers from throughout the 
state are making sure this is one celebration that will leave lasting memories. BizVoice is 
proud to be a small part of that effort with a 32-page special section that highlights our 
business history and looks ahead to some of the special projects and initiatives that are 
taking place.

We trust you will enjoy, among other stories, the insights of commission members P.E. 
MacAllister, Jim McCormick and James Madison; a chapter on business and commerce 
in the Indiana at 200 book authored by Indiana Chamber board member John Thompson; 
close-ups on Vigo and Lawrence counties; and a visioning project that places the emphasis 
on future success.

The IBC tagline is “Celebrate history – Ignite the future.” We encourage you to do 
exactly that throughout 2016.

When the topic is telling the Indiana tourism story, there’s no better approach than 
first-hand experiences. That’s what five members of the Chamber/BizVoice team bring 
to you in this issue. They give you the inside story on attractions ranging from food and 
family fun to transportation history and significant structures.

In addition, we begin a yearlong series on corporate social responsibility (CSR). Find out 
the growing impact of CSR already and, in future issues, discover company success stories. 
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for any
inspiration

LOANS
construction

production ambition
Drop in.

If you can dream it, Lake City Bank 

has a loan for it. And we have the 

technology and service to help you 

take your business where you want. 

After all, Lake City Bank is known 

for great rates. Known for stability. 

And most importantly, 

known for loans. 

Call (888) 522-2265.

Institution ID#431669All loans are subject to credit approval. lakecitybank.com

Two issues that Indiana Chamber of 
Commerce members continue to emphasize – 
workforce skills and the economic 
development implications of health care – 
will be featured in early 2016.

The ninth annual Indiana Chamber 
Foundation statewide workforce survey, 
sponsored by WGU Indiana, will be coming 
to your inbox soon. In addition, the Indiana 
Chamber Foundation will team with the U.S. 
Chamber of Commerce Foundation and the 
Robert Wood Johnson Foundation on a half-
day Indiana Health Means Business forum on 
February 5.

Past survey insights on workforce 
development challenges and opportunities 
have been critical to policy development as 
well as Indiana Chamber Foundation research 
and programming. Aggregate results to the 
brief survey are used to inform policy and 
decision-makers. 

The 2016 survey will feature expanded 
information about your experiences with 
business internships. The Chamber’s Indiana 
INTERNnet program – which serves as a 
central resource for employers, educators and 
students – will use these survey results to 
evaluate expanding its programming to help 
meet the state’s growing demand for 
internships.

“It is important that we hear the voice of 
Indiana employers – and for educators and 
workforce development professionals to 
partner with businesses to help meet their 
needs,” says Alisa Deck, the Chamber’s 
director of college and career readiness.  
“Addressing the skills gap and preparing both 
students and current members of the 
workforce for the next phase of their careers 
is essential. We appreciate the valuable time 
and input of our members in sharing their 
experiences.”

The February 5 Indiana Health Means 
Business forum (8:30 a.m.-1:00 p.m.) at the 
Indiana Chamber Conference Center will 
feature state and national guest speakers, 
panel discussions and audience engagement 
on community health priorities.

One of 10 such events around the 
country, the forums seek to leverage the 
influence of businesses to empower 
individuals and communities through 
education, employment and income. The 
goal: creating a healthier Indiana.

“This forum aligns perfectly with the 
Chamber’s Indiana Vision 2025 goals and our 
efforts at the Wellness Council of Indiana 
(WCI),” shares WCI Executive Director 
Chuck Gillespie. “We look forward to 
bringing business and community leaders 
together to hear valuable strategies and share 
their perspectives.”

UPCOMING OPPORTUNITIES
Workforce Survey, Health Care Event

Space is limited to the first 150 registrants. Reserve your spot at www.regonline.com/Register/Checkin.aspx?EventID=1788450 or contact Laura Bliss 
(lbliss@indianachamber.com) for additional information.

CHAMBER REPORT

http://lakecitybank.com/
http://www.regonline.com/Register/Checkin.aspx?EventID=1788450
mailto:lbliss@indianachamber.com
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@IndianaChamber

Lilly Endowment awards $100 million in arts 
and culture grants ow.ly/V2vuq (via @IIB)  
@LillyPad

Believe it or not, the time is now for employers 
to gear up for summer internships (via  
@IndianaINTERN & @IIB) ow.ly/UY5l2 #HR

Our Small Biz Champ @DaveOber files work 
share bill for #INLegis; it’s a Chamber priority 
ow.ly/UIG9z pic.twitter.com/7cwAZRycAk

Our improved 2016 Leg. Directory App (by  
@GoBluebridge) will be updated when #INLegis 
session begins! Order now ow.ly/UL7yB

Salesforce @marketingcloud adding IT jobs in 
Indianapolis ow.ly/UHLFF @salesforce

Here’s more on our top 6 legislative priorities 
for the upcoming session ow.ly/UIG9z #INLegis

What others are saying to – or 
about – the Indiana Chamber:

@UCOBusiness: Congrats to #CentralBusiness 
alumnus, Mike Packnett! @IndianaChamber 
Business Leader of the Year! bit.ly/1R1fEWS @
ParkviewHealth

@INSenateGOP: Sen. Rodric Bray Named 2015 
Small Business Champion by @IndianaChamber: 
bit.ly/1YikaCt

@Indiana_Soy: Speaking at @IndianaChamber 
Legislative Preview, Speaker @Brian_Bosma 
says road funding is top priority in 2016, but 
needs long term focus.

@miso_energy: Congrats @CITYOFCARMELIN 
for recognition as community of the year by @
IndianaChamber - goo.gl/nX3cuL

@FirstPersonBA: Find out what the pitfalls of 
#titleinflation in our blog shared in @
IndianaChamber’s HR monthly messenger. 
hubs.ly/H01s4Bg0

What’s Chirping on Tweet Street?
The Indiana Chamber has nearly 
14,500 followers. Are you on the 
list? Here are some examples of 
recent activity:

CHAMBER REPORT

WWW.ALLIEDSOLUTIONS.NET/CAREERS
1320 City Center Drive | Suite 300 | Carmel, IN 46032

Allied Solutions is proud to employ some of the top talent in our Indiana communities! 

We are always looking to attract the very best candidates to join our team. If you’re a person who thrives in a fast-paced, team-

based workplace, values an environment of diversity where wide-ranging viewpoints fuel innovation, and enjoys helping others 

by delivering truly personalized service, Allied Solutions could be the perfect fit! Start a great career with us today, apply online 

at WWW.ALLIEDSOLUTIONS.NET/CAREERS and click on the ‘available positions’ button. Your new career is waiting for you!

JOIN THE TEAMJOIN THE TEAMJOIN THE TEAMJOIN THE TEAM

http://ow.ly/V2vuq
http://ow.ly/UY5l2
http://ow.ly/UIG9z
http://pic.twitter.com/7cwAZRycAk
http://ow.ly/UL7yB
http://ow.ly/UHLFF
http://ow.ly/UIG9z
http://bit.ly/1R1fEWS
http://bit.ly/1YikaCt
http://goo.gl/nX3cuL
http://hubs.ly/H01s4Bg0
http://www.alliedsolutions.net/CAREERS
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Representing 
Organizations 

Driving 
Indiana’s 
Economy

111 Monument Circle, Suite 2700
Indianapolis, Indiana 46204

919 South Harrison Street, Suite 260
Fort Wayne, Indiana 46802

2000 M Street, NW, Suite 520
Washington, DC 20036

boselaw.com bosepublicaffairs.com

http://boselaw.com/
http://bosepublicaffairs.com/
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IN PICTURES

26TH 
ANNUAL 
AWARDS 
DINNER
27th Annual Dinner: 
November 15, 2016 Some of the nearly 1,500 Annual Dinner attendees gather at the pre-event reception.

Community of the Year: Carmel Mayor Jim Brainard.

Government Leader of the Year: State Sen. Brandt Hershman.

Indiana Vision 2025 Dynamic Leader of the Year: Dustin Sapp, TinderBox.

Business Leader of the Year: Mike Packnett, Parkview Health.

Opening remarks from Gov. Mike Pence. Josh Kauffman performs the National Anthem.
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VOLUNTEER 
AWARDS
LUNCHEON

Volunteers of the Year: Vince Plank, Kay Nelson (with Sam Schlosser and Kevin Brinegar) and Byron Myers.

Keynote speaker Rob Smith of Eli Lilly & Company discusses corporate social 
responsibility.

Karl Rove makes a point. James Carville responds as moderator Ken Owen listens.
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At the Federal Home Loan Bank of Indianapolis 
(FHLBI), a regional wholesale bank serving Indiana and 
Michigan financial institutions, we decided that we 
wanted to encourage a more open and collaborative 
environment that would allow individuals to explore 
beyond the traditional boundaries of their functional 
areas and position titles. We thought it would be good 
for career development, succession planning and for 
overall employee engagement.

To help meet our goals of enhancing employee 
engagement and development and cross-functional 
interactions around the bank, we opted for a formalized 
mentoring program run by a third party. It was designed 
to help employees identify and achieve career development 
and personal growth goals and build connections across 
the bank’s different business functions. 

Employees responded enthusiastically to the 
inaugural program, with over 77 applications (nearly a third 
of our full-time equivalent employee base) submitted 
for 30 slots. Interested employees were required to 
complete questionnaires designed to optimize 
mentoring matches by capturing information on values, 
needs and learning skills of the mentee, skills and 
experiences of the mentor and personal attributes of the 
participants. Based on those data points, our mentoring 
vendor matched 15 mentors with 15 mentees, with no 
input from the bank.

FHLBI’s inaugural mentoring program included 
participants from all across the company – representing 
different functional groups, roles and levels throughout 
the organization. For example, the mentoring program 
paired one of FHLBI’s credit analysts with someone 
from the audit team. While many FHLBI employees 
interact with their co-workers on a daily basis, the 
mentoring program gives both mentors and mentees the 
opportunity to connect with others and learn about 
other departments within the bank. 

Newer bank employees also valued the opportunity 
to learn from a more experienced staff member. It gives 
our up-and-coming employees an opportunity to 
continue their professional development and gain advice 
from someone who has been successful and is willing to 
share his/her knowledge (but doesn’t have direct 
reporting responsibility). 

One facet that attracted mentors and mentees alike 
was the structure and accountability of the program. 

Participants commit to a full nine-month program, and 
mentoring pairs were expected to meet for at least two 
to three hours each month. In addition, mentors and 
mentees come together as groups for several training 
and update meetings during the program. The added 
schedule of assessments, meetings and surveys helped 
everyone stay on track and build strong mentoring 
relationships. 

In particular, mentors and mentees enjoyed the 
opportunity to determine their DiSC® Profile, which 
helps provide insights into employees’ behavior styles 
based on their personality. Participants learned a lot 
about their own style, and how to identify different 
behavior styles throughout the organization and better 
adapt to them for shared business success.

To ensure that program participants could fully 
commit to the nine-month program, FHLBI worked 
carefully to educate managers about the importance of 
allowing mentees to fully engage and build solid 
relationships with their mentor and other participants. 
We reminded managers that their employees were 
making a serious time commitment and asked them to 
support their growth by encouraging trust and confidentiality 
between mentor and mentee. We also asked managers 
to provide positive feedback to their mentees by 
recognizing their improvements in areas such as 
leadership, decision making, communication, collaboration, 
team building, empowerment and innovation.

All in all, FHLBI has been incredibly pleased with 
its foray into formalized mentoring. We found it to be a 
valuable and cost-efficient tool to develop staff and 
encourage employee engagement and retention in a 
trustworthy/safe environment. Importantly, the 
exposure to other business areas and points of view also 
helped participants gain self-awareness and strategic 
perspective.

Particularly because the formal system matches 
across experiences and backgrounds, we’re learning 
that mentoring accelerates employee development, 
performance and cultural assimilation. It has been a 
pleasure to see the camaraderie blossoming between 
mentors and mentees, who under traditional 
circumstances would rarely have the opportunity to 
interact and learn from one another.

Based on our success, FHLBI plans to continue to 
its mentoring program in 2016.

FORMAL MENTORING PROGRAMS
Enhancing Employee Engagement, Career Development

AUTHOR: LaVonne Cate 
is senior vice president-chief 
administrative officer at the 
Federal Home Loan Bank 
of Indianapolis. She is 
responsible for all human 
resources and administrative 
functions at a bank with 
more than 220 employees 
and assets of about $45 
billion. Cate is certified as a 
Senior Professional in Human 
Resources (SPHR). Learn 
more at www.fhlbi.com

HR COLUMN

LaVonne Cate

EDITOR’S NOTE: LaVonne Cate was one of two winners of the 2015 Ogletree Deakins Human Resources Professional of the Year 
Award. Nominations are open for the 2016 award (www.indianachamber.com/awards).

Anyone who works in a corporate HR environment knows it is easy for professionals to 
become compartmentalized based on their technical skills and scope of responsibilities. 
This often minimizes their ability to grow and develop and even gain a full understanding of 
the challenges and opportunities the business faces.

http://www.fhlbi.com/
http://www.indianachamber.com/awards
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For us, healing isn’t a job.
It’s a calling.

At St. Vincent, we’re dedicated to providing personalized, holistic care that sustains and 

furthers both individual and community health. With 20 health ministries throughout 

Indiana, our more than 16,000 associates, and more than 3,000 physicians, are committed 

to delivering the most comprehensive range of specialized medical care to each and every 

person we serve. Our approach ensures we remain focused on providing an extraordinary 

level of service and quality.

The Spirit of Caring. At St. Vincent, that doesn’t just describe what we do — it’s who we are.

stvincent.org

Copyright©2015 Caperion   Client: SVH   Job Name: Bicentennial System Print Ad   Job Number: SVH-SYS-SYS-5309 
Specs: 8.375” x 10.875” 4C w/bleeds   Publication: BizVoice   Layout Date: 12/16/15  Designer:CD

If you have any questions regarding this art, please call Ashley Lightner at 317-816-8810 or e-mail ashley@caperion.com

http://stvincent.org/
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Employers don’t achieve outstanding safety records by accident. 
Equip your team with winning strategies at the 2016 Indiana Safety 
and Health Conference & Expo – Be a Champion of Safety – on 
March 21-23.

Presented with the Central Indiana Chapter of the American 
Society of Safety Engineers and in partnership with INSafe/
Indiana Department of Labor, the event is one of the largest safety 
conferences in the Midwest. It will feature more than 60 
educational sessions and 100-plus exhibitors.

A trio of remarkable keynote speakers will share their 
expertise and insights:
• Jim Elzinga (opening general session: March 22): 

founder and president of Heroic Hearts, and one of Canada’s 
elite alpinists

• Oliver Luck (morning general session: March 23): 
former quarterback of the Houston Oilers, father of 
Indianapolis Colts quarterback Andrew Luck and executive vice 
president of regulatory affairs for the National Collegiate 
Athletic Association

• Rodney Grieve (Governor’s Workplace Safety Awards 
luncheon: March 23): founder of BRANTA Worldwide. 
Gain a renewed confidence as he discusses Safety as a Result: The 
Role of the Leader

“The Safety Conference & Expo will feature engaging 
sessions covering a variety of topics, such as construction safety, 
workplace violence, fire protection and more,” asserts Kerri 
Begley, Indiana Chamber vice president of conferences and special 
events. “It’s also a great opportunity to connect with – and learn 
from – fellow attendees in the safety field.” 

A special highlight is the March 23 Governor’s Workplace 
Safety Awards, which will honor organizations that have made 
safety and health a priority. Award applications are due no later 
than February 1. 

The Indiana Safety and Health Conference & Expo, sponsored by 
Gibson, will take place at the Indiana Convention Center in downtown Indianapolis. Cost 
for the three-day conference and expo is $449 (early bird price; available until February 
20). Other registration options – including group discounts and more – also are available. 

For more information, go to www.insafetyconf.com.

FMLA Update Workshop
January 21
Indiana Chamber Conference Center
• Examine recent federal FMLA cases Indiana 

employers must know about
• Participate in a Q&A with employment law 

attorneys
• Chamber member discounted price: $299
• List price: $399

Forklift Safety: Train the Trainer
January 28
Indiana Chamber Conference Center
• Tools to implement OSHA forklift regulations 

in your workplace
• Part of the Chamber’s Safety Compliance 

Specialist Certificate program
• Chamber member discounted price: $299
• List price: $399

Be a Champion of Safety in 2016
Engage and Learn at Chamber’s Largest Conference

For more information, or to register, call (317) 264-6885, (800) 824-6885 or visit www.indianachamber.com. | Group discounts available for many 
Indiana Chamber conferences.  

For sponsorship and exhibit opportunities, contact Jim Wagner at (317) 264-6876.

GO TO IT

What you receive:
• Training from top professionals
• Important take-home materials
• Continuing education credits
• Information to make your job easier

How to Hire, Fire and Discipline Your 
Employees 
February 10
Indiana Chamber Conference Center
• Among topics: how to address claims of 

harassment, discrimination and retaliation
• Learn effective practices for terminating 

employees, including proper documentation 
of performance and discipline

• Chamber member discounted price: $249
• List price: $349

Supervising and Managing People 
Workshop
February 18-19
Indiana Chamber Conference Center
• Understand the important role you play as a 

supervisor and manager in your company
• Practice techniques for building and 

sustaining a high level of employee 
engagement through collaboration, 
motivation and recognition

• Chamber member discounted price: $599
• List price: $699

OSHA 10-Hour Voluntary Compliance 
Course
February 23-24
Indiana Chamber Conference Center
• Discover how to prevent and mitigate 

workplace hazards
• Explore the latest OSHA laws
• Chamber member discounted price: $499
• List price: $599

OSHA 30-Hour Voluntary Compliance 
Course
February 23-26
Indiana Chamber Conference Center
• Discover how to prevent and mitigate 

workplace hazards
• Part of the Chamber’s Safety Compliance 

Specialist Certificate program
• Chamber member discounted price: $899
• List price: $1,099

52nd Annual Human Resources 
Conference & Expo
April 18-20
Hyatt Regency Indianapolis
• Gain resources to motivate your workplace
• Learn to manage personal goals
• Chamber member discounted price: $399
• List price: $499

Jim Elzinga

Oliver Luck

Rodney Grieve

Keynote Speakers

http://www.insafetyconf.com/
http://www.indianachamber.com/
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Build the next 200 years with Old National. 
Since 1834, Old National has sought to make a difference in our home state of Indiana. As much as we are 
a financial institution, we are a group of diverse Hoosiers giving our time, talent and treasure with a shared 
mission to strengthen the fabric of our communities.

As the largest Indiana-based bank, it has been our privilege to serve Indiana businesses and families over the 
last 182 years. We’ve celebrated with you in good times, stuck by you in hard times, and together, we can make 
the next 200 years even better than the last.

Experience what makes Old National your bank for life.

oldnational.com                                                                                                                                                        Member FDIC

Happy Birthday, Indiana!

http://oldnational.com/
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By Rebecca PatrickChamber’s Top Legislative Policies
PRIORITY MATTERS

Transportation infrastructure funding and expansion of the state’s 
civil rights law to include protection for the LGBT community 
headline the Indiana Chamber’s list of legislative priorities for the year. 
While there is no way to predict the expected twist and turns of these 
two intricate battles, the Chamber will be strongly advocating passage 
of substantial measures for both.

The organization proposes an array of strategies to establish a 
sustainable funding stream for the state’s roads, highways and bridges. 
These include dedicating more of the state’s sales tax on fuel purchases 
to infrastructure, increasing and indexing fuel excise taxes and 
implementing fees on alternative fuel vehicles.

“Indiana benefited greatly from the Major Moves program that 
accelerated our timeline and funded $4 billion worth of projects over 
the last decade. But those dollars are spent or allocated. It’s time to 
move forward with the next generation of resources to drive our 
economy by moving people and products throughout our state and 
beyond,” says Indiana Chamber President and CEO Kevin Brinegar. 

“Legislative action is sorely needed to address glaring needs and 
begin implementing long-term strategies to allow our state to live up 
to its ‘Crossroads of America’ designation.” 

Brinegar concludes that the good news is that legislative leaders, 
the Governor and others are on the same page about the need; the challenge 
will be how to get there since each has proposed different paths. 

The Indiana Chamber’s support for expanding the state’s civil 
rights law to include protection for sexual orientation and gender 
identity is rooted in the belief of equality for all and the recognition of 

the economic development ramifications for inaction. (This, and all 
Indiana Chamber legislative positions, was developed by employees of 
member companies serving on various public policy committees. 
Those positions were ultimately approved by the executive committee 
and full board of directors).

“Simply put, we believe this expansion is a necessary move for the 
General Assembly to make,” Brinegar stresses. “After the negative 
perception of our state generated by the Religious Freedom 
Restoration Act last spring, we need to get this right in order to secure 
the reputation of Indiana as a hospitable and welcoming place.

“The time has come for Indiana to expand protections against 
potential discrimination,” he continues. “This action will increase the 
state’s future business competitiveness in the recruitment, attraction 
and retention of talent, as well as enhance respect for all employers 
and employees. We have been and will continue to encourage our 
state leaders to work together to take this next critical step.” 

Another initiative the organization will again pursue is a work 
sharing program, which will allow employers to maintain a skilled stable 
workforce during temporary downturns and enable employees to keep 
their jobs but with reduced hours and salary (which is partially offset 
by unemployment insurance). This program has enjoyed support on both 
sides of the aisle the last few years, but has yet to cross the finish line.

 “There is no negative impact on the state’s unemployment 
insurance fund. Instead of paying full benefits to a smaller group of 
recipients, a larger group of employees will receive limited benefits – 
but most importantly remain on the job,” Brinegar explains. “There is 

2016 Legislative Preview

Infrastructure funding will be one of the headline issues in the 2016 General Assembly and is a top priority for the Indiana Chamber. 

Roads and respect are the topics set to dominate the 2016 Indiana General Assembly. 
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no reason not to enact a work share program 
to help meet future employee and employer 
needs. They deserve that option.”  

Brinegar hopes a new report conducted 
by Ball State University and commissioned by 
the Indiana Chamber for the Indiana 
Department of Workforce Development will 
allay any remaining concerns that work share 
will have any undesired effects for the state.

One Indiana Chamber priority previously 
announced – granting more associate degrees 
for students with the appropriate credit – is 
showing promise of being accomplished through 
the Commission for Higher Education (CHE). 

In December, CHE made it possible for 
the state’s four-year institutions to award 
associate degrees to their “stop-out” students 
(those obviously with a clear break in their 
education) who have the proper coursework.

“This would give students more opportunity 
for postsecondary attainment and then 
obviously help with employment,” Brinegar 
offers. “Specifically, it would help fill the gap 
for those individuals who went to a four-year 
school but for whatever reason couldn’t continue. 
This would be a viable path for them to turn 
their efforts into a two-year degree and 
become more attractive to employers.”

The other two legislative priorities for 
the Indiana Chamber are maintaining a fair and 
equitable system for the state’s commercial 
property assessment and appeal procedures 
(in the face of recent “big box” retail stores’ 
appeals and reaction to that); and expanding 
publicly-funded preschool from the pilot 
program to statewide so more children are 

prepared to enter kindergarten. Legislative 
leaders have already indicated that will likely 
be a 2017 budget year discussion, but 
momentum must be maintained.

A complete rundown of the Indiana 
Chamber’s 2016 key legislative initiatives, both 
top goals and additional areas of focus, is 
available at www.indianachamber.com/priorities.

Mark Your Calendars
The 2016 legislative session begins January 5 and will adjourn no later than March 14; 

conference committees start March 3.
Key deadlines:

• Initial committee reports – January 28
• Bill passage by first chamber – February 3
• Committee reports on bills from opposite chamber – February 25 (Senate) and February 

29 (House)
• Bill passage by opposite chamber – March 2 (Senate) and March 3 (House)

On February 9, at the midpoint of the General Assembly, the Indiana Chamber holds its 
annual Legislative Dinner at the Indiana Roof Ballroom in downtown Indianapolis. This year’s 
event, presented by Ice Miller, features Charlie Cook; he is the editor and publisher of the 
“Cook Political Report”, an independent, non-partisan newsletter that analyzes state and 
national elections. Networking with legislators and others will also be front and center. The 
Legislative Dinner traditionally brings together more than 400 of Indiana’s top business 
leaders as well as many of the state’s elected officials and agency heads. For more details or 
to register, go to www.indianachamber.com/specialevents.

http://indianafarmers.com/
http://www.indianachamber.com/priorities
http://www.indianachamber.com/specialevents
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FUNDING 
CROSSROADS
Time for a New Transportation Path

Highways and bridges are easily taken for granted. 
They only come to mind for most Hoosiers when 
something goes wrong: A car hits a large pothole or 
there is an inconvenient road closure. But if one looks 
around, the inevitable aging of our infrastructure 
system is happening. There is no money left from the 
nearly $4 billion Major Moves transportation funding 
plan of a decade ago (which importantly accelerated 
the timeline of various projects) and new federal 
money falls far short of meeting needs.

The matter has risen to the top for 2016 and garnered the 
attention of the Governor and legislative leaders. But there have been 
select interested parties who have beaten the drum at the Statehouse 
that transportation infrastructure should be a priority. Several of them 
came together in mid-November, on the eve of Organization Day, to 
provide their perspective:

• Cameron Carter, vice president of economic development policy 
and federal relations at the Indiana Chamber of Commerce; 
ccarter@indianachamber.com 

• Laurie Maudlin, principal at Appian, a transportation consulting and 
government affairs firm; lmaudlin@appianadvisors.com 

• Rep. Ed Soliday (R-Valparaiso), chair of the House Roads and 
Transportation Committee; h4@iga.in.gov 

• Sen. Carlin Yoder (R-Middlebury), chair of the Senate Homeland 
Security and Transportation Committee; s12@ig.in.gov 

Teetering on the edge
The group is in agreement that we are not yet in full-fledged 

crisis mode – but we also are not that far off and action needs to be 
taken now to avoid one. 

“Definitely a lot of work needs to be done. I think we’ve seen 
over the last year or so the decline of the roads at current funding 
levels,” Maudlin states. “We see certain examples just on local roads 
that we drive going to work each day – just the maintenance issues 
that are (putting) pressure.”

Yoder, who subsequently announced he’s not running for 
re-election, is blunt with how we got in this mess.

“Frankly, the Legislature cruised too long on this situation and 
kicked the can down the road. And it’s costing the state insane 
amounts of money because we didn’t – back when we should have – 
take those important steps to maintain our roads. 

“If we had nipped this in the bud almost immediately, we 
wouldn’t be in the financial hole that we’re in. And every day we 
wait, it just gets more expensive.” 

Soliday bristles a little at any talk of crisis. “We began six years 
ago to define the problem … we’ve been very methodical about it. 

“We spent quite a bit of money – nearly $1 million – on a 
(predictive) tool (funded through legislation), and there seems to be 
quite a bit of discussion at the moment about who owns that tool (see 
sidebar). But the proposals I’ve seen totally ignore the tool altogether.” 

Strategic thinking needs to rule the day, Carter says. “We need a 
plan that is not geared to a couple of years or a couple of election cycles, 
but a couple of decades at the very least. You have an aging infrastructure 
whose useful life – because it was built pretty much around the buildout 
of the interstate system a half century ago – is coming to an end.”

Reaction to recent plans
The good news is there are proposals from Gov. Pence and 

legislative leaders, but the sense from this discussion is not to look to 
those suggestions for all the answers. 

With the Governor’s $1 billion effort, Soliday hones in on two 
things that give him pause. 

“It’s borrowing money on 20-year bonds to pay for things that 
don’t last as long as the debt; asphalt only lasts 12 to 15 years. We 
already told the schools they couldn’t do that. So how we work 
through that and where that fits is difficult.

“And it’s a four-year plan. If you look at the graphs, it basically 
falls off the cliff after four years. At the end of that period, the 
problem becomes even more difficult because those increased CAFE 
(Corporate Average Fuel Economy) standards start to kick in,” he 
emphasizes.

“It’s a good start, but to Cam’s point, I wouldn’t classify it as 
strategic nor is it data driven. It was: We need to do something, so 

ROUNDTABLE

By Rebecca Patrick

Million Dollar Mechanism
A pricy tool delivered by the Indiana Department of Transportation 

(INDOT) in late 2015 looks at long-term consequences for 
transportation funding options. 

According to Soliday, it is rooted in “very empirical methodology” 
that is designed to ascertain if we do X, then what is the effect. 

He says legislators and others were supposed to have access 
to the tool, but INDOT has essentially taken a proprietary view as of 
this writing; that was not the intention of the law which created the 
two-year study and produced this tool.

“We are the only state I know of who has it. But if we are 
going to get the full benefit out of an almost million-dollar tool, we 
all have to be working from the same fact base and tool.”

mailto:ccarter@indianachamber.com
mailto:lmaudlin@appianadvisors.com
mailto:h4@iga.in.gov
mailto:s12@ig.in.gov
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let’s do something.”
Meanwhile, Yoder believes Republican 

and Democrat plans “ignore the elephant in the 
room that is long-term stability that involves 
making some tough decisions on taxes and 
what we’re going to do with that.

“Both plans are a bit of a Band-Aid 
approach – something I’m not necessarily 
against as long as we have a long-term way of 
approaching it as well as part of the overall plan.” 

Maudlin applauds the Governor’s focus 
on preservation. “With Major Moves, we had 
years of dealing with the capital projects, the 
added-capacity projects that have been in the 
making for a long time. But we left a 
preservation gap in the meantime.” 

Regarding the Democrats’ proposal, she 
appreciates the attention to the “sales tax on 
fuel and it being a true user fee, like the gas tax.”

Yoder and Maudlin, however, express 
concern that the Democrats’ plan simply 
shuffles money around via the state’s general 
fund and surplus.

“It doesn’t solve any problems. It fills 
one hole and leaves another hole. It looks 
good and it’s a great soundbite, but it’s not a 
solution,” Yoder remarks.

Soliday also questions the domino effect 
of such a funding method. “I don’t see the 
strategy of going down another path where 
we don’t have controls to make sure that 
money (goes to where it’s desired) … and 

that’s the problem with (virtually) all road 
funding. As soon as a little bit of it is 
available, it gets diverted.”

That needs to stop, Maudlin asserts. 
“There needs to be a truth in funding for the 
driver to know that when they go to the 
pump, or however they get charged for their 
road use fee, that that’s where it’s going.” 

Bottom line, Soliday surmises: “Our 
problem is extremely complex and too many 
suggestions don’t take into account all the 
moving targets.”

Other fees and taxes 
The lowest-hanging fruit is adopting a 

user fee for alternative-fuel vehicles. The rub: 
It’s not very much money at this point in time.

For the prior two legislative sessions, 
Yoder has carried a bill to institute this fee; he 
senses the tide has turned. “Some of the very 
people I fought with last year are now saying, 
‘Hey we need an alternative fuel tax.’ ”

Carter interjects that momentum from 
the general public is behind the change of heart.

The panel makes it clear that this fee 
doesn’t solve the problem, but it’s a step in 
the right direction and needs to happen on 
principle – not to mention that more of these 
vehicles will be entering the marketplace. 

Yoder adds this fee opens the door for 
future discussion of how we fund the roads, 
“which is really why I pushed for it, beyond 
the fairness factor.”

The aforementioned momentum has 
gathered so much steam at this point, Carter 
offers, that the Indiana Motor Truck Association 
has signaled support for higher taxes and 
understands that it’s a pay now or pay later 
proposition. 

“They will pay now in increased diesel 
excise fuel taxes, or they will pay later when 
their trucks snap an axle and the fruit rots on 
the truck because it didn’t get somewhere.”

And it’s about time the truckers pay up, 
Maudlin notes. “They haven’t had a tax 
increase since 1988.”

One possible reason truckers are more 
accepting is diesel truck engines are starting 
to have the capability to switch from diesel at 
cruise to natural gas, Soliday shares. “That’s a 
scary, immediate threat to revenue. It’s great 
for them and I’m all for it, except how do we 
manage that (and capture revenue from it).”

Approximately 20 states have passed 
gasoline tax increases in the last couple of 

years. Soliday cautions if Indiana goes that 
route to not get too greedy. “We raise it too 
high and they start refueling in Ohio. You 
want to be real careful.

“Representative (Tim) Brown (chairman 
of the House Ways and Means Committee) 
has expressed to me his concern – what if we 
index (link fuel taxes to gasoline prices or 
some other indicator) and the states around 
us don’t; we quickly price ourselves above 
them and we affect that truck stop market. 

“So some degree of thought needs to go 
into that. … I want commerce to happen, 
but I want to make sure there’s a road for it 
to happen on,” he concludes.

At the end of the day, there is no “magic 
solution” for funding, Maudlin explains. “And 
I think a lot of people were looking for that 
for a long time. What it comes down to is a 
list of five or six fees or taxes. It could be a 
gas tax. It could be indexing (to inflation). It 
could be sales tax. It could be a registration 
fee. But no matter what it is, we need to 
build in an indexing factor, even on registration.”

The two legislators believe the fairest 
model involves a fee or tax based on mileage, 
distance and vehicle weight. But both acknowledge 
that’s not feasible amid the current climate.

But we’ve got to strive toward that, Carter 
stresses. “We’d like to get a sustainable model 
where everyone pays their fair share. And 
that framework should drive the discussion.”

For whom the interstate tolls? 
Part of everyone doing their part could 

mean converting two of Indiana’s most heavily 
traveled interstates into toll roads, Soliday suggests.

“Two of our highest costs in the state are 
maintaining I-65 and I-70; I-70 is mush 
beneath the surface and it’s 40-plus years old. 

“After Major Moves, it was like, 
‘Okay, that was great. We didn’t have 
to raise taxes. Is there something like 
that we can do again?’ And there’s 
just nothing out there like that.” 

– Laurie Maudlin

“If we don’t think anew and have some 
political courage to address the 
problem now before it becomes a crisis, 
then we’re going to have more problems, 
pardon the pun, down the road.” 

– Cameron Carter

2016 Legislative Preview
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Concrete of that generation lasts about 30 
years,” he begins.

“If we would toll I-65 and I-70 at the 
same rate we’re tolling the toll roads, it 
would generate about $365 million a year. 
And it would allow us to (expand to) six 
lanes border to border, and free up enough to 
maintain the rest. And you can use it for 
roads that connect to those roads.”

Soliday further contends it’s irresponsible 
to not look at something that potentially 
would be that large of a revenue stream. “I 
think you may see something (this session) 
that says we have to study this. I keep track 
on my drive down I-65 (to Indianapolis): It’s 
more than half (of vehicles) that are either 
out-of-state cars or trucking.”

The condition of I-65 and I-70 “might be 
that education point for people to really 
understand what they’re paying for,” Maudlin 
adds.

But Yoder says the opposition to tolling 
those interstates would be huge and thinks 
it’s “suicide” for legislators. 

“When you start going down that road, 
politicians just can’t help themselves. They 
just keep jacking up prices. And you just keep 
raising prices to get that revenue, which is 
what Illinois appears to be doing.”

Step it up locally
Another factor at play is local 

government. Soliday and Yoder both believe 
they need the proper tools at their disposal.

“Then they can either hang themselves 
with those or make it work,” Yoder declares. 
“They are accountable to their electorate just 
as we are, so I have no problem with them 
making decisions and being able to make the 
decisions on how to raise that funding. 

“But they also need to utilize what 
they’ve been given. And far too many of 
them are too hesitant to do that for political 
reasons, which I understand. But then don’t 
come crying to us to raise money for them.” 

Soliday is focused on “some type of 
system that folks could apply for grants. 
Everyone’s heard me talk about that – a 

forced asset plan,” he describes.
“Right now the issue is basic roads and 

bridges, so I would say the matching (grant) 
would need to be a road or bridge project, if 
we are able to come up with something 
people could live with.”

A wheel tax is another possibility often 
raised, but Soliday points out the disparity in 

“We have a growing debt. If we 
depreciated roads the way a business 
is required to depreciate its assets, we 
would have a significant hole.”

 – Rep. Ed Soliday
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vehicle population and general population by 
county. He also mentions that some of these 
same counties have also been hit with jail 
rebuild costs and other things – so how they 
pay for maintaining roads is crucial. “I mean 
we’ve got counties that have been grinding 

roads into gravel for several years.
“But another thing we could do is raise the 

amount that locals could raise in their wheel 
tax. I am not inclined to the Democrat proposal 
of just giving them 47 cents on the dollar of 
everything we raise. Because like I said, it 
winds up in everything but roads and bridges.” 

Predictions and parting shots
Yoder wants Hoosiers to know that “we 

are serious about transportation funding at 
the state level, and I’m hopeful that we have 
enough people in the Legislature to make 
tough decisions to fix it and to fix it in a long-
term way going forward. But that’s not going 
to happen in 2016. It’s going to happen in 
2016 and mostly 2017.”

He attributes that in large part to the 
mentality of it not being a budget cycle and 
because it’s an election year. 

“Who is going to want to vote for any (tax) 
increase in any form … so I think we will talk 
a big game, but at the end of the day I don’t 
think we’re going to get a whole lot done.”

While Soliday doesn’t see “any way we 
get everything done that we need to do in 
one year,” he’s somewhat more hopeful about 
the progress for the new session. 

“I don’t think we want Hoosiers to feel 

like they’re being nibbled to death by a duck. 
… You can tell from the polling that the 
public wants something done with roads. … 
But I think for anything to happen there’s 
going to be an education process. It’s real 
hard to predict what’s going to happen.”

Separately, he contends that to “stop the 
decline – right around the $300 million of 
additional money needed this year – is pretty 
easy to get to from a number of pathways.” 

Adds Carter, “There is a growing 
recognition that this is a problem and the 
business community at large understands that 
and is willing to pay its fair share and make 
strategic investments.”

He also predicts that citizen engagement 
on this policy will be key. “Politicians generally 
don’t do anything until they have to. So you 
need to make them feel the political pain.”

Maudlin closes with something for all to 
think about. 

“The average Hoosier spends just over 
$2 a week in state gas taxes to maintain their 
roads. It is their responsibility as well to make 
sure that this generational debt does not get 
passed on. Each Hoosier needs to be aware of 
how little they are paying now, how much 
they should be paying and what it takes to 
make this state run.”

“Not only do we at the legislative 
level have to make some tough 
decisions, those at the local level do 
as well. And we need to step up and 
be big boys in this discussion.” 

– Sen. Carlin Yoder
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COVER PHOTO: A view of the southwest quadrant of Monument Circle in downtown Indianapolis 
in 1918 (Bass Photo Co. Collection, Indiana Historical Society). Members of the Indiana 
Bicentennial Commission, joined by Gov. Mike Pence at their October 2015 meeting, have been 
planning the celebration of the state’s 200th birthday since January 2012.

BizVoice® captures a flavor of the 
bicentennial with these features:
• Page 24: A look at business and commerce in the 

state, as authored by Indianapolis businessman John 
Thompson in the Indiana at 200 book

• Page 30: Recollections and analysis from Bicentennial 
Commission members P.E. MacAllister, Jim 
McCormick and James Madison

• Page 36: Butler students create publication for 
fourth graders

• Page 38: Vigo County close-up – business history 
and upcoming celebrations

• Page 40: Lawrence County close-up – business 
history and upcoming celebrations

• Page 46: WFYI turning history book into 
documentary

• Page 50: Looking ahead through the Bicentennial 
Visioning Project

• Photo collections: Pages 28 (businesses),  
34-35 (life in Indiana) and 44 (communities)

200
YEARS IN 
THE MAKING
Indiana’s yearlong bicentennial celebration began on Statehood 
Day – December 11. It will continue throughout 2016, culminating 
in a three-day series of events:

• December 9, 2016: Indiana Statehouse celebration
• December 10, 2016: Gala/dinner at Indiana Farmers Coliseum at Indiana State Fairgrounds
• December 11, 2016: Musical acts, speeches and other activities at Indiana State Fairgrounds

The Bicentennial Torch Relay will begin a 2,300-mile journey from Corydon, home of 
the first state capital, on September 9. After traveling through all 92 counties, the relay 
will end October 15 at the Indiana Statehouse.
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As a company that just recently celebrated its centennial, Allison Transmission 
especially appreciates the signi� cance of our state’s bicentennial. We’ve been 
making history in Indiana for 100 of those years and we look forward to 
making more in the next century together. allisontransmission.com

© 2016 Allison Transmission Inc. All Rights Reserved.

We’re Shifting Into A New Century Together

Order Your Official Bicentennial Book and Medal Today!
Indiana at 200: A Celebration of the Hoosier State is a patchwork quilt of images, 

prose and poetry commemorating our bicentennial. Incorporating a wide variety of Hoo-
sier voices—this book reflects the thoughts of business and community leaders, artists, 
athletes, writers, farmers, religious leaders, children and poets. These voices, along with 
many of the more than 6,000 photos submitted by Hoosiers throughout the state, present 
a picture of who we are, as well as our dreams and aspirations. Hardbound, 248 pages, 
indexed, $39.95. 

The specially commissioned Indiana bicentennial medal also honors the 200th an-
niversary of Indiana statehood. Designed by an Indiana artist, the obverse side features 
iconic Hoosier imagery, and the reverse is inscribed with the Indiana state seal. Avail-
able in diameters of 1 ¾” or 3”,  both keepsake sizes are antique bronze. Prices include 
tax and standard shipping to the continental US states. A sterling silver bicentennial 
medal will be coming soon. 

NOW 
AVAILABLE

Set of Medals including box - $49.95
Bronze 3” includes box- $39.95
Bronze 1 3/4” - $19.95

The bicentennial book and medals make excellent gifts. 
You may opt to have the bicentennial book personalized with 

your business name on the cover. Contact us for bulk order pricing.

www.mtpublishing.com  •  812-468-8022 (local)  or 1-888-263-4702 (toll free)

http://allisontransmission.com/
http://www.mtpublishing.com/
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By John Thompson

BUSINESS AND 
COMMERCE

FEATURE STORY

CELEBRATED 
PAST; ‘BEST IS 
YET TO COME’

When I moved to Indiana 31 years ago, I immediately 
began to appreciate the richness of innovation and 
business prowess of my new home. I was fortunate to 
relocate to Indiana to lead Mays Chemical Company’s sales 
effort, which took me across Indiana, the United States 
and the Americas. In this role, I could compare the richness 
of Indiana’s business environment to all of the Americas. 
Ahhh … as a young man in my late 20s, what did I see?

Construction of the foundation 
for the Hearth Building at U.S. 
Steel in Gary in 1907 (Indiana 
Historical Society, P0411).
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Indiana’s Bicentennial

I saw Eli Lilly and Co., which for more than 100 years had been improving the lives of 
people and animals by producing amazing products in Tippecanoe, Clinton, Hancock and 
Marion counties. And who would have thought that a young J. Irwin Miller would found one of 
the architectural capitals of America in Bartholomew County on the strength of an industrial 
powerhouse: Cummins Engine. 

Today, Cummins’ diesel- and gas-powered engines are the most fuel-efficient and sought-
after in the world. This global producer, with 54,000 employees operating on every continent, 
chooses to continue its commitment to the Hoosier state with its new research and 
development center in Seymour and its distribution division headquarters in Indianapolis.

We continue our rich automotive production history with Chrysler and Delphi in 
Kokomo, Toyota in Princeton, GM in Fort Wayne, Allison Transmission in Indianapolis, 
Subaru of Indiana Automotive, Inc. in Lafayette and AM General in Mishawaka. We find Jasper 
Engines & Transmissions, Dallara, NTN Driveshaft, Magna Powertrain, Remy and Stant 
operating throughout Indiana. We are an automotive juggernaut!

Tom Easterday of Subaru of Indiana had this to say: “Indiana’s automotive heritage and 
aggressive efforts to attract international automakers and automotive suppliers have paid 
substantial dividends for our state. Indiana has also served as a model for other states in 
welcoming Japanese investment and extending Hoosier hospitality to those Japanese who have 
come to Indiana for business reasons – many of whom now call Indiana their home.

“Subaru of Indiana Automotive (SIA) and our many suppliers across Indiana have clearly 
benefited from our state’s highly skilled workforce, favorable tax/regulatory environment, 
extensive interstate highway system, cooperation between local and state governments and the 
outstanding technology, engineering and business schools at Indiana’s colleges and universities. 

“SIA has exported Subaru vehicles to more than 50 countries around the world; and since 
sales of the SIA-built Subaru Legacy and Outback have grown substantially in the U.S. market in 
recent years, SIA and several of our Indiana-based suppliers have expanded. SIA’s success is a result 
of the excellent teamwork, strong work ethic and commitment to quality of our Hoosier workforce.”

Steel continues to be at the core of the auto industry and many others, including 
construction, heavy equipment, medical products and appliances. Innovation in steel production 
has flourished across the state, ranging from our historical Lake County base with U.S. Steel 
and Arcelor Mittal, to Fort Wayne-based Steel Dynamics with its operations in Clark and 
DeKalb counties, to Nucor in Montgomery County.

Indiana is well known and respected for its creativity in medical products, with Kosciusko 
County – the world epicenter for orthopedics development and manufacturing – as a highlight. 
Biomet, Zimmer and the DePuy Synthes Companies of Johnson & Johnson form the basis for 

this orthopedic cluster, with $11 billion in 
revenue and more than 13,000 employees, 
representing 45 percent of the jobs in 
Kosciusko County. Bloomington is the home 
of the billion-dollar, privately owned Cook 
Group, producing 16,000 medical devices 
and products and employing more than 9,000.

Given the emphasis placed on family by 
Hoosiers, the number of multigenerational 
family businesses is no surprise. LDI, Ltd. in 
Indianapolis has sales exceeding $1 billion and 
thousands of employees around the globe. 
There’s Reilly Industries, based in 
Indianapolis and now owned by Vertellus; 
Jayco in Middlebury, with 47 years of RV 
production; and Calumet Specialty Products 
Partners, specializing in oil refining, 
environmental remediation and materials.

Koch Enterprises, which began as a tin 
shop in Indianapolis, is now a distribution and 
auto parts manufacturing company based in 
Evansville. 

“The favorable business climate in 
Indiana and great team members have enabled 
our family manufacturing and wholesale 
distribution businesses to expand and prosper 
for more than 140 years. Through organic 
growth and acquisitions, and now led by the 
fifth generation, our sales exceed $1 billion,” 
said company chairman Robert L. Koch II.

Employee-owned companies like Herff 
Jones in Indianapolis and Rea Magnet Wire in 
Fort Wayne provide an opportunity for 
employees to share directly in wealth creation. 
For example, Herff Jones employees, as 

EDITOR’S NOTE: The following is one of 14 chapters within Indiana at 200: A Celebration of the Hoosier State, the official bicentennial book. The publication 
reflects on Hoosiers’ lives today and how the state’s 200-year history informs the present and shapes the future. Learn more at www.indiana2016.org.

Charting work takes place at Eli Lilly & Company in 1925 (Bass Photo Co. 
Collection, Indiana Historical Society). Orthopedics are an important driver in today’s economy.

http://www.indiana2016.org/
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shareholders, were richly rewarded when the 
company was purchased by management and 
a private-equity partner. It’s wonderful to see 
the employees share in the bounty of their 
skilled and hard work.

Our technology parks are the centers of 
innovation today: places like Discovery Park 
in Lafayette, Flagship Enterprise Center in 
Anderson, Purdue Technology Center in 
Crown Point and Mid-America Science Park 
in Scottsburg. Innovation and Ignition parks 
in South Bend continue the legacy of Indiana’s 
creativity in manufacturing and business 
services development.

Successful startups born in Innovation 
Park move on to Ignition Park, continuing to 
receive support services as they grow.

Ignition Park, built on the grounds of the 
former Studebaker auto plant, is the site of a 
$36 million public-private partnership to 
develop a Turbomachinery Research Facility 
for the development of gas turbine engines 

used in commercial and military aircraft, 
power plants and the oil and gas industry. 
Notre Dame, GE, the city of South Bend, 
Great Lakes Capital, the Indiana Economic 
Development Corporation and Indiana 
Michigan Power are involved in the effort. 

It’s like weaving a blanket of 
interconnectedness across our great state, 
with GE also investing $10 million in advanced 
manufacturing research at Purdue to lower 
cost, improve speed and drive innovation in 
tomorrow’s factories. At the same time, GE 
invested $115 million in a new LEAP jet 
engine facility in West Lafayette.

Our universities and state and local 
governments, along with a well-educated, 
highly trained workforce, come together in a 
business-friendly environment to attract the 
best global companies and to advance 
technology, producing leading-edge products 
and services for tomorrow. Ahhh … I love 
this state of mine.

Angie’s List, Interactive Intelligence, 
Apparatus, Compendium, Endocyte, Aprimo, 
ChaCha, Nico and Baker Hill are companies 
that speak to the creativity of our 
entrepreneurs. They have drawn rapidly 
growing interest from the venture capital 
community across the country, including 
firms like Centerfield Capital Partners; Lynx 
Capital; Allos Ventures; Hammond Kennedy, 
Whitney & Company; Battery Ventures and 
Spring Mill Venture Partners. Halo Group 
and other angel investors are providing 
earlier-stage capital to grow our businesses. 

These investors are attracted by the 
growing list of Hoosier companies that have 
started, grown up and been sold, generating 
high returns for investors who saw the 
promise of ExactTarget, Marcadia, Suros 
Surgical, Emerging Threats Pro and other 
success stories. The state does its part to 
encourage such activity through the Indiana 
Economic Development Corporation and 
Elevate Ventures, which manages the flow of 
state and federal venture dollars.

It’s refreshing to enjoy the growth of 
women- and minority-owned businesses from 
the Ohio River to Lake Michigan, with Fort 
Wayne-based Vera Bradley, Indianapolis-
based Angie’s List and Langham Logistics all 
including one or more women among its 
founders. Mays Chemical, Harris and Ford in 
Indianapolis, Telamon in Carmel, and Powers 
and Sons in Gary are all minority-owned 
businesses of size and scale, home-grown 
right here in Indiana. The thousands of jobs 
created by these businesses, accompanied by 
tens of millions of dollars of capital 
investment, speak to the importance of an 
inclusive approach to creating jobs and 
increasing economic activity.

As a young man traveling from Indianapolis 
to Mishawaka to meet with AM General, to 
Clinton to visit Eli Lilly and Co., or to 
NSWC Crane in Martin County, I developed 
an excitement for the work ethic and talent 
of Hoosiers. This is a phenomenal state that 
has contributed greatly to America and to the 
world in so many ways, none greater than 
business. However, the best is yet to come.

AUTHOR: John Thompson, a member of the Indiana Chamber of Commerce board of directors, is an Indianapolis-based business consultant 
and the chairman and CEO of four Indianapolis companies: Thompson Distribution Co. Inc.; First Electric Supply Co. LLC; the architectural and 
engineering design firm CMID; and BC-SESCO, a fabricator and installer of millwork

ExactTarget (2012 photo), later bought by Salesforce, has been one of the homegrown success 
stories of recent years. 

Anderson’s Flagship Enterprise Center is among the state’s leading technology parks.
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RR DONNELLEY CONGRATULATES INDIANA ON 
200 YEARS OF STATEHOOD
For over 150 years, RR Donnelley has been drawing on a leading portfolio of integrated communications 
capabilities to help our more than 60,000 clients meet their most demanding objectives. 

With printing operations in Angola, Charlestown, Crawfordsville, Seymour, and Warsaw, RR Donnelley is 
Indiana’s leading integrated communication services provider. 

Whether your needs are down the road or across the globe, RR Donnelley is the local provider with national 
and international resources.

800.742.4455
www.rrdonnelley.com

Copyright © 2015 RR Donnelley® and RRD are trademarks of
R. R. Donnelley & Sons Company. All rights reserved.

http://www.rrdonnelley.com/
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BICENTENNIAL: TAKING  
CARE OF BUSINESS

Madam C.J. Walker brought her beauty products company to Indianapolis in 1910 (Indiana State Library).

Howard County has a rich glass heritage, with 
Kokomo Opalescent Glass in operation since 
1888 (Lesley Ackman).

A Clabber Girl Baking Powder truck supports the war effort 
in 1943 (Martin Collection, Indiana Historical Society).

The five Ball brothers moved their canning-jar business to Muncie 
in 1887 due to the area’s abundant natural gas preserves  
(Minnetrista Heritage Collection).

Now known as Smithville Fiber, the former telephone company has served 
Hoosiers for nearly a century (Darby A. McCarty).
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2016 Indiana Chamber 
LEGISLATIVE 
DINNER

Keynote Speaker: 
Charlie Cook, “Cook Political Report”
Charlie Cook is editor and publisher of the “Cook Political Report”, 
an independent, non-partisan newsletter. Cook is widely regarded 
for his political acumen and is considered one of the nation's 
leading authorities on U.S. elections.

Tuesday, February 9
6:00 pm - 9:00 pm | Indiana Roof Ballroom, Indianapolis

ORDER YOUR TABLE TODAY!
Email: events@indianachamber.com
Phone: (800) 824-6885
Web: www.indianachamber.com/go2/LegislativeDinner

Presented by

GOLD 
SPONSORS

RECEPTION 
SPONSOR

SILVER 
SPONSORS

LegDinner16-BizVoiceAd.indd   1 12/21/15   8:05 AM

mailto:events@indianachamber.com
http://www.indianachamber.com/go2/LegislativeDinner
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By Matt Ottinger

Commission Members 
Share Perspectives

BUSINESS 
IMPACTS

Indiana’s Bicentennial

“I’m a dyed-in-the-wool Hoosier, and I think Indiana has so 
much to offer in so many areas that it will always be one of the 
better places to live and locate a business.”

Those words from Bicentennial Commission member and business leader Jim 
McCormick are an apt summary of how many feel when thinking about the Hoosier 
state. Granted, there’s a dearth of mountains and ocean access, and any attempt to 
plant a palm tree would be met with a rude realization each November. 

But there’s something here that makes it home. Not just for people, but for 
thousands of businesses that have seen many undulations, twists and turns in the 
economic and social landscape in the past two centuries. 

Bulldozing toward progress
P.E. MacAllister, another Bicentennial Commission member, spent his professional 

life continuing the business his father founded – MacAllister Machinery in Indianapolis 
in 1945. The heavy equipment supplier got its start during the post-World War II 
boom, and MacAllister, who served overseas in the European and North African 
theaters, credits the practical uses of these machines during the war as a catalyst for 
the business. 

“Nobody knew what a bulldozer was before the war,” he recalls. “They knew what 
a Caterpillar tractor was, but the bulldozer allows you to move a lot of dirt in a hurry.”

He remembers how the bulldozers gave the United States a mobility advantage.
“We moved 11 times in 21 months, always pushing toward the enemy,” he 

recollects. “We could do it because you could take a dozer and level off a field maybe 
800 feet long and 40 feet wide, put interlocking strips of steel on it and 
you’ve got an airbase overnight. If you think of the hedgerows in Normandy 
(on June 6, 1944, also known as “D-Day”), during that invasion (they 
were) blocking everybody off. What took them down? Bulldozers did. It 
was an instrument that played a pretty important role in the war.”

He also offers that the war “triggered and amplified America’s 
creative capacity.”

“We had to design airplanes that could land on boats of all things,” 
MacAllister relays. “Guns, aircraft and engine technology got a huge 
boost because of the war effort and the need to refine it and make it 
better. In my mind, what won the war was never our strategic capacity 
… but it was our enormous logistic capacity. We kept pouring it in 
there and were equipping the allies with aircraft and food supplies. So I 
think we introduced the age of technology during the war.”

Car crazy
One of Indiana’s most impactful moments of 

ingenuity occurred on July 4, 1894 when inventor 
Elwood Haynes test drove his “horseless carriage” on 
the streets of Kokomo. Cars would ultimately give 
Americans the freedom to move and inspire a collective 
wanderlust that was previously unthinkable.

“Haynes is a very interesting and important figure 
– a real entrepreneur with an engineering and 
manufacturing orientation and entrepreneurial zest,” 
asserts James Madison, historian and Indiana University 
professor emeritus (see Page 46 to learn about the 
upcoming documentary based on Madison’s book, 
Hoosiers: A New History of Indiana).

But Indiana’s appreciation for the automobile was 
only beginning. 

“Indiana had dozens of auto companies at the 
beginning of the 20th century,” he reveals. “Many of 
them were led by smart, sophisticated manufacturers 
and business leaders who didn’t come up through a 
university or technical program, but had the skills to 
manufacture cars and innovate new technologies.”

Madison, also a Bicentennial Commission member, 
points to the Auburn Automobile Company as an example.

“In Auburn, they produced all kinds of 
technological innovations,” he says. “The Duesenberg is 
a fantastic example of engineering and design; it’s a 
beautiful car and every time I see one, I’m in awe. The 
beauty of that utilitarian object – just four wheels and 
an engine – is fantastic.”

Over time, the automobile industry evolved as 
Japanese manufacturers began to play more of a role in 
Indiana’s car culture. Madison credits former Gov. 
Robert Orr and Lt. Gov. John Mutz for attracting 
Subaru to Indiana in the late 1980s.

“Usually people are wrong about 
what they know about the (Ku Klux 
Klan), but it has cast for decades a 
negative gray cloud over Indiana in 
general and it includes business.”

– James Madison
Indiana historian
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“It was a major point of change in 
Indiana, and indicative of the kinds of changes 
that need to continue,” he emphasizes. “(The 
emergence of Japanese manufacturers) is at 
the heart of Indiana’s evolution over the last 
half century. It has to do with globalization 
and cultural and business attitudes that maybe 
didn’t change as rapidly as they ought to 
have. (Prior to that) the auto industry had 
considerable suffering and losses – not just in 
lost profits for particular companies, but for 
the state as a whole.”

A city of firsts
A proud son of Vincennes, which was 

the first capital of the Indiana Territory, 
McCormick believes the Knox County seat 
has a unique perspective on the Bicentennial. 

“Vincennes has so many firsts,” remarks 
McCormick, president of JAMAC Corp. and 
retired chair of McCormick, Inc. and BestWay 
Express, Inc. “It would take a whole page to 
list them all. Vincennes needs to put its best 
foot forward and champion those firsts 
(during 2016).”

For starters, the community is home to 
Indiana’s first college (Vincennes University). 
McCormick, a board member and past 
chairman, asserts the school is as relevant as 
ever in its ongoing efforts to prepare 

Indiana’s workforce. 
“We’ve made giant strides in technology 

and teaching young people how to be ready 
for the marketplace in the computer and 
robot age,” he contends. “A few years ago, 
that wasn’t an issue or something we talked 
about. I guess I’m a little biased, but I think 
VU stands tall in offering those opportunities.”

Vincennes boasts the state’s first bank 
and the Grouseland Museum in honor of 
Indiana’s territorial governor and future U.S. 
President, William Henry Harrison. It is also 
home to the George Rogers Clark National 
Historic Park – the largest national monument 
outside of Washington, D.C. – and the Red 
Skelton Museum of American Comedy.

Grim memories
A venture into Indiana’s past would not 

be complete without addressing one of its 
most unsettling enigmas – the Ku Klux Klan 
(KKK). Historians often discuss the Klan’s 
impact on government, and its disturbing 
presence remains on the cultural surface 
today. In Indianapolis, for example, 
participants can still learn about the heinous, 
murderous acts of the vile Klan leader D.C. 
Stephenson during the Haunted Irvington 
Tour each October. 

Madison asserts the Klan’s story is “more 
complicated than most Hoosiers understand,” 
although it’s still used as a basis for an 
unfortunate stigma that can skew perceptions 
in the modern era.

“Usually people are wrong about what 
they know about the Klan, but it has cast for 
decades a negative gray cloud over Indiana in 
general and it includes business,” Madison 
qualifies. “You have to recruit a Harvard MBA 
or a skilled worker from California to come to 
your company, and what do (they think) they 
know about Indiana? It’s flat, boring and 
where the Klan rose. None of those things are 
true, but that’s the perception out there.”

Working for workers
While labor and the business community 

are often at odds, it’s worth noting there was 
a time when Terre Haute socialist Eugene 
Debs captured the attention of the nation, 
garnering votes in five presidential elections. 
A protester and iconoclast, Debs was “one of 
the great American leaders and one of the 
greatest Hoosiers of all time,” Madison states.

“When I say ‘great,’ I don’t necessarily 
mean that I or you have to agree with his 
analysis and his policies and proposals, but we 
need to think about them and treat them 
seriously as alternatives, whether we adopt 
them or not,” he explains. “Debs provides 
one of the best examples in Indiana of a 
Hoosier who rose to the highest levels outside 

The Duesenberg brothers moved their race car and luxury automobile company from Iowa to Indianapolis 
in 1913. Its office and showroom are shown circa 1921 (Bass Photo Co. Collection, Indiana Historical Society).  
Kokomo inventor Elwood Haynes’ Pioneer car first graced the streets in 1894, altering the future of 
travel. He eventually donated it to the Smithsonian Institution in 1910 (Indiana Historical Society).



32 BizVoice/Indiana Chamber – January/February 2016

RESOURCES: P.E. MacAllister, MacAllister Machinery | James Madison, Indiana University | Jim McCormick, JAMAC Corp.

the mainstream. We need more leaders and spokespeople who are 
outside the mainstream – not just repeating the common wisdom of, 
‘This is how it was done when I was a kid and it will be the same way.’ ” 

“It’s popular now to write those unions off and make negative 
comments about them, but before we reach that conclusion, we need 
to remind ourselves about what it was like before they developed 
power – and how they used that power for good and maybe not so 
good,” Madison remarks. 

The most notable modern development in business and labor 
relations arguably occurred in 2012, when Indiana became a right-to-
work state. The Indiana Chamber of Commerce led that charge in an 
effort to give workers more choice in whether to join and financially 
support labor unions. The move has been lauded by site selection and 
state economic development officials. Continuing the enhancement of 
Hoosiers’ lives will be at the forefront as Indiana shapes its future.

“Here in the 21st century, we (must consider) workers, ordinary 
Hoosiers, the quality of their lives in terms of benefits, health care, salaries 
and wages,” Madison concludes. “And we have very hard questions in 
front of us now that will be with us for the next 100 years in Indiana.”

We’re proud to have been part of 103 of them. When Duke Energy’s Indiana operations began in 
1912, electricity was still moving into homes and changing lives forever. We’ve been by your side 
for more than a century now, helping power Indiana’s economy and communities with reliable and 
affordable energy. We also share a stake in your future. Whether it’s helping new businesses get 
started, showing customers ways to save or supporting community causes – you can count on us.

We’re honored to be a part of your history, Indiana. We look forward to the centuries to come.

CONGRATULATIONS ON 200 YEARS OF POWERFUL HISTORY.

©2015 Duke Energy Corporation  153949  12/15

George Rogers Clark National Historical Park in Vincennes, Indiana’s first 
territorial capital, pays tribute to Clark’s harrowing winter victory over British 
forces at Fort Sackville in 1779.
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A CU LT U R E  of 
P E R P E T UA L 
D I SCOV E RY
IU is proud to be a part of Indiana’s history of growth and progress.

Together we’ve helped the state thrive and prosper for nearly  
two centuries.

As one of the world’s leading universities, we are committed to
ensuring Indiana’s legacy remains vibrant for generations to come. 

See how we plan to bring more big ideas to Indiana  
at go.iu.edu/next200.

http://go.iu.edu/next200


Workers in Jasper gain insights on 
piano construction (Indiana 
Historical Society).

The “curbing gang” paves the way for vehicle traffic in South Whitley (Indiana Historical Society, P0269).

This Nappanee train depot (note misspelling on sign) was built in 1874 when the Baltimore & Ohio Railroad 
started service in the area (Evelyn Lehman Culp Heritage Collection, Nappanee Public Library).

The LaPorte County Fair is 
Indiana’s oldest, dating back to 
1845 (LaPorte County Historical 
Society).

Indiana Avenue in Indianapolis was a jazz hotbed for many years. Here, the Duke Hampton Family Orchestra 
performs (Duncan Schiedt Collection, Indiana Historical Society).

BICENTENNIAL: LIFE 
IN THE HOOSIER STATE



The first section of the Interstate 69 extension runs from south of 
Evansville to north of Odon (Indiana Department of Transportation).

Wick’s Pies is featured on the cover 
of Bakers Weekly (Wick’s Pies).

Office workers at the Kamm and Schellinger Brewery, which began operations in Mishawaka in 1853  
(Indiana Historical Society).

In White County, a traditional barn sits next 
to a modern-day wind farm (Carol Moffett).

Poultry judging takes place at the 1940 Indiana 
State Fair (Indiana Historical Society, P0490).
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SHARING 
STORIES

Their story, chronicled in The Gifts of Indiana: A Tale of Three 
Birthdays and One Grand Adventure takes readers on a magical birthday 
trip through Indiana history. The twins meet, among others, Benjamin 
Harrison, Madam C.J. Walker, Eli Lilly and even Ryan White.

Written by Butler University students, the chapter book is aimed 
at fourth graders learning about Indiana’s state history. The Butler 
team found, unfortunately, that current Indiana curriculum rarely 
features historical figures from the STEM or entrepreneurship fields, 
nor did a historical-fictional account exist to help shine the light on 
these important people.

“Our work on the project expanded our appreciation for the 
legacy Hoosiers have left on the world in the past and present,” shares 
Eileen Carroll, one of the book’s co-writers. “As future teachers and 
parents – in some cases, long-time residents of the state – we wanted 
to create this project to provide a narrative to connect Indiana history 
to our lives today, a premise which is scarce in the current book market.” 

Led by faculty advisor Erin Albert, associate professor of 
pharmacy, the book was written by students from a multitude of 
academic disciplines, including pharmacy, marketing, elementary 
education and graphic design.

Albert has guided numerous Butler 
student-led book projects, including He 
Huffed and He Puffed But … A Tale of a Wolf 
with Asthma, Pharmacy and Me, and Max Greene 
and the Vaccine Team. 

“We had several students from the 
College of Education that had taken numerous 
courses in children’s literature,” Albert explains. 
“They really put the lens of children’s literature 
on the book to make it relevant to fourth graders, 
which is really much harder than it sounds.”

Many hands play a part
Students from four of Butler’s six colleges came 

together to make this book a reality, each bringing 
their own strengths to the table. Writing, advertising, 

publishing and distribution were completed entirely by the students.
Carroll, a sixth-year pharmacy student, and four senior education 

majors – Katy English, Anastasia Luc, Matthew O’Brien and Kimberly 
Van Wyk – wrote and developed the story.

Taylor Bowen, freshman art and design major, coordinated the 
illustrations and provided the vivid watercolor artwork.

Catrina Cranfill and Chloe Pahl, senior and junior marketing 
majors, respectively, developed the marketing and brand development 
strategy and coordinated fundraising efforts. The book was initially 
paid for via the crowdfunding site Indiegogo, closing last January with 
almost $2,000 from 25 donors.

When discussing the multidisciplinary effort, Carroll says, “(The 
book) gave me the opportunity to complete a project and work with 
students that I would not have otherwise had in my training as a pharmacist. 

“I feel more prepared to work collaboratively and identify the 
strengths of other professionals to most efficiently complete a project.”

That too is part of a college education. Butler, like many universities, 
has long believed that learning goes beyond tests and quizzes. Learning 
by doing is “a vital component to a well-rounded liberal arts education.”  

“College students at Butler always seek ideas and ways to 
make a difference in the world and create something that 

matters – no matter from what college,” Albert adds. 
“Creation is the highest form of learning on Bloom’s 

taxonomy, so we always try to create project-based, 
interdisciplinary opportunities for our students.”

Making the story come to life
The hand-drawn illustrations for the book 

are courtesy of Terry Luc, father of co-writer 
Anastasia Luc. Terry is an illustrator and 

graphic designer from Chicago who has 
been creating pop-surrealistic illustrations 
for more than 30 years.

“My intention was for the artwork to 
have a real immediate, sketch-like feel to 

them,” Terry contends. “My method of work 

By Cory Ahlersmeyer

Butler Students Shine  
Historical Spotlight

Indiana’s Bicentennial

When Anna and Bobby blew out the candles on their 
10th birthday cake, they didn’t wish for toys, candy 
or even a puppy. What they did wish for led them on 
a journey like no other.

Continued on page 42
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When Indiana became the 19th U.S. state in 1816, airplane travel was  

still a far off dream. But today, the Indianapolis International Airport 

(IND) is proud to be the gateway to our great state, bringing in millions  

of visitors to Indiana each year. As our community’s airport, we are 

committed to giving visitors a “One of a KIND” experience when they 

travel through IND. That’s why Condé Nast Traveler readers chose IND  

as the “Best Airport in the U.S.” for the second year in a row and Airports  

Council International (ACI) named us “Best Airport in North America” 

four out of the last five years.

From the Indianapolis Airport Authority (IAA) staff and the 

10,000 Hoosiers who work at IND each day, we salute Indiana on its 

200th birthday. This is a “One of a KIND” state and we are proud to 

call it home!

INDIANA
IS FLYING HIGH

AT 200

ONE OF A KIND

ONE OF A KIND
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VIGO’S VITALITY
County Celebrates, Looks to Future

Vigo County is embracing a centennial era.

Terre Haute celebrates its own Bicentennial alongside 
the state of Indiana this year, and Vigo County will 
turn 200 in 2018. In 2015, Indiana State University 
commemorated its 150th anniversary and Saint 
Mary-of-the-Woods College marked 175 years.

Brittany Michaels, community connections coordinator with the 
Vigo County Public Library, and Fred Nation, president of the Wabash 
Valley Community Foundation board of directors, are leading the 
Bicentennial festivities in Terre Haute and Vigo County. Michaels’ 
social media and web abilities and Nation’s experience as a community 
leader complement each other.

“I represent the past, she represents the future; we’re both here 
in the present,” Nation jokes about their age difference. “We have a 
good way to build on what we know and what we believe is best for 
our state and our community moving forward.”

Leaving a legacy
Legacy projects are a way for communities to create new entities 

that also commemorate the past. The Terre Haute 2016 Steering 
Committee has several initiatives underway.

Griffin Bike Park is named in memory of Sgt. Dale R. Griffin, 
who grew up in Terre Haute and joined the military after the 
September 11, 2001 terror attacks. He was killed in a roadside 
bombing in Afghanistan in 2009. Griffin and his family were avid 
mountain bike riders.

When completed, the 300-acre park will include 16 miles of 
riding trails, many for highly skilled off-road cyclists. It will be free 
and open to the public.

“There is nothing like this in the Midwest, as challenging and 
diverse as this bike park is going to be,” Nation asserts. “This is one of 

those projects that’s going to have a large future benefit to the state 
and Vigo County while also honoring the life of Mr. Griffin and what 
he gave for his country.”

Wabashiki Fish & Wildlife Area currently encompasses about 
2,400 acres of fish and wildlife wetlands area along the west bank of 
the Wabash River between Terre Haute and West Terre Haute.

The project is a cornerstone of the Healthy Rivers INitiative, a 
land conservation effort to permanently protect more than 43,000 
acres along the Wabash River and Sugar Creek in west-central Indiana.

“It’s another great project that not only helps reclaim our river, 
but helps build a new reputation for Vigo County and Terre Haute in 
terms of wildlife and eco-tourism as well as our hunters and 
fishermen,” Nation emphasizes.

Furthermore, the Bellwether 2016 documentary will showcase a 
distinctive political characteristic of Terre Haute and Vigo County. 
Since 1888, the area has voted for the winner in every presidential 
election except two. Throughout Indiana’s bicentennial year, a film 
crew will focus on people and places in Vigo County that reflect 
factors shaping today’s American outlook.

There are many other legacy projects in Vigo County that have 
been funded by the Bicentennial Nature Trust and Indiana Department 
of Natural Resources, and a number of others are in the pipeline.

“I remember the sesquicentennial celebration of the state in 1966, 
and I covered a little bit of that for the Terre Haute Star at that time,” 
Nation muses. “It’s a different era now than it was 50 years ago with 
different ways of celebrating. Then, one of the big projects was a 
history pageant at the local stadium where hundreds of people were 
re-enacting the history of Vigo County.

“With Brittany’s leadership and the library’s help on social media, 
there are ways to involve people in different ways than we did 50 
years ago. The basics are the same – to celebrate our history and use 
our history as a springboard into the future. Not only are we talking 
about the way things used to be, we want to talk about the way things 
will be and help make that happen in a positive way.”

By Katie Coffin

Indiana’s Bicentennial

Among the significant historic events in Terre Haute was the 1913 flood that destroyed many homes and businesses (Martin Collection, Indiana Historical Society).  
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Past and present
Vigo County historian Mike McCormick acknowledges he has a 

“reputation” as a go-to resource for local history. He served on the 
Vigo County Historical Society board of directors for more than 10 
years and has written a weekly local history column for 21 years. He 
also penned a comprehensive history of the city – Terre Haute: Queen 
City of the Wabash – published in 2005.

“I still discover something every month or two that no one in 
recent years has ever written about,” McCormick shares. “That is what 
has driven me.”

He shares a few nuggets of Vigo County history worthy of 
celebration, including a number of notable innovations.

Hudnut Hominy Co. introduced corn oil to the American kitchen 
as the result of Theodore Hudnut’s many inventions between 1867 
and 1892 to perfect extracting oil from corn.

V8 juice didn’t take off until the Loudon Packing Co. in Terre 
Haute acquired the rights and began a national marketing campaign.

One of the most famous Terre Haute legacies is the Coca-Cola 
contour bottle. The Coca-Cola Company contacted numerous bottle 
manufacturers to submit distinctive designs for their product. The 
company needed to separate itself from imitators.

The Root Glass Company of Terre Haute submitted the contour 

bottle design. With inspiration from the cocoa bean pod, it produced a 
bottle with a bulging middle, parallel vertical grooves and tapered 
ends. The shape was patented and is still one of the most recognized 
brand symbols in the world. Last year was the bottle’s 100th anniversary.

In the 1800s, Terre Haute seemed to be shaping into the 
“Pittsburgh of the West,” with its manufacturing and coal industries. 
The city also prided itself on being a transportation hub – it was one of 
few U.S. landlocked cities that was located on a navigable river 
(Wabash), the Cumberland Road (now best known as U.S. 40) and the 
Wabash & Erie Canal. Additionally, the Terre Haute & Indianapolis 
Railroad handled all rail traffic between Indianapolis and St. Louis, as 
well as other important destinations, for many years.

Beer and liquor were also major industries in Terre Haute before 
Prohibition. Terre Haute Brewing Company, famous for Champagne 
Velvet (now brewed by Upland Brewing Company), was the seventh 
largest brewery in the nation in its heyday. Terre Haute also boasted 
two of the three largest distilleries in the world for a time.

Today, Terre Haute maintains its reputation as an educational 
center, with institutions like Indiana State University, Rose-Hulman 
Institute of Technology and Saint Mary-of-the-Woods College 
producing some of the nation’s top talent.

Continued on page 43

The city was also a hub for breweries and distilleries before Prohibition. The Terre 
Haute Brewing Company was the seventh largest brewery in the nation for a time 
and produced the well-known Champagne Velvet beer (Martin Collection, Indiana 
Historical Society).

Terre Haute’s transportation history includes a car from the Terre Haute, Indianapolis and Eastern Traction Company, pictured here in front of the Indiana 
Statehouse (Bass Photo Co. Collection, Indiana Historical Society). 

Last year was the Coca-Cola contour bottle’s 100th 
anniversary. The Root Glass Company of Terre Haute 
designed the bottle that is still iconic today (Vigo County 
Historical Society & Museum).
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A piece of Indiana lore that is similar, yet 
less familiar, is that the first county seat of 
Lawrence County (located south of Bloomington) 
was not the city of Bedford, as it is today and 
has been since 1825. Bedford was built as a 
replica to the original county seat of Palestine, 
which was abandoned due to its unhealthy 
conditions. 

In a move that harkens to the town 
reconstruction scene in the 1974 Western 
satire Blazing Saddles, the entire town was 
moved four miles to the north, and while 
slightly altered and renamed, was a re-creation 
of the original. 

“There was an outbreak of malaria, and 
the cemetery was filling up; it was awful. But 
the powers that be, the fathers of the county, 
went down to the General Assembly (in Corydon 
at that time) and said ‘We need help,’ ” offers 
Marla Jones, business and community 
development director for the city of Bedford, 
and Lawrence County coordinator for the 
Indiana Bicentennial Commission. 

“They replotted the entire town, parcel 
by parcel, building by building.”

Early business history 
While Bedford is the “Limestone Capital 

of the World” and the industry has a rich 
history in the county (a town doesn’t get to 
claim a status like that lightly), other 

industries preceded it. 
“The first thing that was really important 

was pork packing,” offers Lawrence County 
Historian Ron Bell. “In the 1820s to 1850s 
time period, there were gentlemen packing 
8,000 to 10,000 head of pork a year.” 

Bell, who’s held the historian position 
for more than three years, was born in the 
county and owned a long-standing dry 
cleaning company, Bell Cleaners, from 1967 
to 2000 (Bell’s father ran the company before 
him for several decades).

Distilleries were also a backbone during 
the county’s early years. 

“They shipped out a lot of whiskey on 
the boats in the early days. There was a pretty 
good-sized whiskey distillery that was turning 
out a large quantity at that point in time and 
at one time was one of the mainstays of the 
Spring Mill Village. They also turned out a lot 
of brandies,” he notes. 

Prohibition, of course, took its toll on 
that industry.

“I can remember as a boy, they had an 
office set up in Bedford for the Prohibition to 
raid the stills that were still being pot farmed 
in various parts of our area in southern 
Indiana,” Bell recalls.

The limestone industry was active prior 
to the Civil War, Bell notes, but many 
businesses closed due to the war and never 

reopened. Business began to pick up again 
when limestone was needed to build a bridge 
over the White River to bring the Monon 
Railroad through Bedford. A number of quarries, 
including the Chicago Bedford Stone Company 
and Blue Hole Quarry, were shipping stone 
to Chicago and New York City, he says. 

“Most of the Vanderbilt mansions (in 
New York) are made out of Bedford stone 
from various quarries. The Biltmore (Mansion) 
came out of the Dark Hollow Quarries in 
Oolitic,” Bell relays. “The last of the really 
big-time period (for limestone) was probably 
1930-1933. In that time period, there were 
22 different limestone mills and 3,000 men 
working in the limestone industry.” 

In a major blow, contracts for government 
buildings and universities began to dry up and 
no more was business coming in. 

“That meant in the mid-’30s, the Great 
Depression hit Bedford exceptionally hard 
and (the industry) didn’t come back until 
World War II started,” Bell adds. 

Military influence
Fortunately for the region, what started 

as a Navy ammunitions depot built in Crane 
in 1941 became the Naval Surface Warfare 
Center Crane Division that directly employs 
over 3,000 people today.

Many of the laborers displaced from the 

By Charlee Beasor

Making Its Mark From Limestone to Outer Space
LEGENDARY LAWRENCE

Indiana’s Bicentennial

It’s common knowledge that the original Indiana state capital was not located in Indianapolis, but in 
Corydon in southern Indiana. 

Lawrence County will celebrate a rich heritage for the Bicentennial, from the natural limestone landscape to its contributions to the space program – 
including astronaut Gus Grissom.
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limestone industry ended up at Crane, Bell notes.  
“Bedford was one of the communities in Indiana that probably played a 

part in the production for the Second World War, not only the direct input of 
Crane, but you had the businesses here in town that were also turning out war 
munitions or war support. There was a shirt factory here that was making 
blouses for the Navy; another turning out parachutes,” he describes. 

WF Meyers Company, Inc. was founded in Bedford in 1888 and makes 
precision stonecutting tools. Bell recalls that the company produced precision 
parts for the war efforts. 

Additionally, the plant that today houses GM Bedford Powertrain was 
originally a limestone mill. It was purchased by the U.S. government in 1942 and 
became an aluminum engineer aircraft foundry. GM purchased the plant after WWII. 

Later, the limestone industry experienced another revival. In 1962, Indiana 
Steel & Engineering Corp. was founded, and another company – Bedford 
Crane Service, LLC – grew from the 1902-established Bedford Foundry & 
Machine Co., Inc. Both are under one roof today.

Space program roots
Here’s another fun historical fact. Three NASA astronauts hail from Lawrence 

County: Gus Grissom, Charlie Walker and Ken Bowersox. 
Two of the county’s bicentennial projects will honor the NASA heroes and 

provide continuing education for young people. 
The Lawrence County Legacy Tree Project honors both the space program 

and the county’s lush tree landscape. When Walker flew to space in 1984, he 
took space gum tree seeds with him and then brought them back to Earth, where 
the seeds were germinated. For the bicentennial project, a tulip poplar (Indiana’s 
state tree) and a space gum tree will be planted at each county school campus. 

Another project celebrates Grissom’s life, by providing all fourth graders 
in the county with the opportunity to visit Grissom’s childhood home, his 
limestone rocket monument and the Virgil I. Grissom Museum at Spring Mill 
Park in Mitchell. 

It’s a celebration!
All of the celebratory events happening throughout the year in Lawrence 

County fall under the four pillars set forth by the state’s Bicentennial 
Commission. They are nature conservation, youth and education, community 
involvement and historical celebration.

Community partners will celebrate each month with a new theme. For 
example, March – the month the county was founded – will honor the history 
of Lawrence County. May is military and defense month. June is limestone 
month, which coincides with the annual Limestone Heritage Trail.  

“It will be even bigger. We’ll have more lectures and exhibits to teach 
people about the history and geology and how (limestone) has been used over 
the years,” Jones offers.

Other projects include the Bicentennial Art Exhibit, which will be on display 
throughout the year at various locations. A quilting class will instruct attendees 
to create a lap-sized heritage quilt; and several historic barns around the county 
are highlighted with colorful quilt patterns as part of a driving tour. 

Around town, citizens are likely to see the bicentennial-themed bus, which 
is designed to pique interest and market the county’s efforts. There’s even a 
special bicentennial coffee blend that was selected by First Lady Karen Pence. 

Projects are provided either by community organization support or funded 
by grants. Jones notes that all of the events taking place have been a community 
effort. 

“This is meaningful and it will bring in a different group of people: somebody 
from the schools, forestry, just different folks, quilting folks, business folks; it 
runs the gauntlet. This is a good representation of the citizenry here in 
Lawrence County,” she states. 

“That’s how you get ownership in the community, and it makes it more 
worthwhile. We encourage people to come and give us their thoughts.” 

RESOURCES: Marla Jones, city of Bedford, at www.bedford.in.us | Lawrence County Museum of History at www.lawrencecountyhistory.org

Various projects will honor the past and raise awareness for 
Bicentennial activities, such as the Bicentennial bus (pictured 
behind Gov. Mike Pence), a barn quilt driving trail and events 
taking place at the Lawrence County Museum of History.

http://www.bedford.in.us/
http://www.lawrencecountyhistory.org/
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was to read each story, discuss drawing ideas with my daughter, 
Annie, and then sketch out the illustrations in a pretty rapid manner. I 
did this with regular pencil and paper.

“There was no preliminary work. The sketch is the only record 
and it is the final artwork for each page.”

The elder Luc was also very captivated by the book, and not just 

because his daughter worked on it.
“I was extremely impressed with the research the students did on 

each historical person that they selected for the book,” Terry 
confesses. “I also thought the book was very readable, interesting and 
informative for the fourth grade target Indiana students.

“Most importantly, this book will keep alive the stories of these 
important historical figures. Where else will a student hear or learn about 
an Ernie Pyle, or a Gene Stratton-Porter or a Ryan White? These people 
fall outside of what is generally taught in history class. This book will 
keep their memories alive for another generation, at least, in Indiana. 
Who knows, maybe a student will be inspired to seek out the music of 
Wes Montgomery. That is something that might only happen because 
of reading about him in this book.”

Not only did Luc create the illustrations, but also a companion set 
of 13-by-19-inch posters for teachers to use in their lesson plans.

Reaching out
The initial run of more than 1,000 books is down to fewer than 

150 copies still remaining at the Butler University Bookstore. Governor 
and First Lady Pence are sharing the book with fourth-grade classrooms 
around the state as part of their travels.

While many of the students who worked on the book have since 
graduated, a second run is in the works and books will be available 
soon on Amazon.

RESOURCES: The Gifts of Indiana at www.giftsofindiana.com | Terry Luc (companion prints available) at www.terryluc.com

Sharing Stories
Continued from page 36

Members of the Butler student team that created The Gifts of Indiana.

http://www.mapleleaffarms.com/
http://www.giftsofindiana.com/
http://www.terryluc.com/
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Engaging the community
Community participation is what the Bicentennial legacy projects 

are all about. Michaels says the committee is using social media to post 
historic photos of Terre Haute to create a buzz surrounding the events 
and celebration.

“We’re noticing that families and people are starting to share 
those,” Michaels notes. “They’re sharing those and starting to get some 
discussion going about how the community has changed.”

The Terre Haute 2016 web site is the hub of information about 
the Bicentennial celebration. It also houses the newspaper digitization 
project, which makes hundreds of years of historic newspapers 
available online.

The Indiana Bicentennial Torch Relay is one of the major 
commemorative statewide events. Hoosiers will symbolically “pass the 
torch” throughout the state on a 2,300-mile journey to “ignite” the 
future. Terre Haute’s torch relay will be unique as it will be delivered 
from southern Vigo County via hovercraft. Neoteric Hovercraft, Inc., 
located in the city, is one of the largest hovercraft producers in the country.

As Indiana rings in the Bicentennial, Nation says he hopes revisiting 
history will be an inspiration to Terre Haute’s younger generations.

“The Terre Haute Walk of Fame inducts a half dozen or so people 
each year that are from Terre Haute and made notable contributions, 
whether in our city, in our country or in our world,” he concludes. 

“There’s all of this going on that instills a sense of pride in where we 
came from. 

“Indiana is a collection of small towns, and sometimes it’s hard 
for kids to believe that ‘I can be something’ because I’m in a small 
town – I’m not in Indianapolis or I’m not in Chicago or I’m not in 
New York. By visiting memories and by visiting historical events, 
hopefully that will give a sense that anything can be done. It doesn’t 
matter where you’re from, anything is possible.”

RESOURCES: Terre Haute 2016 at www.terrehaute2016.com | Brittany Michaels, Vigo County Public Library, at www.vigo.lib.in.us | Fred Nation, 
Wabash Valley Community Foundation, at www.wvcf.com | Mike McCormick, Vigo County historian

Vigo’s Vitality
Continued from page 39

“We believe we’ve got a good program lined up; we have more excitement 
all the time,” Fred Nation says about the Bicentennial projects and 
festivities he and Brittany Michaels have helped coordinate for Vigo County.

http://www.terrehaute2016.com/
http://www.vigo.lib.in.us/
http://www.wvcf.com/
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Today’s popular Mass. Ave section of Indianapolis as it appeared in the early 1900s (Indiana Historical Society, P0431).

The view looking north from the Courthouse Tower 
in Rensselaer in 1906 (Indiana Historical Society).

The Ewing Post Office was a fixture at the corner of 2nd and  
Broadway streets in Brownstown (Indiana Historical Society P0391).

A view of New Albany and the Ohio River in the first decade of the 20th century 
(Indiana Historical Society).

The groundbreaking for the Akron Public Library in October 1914 
(Akron Carnegie Public Library).

Flood waters take over downtown Evansville in 1913 (Bass Photo Co. 
Collection, Indiana Historical Society).

BICENTENNIAL:  
COMMUNITY PORTRAITS
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TURNING 
THE PAGE

WFYI Public Media is converting the book, Hoosiers: A New 
History of Indiana, into a four-part documentary to be aired starting 
this spring.

In the book, Madison discusses Indiana’s past and its transformation 
from an Indian frontier to its present-day commercial and residential 
landscape. Along the way, he weaves in Hoosier values, such as 
individual freedom and a general distrust of government. He includes 
the triumphs and shortcomings of the people and events that have 
shaped the 19th state of the union.

Like Madison, who sought to “engage minds and hearts with stories 
that connect past, present and future” with his book, WFYI’s documentary 
crew brings a passion to this project. Team members spent many 
hours over several months traveling from the Ohio River to Lake 
Michigan and places in between to capture the essence of Indiana. 

Led by producer Kim Jacobs, WFYI interviewed descendants of 
key historical figures as well as little-known history makers. The crew 
also uncovered important, historical documents stored in attics and 
even used a drone to provide a bird’s eye view of some of the state’s 
beautiful natural features.

In turning words from a page to sound and visuals for TV, WFYI 
tapped into Madison’s enthusiasm. Jacobs says his “eyes light up” when 
recounting Indiana’s history. He narrates portions of the documentary 
and conducts interviews as one of many voices found in the film.

Jacobs warns viewers not to expect a political chronology. 

By Kevin Lilly

History Book Evolving 
Into TV Documentary

Indiana’s Bicentennial

Thousands of people in Indiana and beyond have 
enjoyed reading the poignant words of Hoosier 
historian James H. Madison. In 2016, they and 
others will have the opportunity to see those words 
transformed to the television screen.

Susan and Anne Emison, part of a sixth-generation Knox 
County family, share artifacts (with producer Kim Jacobs and 
videographer Chris Elberfeld) of ancestor Thomas Emison, who 
fought in the Battle of Tippecanoe.

Videographer Vinnie Manganello becomes part of a Civil War re-enactment at 
Conner Prairie.

Producer Kim Jacobs and videographer Doug Moon interview Suzie and Dan Hunt, part of a farming family that has been in Rush County near Carthage 
for 175 years. The Hunts are Quakers, whose ancestors participated in the Underground Railroad.
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RESOURCES: James H. Madison, Indiana University, at www.indiana.edu | Kim Jacobs, WFYI, at www.wfyi.org

Instead, viewers will see and hear a social history. Events surrounding 
the Civil War, the Ohio River and African Americans, for example, 
are told by direct descendants of those who had first-hand experiences. 
Jacobs says these family members have done their due diligence and 
proudly recount the details of their ancestors’ struggles and successes.

Jacobs wants the documentary and the stories it portrays to inform 
people, as well as invoke an urge to engage with the history that is 
undoubtedly a prologue to the future. Among the stories viewers will see:
• Indiana contains some of earth’s most fertile ground. As a result, farmers 

have been providing food for the state, nation and world for many years.
• In 1810 at the Grouseland mansion in Vincennes, an intense meeting 

took place between then Indiana Territory Gov. William Henry 
Harrison and Tecumseh, the Native American leader of the Shawnee. 
The two argued over the validity of a land treaty and the pair nearly 
came to violent blows.

• In Lake County, immigrants played a pivotal role in the steel mills. 
Their influence can still be seen in diverse neighborhood cultures.

• In the early 1800s, hundreds of free African Americans, mostly from 
North Carolina and Virginia, started a new life in what is known as 
the Beech settlement in Rush County. The rural farming community 
flourished alongside Quakers for a number of years before the population 
declined by the 1900s. But not everyone departed farming for urban 
life. Descendants of the Hunt family remain on land acquired more 
than 100 years ago. They describe their family’s efforts to assist 
slaves traveling to Canada via the Underground Railroad.

Other historic moments include former slave Mary Bateman Clark 
suing for and winning her freedom. The 1821 court case set a precedent 

that linked indentured servitude to slavery, both of which were illegal 
in Indiana. 

Clark’s descendent, Eunice Trotter, is a trailblazer in her own 
right. The Indianapolis Star hired Trotter as a reporter in 1976. She 
worked her way up to editor, becoming the first African American 
woman to serve in that role in the paper’s history. She has gone on to 
enjoy an accomplished career in journalism and leadership.

John Mutz, the former lieutenant governor, recognized coming 
changes in the domestic automobile industry. In response, he began 
courting the Japanese to bring auto manufacturing plants to Indiana. At 
the time, he was told the only Japanese plant he would ever bring to 
the state was a bonsai tree. To the benefit of thousands of Indiana 
families that now rely on the jobs that exist where corn and soybeans 
once grew, Mutz proved the naysayers wrong.

These are just a small taste of what the WFYI documentary 
attempts to capture of the state’s history.  

Madison says he hopes every Hoosier, especially those who say 
they never liked history much, will indulge in the documentary 
sponsored by the Indiana Historical Society. Maybe they won’t take 
interest in all Indiana history, he adds, but maybe a portion – like the 
canals and their importance to the state’s economy in the 1800s, much 
like today’s highways. Making these connections shows the importance 
of knowing what has transpired leading up to the present.

“We have traditions here in Indiana, and they have created paths and 
those are sometimes great paths and sometimes not, but they are certainly 
there and you can’t just wipe them away and pretend they don’t exist,” 
Madison offers. “So, to look forward, you must look backward.”

Vectren is proud to be an Indiana company, and is dedicated 
to helping our business customers lower their energy overhead 
through a wide range of energy efficiency options, including rebates 
on high-efficiency equipment and customized incentive plans 
based on your specific energy needs.

Discover options for your business
To learn about options for your business with Vectren service, visit 
us at www.vectren.com/saveenergy or call 1.866.240.8476.

We help businesses  
save energy.

http://www.indiana.edu/
http://www.wfyi.org/
http://www.vectren.com/saveenergy


48 BizVoice/Indiana Chamber – January/February 2016

Generations of family fun.
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This year, the state of Indiana celebrates its 

bicentennial. At OneAmerica, we’re proud to 

be part of it. For 138 of Indiana’s 200 years, 

we’ve built a foundation of stability and trust. 

From our Indianapolis home base, we’ve 

grown into a national leader in insurance 

and financial services. Our mission is to 

help our customers protect their financial 

futures through retirement plans, annuities, 

employee benefits and individual and long-

term care insurance. Our legacy began in 

the heart of our state — and it lives on in the 
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Amidst the nostalgia surrounding 
Indiana’s bicentennial, many state 
thought leaders have also switched 
gears to envision Indiana’s future.

The Bicentennial Visioning Project is the 
brainchild of former Congressman Lee Hamilton, 
co-chair of the Bicentennial Commission with 
former Lt. Governor Becky Skillman. 
Hamilton says it would have been a missed 
opportunity if the celebration of Indiana’s 
vibrant past did not include forward thinking.

“Most of us who live here are very proud 
of Indiana,” Hamilton declares. “We have a 
marvelous heritage in our state. We think it’s 
important for people to know about that 
heritage, but we also think the bicentennial 
should be a launching pad for future thoughts 
and goals. We want to excite and energize 
the entire state, both government and private 
sector, to celebrate our heritage and to think 
about our future.”

A report, expected to be completed in 
the summer, will showcase ideas that result 
from a series of “visioning sessions.” Topics 
cover a wide range of subjects pertaining to 
economic, social and cultural issues.

“Bicentennial visioning adds an 
important dimension to our observance of 

Indiana’s bicentennial,” adds Lt. Gov. Sue 
Ellspermann, who is facilitating the visioning 
sessions. “While much of the attention will be 
rightly focused on our journey from 1816 to 
the present, the Visioning Project will 
document the ‘big ideas’ that may very well 
forge our next 25 or 50 years.”

Long-term vision
Establishing a vision for the future began 

with calling on thought leaders throughout 
the state to participate in the visioning sessions.

Norm Heikens, enterprise/opinion 
editor with the Indianapolis Business Journal, is 
the project lead and editor for the final 
report. Dennis Rosebrough, communications 
director with the office of the lieutenant 
governor, is overseeing the project on 
Ellspermann’s behalf. Over the summer, they 
asked individuals throughout the state to 
identify big thinkers, with the goal of securing 
10 to 12 people for each session.

The visioning sessions begin with 
brainstorming and scribing all “big ideas” on 
flipcharts around the room. Rosebrough says 
that 113 ideas were proposed in one meeting. 
Participants then identify ideas that should 
rise to the top. Out of that, the group puts 
three or four ideas forward as a suggested 
agenda for its sector.

In addition, there is an online form for 
the public to submit ideas.

“We call them ‘big ideas’ as opposed to 
something the Legislature is going to consider 
tomorrow,” Rosebrough defines. “The 
lieutenant governor challenges (the thought 
leaders) to think 25 years out, 50 years out. 
The natural thing is to look at what I’m going 
to do next year to solve this issue. We’re 
asking them to look ahead, not at today’s 
constraints.”

Interns in action
Two college students are serving as 

Bicentennial Scholars, working on the 
Visioning Project.

André Zhang Sonera, a senior at Indiana 
University Purdue University Indianapolis’ 
(IUPUI) School of Public and Environmental 
Affairs (SPEA), is managing the logistics of 
the visioning sessions. Kevin Lilly, a graduate 
student at Purdue University, will work with 
Heikens to take ideas from the visioning 
sessions and compile them into a book.

Born and raised in San Sebastián, Puerto 
Rico, Sonera moved to Indianapolis in 2012 
to pursue a degree at IUPUI, though his first 
introduction to Indiana was in 2007 as a 
delegate for the National FFA Organization. 
Last year, Sonera was an intern for the White 

By Katie Coffin

Indiana’s Bicentennial

FUTURE FOCUS
‘Big Ideas’ Will Inspire State’s Third Century

“This (bicentennial) internship has 
provided me the unique experience to 
gain in-depth knowledge about our 
state. It is not every day that you have 
the opportunity to meet and learn 
from the brightest Hoosier minds as 
they share their passion and vision for 
a better Indiana.”

André Zhang Sonera

“I see this Visioning Project as a way to capture the best ideas for Indiana’s future from today’s big 
thinkers across a wide range of economic, social and cultural issues,” Lee Hamilton explains. 
Hamilton is co-chair of the Bicentennial Commission along with former Lt. Gov. Becky Skillman.
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House Office of Scheduling and Advance; this summer, he completed 
an internship with the city of New York, under the Mayor’s Office of 
Operations.

Even though Sonera has lived and worked in different places, at 
the end of each session he says he feels a “sense of belonging and pride 
of being an ‘honorary’ Hoosier.”

“This (bicentennial) internship has provided me the unique 

experience to gain in-depth knowledge about our state,” Sonera 
shares. “It is not every day that you have the opportunity to meet and 
learn from the brightest Hoosier minds as they share their passion and 
vision for a better Indiana. This experience has also helped me develop 
insight into how the government works at the state level, nurturing 
my passion for public service and sparking an interest for a career in 
government.”

Driving positive change
The Bicentennial Visioning Project is a Legacy Project of the 

Bicentennial Commission. The report will be the product of the 
visioning sessions, outlining priorities for the state in key areas 
including infrastructure, education, public safety and agriculture.

“We perceive this as a tool for future leaders,” Rosebrough 
explains. “No matter what piece of Indiana life – whether it’s a mayor 
looking at it, a legislator or a college president, our hope is that there 
will be thought-stimulating ideas or concepts in there.”

Rosebrough estimated the finished product may be a 150-page 
book with each section presenting three or four big ideas.

“We think (the report) will generate a lot of discussion and ideas 
for the future of our state and will be an important document not just 
for the next year or two, but 20 years into the future,” Hamilton shares. 
“People will want to know what Hoosiers living in the bicentennial 
thought about the next centennial, and that’s what it’s all about.”

RESOURCES: Lt. Governor Sue Ellspermann, Dennis Rosebrough and André Zhang Sonera, office of Indiana Lt. Governor Sue Ellspermann, at  
www.in.gov | Lee Hamilton, The Center on Congress at Indiana University, at www.centeroncongress.org

Norm Heikens, a veteran Indianapolis business reporter, will compile the 
“big ideas” from the visioning sessions into a report with the support of 
interns from Indiana colleges and universities.

OUR BUSINESS LOANS HELP 
YOU GROW.

As a business owner, you know that 
needs arise unexpectedly, plans 
change, or you may need extra cash 
flow.  FORUM’s Business Line of Credit 
allows you the flexibility to make those 
purchases.

 CALL | 317.558.6299 or 800.382.5414
 CLICK | www.forumcu.com
 VISIT | any FORUM branch

Federally insured by

NCUA
FORUM_JanFeb2016.indd   1 12/8/2015   7:21:48 PM
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Thank you, 

Thank you for letting us 
call Indiana our home!

In 1955, we opened our fl agship store on Keystone Avenue 
in Indianapolis. Over the last six decades, we have grown to 
become one of the nation’s largest appliance, electronics & 

furniture retailers.  We now offer 227 locations in 20 
states across the country and employ thousands 

of associates company-wide.

We hope you’ll join us in celebrating our Indiana heritage. 
Here’s to another sixty years of supporting our state.

ANNIVERSARY

hhgregg.com/history
since 1955

$50 off * * - Limit 1 coupon per customer. Cannot be combined with other coupons, 
discounts or offers. Prior purchases excluded. Excludes manufacturers that 
prohibit discounting on unilateral price policy (UPP) products. Whirlpool, Maytag, 
Amana, KitchenAid, Bosch, LG & Samsung appliances are limited to 10% off. 
Valid January 1 - October 31, 2016.

purchase $499 & up
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Indiana!

http://hhgregg.com/history
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2016 INDIANA 
SAFETY AND 

HEALTH  
CONFERENCE

& EXPO

BE A 
CHAMPION 
OF SAFETY

March 21-23, 2016
Indiana Convention Center, Indianapolis
www.INSafetyConf.com

Presented by: In Partnership With

CONFERENCE SPONSOR

Safety-HealthConf-FullAd.indd   1 12/10/15   8:52 AM

http://www.insafetyconf.com/
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Contact Tim Brewer 
(317) 496-0704 | tbrewer@indianachamber.com

WWW.BIZVOICEMAGAZINE.COM

PUTTING OUR STORY IN THE HANDS 
OF INDIANA BUSINESS LEADERS

“With all of the challenges facing business leaders 
every day, we depend on BizVoice to tell thousands 
of CEOs, presidents and business owners about 
our products and services. Advertising in BizVoice 
is one of the most cost-effective ways to reach our 
target market.”

Darby A. McCarty, President and CEO 
Smithville Communications, Inc.

BV-2015-Testimonials-Ad-HalfPage.indd   1 12/15/15   3:34 PM
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SPREAD THE WORD

Show of hands: Who has seen or 
heard an advertisement for another 
state as a tourism destination? 

Those soothing Tim Allen “Pure 
Michigan” commercials come to 
mind. Perhaps you’ve seen 
advertisements boasting waves 
and tans in California; or claims 
that Illinois is the “Land of Lincoln.”

Do residents of those states get similar 
messages about Indiana and the many tourist 
destinations in the Hoosier state? It depends – 
but the reach is growing.

When the Indiana Office of Tourism 
Development (IOTD) launched the “Honest-
to-Goodness” campaign in 2014, it began 
marketing Indiana destinations into St. Louis 
and Indianapolis, which was “all our marketing 
resources would allow us to do,” explains 
IOTD Executive Director Mark Newman. 

For the first year of those marketing 
activities, the state generated about $5 for 
every dollar spent. 

“It’s a pretty compelling figure,” Newman 
asserts. “It underscores the value of tourism as 
a revenue generator for our particular geography.”

Some other compelling numbers: visitors 
to Indiana spent $10.3 billion in 2013; tourism 

is the sixth largest industry in the state and 
directly supports 140,500 employees; if people 
stopped visiting, each household would pay 
an additional $478 in state and local taxes to 
make up the revenue difference. 

The “Honest-to-Goodness” campaign 
stretched further in 2015, into Grand Rapids, 
Michigan, and Dayton, Ohio. While the 2015 
data was not complete as of this writing, Newman 
says the early indications showed it would 
generate more than the returns from 2014. 

Tight squeeze
Indiana has one of the lowest state tourism 

and travel budgets. When Newman joined 
the organization three years ago, the budget 
was $2.4 million. The national average for 
2012-13 was $14.9 million, according to a 
survey of state tourism budgets from the U.S. 
Travel Association. 

“We’re at $7.5 million (budgeted) now. We 
are no longer the state with the lowest budget 
in the region (Ohio’s was lower in the most 
recent data available). We’re in a competitive 
situation now and far more resourceful in the 
dollars we generate,” he asserts.

According to Newman, Indiana’s primary 
tourism competitors are the adjacent states, 
along with Wisconsin, Missouri and Tennessee.

“Today, we’re a regional brand,” he notes. 
“The audience that we are messaging to and 
drawing to the state is primarily a drive 
market and those adjacent states, for the most 

part. That will change as our messaging 
changes, as the reach that we engage in 
becomes greater, and we start moving to 
other parts of the country.” 

The 2015-16 budget, however, also 
includes funding for the one-time Indiana 
Bicentennial torch relay. And the 2016-17 
fiscal year budget is lower at $5.9 million. 

‘Honest-to-Goodness’ is ‘working’
When the “Honest-to-Goodness” 

campaign debuted initially, it was met with a 
mostly lukewarm response. 

But Newman says he has “great confidence” 
the brand is working.  

“We never created it to be the thing that 
would be placed front and center. … It was 
designed to be subordinate in any marketing, 
and we’ve used it in a responsible way. It puts 
the ribbon on the gift, so to speak. One of the 
most important characteristics that it represents 
is authenticity and genuineness,” he urges. 

“Indiana is a state of under-told stories 
that stretches from the rolling hills of southern 
Indiana and the Ohio River, and the northern 
Indiana Dunes and waters of Lake Michigan. 
That’s Indiana’s allure,” Newman notes.

Capitalizing on leisure travel is the key. 
Of the 72 million visitors to Indiana in 2013, 85% 
were leisure travelers. Connecting Interstate 
69 in southern Indiana to Indianapolis will be 
a major boon to leisure traveling. Newman 
calls the impending connection “transformative.”

“We want to motivate leisure travelers 
to places they’ve never considered visiting 
before,” he says. “It will have a huge positive 
impact on our tourism.”

New kid on the block
Encouraging leisure travelers to stop at 

new destinations ties into one of the IOTD’s 
pillar areas – culinary tourism, which has 
grown exponentially in recent years. (The 

By Charlee Beasor

Tourism Generates Strong Return on Investment

State Tourism

BizVoice® writers and photographers took to 
the road to provide some first-hand looks at 
tourism opportunities throughout the state. 
Turn the pages to experience the following:
• Page 58 – Food extravaganza
• Page 64 – Transportation’s golden age
• Page 70 – Literary giants
• Page 74 – Historic structures
• Page 78 – Family fun

The Brewers Guild of Indiana is beginning to look at the economic impact of breweries on 
Indiana’s tourism industry. 
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others are outdoor recreation, sports, heritage and agritourism).
“Indiana has become very well known for its microbreweries, and 

the (liquor) distilleries are adding a unique allure to that whole space. 
There are 80 wineries across the state; Indiana produces a million and 
a half gallons of wine on an annual basis,” Newman explains.

Rob Caputo, executive director of the Brewers Guild of Indiana, 
points to the need for more data collection on the industry’s impact. 

He said the guild’s challenge is to engage all of the smaller 
breweries that have come into existence and leverage those as tourism 
“mini-destinations,” or stops on the way to other larger destinations. 

The guild is also working on a statewide beer app, which would allow 
users to map a route through the state. A beer magazine is also planned. 

“I think, as those programs progress, if we talked in a year or 
two, there would be more data and a better idea of where these are 
going and who is picking them up,” Caputo acknowledges. “We have a 
long way to go to promote the industry and grow.” 

Hamilton County takes a risk
Counties typically have tourism agencies as well. Newman notes 

that about two-thirds of Indiana counties boast local efforts. The 
IOTD’s job is to promote the state, and “to operate both in a 
supportive position, but also in a leadership position,” he asserts. 

Karen Radcliff, vice president and chief strategy officer for Hamilton 
County Tourism, knows how important the state’s outreach is.

“The awareness of a state is so much higher than the awareness I 
can generate as a county. I need my state to be out there beating that 

drum that says Indiana is a place that you need to travel to,” she describes.
At the local level, Hamilton County Tourism underwent a major 

marketing strategy shift over the past year, due in part to the 
popularity of the Grand Park sports complex in Westfield. 

What used to be the “meat and potatoes” of advertising for Hamilton 
County – marketing the county as a spring and summer weekend 
getaway destination – changed dramatically once the weekend hotel 
rooms were being booked by out-of-town families for sporting events. 

Radcliff recalls the “angst” over the decision to pull spring and 
summer advertising and focus on the day-trip market.

The agency chose to go very bold, putting all of the fall season’s 
advertising and marketing budget into one area – Chicago. 

“There are some risks with that. One is that fall is a very short 
season and you don’t get that build at the beginning to try and plant 
the idea in people’s heads,” she explains. “We know from years past, 
Chicago really drives half of our overnight business.” 

At the time of this writing, Radcliff had just received the resulting 
research on the campaign and was “blown away”: return on investment 
was $156 for every dollar spent by the agency; advertising influenced 
55,000 fall trips to Hamilton County, which resulted in about $35 
million in travel revenue.  

Radcliff also points to another major development: Swedish 
furniture maker Ikea has selected Fishers for one of its popular stores. 

“People know where Ikeas are in the United States, and you can’t 
buy that kind of awareness for Fishers,” she concludes. 

RESOURCES: Mark Newman, Indiana Office of Tourism Development, at www.visitindianatourism.com | Karen Radcliff, Hamilton County Tourism, at 
www.visithamiltoncounty.com | Rob Caputo, Brewers Guild of Indiana, at www.drinkin.beer

INDIANA WELCOMES OVER

72 MILLION 
TOTAL VISITORS 
Indiana Visitors

supported over 187,000 JOBS 

generated over $2.2 BILLION 
in tax receipts 

contributed $7.9 BILLION 
to Indiana’s Gross Domestic Product

paid $572 MILLION in Indiana
sales tax, 8.5% of the total sales tax receipts 

1
2
3
4

Indiana Dunes National Lakeshore

Canal Walk in downtown Indianapolis

Turkey Run State Park

Source: Indiana Office of  
Tourism Development, 2013

http://www.visitindianatourism.com/
http://www.visithamiltoncounty.com/
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FEATURE STORY

Small Towns Offer Big Flavor

SUGAR RUSH
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By Katie Coffin

When my editor asked me to spend a day eating chocolate and writing about it, I had to pinch myself. Was 
I dreaming? I ran out of his office to get started before he could change his mind.

It may be surprising even to native Hoosiers that a quest for fine candies and pastries would include stops 
in Union City, Winchester and Hagerstown. However, there are hidden gems on the eastern side of the state 
with fascinating business histories, interactive tours and delicious products that make for a “sweet” daytrip.

Ghyslain: The art of chocolate (Union City)
Ghyslain Maurais and his wife, Susan, started Ghyslain Chocolatier 

in a farm house in 1998, ultimately choosing Union City (Susan’s 
hometown) for its current location. Today, Ghyslain’s staff of 25 
produces fine French breads and pastries in addition to gourmet 
chocolates, and the company ships its chocolates all over the world. 
There are also two Ghyslain bistros in Louisville, Kentucky.

Maurais started out as an architectural student in Quebec, 
Canada, but changed his focus to culinary arts after enjoying a stint at a 
local restaurant to earn extra money. He worked at some of the finest 
hotels and restaurants across North America and Europe, even serving 
as head chef at the Quebec Government Offices in London and New 
York City. Chocolate and pastries are his passion, and his architectural 
engineering background is evident in the elaborate chocolate 
sculptures on display throughout the Union City store.

Leslie Brewer, inside sales and tour director, leads me through 
the production area, where not a single conveyor belt can be found 
because each chocolate and pastry is crafted by hand. Ghyslain offers a 

variety of tours: basic, luncheon and even a chance to make your own 
chocolate. For those with culinary skills, there are day-long tours 
where individuals can work beside Ghyslain’s chefs.

I began my tasting “research” with an assorted box of caramels, 
truffles and Ghyslain’s Signature chocolates. The pieces are hand 
painted with brilliant colors made from cocoa butter, and each has its 
own name and design. Most of the products are filled with ganache, a 
French staple of equal parts heavy cream and fine chocolate. Each 
chocolate’s identity is determined by how the ganache is flavored.

One of my favorites was the Bronze Diamond, which sparkled in 
the sunlight. The Purple Rain flooded the senses with raspberry purée 
and Chambord Liqueur extract, while the self-titled Ghyslain medallion 
was an eclectic mix of dark chocolate ganache infused with Grand Marnier 
extract, dried figs, orange peel and pistachio. Needless to say, there 
wasn’t a bad piece in the box, and I did a little too much “research.”

“I do chuckle when people ask, ‘How do you say no (to the chocolate)?’ ” 
Brewer muses. “I guess when you are exposed to it every day, you 
want something you can’t have. But believe me, we get our share here.”

Each pastry and piece of chocolate is a work of art at Ghyslain Chocolatier in Union City. Products are handcrafted in vibrant colors with an edible paint 
made from cocoa butter. Utilizing Ghyslain Maurais’ architectural background, the company also produces ornate chocolate sculptures such as high-heel 
shoes, Santa Claus and even the Eiffel Tower.
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Wick’s Pies: Sugar ‘dream’ 
(Winchester)

Mike Wickersham, president of Wick’s 
Pies, laughs as he remembers Illinois radio 
stations calling him in early 2009.

They were comparing a major focus of 
the Illinois legislature at the time (impeaching 
then-Gov. Rod Blagojevich) with a more 
light-hearted resolution in Indiana adopting 
sugar cream as the official state pie. Due to 
Wick’s Pies largely making that flavor famous, 
the company’s home base of Winchester also 
became the sugar cream pie capital.

“It’s brought a lot of familiarity to the 
product,” Wickersham remarks. “That spring, 
we sold three times as many sugar cream pies 
as we had in any previous spring. It was just a 
neat thing.”

Wick’s Pies got its start in 1944, when 
Wickersham’s father, Duane (nicknamed 
“Wick”), opened a restaurant and began 
making pies. Fast forward about 20 years, and 
the company moved into its current location 
where it began producing and freezing pie 
shells and a long list of pies, including pecan, 
pumpkin and sugar cream. The sugar cream 
became so popular that Duane had to obtain a 
patent on the recipe to foil the efforts of a 
large competitor trying to steal it.

Across the street from the facility with 
15,000 square feet of production space is 
Mrs. Wick’s Pie Shop, a diner also launched 
by Duane that sells some of Wick’s Pies and 
many of its own. I sat down at the counter 
next to long-time patron Lloyd Ertel, who 
was born and raised in Winchester. He’s been 

coming to Mrs. Wick’s for 25 years.
“Here’s the proof,” he says, motioning 

to his belly with a laugh.
I alternated between talking with Ertel, 

who one waitress addressed as “Uncle Lloyd,” 
and devouring a warm piece of sugar cream 
pie. The smooth and creamy dessert is made 
by a third-generation family company, and 
most of the ingredients come from Indiana. 
It’s like enjoying a slice of the Hoosier state.

Abbott’s Candies: Old-fashioned 
caramels (Hagerstown)

Abbott’s Candies makes special caramels.
The caramel is cooked in a copper pot 

over an open flame, and each piece is hand 
wrapped. The process is essentially the same 
as it was in 1890 when W.C. Abbott began 

Wick’s Pies:  
By the Numbers
• Oven holds 1,500 pies at one time
• 55,000 pounds of flour used per week on average
• 450,000 cubic feet of freezer space
• Capacity to run 60,000 units (pies and pie shells) 

per day

For Hoosier pie enthusiasts (or anyone with a sweet tooth), Mrs. Wick’s Pie Shop is a must. Duane “Wick” Wickersham started Wick’s Pies in 1944 and opened 
Mrs. Wick’s restaurant in 1986 with his wife, Ruby, in her honor.
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Which is why Indiana Farm Bureau Insurance
proudly holds offi  ces in all 92 of Indiana’s counties—
to help Hoosiers like you get the coverage you need, 
in a language you know. 

Talk to an Indiana Farm Bureau Insurance agent today to learn more. 

WHEN IT
COMES
TO YOUR
COVERAGE,COVERAGE,
LUCKLUCK
SHOULD SHOULD 
HAVE 
NOTHINGNOTHING
TO DO WITH IT.TO DO WITH IT.TO DO WITH IT.

INFarmBureau.com

http://infarmbureau.com/
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making the caramels in his garage.
Evidence of the treats’ renown: Bob 

Hope indulged in Abbott’s caramels at his 
100th birthday party in 2003.

Abbott’s Candies operates out of a 
bright pink storefront, a building originally 
constructed in 1852 as the Presbyterian 
Church, in the heart of Hagerstown.

Current president Jay Noel worked with 
a food supply company and had an itch to 
own a business. In 1993, the opportunity 
arose to open a second location of Abbott’s 
Candies, one of his accounts, in Indianapolis 

due to demand. Then in 2012, Noel and his 
wife, Lynn, purchased the Hagerstown 
location from the Abbott family. Most 
recently, Noel and the Abbott’s staff were 
named one of the 2015 Indiana Artisans.

The store sells all different kinds of 
candies in decorative boxes, and a glass case 
sits in one corner with memorabilia 
documenting Abbott’s Candies history. The 
chocolate-covered caramels are delicious. The 
chocolate coating melts in your mouth, and 
the sweet, buttery filling is thick and rich.

“Caramels are about 90% of our sales,” 

Noel observes. “They’re just phenomenal. I’d 
put them up against anybody.”

‘Something delicious under the 
surface’

The closing line of the Ghyslain Chocolatier 
tour video expressed my sentiments after 
discovering these delicacies in surprising places:

“The next time you’re (passing) through 
a quaint little town like Union City, stop 
and take a look around. You just might find 
something delicious if you look under the 
surface.”

RESOURCES: Leslie Brewer, Ghyslain, at www.ghyslain.com | Mike Wickersham, Wick’s Pies, at www.wickspies.com | Jay Noel, Abbott’s Candies, at 
www.abbottsalso.com

A visit to Abbott’s Candies feels like traveling back in time, beginning with its bright pink storefront originally constructed in 1852. The caramel is cooked in a 
copper pot over an open flame, the same way founder W.C. Abbott did it in 1890. Treats are finished off with a signature “A” to certify them as an Abbott’s confection.

Nominate a 2016 Company to Watch.
Nominations are open February 11 – March 18
Applications will be accepted February 11 – April 19
Companies will be honored at an awards ceremony on August 25

For information about company eligibility requirements, to apply 
or to nominate a company to be a Company to Watch, visit www.inctw.org

Join the conversation on Twitter – #inctw

The 2016 Indiana Companies to Watch program is presented
by the State of Indiana and the Office of Small Business and 
Entrepreneurship and endorsed by the Edward Lowe Foundation. 2016

2015 INdIANA CoMpANIEs To WATCh spoNsors

NEW pArAdIgM spoNsor

VIsIoNArIEs

rECEpTIoN spoNsor

MEdIA spoNsors

PreSented By

http://www.ghyslain.com/
http://www.wickspies.com/
http://www.abbottsalso.com/
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Nominate a 2016 Company to Watch.
Nominations are open February 11 – March 18
Applications will be accepted February 11 – April 19
Companies will be honored at an awards ceremony on August 25

For information about company eligibility requirements, to apply 
or to nominate a company to be a Company to Watch, visit www.inctw.org

Join the conversation on Twitter – #inctw

The 2016 Indiana Companies to Watch program is presented
by the State of Indiana and the Office of Small Business and 
Entrepreneurship and endorsed by the Edward Lowe Foundation. 2016

2015 INdIANA CoMpANIEs To WATCh spoNsors

NEW pArAdIgM spoNsor

VIsIoNArIEs

rECEpTIoN spoNsor

MEdIA spoNsors

PreSented By

http://www.inctw.org/
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FEATURE STORY

BRINGING TRANSPORTATION HISTORY TO LIFE

TIMELESS TRAVEL
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By Symone C. Skrzycki

National New York Central 
Railroad Museum (NYCRR) (Elkhart)

The wind is brutal as I climb a long wooden 
ramp leading to the NYCRR’s entrance. But 
the museum, located in New York Central’s 
freight house complex, exudes warmth. 
Stepping inside, I’m greeted by the rhythmic 
ticking of a clock – its hands stretched to 1:17 p.m.

In its heyday, the New York Central 
System (NYCS) was the nation’s second-
largest railroad, spanning 11,000 route miles 
of track in 11 states and two Canadian 
provinces. Today, Norfolk Southern operates 
a massive rail classification yard in Elkhart and 
runs trains out of a depot (built in 1900) 

across the tracks from the museum.
“This is still one of the busiest lines in the 

United States right in front of us – 120 trains 
go through here a day,” shares museum 
coordinator Robin Hume as she sits in a sun-
filled observation car constructed in 1937. 
Today, the museum hosts a variety of events 
and gatherings.

As if on cue, a train bellows.
“We’ve had trains going by here since 1851. 

That’s when the Lake Shore & Michigan 
Southern Railway started to run (in Elkhart). 
Interestingly enough, the first train was called 
‘The Robin!’ ” she reveals, clearly tickled by 
the coincidence.

Relics large and small line the museum’s 
floors and walls. Opulent china from New York 
Central’s Mercury train (in operation from 
1936 to 1959). A display honoring gandydanders 
(people who work on railroad track construction 
or repair) adorned with historic photographs 
and tools of the trade: a sledge hammer, rail 
tongs, spike puller, tie carrier and others. A huge 
electric model train. A locomotive constructed 
out of toothpicks – 421,250 to be exact – 
over seven years by a Warsaw resident.

I approach an interactive display featuring 
the L-3a 3001 Mohawk steam locomotive 
(the actual train, impressive and imposing, 
stands with other rolling stock outside). With 

“If I could save time in a bottle …”

This nostalgic lyric, poignantly captured in a classic 1970s song, echoes in my mind during a recent visit 
to three transportation museums in northern Indiana. While I couldn’t save time in a bottle, I accomplished 
something equally special: capturing time in trains, aircraft and classic cars. Each contain stories of their 
own, woven into Indiana’s transportation history.

National New York Central Railroad Museum: Children can blow off steam at a toy train display. A stationmaster’s office and meal car (currently under 
construction) are among the nostalgic stops.
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simply brilliant. 

        energy solutions

brilliant companies deserve 
brilliant lighting solutions.

with dropping LED prices, now is the 
perfect time to schedule a complimentary 
lighting analysis with Telamon. call Reggie 

Henderson at 317.818.6654. www.telamon.com

Mementos and aircraft 
tell the story of a 
Vietnam War pilot’s 
heroics at the Hoosier 
Air Museum. An 
on-site banquet hall 
celebrates service men 
and women amid 
wedding receptions 
and other special events.

http://www.telamon.com/
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a turn of the throttle knob, the train starts 
moving – faster and faster. Sounds of the 
escaping steam and the throb of the steam-
driven pump surround me.

“We want to show Indiana what great, 
rich history it has and the things people need 
to be proud of. For some people, a blue-
collar history isn’t what they want to hear 
about, but that’s what built America,” Hume 
declares, pounding the table for emphasis. 
“The railroads built America.”

Hoosier Air Museum (Auburn)
Inspiring stories of heroism endure at 

the Hoosier Air Museum. It’s run by a 
volunteer group of aviation enthusiasts known 
as the Hoosier Warbirds. 

The 10,000-square-foot hangar holds aircraft 
from, among others, World War I, World 
War II, the Korean War and the Vietnam War. 
Among the most touching is a 1967 AH-1F 
Cobra helicopter. Bearing bullet and shrapnel 
holes, it carries pictures, maps and more that 
belonged to a veteran named Rick Lukens.

Lukens found a photo of the aircraft 
online and traveled to the museum from his 
home in Texas after confirming that the serial 
numbers matched.

“That’s him sitting in the cockpit,” 
remarks volunteer Mike Mapes as he points 
to a photo that captures the reunion. “We all 
got teary eyed. He patted the instrument 
panel and said, ‘I made it home, but I never 
knew you did. I’m so glad you’re here.’ ”

Visitors can sit in that same cockpit or 
climb into an F-16 ejection seat training 
simulator, which begins to hum as Mapes 
turns it on. 

A sampling of the many other highlights:
• 1918 German fighter Fokker D. VII full-

scale replica. It was the first airplane that 
could fly sustained upside down.

• 1941 Pratt-Read LNE-1 U.S. Navy training 
glider. In 1952, the glider set a world 
altitude record of 44,255 feet. The record 
held for decades. 

• 1944 Cessna T-50 Bobcat. “They called it a 
Bamboo Bomber during the war because it 
was made out of wood to save metal for 
the war effort,” Mapes reveals.

• Variety of engines, including one manufactured 
by Indiana’s own Allison Engine Company

Storytelling continues in the museum’s 
library, located in an attached 6,375-square-
foot facility that includes a banquet hall. A 
book written by Fort Wayne native Margaret 

Ringenberg, who served in World War II’s 
Women Airforce Service Pilots, is among the 
treasures.

Studebaker National Museum 
(South Bend)

“Always give more than you promise.”
The Studebakers lived by that motto – 

both in their blacksmith business (which they 
founded in 1852 in South Bend and built into 
the world’s largest wagon maker) and their 
automobile company.

The slogan is carved onto a wooden sign 
in a display honoring their roots. A 
blacksmith, donning a hat characteristic of the 
era, is hard at work. Red wagon wheels sit 
beside him. The sounds of a hammer striking 
hot metal echo.

A presidential carriage collection – the 
world’s largest – soon catches my eye. They 
belonged to presidents Grant, Harrison, 
Lincoln and McKinley. Lincoln, dressed to 
the nines for his evening at Ford’s Theatre, 
stands beside his barouche. 

Elsewhere, an engine roars at a display 
called “Studebaker Incorporates the First 
Automobiles,” which took place at the turn of 
the 20th century.

“ Creating the ideal experience is how 
we’ve earned an 80% rebooking rate  
and the praises of  planners  
across the U.S.”            —  Marcy McKinley, Director of Sales  

Grand Wayne Convention Center

Everything you desire. More than you expect.
•     225,000 sf. of versatile space with convention & expo hall, two ballrooms, 18 meeting rooms, intuitive floor plans
•   Carpeted, climate-controlled rooms  •  Free set-up  •  Extensive pre-function areas  
•   On-site AV, Event management, Catering •   High tech Productivity Suite  •  High performance WiFi
•   500 attached guest rooms and attached covered parking  •  Easy access and move-in
•   Downtown Fort Wayne, Indiana, with more dining and more doing!

See for yourself @ grandwayne.com 
Fort Wayne, Indiana  |  260.426.4100

GWCC-BizVoiceHalfPg2016.indd   2 12/2/15   12:52 PM

http://grandwayne.com/


68 BizVoice/Indiana Chamber – January/February 2016

Moments later, I explore the Hoosier Made: World 
Driven exhibit, running through October 3. Celebrating 
Indiana’s Bicentennial and the state’s rich automotive 
history, it’s presented at the Studebaker Museum 
(celebrating the “Brass Era” of the early 1900s); 
Kokomo Automotive Museum (touting the “Jazz Era” 
of the late teens and early 1920s); and Auburn Cord 
Duesenberg Automobile Museum (focusing on the 
1930s “Classic Era”).

One of my favorites is a bright yellow 1910 
Marmon Speedster. It was “one of the first to make 
extensive use of aluminum.” The roadster’s price tag 
at the time: $2,400.

Cruising along, 1950s hit “Rock Around the Clock” 
plays overhead. Classic cars flank a root beer stand, 
complete with floor-length mirrors, a milkshake, 
menu, blue swivel chairs, jukebox and more.

Before leaving, I meet Holly, her husband and 
two young children.

What brings them to the Studebaker Museum?
“I used to live in Elkhart,” she recalls. “My 

parents worked at the old Studebaker mansion (the 
current-day Tippecanoe Place Restaurant). The last 
time I was here I was 11 and I’m 27 now. I was in 
school (then), and now I’m teaching my kids,” she 
says with a laugh.

Studebaker rolls on.

RESOURCES: Robin Hume, National New York Central Railroad Museum, at www.elkhartindiana.org | Mike Mapes, Hoosier Air Museum, at  
www.hoosierairmuseum.org | Studebaker National Museum at www.studebakermuseum.org

The Studebaker National Museum’s diverse displays – 
ranging from an interactive super service center (top), 
1951 Commander (bottom left) featured in The Muppet 
Movie and Lincoln’s last carriage ride – draw 40,000 
visitors annually.

http://www.elkhartindiana.org/
http://www.hoosierairmuseum.org/
http://www.studebakermuseum.org/
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The 1987 Pan American 
Games helped put 
Indianapolis’ name on the 
international sports map. 

The philosophy behind the relocation effort was not 
only to attract the jobs associated with the AAU, the 
nation’s leading amateur sports organization at the time, but 
also to attract the organization’s numerous tournaments 
and, of course, the athletes and fans who attended them. 

Since then, this strategy has been successfully replicated 
many times, starting with events like the 1987 Pan Am 
Games, which moved Indiana’s name recognition from 
domestic to international in one wonderfully executed 
event. From there, the impact of sports on tourism has 
grown considerably, and Indianapolis became a recognizable 
name associated with sporting events at all levels. 

Some of the largest national governing bodies of 
Olympic sports, such as USA Track and Field, USA 
Gymnastics and USA Diving, are located in Indianapolis 
and each has hosted multiple events that attract athletes 

and fans from around the world. In all, Indiana has 
played host to 17 Olympic Team Trials and six world 
championships as well as many national championships 
in a variety of Olympic sports. 

The same is true at the collegiate level. The relocation 
of the NCAA brought with it not only hundreds of jobs 
but also the opportunity to host any number of its nearly 
90 different championships. Whether it’s the cross 
country championships in Terre Haute or the Division II 
Men’s Basketball Championships in Evansville, the 
impact continues to be felt across the state. 

In April, Indianapolis will host its third NCAA 
Women’s Final Four, and in 2021, Indianapolis will 
surpass all other cities in the country when it hosts its 
eighth NCAA Men’s Final Four. The NCAA Men’s 
Final Four hosted in Indy this past April accounted for 
over $70 million in direct visitor spending. 

Not every championship in Indiana comes as a result 
of the organization being headquartered here. Indiana 
continues to enjoy a strong relationship with the Big 
Ten Conference. In March, Indianapolis will host its 
10th Big Ten Men’s Basketball Tournament and its 19th 
Big Ten Women’s Basketball Tournament. Now that all 
of the teams in the conference compete, fans and 
athletes from all over the country will travel to Indiana 
to experience Hoosier hospitality, spending hard-earned 
money in restaurants, bars, shopping and enjoying 
cultural attractions. 

Indianapolis also hosts the Big Ten Football 
Championship every year through 2021. This year the 
game welcomed a new set of tourists to Indiana. The Iowa 
Hawkeyes traveled well to battle the Michigan State 
Spartans, and a fan group well acquainted with championships 
in Indy. The Big Ten Men’s and Women’s Basketball 
Tournaments and the Big Ten Football Championship 
account for $16 million each in direct visitor spending. 

Super Bowl XLVI brought with it not only an 
international media spotlight and decision-makers from 
top businesses from around the globe, but also $176 
million in direct visitor spending. While the direct visitor 
spend is significant, the ripple effect of the positive 
media has initiated a groundswell of tourism legacy that 
generated a 10% increase in convention bookings the 
following year, as well as continued growth in leisure travel. 

It’s not just collegiate athletes, Olympic Trials or 
Super Bowl championships that have a sizable impact in 
Indiana. Youth sports continue to be a growing source 
of tourism for communities throughout the state. There 
is no better example than Grand Park in Westfield. 
One of the largest and most well-planned parks of its 
kind in the country, Grand Park will host tens of 
thousands of youth throughout the year. While their 
events may not be broadcast internationally, there is no 
denying the number of hotel rooms rented and 
restaurants visited provides massive economic impact. 

Corporate underwriting and participation to support 
these efforts has been key – in every step from bidding 
to execution of the events. Over the past 35 years, 
Indiana’s community, corporate, government and volunteer 
investment in sports has resulted in more than 450 
national and international championships, which have 
generated more than $4 billion in direct visitor spending 
and showcased all that our great state has to offer to a 
countless number of national and global tourists. 

As youth sports continue to proliferate and the 
popularity of amateur and professional sports continue 
to flourish, sports will continue to be a key driver of 
tourism and development in Indiana. 

SPORTING IMPACT
Events Continue to Boost Economy

AUTHOR: Ryan Vaughn is 
president of the Indiana Sports 
Corp. He can be contacted 
at www.indianasportscorp.org

GUEST COLUMN

Ryan Vaughn

In the early 1970s, sports propelled revitalization of the city of Indianapolis and state of Indiana. 
In 1970, two business leaders, Dr. Beurt SerVaas and Frank McKinney, successfully convinced 
the American Athletic Union to relocate from an office across the street from Central Park in 
New York City to Indianapolis.

http://www.indianasportscorp.org/


70 BizVoice/Indiana Chamber – January/February 2016

FEATURE STORY

By Matt Ottinger

Literary 
Tributes 
Reveal 

Intriguing 
Stories
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In an effort to capture the essence of prominent Hoosiers influenced by 
their Indiana upbringing, I visited three of the state’s most notable literary 
stops. The following documents my experiences. 

Kurt Vonnegut posthumously 
looms over his native city of 
Indianapolis via a towering 
mural on the popular 
Massachusetts Avenue 
(Painted by artist Pamela Bliss).

Indiana poet James Whitcomb Riley (left, shown with author Meredith Nicholson and editor Hewitt Hanson 
Howland) enjoyed a hefty impact on popular culture during his time (Indiana State Library). Civil War 
General Lew Wallace proved just as handy with a pen as a sword, capturing the imagination of readers 
across the country. His study in Crawfordsville now displays many of his artifacts.
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Hoosier Poet
Hostess Frieda Pettijohn has been leading 

tours of the James Whitcomb Riley Boyhood 
Home and Museum in Greenfield for nearly 
20 years. 

In most rooms of the house, she offers 
context for Riley’s famed “Little Orphant 
Annie” poem, capping each verse with what is 
thankfully not a veiled threat to me: “And the 
goblins’ll get ya if ya don’t watch out!”  

Walking up the spiral staircase feels like 
you’re climbing into a different world. Although 
that’s when memories of a childhood field 
trip to this very facility come creeping back 
into my head. But in speaking with Brigette 
Cook Jones, a historian who performs many 
duties for the museum, I realize I have a lot 
to learn about Riley. For starters, I never 
grasped the broad reach of his popularity.  

He traveled a great deal, and became 
friends with contemporaries like Sir Arthur 
Conan Doyle and Rudyard Kipling. Mark 
Twain, with whom he actually performed, 
called him “the funniest man in America.”

“A lot of people don’t realize that,” Jones 
informs. “We have a ticket dated in 1902 from 
Madison Square Garden in New York City, 
where he was the headline act and Mark Twain 
was the warm-up act. Twain said he didn’t 
like going on tour with Riley because he got 
more laughs than he did. I’d compare (Riley) 
today to Jeff Foxworthy. He gets up on stage, 
makes jokes and tells stories. Except all of his 
stuff rhymed, so he gave a novel twist to it.”

Riley was so popular, he also did product 
endorsements. The museum has examples on 
display of the poet’s exceptional branding.

“There are Hoosier Poet brands of 
coffee, canned goods, spices, cigars – he was 

one of the first celebrities to lend his image,” 
Jones explains. “We’ve also found advertisements 
for cars and pianos where companies would 
use a Riley verse to promote their product.”

The home is owned by the city, and the 
Riley Festival is held in his honor each fall.

“It’s important because Greenfield is his 
boyhood home,” Jones concludes. “It’s where 
he got most of his inspiration for his poetry. 
‘Little Orphant Annie’ worked in that house. 
‘The Raggedy Man’ worked in the backyard. 
‘The Old Swimmin’ Hole’ is down the way. 
These are all parts of his poems and it’s 
important for us to preserve that because it shows 
what pioneer life was like in an 1850s-type home. 
We have actual artifacts in there that belonged 
to his family, so you’re seeing the real deal.”

Officials are working to raise over 
$40,000 to design and build a new statue of 
Riley to commemorate the 100th anniversary 
of his death in 2016 and honor Indiana’s 
bicentennial. Call (317) 462-8539 for more 
information about how you can help. 

‘So it goes’
A stroll around downtown Indianapolis 

circa November 2015 reveals how the spirit 
of Indianapolis native and Shortridge High 
School alum Kurt Vonnegut, who died in 2007, 
unquestionably remains. 

A towering mural of his likeness graces a 
building on Massachusetts Avenue, and a tour 
of the Kurt Vonnegut Memorial Library begets 
an intriguing look at the past of the man and 
his influences: war, hope and even rejection – 
as evidenced by the box of letters on display 
of those who said his writing simply wasn’t 
up to their standards. 

I’m greeted at the door by Kate Newman, 

the library’s community relations associate. She 
shows me the gift shop, a profitable endeavor 
that contains all of his books, saving a rare 
gem of short stories, Canary in a Cat House. 

The museum includes many artifacts, 
including a Nazi SS sword Vonnegut smuggled 
out of Europe following his harrowing 
experience as a prisoner of war in World War II. 
Vonnegut was famously held in an underground 
slaughterhouse in Dresden, Germany. The 
city was decimated by bombs from Allied 
forces, yet he survived. (His experience inspired 
his classic novel, Slaughterhouse-Five.)

Many related effects are on-site via a 
digital archive developed by students at Ball 
State University. A reproduction of his 
workspace is also visible, surrounded by a 
community lending library. 

I’m told curator Chris Lafave has read all 
of Vonnegut’s books, so I ask him how the 
author’s Indianapolis upbringing shaped his 
writing. Lafave asserts his family’s connection 
to the city was a point of pride for Vonnegut.

“His family had such influence,” Lafave 
says. “His great grandfather founded a 
popular chain of hardware stores here, and 
his grandfather and father were prominent 
architects. Can you imagine the pride of 
looking around your city’s skyline and saying, 
‘I’m related to the people who did that?’ ”

Although he spent most of his adult life 
in East Coast cities like Cape Cod and New 
York, it’s evident Vonnegut carried his 
Hoosier sensibilities with him.

“While you’ll occasionally hear him take 
a shot at Indy or Indiana’s politics in an essay, 
most of the time in both his essays and 
novels, he seems to refer to Indianapolis in a 
fond sense, as a place of civility and decency 

Visitors to the James Whitcomb Riley Boyhood Home and Museum are treated to a tour from hostess Frieda Pettijohn. Many objects that inspired Riley’s work 
are on display as well.
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– a city that his family built,” Lafave adds. 
“My favorite Indianapolis moment is in The 
Sirens of Titan, at the very end. I won’t spoil it 
for you with the details.”

Ever a humorist, Vonnegut’s writing is 
often acclaimed for its comedy. Lafave concurs, 
noting Cat’s Cradle is his favorite of the author’s 
books, largely because “it has the ability to make 
you laugh at some of the tough things in life.”

Visit www.indianachamberblogs.com for 
the full Q&A interview with Lafave.

Under the beech tree
It’s a pristine fall Saturday in November, 

and I’m driving around downtown 
Crawfordsville in search of the General Lew 
Wallace Study & Museum. I approach a brick 
wall sequestering a property from the other 
residences in the neighborhood, and it’s 

apparent I’ve found my destination. 
In some ways, it seems Lew Wallace 

himself was as sturdy as that very wall. A 
brave Civil War general. A governor (of the 
New Mexico Territory). An avid fisherman. 
A man’s man of sorts. But he was also a 
creative. Not just in scribing his epic novel, 
Ben-Hur: A Tale of the Christ, which as many 
know went on to become a critically-
acclaimed success in print, theater and on the 
big screen. But also as an inventor (he held 
patents on innovative models of railroad ties 
and a fishing pole), artist and sculptor. 

I’m led around the grounds and into his 
study by Amanda McGuire, associate director. 
The study itself reflects Wallace’s world 
travels, with Greek, Roman and Byzantine 
architectural influences. His relics, paintings 
and the high ceiling give it a cathedral-like 

feel, illuminating the experience for the 
facility’s nearly 7,000 annual visitors. 

Despite his many adventures, it was 
Crawfordsville where Wallace was most creative – 
and to where he kept returning. It was home.  

“He felt very comfortable here,” 
McGuire notes. “Sitting under the beech tree 
was a sanctuary for him; he felt like it was 
kind of a protector. It was peaceful and he 
felt at ease here.”

As I gaze at artifacts from the Ben-Hur 
movie set, I ponder: What was it about that 
book that resonated so well with readers in 
the late 1800s and beyond?

“I think the reason the book became so 
popular was because it had this religious theme 
to it, and a lot of churches were accepting of 
it and encouraged their congregations to read 
it …” McGuire surmises. “So then you had a 
whole new population of people reading 
fiction. Then the same happened when it 
became a Broadway play. It ran for 21 years 
and was incredibly popular.”

McGuire explains she makes the daily 
trek to her post all the way from the south 
side of Indianapolis – an hour commute one 
way. But to her, it’s well worth it.

“I’m always discovering something new,” 
she relays. “Talking with the visitors and school 
tours is a lot of fun. I grew up in Indiana and 
don’t remember learning about (Wallace), so 
I enjoy telling people about him. He was a 
renaissance man, so no matter who you are, 
you can find some way to relate to him.”

RESOURCES: Brigette Cook Jones, James Whitcomb Riley Boyhood Home and Museum, at www.jwrileyhome.org | Chris Lafave and Kate Newman, 
Kurt Vonnegut Memorial Library, at www.vonnegutlibrary.org | Amanda McGuire, General Lew Wallace Study & Museum, at www.ben-hur.com

Artwork and some of the author’s belongings are 
on display at the Kurt Vonnegut Memorial Library. 
The mantra “So it goes” pays homage to his 
book, Slaughterhouse-Five – inspired by his time 
as a prisoner during World War II.

Relics of battle, from both the fictional Ben-Hur film as well as Lew Wallace’s time leading the Union Army into conflict, are contrasted in the study with 
symbols of tranquility – like Wallace’s writing chair and his many works of art.

http://www.indianachamberblogs.com/
http://www.jwrileyhome.org/
http://www.vonnegutlibrary.org/
http://www.ben-hur.com/
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FEATURE STORY

By Rebecca Patrick

Glory Remains for Cherished Structures

ARCHITECTURE 
REVIVALS

History and beauty converged on 
my trip to Southwest Indiana to 
tour two of the state’s crown 
jewels: the Monastery Immaculate 
Conception, dubbed the “Castle 
on the Hill” in Ferdinand, and the 
West Baden Springs Hotel, once 
called the eighth wonder of the 
world.

MONASTERY IMMACULATE 
CONCEPTION

Admittedly I knew little beyond the basics 
about the monastery, which is home to the 
Sisters of St. Benedict. I’m also not Catholic, 
and I quickly learned my impressions of what 
I thought I would find were far more steeped 
in decades old TV shows than reality. 

Walking in I felt a smile come across my 
face as the radio playing in the reception area 
featured a Tim McGraw song. A few minutes 
later a cheerful Sister Christine, looking more 
like anyone’s grandma or favorite aunt sans 
the traditional habit, came in on her motorized 
chair to start her storytelling.

A model of the full monastery grounds 
near the entrance served as the starting point 

for the journey and was a good visual for 
Sister Christine’s tales of the past. 

The first Benedictine sisters came to the 
U.S. in 1852 from Eichstätt, Germany. They 
settled in Pennsylvania and soon established 
additional multiple foundations, including one 
in Covington, Kentucky. In 1867, four sisters 
made their way from there to Ferdinand to fill 
a need for teachers to speak German. They 
started out living in a small three-room cottage. 
By 1886, they needed a significant expansion. 
They purchased the current property and 
erected a quadrangle building that remains the 
living quarters today; it sits in the center of 
the complex. 

In 1914, Mother Seraphine Kordes realized 
a far more substantial church was needed. A 

The striking structure offers breathtaking 
views from the balcony or an inside 
window – no matter the season. The 
room where the priest prepares for 
mass “allows you to see for miles. You 
can overlook the whole town,” Sister 
Christine reports.
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young architect in St. Louis named Viktor Klutho came up with the stylish plans the 
sisters loved. The problem was they had no money, but “the sisters had mountains 
of faith and said God would take care of us,” relays Sister Christine.

“They borrowed some money. I’m sure that was pretty scary in 1914. They 
made many sacrifices and there were many generous people who helped them in the 
(outside) community. They started building in 1915 and completed the exterior of 
the building in 14 months.”

Unfortunately, that put the sisters up against World War I and an unravelling 
economy. Though they needed additional money, the women made the decision 
they wouldn’t borrow any more. So they stopped construction and sent the 
workers home, telling them they would finish the inside when they could afford it.

“They were sitting here with this magnificent building but it was just a shell – 
nothing finished on the inside,” Sister Christine describes. “For the next eight years, 
they used a big space below called the crypt (but no one was buried down there) 
for their church.”

In 1922, enough money was saved and the interior of the church was finished 
in 1924. Many decades later, a much-needed restoration, inside and out, occurred 
from 2001 to 2005. The sisters relied on a capital campaign to fund the project.

A ‘breathtaking’ place of worship
Sister Christine’s personal touches made the 10-minute storytelling by the 

miniature and along the way to the main attraction a pure delight. 
But now it was time to actually visit the impressive church, which is listed on the 

National Register of Historic Places. As I opened the doors, Sister Christine said to 
“get ready for a breathtaking scene” – and she was right! 

There was almost too much to take in at first glance, but the distinctive 
Romanesque dome certainly is the focal point. It stands 87 feet from the floor and 
spans more than 32 feet in diameter. 

The plaster stations of the cross along the entire length of the walls next 
caught my eyes. Original to the 1924 construction, they depict various scenes with 
Jesus and were designed and cast in Germany. The hand-carved wood pews, 
though approaching 100 years old, still look new.

The marble and granite floor, new with the latest restoration, came from Italy. 
Sister Christine says the biggest change from that time was the construction of a 
domed Eucharistic Chapel – comprised of oak and etch glass – installed in the rear of 
the sanctuary. 

Perhaps my favorite aspect of the construction is the intricate, hand-carved oak 
screen framing the Eucharistic Chapel. There are different symbols on each panel that 
depict Jesus’ suffering, including one with his hands nailed to the cross.

Sister Christine was quick to share how it has remained so pristine since its 

“I’ve been here 60 years and sometimes people point out 
something or ask me about something I hadn’t even noticed 
before,” Sister Christine says of the detailed craftsmanship of 
the church’s interior. Among the most impressive: (top) the oak 
panels with Biblical scenes that frame the back; (bottom) the 
plaster stations of the cross and the overall view when you enter.
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installation in the 1930s. 
“When I entered the community in 1955, all of us young sisters 

and novices climbed all over this thing; we oiled every inch of it each 
spring with a linseed oil mixture. And that’s what preserved it; it 
didn’t dry out.” 

Throughout the church, there are a total of 89 angels. The ones 
on the stained glass windows surrounding the dome radiate and make 
for quite a dramatic scene all over the walking area.

Today’s campus community
The sisters have three formal prayers each day. People are welcome 

to come and pray with them. Sister Christine says they generally have at 
least one person who does just that at each service. 

Approximately 150 sisters presently call the monastery home; the 
youngest sister is in her late 20s and the oldest is 99. 

The sisters are also entrepreneurs. The Simply Divine bakery 
features their homemade cookies, which are available at the on-site gift 
shop and through online orders. You can choose from nine varieties; 
among them is the Hildegard cookie, which is from the recipe St. 
Hildegard made in the 12th century. 

Sister Christine’s favorite is the buttermint cookie with chocolate; it 
includes real mint that is grown on the monastery grounds. In a 
surprising show of restraint, I didn’t purchase any cookies that day. But 
by the time you read this, odds are I will have ordered some!

The sisters are also putting sections of their campus to use for the 
Ferdinand community. One of the buildings was recently leased to two 
men who have opened up a brewery. And a much larger structure is now 

in the process of being converted into 15 two-bedroom apartments, 
which will be available as affordable housing for senior citizens.

As for Sister Christine, she began conducting these tours in 1998 upon 
her retirement from being a teacher and principal for 40 years: “I was 
worried I would get lonesome; I love people. But I didn’t have to worry.” 

No, she didn’t. And it was her storytelling and enthusiasm that 
helped make the trip to the monastery quite the revelation. 

WEST BADEN SPRINGS HOTEL
I already knew a great deal about the celebrated hotel (and the 

French Lick Springs Hotel just down the road) despite having never 
visited in person. So I was eager to finally be there and see what the 
Indiana Landmarks tour had in store.

I overheard one person visiting say that all he really knew about 
French Lick was that it was Larry Bird’s hometown. I’m sure that happens 
a lot. But it is hard to wrap your head around that these grand hotels – 
which once catered to President Franklin Roosevelt, infamous gangsters 
and the elite of the nation’s society – are located in rural Indiana. 

When you turn onto the West Baden Springs Hotel’s long brick 
drive – original and worn – your imagination can easily envision a 
bustling place some 100 years ago, when trains conveniently stopped at 
the edge of the property. And, of course, your eyes go to that impressive 
red dome and the overall shape of the façade.

The tour, led on this November day by Margaret, did not disappoint 
on the promise to “visit the gardens as well as the hotel’s lavish interiors.” 
But I was a little surprised that the majority of the tour – easily 75% – 
was outside on the grounds; good thing I had brought a reasonable coat! 
On the other hand, I guess there is only so much that can be shown on 
the inside because it’s a functioning hotel.

The original facility opened in 1855 and was modeled after a European 
spa resort. The hotel traded on the perceived and promoted medicinal 
benefits of the local mineral springs and lavishly pampered its guests.

When Lee W. Sinclair purchased the property, he wanted to give it 
an appealing destination feel. “He was a smart man who knew he needed 
a gimmick to attract the rich and famous. He came up with the ‘Carlsbad 
of America’ slogan (which is still listed on the archway at the property 
entrance),” Margaret explains. “Carlsbad was a well-known mineral 
springs area in what’s now the Czech Republic; people had gone there 

Continued on page 81

The West Baden Springs Hotel was put on the National Register of Historic Places in 1974, but was closed to the public 15 years later due to safety 
concerns after many years of neglect. In 2007, with a lavish restoration complete, the hotel reopened. 
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FEATURE STORY

By Charlee Beasor

Destinations Educate 
and Entertain

I’m not sure who was more excited by 
this particular assignment – me, or my 
children. 

This story – using my own first-hand 
experiences at three family-friendly 
locales in and around Central Indiana 
– is one of my all-time favorites. 

My husband and I and our two 
children, Clara (3) and Lucy (1), spent 
back-to-back weekend afternoons at 
Beasley’s Orchard in Danville, 
followed by Trader’s Point Creamery 
in Zionsville. Later, the girls and I 
ventured on a weekday to the Terre 
Haute Children’s Museum. 

Beasley’s Orchard
Beasley’s Orchard started as Milton and 

Irene’s family farm and small orchard in 1946. It is a 
Hendricks County staple today. The orchard grows 
21 types of apples on 4,000 trees; it includes a 
15-acre pumpkin patch, and all of the Hoosier fall 
festivities a family could want.

We visited on Halloween and despite the cold 
temperatures and sprinkles throughout the afternoon, 
the parking lot filled up quickly and a steady stream 
of patrons soaked up the last vestiges of October.  

FAMILY- 
FRIENDLY 
FOCUS

The Mitchell family (Ben, holding Lucy, and Clara) venture 
to Traders Point Creamery in Zionsville, Beasley’s Orchard 
in Danville and the Terre Haute Children’s Museum. 
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While I went to find the owner, Clara 
enjoyed climbing to the top of a hay bale 
mountain and both girls were enthralled with 
scooping thousands of dried corn kernels in a 
sandbox turned cornbox.

On the porch of the 150-year-old Civil 
War-era barn that houses the produce market 
in the front and the apple packing and cider 
mill in the back, I found Calvin Beasley, operations 
manager and third-generation Beasley to run 
the family business.

Beasley acknowledges a two-fold 
mission: tourism and agriculture education. 

“We are a fully-operating farm. Our 
location is vital; we’re within an hour drive 
of Indianapolis. That is very useful for us,” he 
offers. 

On busy weekends, Beasley notes that 
the orchard pulls in about 4,000 people a 
day. Numbers that high have maxed out the 
infrastructure, he acknowledges; adding, 
“That’s not a bad problem to have.” 

Beasley was waiting to greet a group tour 
while we spoke. Private group outings can be 
customized with wagon rides, bonfires, apple 
cider refreshments and other “add ons.” Later, 
I saw Beasley himself driving the tractor that 
was hauling the wagon full of guests. 

While we waited for a tractor to take 
our own hayride, I spoke with Heidi, Jon and 
Chloe Pyron of Indianapolis. Halloween was 
Chloe’s third birthday, and they were 
celebrating by picking out a “big” pumpkin, at 
Chloe’s request. 

“We went to a different pumpkin patch 
(recently), and they were all out of pumpkins, 
and she said she wanted a bigger pumpkin 
than the ones they had at the grocery store,” 
Heidi tells me. 

It was their first time visiting Beasley’s. 
“I’d like (coming here) to be a tradition, and 
it’s extra special since (Chloe’s) birthday is on 
Halloween,” she adds. Later, I saw the 
pumpkin Chloe made her dad lug to the 
wagon, and it was indeed a very big pumpkin. 

Between all the excitement, warm 
winter clothing and a just-bumpy-enough 
wagon ride back to the produce market, Lucy 
was lulled to sleep. Clara and I went into the 
store to buy some apples and have an apple cider 
slushy. Altogether, we paid about $30 for our 
afternoon of pumpkins, apples and fall fun. 

And then Clara dumped her apple cider 
slushy all over herself on the way home. 

Traders Point Creamery
It dawned on me as we began exploring 

Traders Point Creamery on the northwest 
side of Indianapolis that this was the first 
animal farm Clara had ever experienced. 

Naturally, her relentless question was: 
“Where are the zebras?” 

Once I explained we weren’t going to 
find any zoo animals, she was sure she’d find 
horses (no horses, but there are pigs and 
chickens raised on the farm, along with the 
cows). It was an amazing educational 
experience for her, as we explained how we 

get milk and cheese and some of her other 
favorite foods. 

Communications assistant Lauren Bobbitt 
says that educational component is one of the 
benefits of having a certified organic working 
dairy farm so close to the city. 

“We take for granted how disconnected 
we have become from our food and where it 
comes from,” she asserts. “The school groups 
that come, sometimes I lead those, and it’s 
having kids realize that it’s not white milk 
that comes from white cows and chocolate 
milk that comes from brown cows. It’s such 
an eye-opening experience, and most of us in 
the world we live in now miss out on that.”

The farm opened in 2003 and features a 
number of historic barns from the 1860 to 
1870 time period that were moved to the 
property and reconstructed. The landscape is 
reminiscent of English countryside, with 
rolling hills and grassland, ponds and a garden 
that supplies fresh vegetables to the farm-to-
table restaurant, The Loft. 

“The restaurant is that keystone that 
brings everything together and full circle; it is 
literally from the pasture to the plate. Primarily, 
it is the restaurant that we advertise as the 
destination so you can come and experience 
the farm and eat,” Bobbitt adds. 

Being at a dairy farm, I wanted to 
experience some of that – aka ice cream – at 
the Dairy Bar. And while the ice cream was 
delicious (of course), it was elevated by the 
surroundings. The Loft is located on the 
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Family-friendly fun at three Indiana 
stops includes making friends while 
waiting for a tractor ride, a pumpkin 
patch, enticing the attention of a boa 
constrictor, making giant bubbles 
and gobbling up delicious fresh ice 
cream.
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upper level of one of the restored historic barns and exudes rustic 
charm. You can also get an up-close look at the cheese case, where 
rinds of cheese are aging.  

There are several ways to take advantage of all that Traders Point 
Creamery has to offer, including private tours and tastings. Purchase 
tickets to the 1.3- mile self-guided walking tour of the nature trail and 
property before 2 p.m. though, as it closes down after that for the 
daily cow milking at 4 p.m.

We didn’t get to see the cows milked this time, due to an 
unfortunately-timed 3-year-old temper tantrum. And since the sign 
said to be quiet while the cows do their thing, we chose to leave them 
to milk in peace. You’re welcome, cows. 

Terre Haute Children’s Museum
While our third destination was the furthest away, it was worth the drive. 
Being no stranger to the Indianapolis Children’s Museum, we 

were excited to see what a different children’s museum would have to 
offer. We saw everything from a boa constrictor that got very animated 
when Lucy toddled over and stood in front of its cage (giving me all 
sorts of nightmares) and a large treehouse climbing structure to exhibits 
that included space exploration, architecture, agriculture and more. 

One of the aspects I appreciated about our experience was how 
many science-focused exhibits there were. It spanned everything from 
how weather events form, to how two-way mirrors work, to aviation 
concepts and plenty of hands-on science fun. 

Executive Director Lynn Hughes explains that the education 
emphasis is paramount for the museum. 

“We are a children’s museum, we have a science and technology 
focus and we integrate that into our exhibit areas. It’s not like it’s 
going to be heavy science concepts, but in ways that it makes sense to 
(children),” she explains. 

The museum, so close to Illinois and a one-hour hour drive from 
Indianapolis, welcomes families from throughout the region. About 
55,000 people visit annually.

Hughes offers that the museum works in conjunction with the 
local convention and visitor’s bureau; billboards promoting the museum 
along Interstate 70 were provided by the bureau, for example. 

“If you haven’t been to Terre Haute (recently), or never have 
been, some people maybe have a perception about Terre Haute,” she 
states. “The museum is definitely one of those places that’s changed 
people’s perceptions.”

Clara told me her favorite part was the top of the treehouse, 
where one can stand and shoot yellow foam balls out of air cannons at 
targets on the opposite wall. As for Lucy – aside from her new best 
friend, the boa constrictor – she had a blast playing in the toddler area 
on the museum’s second floor. 

My favorite part? A giant water table area that included a fountain 
you can program and play back your pattern. Seriously, I could have 
played with that all day long. 

My second favorite part? Both kids took long naps on the way home. 

RESOURCES: Calvin Beasley, Beasley’s Orchard, at www.beasleys-orchard.com | Lauren Bobbitt, Traders Point Creamery, at  
www.traderspointcreamery.com | Lynn Hughes, Terre Haute Children’s Museum, at www.thchildrensmuseum.com

RESOURCES: Monastery Immaculate Conception at www.thedome.org | West Baden Springs Hotel at www.frenchlick.com/hotels/westbaden

since the 13th century.”
The claims were that this Hoosier spring 

water could cure just about anything, but 
geologists later studied the water and said they 
couldn’t prove it cured anything, Margaret reports. 
However, in addition to noting it was a good 
laxative, the geologists made a startling discovery.

“The water had so much lithium (the mood 
stabilizer) in it that you needed a prescription 
to just drink the water,” Margaret shares. “So 
with people coming out to the springs a 
minimum of four times a day and drinking 
multiple glasses for 12 weeks (a typical stay 
during the spring or fall water season), I’m 
sure they did feel better when they left!” 

The actual springs (four overall) are long 
since gone. The Jesuits, who were the first 
owners after the hotel days ended in 1932, filled 
them up and put concrete over the tops because 
they didn’t use them and they frequently flooded.

Walking the grounds around the springs 
and other buildings does afford a wonderful 
view of the hotel and the dome itself, which 
Margaret relays was the result of Sinclair 
wanting to rebuild a grander version after a fire 
destroyed the original structure in 1901. He 
also wanted to outdo his counterpart at the 
French Lick Springs Hotel. 

When the stock market crashed in 1929, 
the hotel emptied of guests almost overnight: It 
marked the beginning of what looked like the 
end for a very long time. But approximately 75 
years after the hotel was shuttered, it was 
thriving again with its 2007 rebirth made 
possible in large part due to Bill and Gayle 
Cook of Cook Group in Bloomington.

As the tour moved inside and I stood in 

the giant lobby under the dome, I saw so many 
details all around – yet my eyes kept going 
skyward. That would be an impressive 
accomplishment to erect today, let alone more 
than 110 years ago. It’s a testament to vision, 
drive and engineering. Any Hoosier who 
appreciates the past and architecture should put 
this National Historic Landmark on their 
bucket list and make sure to check it off!

Architecture Revivals
Continued from page 76

The story goes that the entire town came out for the unveiling of the rebuilt hotel in 1902. Residents 
were in disbelief over the new vast dome – courtesy architect Harrison Albright – and expected it to 
collapse after the supports were removed.

http://www.beasleys-orchard.com/
http://www.traderspointcreamery.com/
http://www.thchildrensmuseum.com/
http://www.thedome.org/
http://www.frenchlick.com/hotels/westbaden
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Business Leaders of Indianapolis

O ver the last 20 years, Indiana’s 
agri-business economy, which 
encompasses everything from 

farming and breeding operations to 
agricultural related packaging and 
distribution, has grown significantly. 
However, one of the biggest contribu-
tors to that growth might surprise you 
– Indiana’s horse racing industry.

Just a couple hours north of the  
hallowed horse racing grounds of 
Churchill Downs, you will find Cen-
taur Gaming, a company that bet big 
on the combination of horse racing 
and casino gaming and helped deliver 
even bigger payoffs for the State of 
Indiana. The Indiana-owned and  
operated company, with its headquar-
ters in Indianapolis, Indiana, employs 
more than 2,000 Hoosiers through 
Hoosier Park Racing & Casino in 
Anderson and Indiana Grand Racing 
& Casino in Shelbyville and three 
additional off-track betting locations 
throughout the state.

Led by Chairman and CEO Rod 
Ratcliff and President and COO Jim 
Brown, Centaur Gaming has been 

making good on their 20-year company 
mission of bringing the economic and 
entertainment benefits of horse racing and 
gaming to communities throughout Indi-
ana. In fact, a recent study on the impact 
of Indiana’s horse racing industry found 
that in addition to being responsible for 
the employment of more than 10,000 
Hoosiers, horse racing’s benefits extend 
to all 92 Indiana counties and amounts 
to upwards of $1 billion annually. This 
stands in contrast to what horse racing is 
experiencing nationally, where some states 
are seeing the closure of racetracks and off-
track betting operations.

When asked how Indiana’s horse  
racing industry was able to become such 
a strong economic generator while other 
states are continuing to see annual declines 
and in some cases racetrack closures, Rat-
cliff responded,

 “It takes a commitment, both in time and 
money, from a team of people and organi-
zations dedicated to making the sport of 

horse racing just as important as  
any other part of our business –  
be it the casino, restaurants, or  
entertainment.”

That team Ratcliff refers to, which 
includes cooperation among the state 
regulatory body, multiple horse breed 
organizations, and their host commu-
nities, was not built overnight. Respon-
sible for Centaur Gaming’s day-to-day 
property operations, Brown added, 

“The success seen in Indiana is 
directly related to a truly unique  
relationship between Centaur Gaming 
and Indiana’s horsemen organizations 
as well as cooperation with our host 
communities, the Indiana General 
Assembly, the State of Indiana and, 
of course, our fans. Collectively we are 
diligently working to grow Indiana’s 
racetracks into top-notch regional 
entertainment destinations while pro-
viding significant economic benefit  
to nearly every corner of the state.”

Centaur Gaming • 10 W. Market St. Suite 200, Indianapolis, IN 46204 • 317-656-8787

Indiana’s Faces of Racing

Chairman and CEO Rod Ratcliff (left)  
and President and COO Jim Brown (right)

As Seen In  
Forbes, Fortune & Businessweek
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Indiana’s affinity for horse racing is hardly a recent 
development. Hoosier author Lew Wallace (included 
in this edition on Page 70) even featured the sport 
in his best-selling late 1800s novel, Ben-Hur: A Tale 
of the Christ, which was set in Biblical times.

The economics of horse racing, however, have shifted in the last 
few years. Board members of the Indiana Horse Racing Commission 
(IHRC) voted in October 2015 to remove the long-time executive director. 
The IHRC plans to focus more on marketing the industry going forward, 
in an effort to expand the in-state economic impact. In fact, the 
Legislature passed a law in 2015 making industry promotion a part of 
the IHRC director’s job and added $400,000 to its annual marketing budget.  

The benefit to the agriculture industry alone is noteworthy. A 2013 
Purdue University report (based on a 2009 study) tallied an annual 

state impact at over $1 billion, generating $69 million in state and 
local tax revenues. The report also estimated the industry provides the 
equivalent of 1,240 full-time jobs in the state.

Hoosier Park (located in Anderson) owner/operator Centaur 
Gaming now owns both of Indiana’s “racino” horse tracks after acquiring 
Shelbyville-based Indiana Grand Racing and Casino in 2013. It is 
parlaying that control to benefit Hoosier horse owners – and ultimately 
provide jobs. Incentive programs are now in place to enhance purse 
winnings and other awards for Indiana-bred and Indiana-sired horses.

“So many times, somebody from Kentucky comes in, races their 
horse and takes it back,” explains Centaur Chairman and CEO Rod 
Ratcliff. “If you run the economics of that, there’s not a lot in it for the 
state of Indiana. But if that horse is out there on a farm in Plainfield, 
(the owner is) buying feed, straw, hay, tack and going to the local 
stores – that’s real economic development.”

One breed, one track
Since taking over Indiana Grand, Centaur has made facility 

enhancement a priority. Among the many improvements have been 
constructing five new barns, adding a Jumbotron screen and new tote 
board at the track, and overhauling its aesthetics. 

“Indiana Grand’s track equipment is becoming state of the art,” 
says Centaur President and COO Jim Brown, noting the necessity of 
the updates. “Some of the equipment (that was there before) isn’t even 
being serviced anymore.” 

Another major development was the implementation of the One 
Breed, One Track program, which allows each facility to cater to 
specific types of racing. Hoosier Park now solely features Standardbred 
horses (harness racing), while Indiana Grand caters to Thoroughbreds 
and Quarter Horses.

“When we acquired Indiana Grand, we stripped both tracks down 
to their bases and rebuilt them so we have two of the highest quality 
racing surfaces in the country,” Brown reports. “It also allowed harness 
horses to race on the track that was designed for them, and 

By Matt Ottinger

HORSE POWER
Industry Seeks to Boost In-State Impact

Greenfield horse owner Don Eash is pulled out of the barn by 
“Shane,” one of many Standardbred horses in his stables. 

Upgrading the track at Indiana Grand was a top priority for Centaur 
Gaming once it took over operations in 2013.
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State Tourism

Thoroughbreds to race on the track designed 
for them. That’s helped our business both 
from the live standpoint and for wagering 
across the country.”

Centaur asserts that owning both tracks 
and making decisions with the horsemen in 
mind helps lay the groundwork for a thriving 
industry in the state. Eash Racing Stables owner 
Don Eash, who has over 100 Standardbred 
horses on 130 acres in Greenfield, concurs.

“I think it’s a big plus,” affirms Eash, 
who began in Goshen and has been in the 
business for nearly 20 years. “(The tracks) are 
definitely promoting horse racing and are in it 
for the racing just as much as the casino end 
of it. The horsemen work with the tracks 
because we all have common goals – to stay 
in business and make the business grow. In 
some states, the casino is the cash cow and 
just puts up with the horsemen because they 
have to in order to have their casino.”

Ratcliff elaborates, noting such collaboration 
within the industry is a unique point of pride 
for Hoosiers.

“In this state, (owners of) the Thoroughbreds, 
Standardbreds, Quarter Horses and track 
owners all come together,” he relays. “We 
probably meet on an average of once every 
two months in some fashion or another. We 
all work together to make our next moves 
pull the industry forward.”

Not so ‘standard’
When it comes to breeds, Indiana is 

excelling as a hotbed for Standardbreds.
“The quality of horses, especially the 

Standardbreds, have come a long way in the 
20 years I’ve been involved,” Ratcliff surmises. 
“People can make a good life for themselves 
by owning a Standardbred farm today in the 
state of Indiana; that’s come a long way.”

He goes on to call Indiana’s Standardbred 
program “probably the best in the United States.”

Depending on the metrics used, Maryland 
and Pennsylvania are also highly regarded, but 
Ratcliff asserts Indiana’s tracks, pari-mutuel 
betting and environment for owners set it 
above the rest.

Furthermore, when contrasted with other 
states in middle America, Indiana remains a 
furlong ahead.

“Ohio is ticking up a little, but (racing in) 
Illinois essentially doesn’t exist, and Michigan’s 
basically gone. We are the shining star in the 
Midwest for racing,” Ratcliff states. 

“The climate for owning Standardbreds 
in Indiana is definitely favorable,” Eash agrees. 
“The program is set up right where you can 
get started at an entry level and you have a 
shot at making money and making a business out 
of it. There’s also plenty of room to grow.”

Brown adds, “At this year’s Breeders 

Crown races held in Toronto (in October 
2015), Indiana-sired horses won three out of 
the 12 races,” evidence that the state’s budding 
reputation is well earned. 

Hoosier Park will host the 2017 Breeders 
Crown – a major development considering 
the series is considered the Standardbred 
equivalent of the Breeders Cup for Thoroughbreds.

Going off track
Casinos aren’t the only mechanisms to 

offer horse racing excitement. Centaur 
features off-track betting (OTB) Winner’s 
Circle sites in downtown Indianapolis, Shelbyville 
and New Haven – and an off-track operation 

in Clarksville. However, Brown estimates 
25% of off-track wagering is now conducted 
through the Internet on sites like TwinSpires 
(owned by Churchill Downs), so making off-
track sites attractive destinations is imperative.

“We built a new business model, which 
wasn’t betting on races and getting a hamburger,” 
Brown says. “It was an integrated entertainment 
experience of a brewpub with good food and 
the experience of horse racing in a more upscale, 
fun environment suited to the location. Our 
Winner’s Circle (in downtown Indianapolis) 
has a different feel than the one in New Haven, 
which is different than the one in Indiana 
Grand. It has to make couples and groups 
want to come to the facility.

“It’s a different look than the old OTBs 
we used to see in movies that had the black 
and white checkered floors and the cages on 
the windows, and guys sitting in the corner 
smoking cigars.” 

Adjusting the saddle
When asked about the challenges facing 

the industry, Ratcliff bluntly answers, 
“Drugs.” He expects Indiana, though, to 
remain a leader in regulation and integrity.

“The problem is there’s not a unified 
drug policy,” he posits. “There are horses that 
can race in Ohio, but not in Indiana. There 
are horses that can race in Indiana, but not, 
say, in Florida. A unified drug policy would 
help the industry out tremendously. It would 
make it fairer and easier to grow versus the 
way it is today, but I think there is some 
headway being made on that front and 
Congress is trying to address it. Hopefully the 
states that are all involved in it will get 
together and solve the issue.”

Brown adds the diversity of entertainment 
options is also a critical consideration. That’s 
why Centaur has found creative ways to encourage 

patronage, like concerts with notable headliners 
and promotions that get concessions and 
betting programs in the hands of customers.  

“Another challenge is the horse racing 
industry nationally has been on the decline,” 
Brown adds. “These aren’t the 1940s with 
Seabiscuit and baseball, boxing and horse 
racing as the top spectator sports in the U.S. 
And from a gambling perspective, it’s the age 
of instant gratification; there’s innumerable 
casinos and all sorts of things on the Internet. 
So a mainstay in the economics of horse racing 
is getting people to wager on your horse races. 
That impact then goes out to all 92 counties 
in Indiana, which leads to other investment.” 

‘Place your vets!’
Purdue not only gauges the economics of 

horse racing; the university’s College of 
Veterinary Medicine has plans to impact it 
with the school’s new Centaur Equine 
Diagnostic and Surgical Center in Shelbyville 
(near Indiana Grand). The facility will 
provide specialty medical and surgical 
services, support equine research and educate 
future specialists. 

The land was purchased by the Purdue 
Continued on page 88

Purdue’s Dr. Laurent L. Couëtil (far right) talks with students while Crystal Hagan, large animal 
medicine technician, works with a horse on the equine treadmill. 



86 BizVoice/Indiana Chamber – January/February 2016

GOING BEYOND 
GIVING BACK

The terms used may be a bit confusing at first. Corporate social 
responsibility (CSR), shared value, benefit corporations and Certified 
B Corps (see sidebar for more on the latter two) fall into this category.

Clarity begins to arrive through a definition – a broad 
commitment to protecting and improving the lives of workers and the 
communities in which companies do business – and a comment.

“Our CSR policy is at the core of our daily operations and guides 
our future progress. Our clients want to work with us because we are 
focused on a healthier and more productive world. We save money by 
operating more efficiently, which is a direct benefit of our CSR efforts.

“However, the true value we receive from our ongoing initiatives 
is that of social goodwill. We believe that setting a good example is 
the greatest benefit in that we inspire other organizations, companies 
and individuals to ‘up their game’ when it comes 
to social and environmental responsibility.”

The above was offered by the director of 
sustainability at a Chicago-based real estate firm 
in a Forbes article in 2013. Or we can bring it a 
little closer to home with this recent observation 
from Robert L. Smith, senior director of 
corporate responsibility for Eli Lilly and 
Company and president of the Eli Lilly and 
Company Foundation.

“If you think about those three concentric 
circles (see graphic), this is really the best place 
where we can add shared value. There is 
profound social need everywhere, and we have 
business opportunities and unique business assets 
we can bring to bear. We can improve lives – 
and over time I think that we can add value for 
our business.

“It really moves it away from this idea of 
philanthropy and gets us in the mindset of 
investment and sustainability and really caring 
about driving those community-based and 
societal-based results. Because if we drive 
outcomes, that’s what’s ultimately going to drive 
value for our business. It’s more than just a 
subtle shift in mindset – it really moves from the 
passive to the active. I think that’s where the 
inherent power of that model is.”

U.S. playing catch-up
Others key ingredients in the CSR/shared 

value evolution are employee engagement and 
customer expectations.

“Millennials are driving it to a certain 

extent, although you get interest from all levels,” asserts Russell 
Menyhart, an attorney in the Indianapolis office of Taft.

Dora Lutz, president of GivingSpring in Indianapolis, is one of 
five certified shared value consultants in the United States. She says, 
“Consumers are getting to expect and demand more, and I don’t think 
that is going to change. I definitely agree (that we’re at the tip of the 
iceberg). The conversation that we’re having now was several years in 
the past in Europe.”

Menyhart came to Taft after extensive diplomatic experience in 
both Argentina and China. While at the embassy in Buenos Aires from 
2008-2010, he had a colleague who was working with Toms Shoes. A 
fledgling company at the time, Toms introduced the concept that for 
every pair of shoes sold in the United States, a pair of shoes would be 

By Tom Schuman

Companies Seek Gain Through Shared Value Approach

Corporate Social Responsibility

EDITOR’S NOTE: First in a series. Future stories to profile Indiana organizations engaged in corporate social responsibility. March-April issue to include interview 
with Frank Walker, an early pioneer in this field.

Social Need

Corporate
Assets and
Expertise

Business 
Opportunities

Shared Value
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provided to help residents in poor communities 
of Argentina and other developing countries.

In China, he also met many social 
entrepreneurs. “As just one example, a friend 
started a company working with Tibetan yak 
herders, producing high-end products and 
making sure the semi-nomadic herders were 
receiving fair compensation.”

Business benefits
Lutz is working with the Indiana Chamber, 

its Foundation and the Wellness Council of 
Indiana on programs and initiatives to expand 
CSR/shared value opportunities. There are 
direct ties to the Chamber’s Indiana Vision 
2025 economic development plan and the 
mission to “create economic opportunity 
where enterprises and citizens prosper.” She 
identifies studies that show some of the 
advantages:
• A KPMG report that indicates a 33% 

increase in employee retention when the 
purpose is not just on the job but on the 
“greater calling of the organization. That’s 
pretty compelling.”

• A Harvard analysis that companies that 
successfully address material issues 
(infrastructure, workforce as examples) 
that are relevant both internally and in the 
greater community can outperform the 
market. “If you do it wrong, you don’t lose 
any points. There’s no negative outcomes 
unless you’re not being genuine.”

• Research that shows commodity markets 
that align with a social need can retain a 
pricing level of up to 20% higher than their 
competitors.

Public business conversations – in annual 
reports, at investor meetings, etc. – around 
purpose or greater good have increased 40% 
over the last five years, according to Lutz. 

Michael Porter of Harvard is a leader in 
the CSR/shared value movement. “Porter 
makes a great point,” she adds, “in saying 
businesses tend to take their external 
environment as it is. By intending to solve a 
social issue, we have an opportunity to 
change that external environment.”

Global approach
During the Indiana Chamber’s annual 

Volunteer of the Year awards luncheon in 
November, Smith shared the story of the Lilly 
NCD (non-communicable diseases) Partnership. 
The history dates back to the company 
introducing the world’s first commercial 
insulin product in 1923. The present includes 
two statistics: 550 million people globally 
projected to be inflicted with diabetes by 
2030 and a 50% expected increase in diabetes 
deaths over the next 10 years. 

Launched in 2011, the partnership 

B Corps vs Benefit Corporations
Benefit corporations and Certified B Corps: They sound the same and they are related, 

but there are significant differences.
In 2006, a Philadelphia-based entity (B Lab) was founded with the mission to “redefine 

success in business.” Two years later, it began certifying mission-driven, for-profit companies 
as B Corps – measured by an assessment of the organization’s societal and environmental 
impact, accountability and transparency. It also comes with a commitment to considering 
other stakeholders besides shareholders when making company decisions.

The Corporate Social Responsibility (CSR) Newswire reports there are more than 1,400 
Certified B Corps in 42 countries.

The next step for the B Lab founders was to create a new legal entity. In 2010, Maryland 
became the first state to pass a benefit corporation law. Indiana was the 28th state to do so 
in 2015, with the law taking effect January 1, 2016.

Russell Menyhart, an attorney with Taft in Indianapolis, had seen the growth of social 
enterprises globally. Upon returning to Indiana, he connected with state Rep. Casey Cox 
(R-Fort Wayne), who was championing the benefit corporation legislation. It passed 
unanimously in the House and with only one dissenting vote in the Senate.

“The legal entity (of being a benefit corporation) is all about building your mission into 
the DNA of your company,” Menyhart explains. “If you’re a benefit corporation, you have an 
independent benefit director on your board whose obligation is to make sure your company 
is focused on your mission, not just on your profit maximization. A benefit corporation also 
issues an annual benefit report that has to be posted on its web site and talks about what the 
company is doing to fulfill its mission.”

Due to the various state benefit corporation laws only being put in place over the last six 
years, Menyhart says, “You don’t have hard quantitative research yet that shows the value in 
economic terms. I expect that will come down the pipeline.”

There are no specific tax benefits to becoming a benefit corporation. But Menyhart 
notes, “If a company wants to go public or is acquired by another company, this being built 
into your legal documents is a way to try and ensure your values remain with the company. 
Future buyers have a legal obligation to try and preserve that.”

Menyhart reports there are several B Corps in Indiana, with a couple of other 
organizations expected (at the time of this writing) to be the first to become benefit 
corporations in early January under the new law. Others are looking at both categories. A 
benefit corporation can be a B Corp, but it doesn’t have to be. Similarly, a B Corp can be a 
benefit corporation but it can also be an LLC or other type of business entity. 

RESOURCE: Russell Menyhart, Taft, at www.taftlaw.com

http://www.taftlaw.com/
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Research Foundation with $2.3 million in support from Shelby County 
and the city of Shelbyville. (Centaur Gaming also pledged $3.1 million 
for naming rights.)

The pursuit of such a facility began in 2007 when Willie Reed, dean 
of Purdue’s veterinary school, began talks with industry professionals.

“They told me about the needs in the Shelby County area and the 
difficulties in transporting injured and sick animals all the way to West 
Lafayette or to an equine hospital in Kentucky,” he recalls. “They said 
it would be great if we had a satellite hospital or some type of a facility 
between the two racetracks.”

He anticipates the center will conduct research, particularly 
relating to performance.

“Our faculty will be able to do research there that they can’t do 

here on campus because we don’t have easy access to a racetrack or 
equine subjects for some of the studies,” Reed elaborates. “The 
principle goal of the project is to provide clinical diagnostic service to 
the equine industry, whether racing horses or pleasure horses. It 
extends our outreach or engagement mission of the college, and 
secondarily we’ll be able to train future equine surgeons, which is 
something we’ll do later on.”

The facility is expected to be completed in November, and its 
mission could potentially expand in the future.

“There are other related activities we’d like to do, like expanding 
the hospital to be a full-service hospital and perhaps adding 
rehabilitation medicine,” Reed adds. “I’m told that’s something we 
really need in Indiana, so we hope we can do that someday.”

includes a company commitment of $30 
million over five years. Its mission is diabetes 
prevention, diagnosis, treatment and 
outcomes. Brazil, India, Mexico and South 
Africa are the countries of focus.

Among the benefits, both for the greater 
good and the company:
• Discussions for Lilly with governments and 

global health organizations
• Strengthening health care systems
• Generating data instrumental to the 

company’s core business
• Enhancing employee engagement

When asked in a later interview about 
what corporate social responsibility at the 
company means for employees, Smith gave 
three compelling examples:
1.  A Connecting Hearts Abroad program 

annually sends 100 employees (in small 
groups) to low-income settings around the 
world for two weeks of volunteer service. 
In addition to the many benefits of giving 
back to those in need, employees “come 
back more motivated, more engaged and 
better employees. We have found it’s a 
great way to build connections, 
relationships and teams in cross-functions 
around the world.”

2.  The skills-based approach of tapping into the 

expertise that exists within the company to 
help solve global health challenges. “It 
provides an outlet for people outside of 
work to validate their experiences and 
helps us achieve our programmatic goals.”

3.  Listening to young professionals, who 
strive to do much more than just earn their 
paycheck. “If we want to be an employer 
of choice, we have to figure out ways to 
allow them to volunteer and do other 
things in their communities.”

Smith notes that a company does not 
have to have the resources of a Lilly to be 
proactive on behalf of its employees.

“My general advice for small businesses 
would be to be open to it for employees to 
be able to do those things. Give them four 
eight-hour blocks to be able to go volunteer 
at a food bank or whatever they want to do,” 
he urges. “If community engagement is a 
strategic priority, I would just encourage 
people to look at their policies and make sure 
they build in the right kind of flexibilities.”

Combining forces
Lutz, with a master’s degree in 

organizational leadership in addition to her 
Shared Value Institute certification, provides 
the information for the above graphic on 

philanthropy, CSR and shared value. 
Her analysis: “A business doing it well 

should have components of all three. There’s 
not one right way or wrong way to do this. 
Everybody falls in different places on the 
continuum. In Indiana, we have a huge 
component of philanthropy – that’s who we 
are. There’s nothing wrong with that. But 
I’m convinced if we can drive business value 
and revenue out of it, we’ll do more.”

Smith gives a win-win example that is 
clearly understandable given today’s 
workforce challenges.

“All of us every day have to think about, 
‘How do we continue to build, maintain and 
grow world class workforces.’ We can all 
have a role to play in that. If it’s a small 
business and they figure out where they have 
some kind of gap coming up, if they offer an 
internship to a high school student – that 
helps the company, helps our community and 
helps that kid. 

“We don’t really need a huge strategic 
plan or permission to do that,” he continues. 
“I think everybody should be thinking about 
that. And if we all act, we’re acting not just 
in our self-interests but in our collective 
interests to create shared value. I think that’s 
one of the common denominators we all have.”

RESOURCES: Dora Lutz, GivingSpring, at www.giving-spring.com | Rob Smith, Eli Lilly and Company, at www.lilly.com/responsibility

Horse Power
Continued from page 85

RESOURCES: Jim Brown and Rod Ratcliff, Centaur Gaming, at www.centaurgaming.net | Don Eash, Eash Racing Stables | Willie Reed, Purdue 
University, at www.vet.purdue.edu

We want
to help

We should
help

We can help
solve a compelling

social issue

Corporate Social Responsibility Shared ValuePhilanthropy

http://www.giving-spring.com/
http://www.lilly.com/responsibility
http://www.centaurgaming.net/
http://www.vet.purdue.edu/
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NO AIR TRAFFIC DELAYS ECONOMICAL
8,859 ft. runway and an airport outside of 
ORD and MDW’s airspace.

Jet-A prices are 40-60% less than ORD or 
MDW and landing fees are much lower too.

EASY ACCESS TO CHICAGO SAFE, SECURE, and PRIVATE
Located minutes from I-80, I-65 and I-90, 
GYY is approximately 30 minutes from 
downtown Chicago.

With 24-hour Airport Security, you can 
rest assured knowing that your safety and 
security is our top priority.

6001 Airport Road, Gary, IN 46406

GaryChicagoAirport.com

http://garychicagoairport.com/
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LIVIN’
IN LAKE

That’s the year she began teaching tumbling in her mother’s 
garage. Today, she’s president of Patti’s All-American – a sports 
facility providing gymnastics, dance, swimming and a fitness-based 
Gym-N-Learn educational pre-school. It serves 1,300-plus students.

Komara is one of three Lake County business leaders sharing her 
perspective with BizVoice® regarding working – and unwinding – in 
Indiana’s second-largest county.

Questions posed:
• What’s the biggest or best business advantage to being located in 

Lake County?
• What’s one area of improvement you would like to see?
• What makes you optimistic about the future of your business?
• What’s your favorite recreational or leisure activity in the county?
• Tell us something about the county or your community that most 

people don’t know.

‘I need people and I need energy’
MonoSol LLC, a Kuraray Company, manufactures film products 

based on water soluble polymers. Headquartered in Merrillville, it 
operates manufacturing facilities in LaPorte and Porter County as well 
as Japan and England.

Founded in 1953, MonoSol joined global specialty chemical 
company Kuraray Co., Ltd. in 2012. Products include dishwashing 
detergents (e.g., Cascade and Finish) and laundry cleaning agents (such 
as Tide Pods, All and Gain).

Regarding the merger, president and CEO P. Scott Bening 
proudly asserts, “It was very clear that we were going to stay here 
(based in Merrillville).”

“The folks in this region are by and large hardworking and very 
competitive. Right now, the energy costs are great in this region as 
well and that’s very important for our business. I need people and I 
need energy to be able to build what we build.”

MonoSol employs approximately 500. Bening points to the 
county’s proximity to Chicago and Indianapolis as a strength.

“We’re in a fairly accessible area and we have visitors every week. 
We have people coming from all parts of the world, internal and 
external, and we’re in a position where they can get here and it’s not 
an arduous process to try to visit one of our manufacturing facilities or 
our headquarters. That’s very important to us.”

Komara seconds that.
“If I took a demographic study of my customers and how many of 

their parents work in Chicago, it would be very high. That means I 
have people who have higher income and higher education levels,” she 
contends. “That benefits me because I’m definitely not a service 
business that’s a necessity. I’m a service business that’s a luxury.”

Scott Ourednik is a sales manager at Pete’s RV Center. Its 
Schererville location has 25 employees.

“We’re headquartered in South Burlington, Vermont, and (during 
an acquisition five years ago) we were looking for dealerships that 
would be central in the Midwest to ship campers all across the 
country,” he recalls. “What’s nice about our Schererville location is 
that we’re right by Elkhart, where they manufacture all the campers. 
That makes us really competitive to ship all across the country.”

Ourednik adds that Lake County’s size is a strength. 
“It’s definitely a big population as well, which is nice. In Vermont, 

there’s 600,000 people in the whole state; there’s 600,000 in Lake 
County alone. You get all walks of life out here, which is nice for 
hiring purposes and employing people. There’s a plethora of people to 
pick from.”

Waves of change
Like all counties, there is room for improvement. Enhancing mass 

By Symone C. Skrzycki

Leaders Like  
Location, Leisure

County Focus – Lake

It was 1969.

During this time of turbulent – and triumphant – 
change, 16-year old Patti Komara embarked on a 
personal and professional milestone of her own.

Patti Komara’s passion for gymnastics and love of children has 
propelled Patti’s All-American to success since its inception 46 years 
ago. “I’ve always said that kids are the neatest people,” she remarks.
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transit remains a top concern.
“Mass transit is a big hotbed. If we only 

could get a train inside the South Shore – to 
really be able to get trains into the city. Someday, 
going to Indianapolis would be outrageously 
cool,” Bening declares with a laugh.

Ourednik expresses a desire for a change 
in perception. 

“We’re kind of lumped in as part of 
Illinois and as part of Chicago,” he reflects. 
“And we’re on the central time zone instead 
of the eastern time zone. I feel like we’re 
kind of segregated from the rest of the state. 
It would be nice (for people to know) that we 
do a lot of business all over – not just in the 
Chicago area. We get people driving up from 
all over Indiana to purchase from us.”

Ourednik also would like to see more 
small retailers and restaurants in Lake County.

“When I go up to my Vermont dealerships, 
you get a lot more mom and pop small 
businesses. We could use more of that out 
here instead of the big, national chains that 
are moving in.”

Looking to the future
Komara’s passion for gymnastics – and 

Lake County – is infectious. She’s proud of 
her staff and her students, and is optimistic 
about the future of Patti’s All-American.

“All three towns in our tri-town area – 
Dyer, Schererville and St. John – have 20% 
of their population under age 15. That bodes 
well for my business. I have that opportunity 
to grow,” she comments.

“The recession in 2008 didn’t affect me 
very much because people will do anything 

for their children. In this particular business, 
we’re not recession proof, but we are 
somewhat recession resistant.”

Ourednik shares how the battered RV 
industry’s recovery from the recession 
inspires him.

“Looking at national trends in my 
industry, RV sales are going up and up,” he 
explains. “2008 was a rough year in RV sales, 
and Elkhart County had the highest 
unemployment rate in the nation. More and 
more every year, business is getting better 
and better, and more people are starting to 
realize how affordable campers are and how 
much fun camping is.”

Surf, sauerkraut and the symphony
Komara chuckles when asked about her 

favorite leisure activity.
“If I said to the majority of people, 

‘What do you like best (about living in Lake 
County)? Is it the fact that you can be at a 
beach in 40 minutes?’ The rest of America 
goes, ‘What? Indiana has beaches? I thought it 
was just cornfields.’ I can be sitting on a 
beach 40 minutes from my house.

“But the coolest thing to me about living 
in Lake County is Pierogi Fest! You talk 
about leisure and fun and what’s different 
about us than somebody else – no other 
county in America has Pierogi Fest. It’s the 
last weekend in July and it draws hundreds of 
thousands of people to Lake County.”

Fittingly, camping is a favorite pastime 
for Ourednik.

“Working at an RV dealership, one of 
the perks of the job is that you get to take 
campers out,” he remarks enthusiastically. 
“There’s a lot to do in Northwest Indiana as 
far as camping.” 

Bening cites “the fact that we’re only 50 to 
60 minutes from the (Chicago) loop and we’re 
not all farmers here” as a key advantage that 
people outside Lake County may not realize.

“The idea that we could go to a hockey 
game, a baseball game, a football game, the 
symphony (which he enjoys immensely) or 
wherever and you’re there in an hour door to 
door as opposed to going from the northwest 
suburbs of Chicago. It will take you half the 
distance (from Chicago) and twice as long.” 

RESOURCES: P. Scott Bening, MonoSol LLC, a Kuraray Company, at www.monosol.com | Patti Komara, Patti’s All-American, at www.pattisallamerican.com | 
Scott Ourednik, Pete’s RV Center, at www.petesrv.com

Innovation takes shape at MonoSol’s Indiana operations.

Pete’s RV Center – an authorized dealer, parts and service provider – houses 250-plus units at its 
Schererville location.

http://www.monosol.com/
http://www.pattisallamerican.com/
http://www.petesrv.com/
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Employment and Earnings by Industry, 2014

Employment
Distribution  
in County Earnings ($000)

Distribution  
in County

Avg. Earnings 
Per Job

Health Care, Social Services 35,161 14.5% $1,954,295 15.7% $55,581 

Retail Trade 28,327 11.7% $922,138 7.4% $32,553 

Manufacturing 25,357 10.5% $2,822,080 22.6% $111,294 

Accommodation, Food Services 18,775 7.8% $358,800 2.9% $19,111 

Construction 14,853 6.1% $1,134,024 9.1% $76,350 

Source: U.S. Bureau of Economic Analysis

Population Over Time

Number
Rank in 

State
Percent 
of State Indiana

Yesterday (2010) 496,005 2 7.6% 6,483,797

Today (2014) 490,228 2 7.4% 6,596,855

Tomorrow  
(2020 projection)*

507,724 2 7.4% 6,852,121

Percent Change 
2010 to Today

-1.2% 58 1.7%

*Projection based on 2010 Census counts.
Sources: U.S. Census Bureau; Indiana Business Research Center

Largest Cities and Towns 

0

20,000

40,000

60,000

80.000

100,000

120,000

H
am

m
on

d

G
ar

y

M
er

ril
lv

ill
e

Ea
st

 C
hi

ca
go

Sc
he

re
rv

ill
e

H
ob

ar
t

C
ro

w
n 

Po
in

t

H
ig

hl
an

d

M
un

st
er

G
rif

fit
h

D
ye

r

St
. J

oh
n

La
ke

 S
ta

tio
n

C
ed

ar
 L

ak
e

Lo
w

el
l

■ Population in 2000
■ Population in 2014

• 54,419: Number of people who live in Lake 
County but work outside the county

• 45,242: Number of people who live in another 
county (or state) but work in Lake County

• 242,527: Number of people who live AND 
work in Lake County

LAKE

LA PORTE
1,759

JASPER
2,452

PORTER
19,099

ILLINOIS
14,768

Annual Commuting Trends 
Based on Indiana IT-40 Returns for Tax Year 2013 

Lake County by the Numbers
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GETTING TO KNOW

Mastering the craft:
• Founded: 1996 (Hammond)
• Relocated: 2000 (Munster)
• Serves Indiana, Illinois, Kentucky, Ohio 

and Wisconsin
• Operates Three Floyds Brewery & Pub 

(opened: 2005, Munster)

Artistic muse:
• Heavy metal influences beverage, 

merchandise and web site design
• Customers can enjoy 50 to 70 different 

types of beer annually – each with unique 
monikers. Boggess’ favorites: Zombie 
Dust, Wigsplitter and Dreadnaught

Toasting success:
• In 2006, Three Floyds produced 

approximately 4,000 barrels of beer. 
Today, output has swelled to roughly 10 
times that. “There’s been a steady increase 
for the last nine years. It’s been a wild, 
wild ride – learning new things, doing 
some things really right, doing some things 
really wrong and rolling with the punches.”

“We’re lucky enough to do our 
own thing and have fun with 
the beers and with the design, 
and – I don’t want to sound 
cheesy – but basically kind of 
follow our hearts and try not to 
force it (Three Floyds) in any 
one little category. We’re just 
doing what makes us happy 
and luckily people have 
responded to it.”

Chris Boggess, head brewer, 
Three Floyds Brewing Co.

By Symone C. Skrzycki

Three Floyds Brewing Co.
DARING TO BE DIFFERENT

Droves of customers have a zeal for 
Zombie Dust.

The Food Network 
visited Munster 
last fall to profile 
Three Floyds 
Brewery & Pub.

Dark Lord Day:
• Celebrates the popular Dark Lord Russian 

Imperial Stout, which is only available once 
a year

• Annual festival attracts 14,000 people
• Features beer, food and music

“Through word of mouth and the excitement 
on the Internet, it just kind of grew into its 
own monster.”

Craving the unexpected:
• The “It’s Not Normal” slogan speaks volumes 

about the company’s beer and philosophy.

Beyond beer:
• Satisfy a taste for the wild side with 

hoodies, T-shirts, hats, buttons, pint 
glasses, stickers and more.

Curious customers ask:
• Who comes up with beer names? Boggess, 

founder Nick Floyd and others swap ideas 
during spirited sessions.

• Who does the artwork? Artists “from all over.”
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Indiana HR Web Site
This web site is a must-have 
resource for HR pros and 
small business owners, 
and gives you access to 
HR news, 15 HR-related 
searchable online reference 

guides (a value of $950 in itself), and more to 
help you do your job. Price: $599 (for 12 months 
of access). We’re offering a 50% discount off 
the listed price for a limited time (just use the 
code INHR50 when ordering), and 10-day free 
trials are available.

Indiana Taxation 
Handbook (2015-16 
Edition)
This guide to Indiana 
taxes allows employers to 
review Indiana tax laws 
and determine which laws 
pertain to their companies. 

Authored by Ice Miller LLP. Price: $149

Unemployment 
Compensation 
Handbook (Sixth Edition)
This is a must-have guide 
for Indiana employers who 
need to know the ins and 
outs of preparing for and 
dealing with unemployment 

issues in the workplace. Authored by Ziemer, 
Stayman, Weitzel & Shoulders, LLP. Price: $105

Model Employee 
Policies for Indiana 
Employers (Seventh 
Edition) 
Designed to assist 
employers in creating an 
employee handbook. 
Contains numerous sample 

policies with legal commentary to assist 
employers in understanding what policies can 
increase employee morale and prevent 
employment lawsuits. Authored by Bose, 
McKinney and Evans LLP. Price: $109

The Supervisor’s 
Handbook (Second 
Edition)
Supervisory employees play 
a critical role in any 
business. The Supervisor’s 
Handbook explains 
supervisors’ rights and 

responsibilities under state and federal law and 
answers a variety of questions related to 
employee issues. Authored by Faegre Baker 
Daniels LLP. Price: $99

Indiana and Federal 
Mandatory Poster Sets
New sets include updates 
made in 2015. This set of 
three laminated posters 
includes all mandatory 
Indiana and federal 
employment postings. Our 
poster sets feature 

next-day shipping and include the newly 
revised FMLA posting, as well as an Indiana 
minimum wage notice. Price: $48 

Take the Headache  
Out of Workplace Posters
Throughout the year, we get many calls from 
Indiana employers concerned about workplace 
poster updates because they received a notice 
from some company trying to make a buck. 
Signing up for our poster subscription service 
means you will be sent new workplace posters 
only when a MANDATORY change is made to 
either state or federal postings. The service 
itself is free; you will just be invoiced for $48 
per set (or just $40 per set for Indiana Chamber 
members). Call (800) 824-6885 to sign up!

Employment Law Handbook  
(Eleventh Edition)
This comprehensive handbook helps employers determine 
which Indiana and federal laws they are required to 
comply with and to understand their rights and 
responsibilities under these laws. Authored by Faegre Baker 
Daniels LLP. Scheduled for a fall release. Price: $149

RESOURCE: For more information, or to order: (317) 264-6888, publications@indianachamber.com or www.indianachamber.com/publications 

When ordering, please use priority code: BV  
If your company is interested in advertising opportunities in the Indiana Chamber’s regulatory compliance manuals, contact Jim Wagner, business 
development director, at (317) 264-6876

Indiana Chamber members receive a 25% discount on select publications.

NEW! Many of our books are now available as ePubs. 

Visit www.indianachamber.com/publications and click on “Electronic Subscriptions.”

BUSINESS RESOURCES

mailto:publications@indianachamber.com
http://www.indianachamber.com/publications
http://www.indianachamber.com/publications
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AEP Indiana Michigan Power
Alcoa, Warrick Operations

Barnes & Thornburg
Citizens Energy Group

DeFur Voran LLP
Don R. Fruchey, Inc.

Duke Realty Corporation
Eco Logic, LLC

Enbridge Inc.
F.A. Wilhelm Construction Co.
First Merchants Corporation

Franklin Electric
Goelzer Investment Management

The Nature Conservancy is 
the world's leading conservation  
organization, protecting the lands  
and waters on which all life depends.

For more information, contact Jennifer 
Franer at jfraner@tnc.org.

The Corporate Council for the 
Environment is a group of corporate 
citizens who share this vision.

n a t u r e . o r g /c c e

Halderman Farm Management and  
Real Estate Services

Heritage Financial Group
Hoosier Energy Rural Electric Coop.

Indianapolis Power & Light Co.
Johnson Ventures, Inc.

Lake City Bank
Meyer Distributing

The National Bank of Indianapolis 
NIPSCO

Peoples Bank
Phillips Financial Services

Wild Birds Unlimited

CORPORATE CONSERVATORS ($1,000 - $4,999 annually)

BizVoice Magazine
Business People Magazine

Evansville Business Journal

MEDIA SPONSORS
Evansville Business Magazine

Evansville Courier & Press
Indianapolis Business Journal

Clean water

Good business

Healthy forests

CORPORATE PROTECTORS ($5,000 - $9,999 annually) 

Thank You
MEMBERS OF THE CORPORATE COUNCIL 

FOR THE ENVIRONMENT

CORPORATE GUARDIAN ($10,000 and up annually) 

Bobcat © Kent Mason

Northwest Indiana Business Quarterly

mailto:jfraner@tnc.org


96 BizVoice/Indiana Chamber – January/February 2016

FOUND ELSEWHERE

Energy Production

Source: U.S. Department of Energy. 
Data from 2013 except for global 
energy production (2012). Appeared 
in The Council of State Governments’ 
Capitol Ideas magazine
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Global: Petroleum Leaders*
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frenchlick.com • 866-706-4354

The distinctive choice for unforgettable meetings.

http://frenchlick.com/
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